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Abstract. This research aims to investigate the impact of entrepreneurial orienta-
tion on the performance of digital companies in Indonesia. The study will focus on
two key factors that can help digital firms to grow and compete effectively: strate-
gic agility and business model innovation. The research will be conducted using
a sample of 68 digital companies located in Indonesia. The study will use Struc-
tural Equation Modeling-Partial Least Squares (SEM-PLS) to test the research
hypothesis. The findings of this research will provide valuable insights into how
Indonesian digital companies can leverage their entrepreneurial orientation and
ambidexterity to achieve businessmodel innovation and achieve goodperformance
in terms of finance, innovation, and organization. The Covid-19 pandemic, which
has occurred since 2019, may present both opportunities and challenges for digital
companies in Indonesia.

Keywords: digital company · entrepreneurial orientation · strategic agility ·
business model innovation

1 Introduction

As we realize, many aspects of our life nowadays cannot be separated from technology,
especially with the increasing number of internet users supported by telecommunication
infrastructure and internet networks. This also positively impacts the business environ-
ment where digital industries are starting to develop by offering many products and
solutions for the daily problems faced by society or business sectors. Indonesia as one of
the countries with the most active internet users in the world as referred fromHootsuite’s
study has more than 88 million people who are always online and 79 million is an active
social media users make Indonesia have great potential as a place for digital start-up
to develop and produce innovative products and focus on solving problems (Permadi,
2017).

The development of start-up industry in Indonesia is quite significant where if we
refer to Indonesia Digital Creative Society (MIKTI) and the Creative Economy Agency
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(BEKRAF) data as of 2018, it shows that in approximately 992 start-ups have been estab-
lished with a distribution of 53% of start-up companies in based in Jabodetabek, with
the majority of its business of 35.48% in the e-commerce sector. Through technological
developments and broad opportunities for start-ups to be more advanced, start-ups are
also faced with the challenge of optimizing this opportunity, especially with the Covid-
19 outbreak which can be an opportunity or even a potential obstacle. With focus on
the impact of orientation entrepreneurship in improving the performance of start-ups in
Indonesia through the role of strategic agility and businessmodel innovation as described
in previous studies (for example Lee et al., 2015, Clauss et al., 2019, Ivory & Brooks,
2018), this concept is essential for business actors who want optimize the advantage of
digitalization at this time considering that changes inmarket conditions that are currently
occurring have a massive impact on company performance. This study will analyze this
concept through field research focusing on several digital start-ups.

To test this concept, there are several problems will be presented in this study. First,
the relationship between entrepreneurial orientation and strategic agility simultaneously
developed. The previous study has explained that entrepreneurial orientation is proven to
increase strategic agility in companies (Kohtamaki et al., 2020). Second, we simultane-
ously see the relationship effect between entrepreneurial orientation, strategic agility, and
business model innovation. Entrepreneurial orientation functions as a dynamic capabil-
ity that drives value creation and value proposition from the company’s business model
(Bouncken et al., 2016), thus entrepreneurial orientation is the main trigger for business
model innovation, as mentioned in the other previous literature by Clauss et al., (2019).
Lastly, we examine organizational success measures based on business model innova-
tion and firm performance. According to Anwar (2018), business model innovation is
different from product innovation because business model innovation allows compa-
nies to exploit new opportunities and can help companies to maintain performance, and
provides more significant financial performance in developing countries like Indonesia.
Coming from these studies, it is expected that this research can provide the latest infor-
mation regarding the relationship between business model innovation and organizational
performance, especially in digital startups in Indonesia.

2 Litelature Review

A. Theoretical Framework

Entrepreneurial orientation is often associatedwith youngcompanies that are rather small
and flexible to changes in market structure and environmental dynamism (Bouncken
et al., 2016). The lack of a fixed and mature structure in young companies reduces the
risk of organizational inertia therefore the role of entrepreneurial orientation in business
model innovation becomes clearer (Bouncken et al., 2016). Wolff (2007) in his study
stated that entrepreneurial orientation is the ability of organizations to create new prod-
ucts and services, seek new technologies and innovative strategies, seek new market
opportunities, and invest in projects that have high risks and profits. Entrepreneurial
orientation is considered important for digital companies and large existing companies
because it provides benefits to being able to compete directly with incumbent competi-
tors in established markets (Lee, Lee, & Pennings, 2001). Furthermore, entrepreneurial
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orientation is affecting the firm performance (Jantunen et al., 2005; Irava and Moores,
2010).

Strategic agility is the ability to recognize and seize available opportunities by form-
ing the basis of a better and faster approach (Ivory & Brooks, 2018) which is no less
important for the company. In addition, strategic agility also creates management capa-
bilities to constantly and quickly respond to a dynamic environment, then deliberately
make the necessary strategic moves for successful implementation (Weber & Tarba,
2014).

In his previous research, Schumpeter (1934) distinguished five types of innovation,
consisting of i) product innovation, ii) production method innovation, iii) supply source
innovation, iv) innovative market exploitation, and v) innovative ways to organize busi-
ness (Anwar, 2018). Then the researchers agreed to combine all types of innovation
into one phenomenon called the business model innovation (Anwar, 2018). Another
argument related to the concept of business model innovation is defined as the process
of designing something new or modifying existing company activity systems (Zott and
Amit, 2010). Companies that seek growth by operating globally across sectors and mar-
kets, by leveraging business model innovations enable them to become more advanced
and larger companies (Christensen et al., 2016; Sohl et al., 2020; Velu, 2016).

Firm performance measurement is a process to measure the efficiency and effective-
ness of a company’s activities. Performance measurement provides information on how
well a company is running, whether the company can achieve its goals, and how effec-
tively improvements have been made (Lakhal, 2009). In general, company performance
refers to the results of organizational activities or investments within a certain period of
time by taking a series of complex actions that integrate skills and knowledge (Hoque,
2016). Neely et al., (2007) define performance measurement based on the effectiveness
and efficiency of organizational actions. High company performance helps in removing
obstacles and increasing the creation of wider opportunities to grow and survive in the
global market (Hoque, 2018).

B. Hypothesis Development

This research model was built by modifying several related and relevant previous
studies, whereby combining the relationships or correlations between variables and
dimensions from previous studies’ conceptual models. The primary research used as a
reference in this study includes Kohtamaki et al., (2020), Claues et al., (2019), Bouncken
et al., (2016), Loon et al., (2020) and Anwar (2018). The four studies explain the rela-
tionships between the variables used in this study, including entrepreneurship orientation
(EO), strategic agility (SA), business model innovation (BMI), and firm performance
(FP).

Entrepreneurial orientation is essential for new companies and large existing com-
panies, to be able to compete directly with competitors in an established market the
company requires an entrepreneurial orientation (Lee, Lee, & Pennings, 2001). The
existence of an entrepreneurial culture will support the creation of new product develop-
ment, the transformation of existing products, the creation of new productionmethods or
new distribution channels, and the finding of newmanagement attitudes or new competi-
tive strategies (Stevenson and Jarillo, 1990). Entrepreneurial orientation has been shown
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to increase companies’ strategic agility and innovation capabilities (Kohtamäki et al.,
2020). In addition, in their research, Gezzi and Cavallo (2018) argue that entrepreneurial
orientation has a vital role in facilitating strategic agility and business model innovation
at themicro-level organization. Based on the explanation above, the following hypothesis
can be built:

H1: Entrepreneurial orientation has a positive effect on strategic agility.
Strategic agility refers to a company’s ability to proactively anticipate and quickly

react to unexpected changes in its environment (Lyn Chan &Muthuveloo, 2019). Strate-
gic agility is identified through three important meta-capabilities: strategic sensitivity,
leadership unity, and resource fluidity. Enriching these three capabilities will increase the
possibility of creating business model innovations (Schneider & Spieth, 2013). Through
strategic sensitivity, companies becomemore aware of the newcapabilities, technologies,
and processes needed to create new value for customers. When a company increases its
strategic sensitivity, it can identify unmet needs in current market conditions, allowing
it to reinvent its value proposition to pursue untapped market opportunities continu-
ously. Overall, strategic sensitivity is a critical determinant of the adoption of business
model innovation (Clauss et al., 2019). Based on the explanation above, the following
hypothesis can be built:

H2: Strategic agility has a positive effect on business model innovation.
Some experts including Chesbrough (2010) argue that inertia is one of the core bar-

riers to business model innovation. This inertia is the company’s tendency not to make
changes or innovate. With experimental activities related to technology, updating ideas,
and collaboration can encourage business model innovation to generate added value
(McGrath, 2010). Entrepreneurial orientation capabilities and company reconfiguration
are said to affect performance (Bouncken et al., 2016). This confirms the research con-
ducted by Teece (2011), where organizations need risk-taking behavior to reconfigure
their business successfully. Entrepreneurial orientation serves as a dynamic capability
that drives value creation and value proposition from the company’s business model,
thus, entrepreneurial orientation is the primary driver of business model innovation
(Bouncken et al., 2016). Based on the explanation above, the following hypothesis can
be built:

H3: Entrepreneurial orientation has a positive effect on business model innovation.
Businessmodel innovation is the practice of assimilating new logic of doing business

into an established company to increase profitability and exploit business opportunities
(Trapp et al., 2017). Companies are now shifting from technological innovation to busi-
ness model innovation because practical business model innovation offers high levels of
profitability and returns to established businesses rather than traditional models (Anwar,
2018). Companies with updated business model innovations can improve performance
superior to those with traditional business model innovations (Cucculelli & Bettinelli,
2015). This is also in line with the argument in other studies that business model inno-
vation is a new logic for increasing business profitability(Anwar, 2018). Based on the
explanation above, the following hypothesis can be built:

H4: Business model innovation has a positive effect on firm performance.
Based on the 4 hypotheses described above, this researchmodel is described in Fig. 1.



Exploring the Factors that Contribute to the Success 505

Fig. 1. Research Model

3 Research Method

The data in this study were taken from 68 digital start-ups in Indonesia, where the
respondents in this study were founders who served as directors or chief level and top
management team inmanager positions and above. 4 variables consisting of 3 dimensions
for Entrepreneurial Orientation (Al Mamun et al., 2017), 3 dimensions for Strategic
Agility (Ivory and Brooks, 2018), 3 dimensions for BusinessModel Innovation variables
(Clauss, 2016) and 3 dimensions for performance variables (Ng et al., 2017).

For the study sample size, the number of representative samples for the PLS-SEM
method according to Hair et al., (2011) is 30 to 100, because the PLS-SEM is based on
variance, the number of samples used does not need to be large. Some researchers believe
that sample size considerations do not play a role in PLS-SEM. This idea arises from
the 10 (ten) times rule initiated by Hair et al., (2011) which indicates that the sample
size must be larger, equal to 10 times the largest number of formative indicators used
to measure a single construct, or 10 (ten) times the largest number of structural paths
that lead to a particular construct. in structural models. In the structural model of this
study, the direction of the arrows that point to the construct is 6 arrows, thus the sample
is 10 times the number of arrows, namely 10 x 6 = 60. The demographic profile of the
respondents in this study is as follows (Table 1).

In this research, the measurement used is based on measurements that have been
tested and validated in the previous literature. All items are measured using a 6-point
Likert Scale for the four variables, namely: entrepreneurial orientation, strategic agility,
business model innovation, and performance.
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Table 1. Demographic Profile

Characteristics Profile Categories frequency Percentage (%)

Position C level/Director 19 27,9

Head of Product 2 3.0

Product Manager 47 69,1

Firm Age > 8 24 35,3

≤ 8 44 64,7

Company Profits in 1 Year < 100 mio IDR 17 15.0

100 mio - 1 bio IDR 21 30,9

> 1 bio IDR 30 44,1

Firm Size < 100 15 22

> 300 18 26.5

100 - 300 35 51.5

4 Results and Discussion

A. Data Analysis

After obtaining a valid and reliable measurement model, the next step is to test the
research hypothesis. In this research the results of the hypothesis are obtained as follows
(Table 2).

The results of the study show that entrepreneurial orientation has a direct influence
on strategic agility. Entrepreneurial orientation and strategic agility have a direct effect
on business model innovation. The effect of entrepreneurial orientation (0.498) is higher
or stronger on business model innovation than strategic agility (0.481). Meanwhile, the
direct effect of business model innovation on firm performance is quite high (0.681)
(Table 3).

Table 2. Hypothesis Test

Hypothesis Statement Path T Statistics P Values Results

coefficient

H1. Entrepreneurial Orientation - >
Strategic Agility

0.213* 2037 0.042 Supported

H 2.Strategic Agility - > Business
Model Innovation

0.481*** 4,952 0.000 Supported

H 3. Entrepreneurial Orientation - >
Business Model Innovation

0.498*** 3.174 0.002 Supported

H 4. Business Model Innovation - >
Firm Performance

0.681*** 10,47 0.000 Supported
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Table 3. Mediation test

Mediation Test Mediation
Path
coefficient

T Statistics P-Value Results

Entrepreneurial Orientation - > Business
Model Innovation - > Firm Performance

0.339*** 2,969 0.003 Significant

Entrepreneurial Orientation - > Strategic
Agility - > Business Model Innovation -
> Firm Performance

0.070 1,711 0.088 Not Significant

Entrepreneurial orientation has an indirect effect on firmperformancewhen company
policies push through the direction of increasing businessmodel innovation. This process
is considered effective because of the mediation path coefficient (0.339) and significant
to alpha 5%. Conversely, when the Entrepreneurial Orientation variable has direction
through increasing Strategic Agility and then Business Model Innovation, the effect on
Firm Performance is not significant (less effective).

B. Results

The results of research conducted on 68 digital start-ups show that entrepreneurial
orientation has a positive influence on strategic agility based on the T-Statistic value
where 2.037> 1.96, this also supports previous research conducted by Kohtamaki et al.,
(2020). This research shows that themost robust dimension in entrepreneurial orientation
that influences strategic agility is proactiveness. The tendency of digital start-ups to
always be at the forefront of product development greatly influences the agility of a
company. As a company engaged in technology, changes in the environment due to
market dynamism or technology have encouraged them to be active in providing product
development with several new ideas. Proactive refers to a process that aims to act on
future needs by seeking new opportunities related to the current line of operations.
Organizations with a solid proactive attitude will be able to shape the environment by
anticipating and pursuing new opportunities so as to create a competitive advantage.
(Lumpkin & Dess, 2015). The motivation and ambition of technology start-ups to be
always at the forefront require a great attitude of curiosity in the corporate culture. This
attitude culture is significant because it can encourage every individual in the company
to increase information and knowledge related to the progress of the company.

Furthermore, strategic agility is proven to have a positive effect on business model
innovation based on the T-Statistic value where 4.952 > 1.96 this supports the research
that has been conducted by Clauss et al., (2019) with strategic sensitivity, companies
become more aware of capabilities, technology, and new processes needed to create
new value for customers. It can be seen that the dimension of strategic sensitivity in
strategic agility has the most significant influence on the formation of business model
innovation. In a dynamic environment, digital startups are forced to continue to make
changes by acquiring new information and knowledge. All forms of new information
and knowledge obtained can be used to carry out the business model innovation process
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as part of adaptation efforts in a new environment. When companies increase their
strategic sensitivity, they have the ability to identify unmet needs in the current market
conditions and encourage companies to continue to find their share of value by adopting
innovations to pursue untapped market opportunities. Overall, strategic sensitivity is an
essential determinant of business models (Clauss et al., 2019).

Based on the results of this study, it is also known that entrepreneurial orientation
influences business model innovation, based on the T-statistic value where 3.174 >

1.96. Supports research conducted by Bouncken et al., (2016) where entrepreneurial
orientation functions as a dynamic capability that drives value creation and the value
proposition of the company’s business model, thus, entrepreneurial orientation is the pri-
mary driver of business model innovation. In this study, proactiveness is the dimension
that most influences entrepreneurial orientation toward the formation of innovative busi-
ness models. There is a great desire from digital start-ups to always be at the forefront,
encouraging them to continue to innovate in their business models. With the creation of
new value from the innovations they have carried out, they hope that this new value can
meet the needs of their customers—increasing market competition due to the faster rate
of technological development. Encouraging digital companies at this time must behave
proactively toward various possible things that can happen in the digital business indus-
try. The desire to always be at the forefront encourages digital companies to develop
new ideas and products tailored to market needs.

The final point is that this study shows that business model innovation has an effect
on organizational performance, based on the results of the T-Statistics where 10.470 >

1.96. This supports research conducted by Anwar (2018) where business model inno-
vation is different from product innovation because business model innovation allows
companies to exploit new opportunities and can help companies maintain performance.
Business model innovation provides more significant financial performance in a devel-
oping country. Business model innovation is a new logic for increasing the profitability
of established businesses (Anwar, 2018). In this study, the value proposition is the dimen-
sion that most influences start-up performance. The high desire of technology companies
to be closer to their customers has a very positive impact on performance because of
the value that is generated from the services provided to customers, not all companies
can imitate and do it the same way. The added value that can be provided through good
service innovation to customers will leave an impression of greater trust in the company
as we advance. In their empirical research, Nadkarni and Narayanan (2007) highlighted
the importance of fast organizational adaptation to environmental turbulence. Innova-
tion is an important form of response and adaptation to a volatile environment (Sánchez,
Lago, Ferràs, & Ribera, 2011).

5 Conclusions and Implication

A. Conclusion

The results of this study prove the importance of the role of entrepreneurial orientation,
strategic agility, and business model innovation on the performance of digital start-ups
in Indonesia. Based on the results of this study, the performance of start-ups might
be better if they increase their entrepreneurial orientation. This considered that such
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variable has an indirect effect (through strategic agility and business model innovation)
on performance.

Meanwhile, organizational performance will provide a better impact if it increases
strategic agility because this variable has an indirect effect (through business model
innovation) on performance. The dimension that has a strong influence on strategic
agility is strategic sensitivity, in which companies that are active in detecting every
threat that comes as a result of environmental changes encourage companies to first
determine strategic steps that are useful in increasing the innovation of the company’s
business model.

Furthermore, it is also known that organizational performance will be better if it
makes improvements to business model innovation because this variable has a direct
influence on performance. The strongest dimension in business model innovation that
affects performance is the value proposition. Companies that are active in forming close
network relationships with their customers will get different values from other competi-
tors because the added value that customers can get through personal relationships with
companies cannot be easily measured and imitated by their competitors.

B. Research Implications

The theoretical implications based on the results of this study support one of the
theories in strategic management field, more specifically, on strategic agility. Strategic
agility is the ability to recognize and seize available opportunities by forming the basis of
a better and faster approach (Ivory & Brooks, 2018). There are other opinions regarding
strategic agility, where strategic agility is management’s ability to constantly and quickly
respond to a changing environment, then deliberately make the necessary strategic steps
for successful implementation (Weber & Tarba, 2014).

Rauch,Wiklund, Lumpkin& Frese (2009) stated that entrepreneurial orientation ini-
tially involved the process of making strategies and representing policies and practices
that formed the basis for actions and decisions in entrepreneurship. Entrepreneurial
orientation is considered essential for start-up companies and large existing compa-
nies because it is very beneficial to be able to compete directly with competitors in
established markets (Lee, Lee, & Pennings, 2001). Entrepreneurial orientation in this
research has also been shown to increase strategic agility and innovation capabilities
within companies, in line with the previous research by Kohtamäki et al., (2020),

The results of this study also support several previous academic studies which also
apply to digital start-up companies. Among previous studies, Clauss et al., (2019) and
Bouncken et al., (2016) related the effect of entrepreneurial orientation and strategic
agility on business model innovation separately. In this study it can be proven that in
one concurrent research model it turns out that entrepreneurial orientation and strategic
agility have a consistent impact on business model innovation, where the two variables
have a positive influence on business model innovation in accordance with the results
of previous research, then also Anwar’s research (2018) regarding the direct effect of
business model innovation on performance. In this study, it can be proven that in one
researchmodel, at the same time it turns out that businessmodel innovation has a positive
impact on performance. These results are consistent and in accordance with the results
of previous studies.



510 S. R. Puspita and A. W. Widjaja

Regarding managerial implications, based on the results of this study an evalua-
tion can be carried out that digital start-ups in Indonesia require sufficient resources to
increase the expected performance. In conditions that are currently unstable, business
actors in the digital field must be able to overcome the limited resources they have both
in terms of capital, knowledge, and human resources. Some of these things can hap-
pen because of the lack of attention and desire of business actors in the digital field to
improve the quality of the resources they have. In an dynamic environment, cohesive-
ness is needed between digital companies to help each other. Currently, digital start-ups
cannot only rely on one party to work together. But digital start-ups actors are required
to think creatively by utilizing the internal and external networks they have. With the
development of digital technology, collaboration processes between digital companies
can be carried out more easily, because the market reach that can be obtained is getting
bigger. Especially at this timewith the help of basic technological developments forming
a strong network can already be assisted because of the ease of access through digital
platforms.

C. Research Limitations

The study’s limitations are as follows:
The study was only conducted on 68 digital start-ups in Indonesia. Every start-up

is coming from various industries and has a different character where there are several
special factors that support business model innovation. In addition, in this study, the
process of searching for respondent data has been running for six months, but because
the respondent’s goal is top management, there are several time and communication
constraints when searching for respondent data.

This research was conducted during the economic and health crisis due to the Covid-
19 pandemic so the sample obtained in this study was very limited, so this had an impact
on the validity of several research indicator factors.

D. Suggestions for Further Research

For further research, it is recommended to redevelop the results of this study for a
number of companies and different types of industries but similarities in work areas and
environmental culture tend to be the same. In addition, on the basis of the limited sample
size in this study, it would be better if in subsequent studies the sample size used was
larger than the sample in this study. This is useful for increasing the validity of research
indicators. Apart from that, it can also be more specific to the characteristics of digital
start-ups that will be studied, for example, based on size, firm age, or more specific fields
(such as e-commerce, fintech, and others).

Furthermore, further research can also add variables such as ambidextrous capability
to business model innovation. Given that some literature states that this capability can
increase and have a positive influence on business model innovation (for example, Iborra
et al., 2020, Loon et al., 2020).
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Dergisi Kumkale , 02 (03), 2. Retrieved from http://www.ibaness.org/bnejss/2016_02_03/015_
kumkale_new.pdf

Kwee, Z. (2009). Investigating Three Key Principles of Sustained Strategic Renewal : A Longitu-
dinal Study of Long-Lived Firms . Erasmus Research Institute of Management - ERIM . Isbn
978–90–5892–212–0

Lakhal, L. (2009). Impact of quality on competitive advantage and organizational performance.
Journal of the Operational Research Society , 60 (5), 637–645. https://doi.org/10.1057/pal
grave.jors.2602601

https://doi.org/10.1016/S0048-7333(02)00137-3
https://doi.org/10.2753/MTP1069-6679190202
https://doi.org/10.1002/smj.196
https://www.researchgate.net/profile/A_S_M_M_Hoque2/publication/326440382_Does_Government_Support_Policy_Moderate_the_Relationship_Between_Entrepreneurial_Orientation_and_Bangladeshi_SME_Performance_A_SEM_Approach/links/5b4db4c7aca27217ff9b5f5f9b5f3
https://doi.org/10.5267/j.ijdns.2018.7.001
https://doi.org/10.1016/j.lrp.2019.101947
https://doi.org/10.1007/s10551-017-3583-6
https://doi.org/10.1007/s11365-016-0420-9
https://doi.org/10.1016/j.jbusres.2020.06.029
http://www.ibaness.org/bnejss/2016_02_03/015_kumkale_new.pdf
https://doi.org/10.1057/palgrave.jors.2602601


Exploring the Factors that Contribute to the Success 513

Lee, OK, Sambamurthy, V., Lim, KH, & Wei, KK (2015). How does IT ambidexterity impact
organizational agility? Information Systems Research , 26 (2), 398–417. https://doi.org/10.
1287/isre.2015.0577

Levinthal, DA, & March, JG (1993). The myopia of learning. Strategic Management Journal , 14
(2 S), 95–112. https://doi.org/10.1002/smj.4250141009

Loon, M., Otaye-Ebede, L., & Stewart, J. (2020). Thriving in the New Normal: The HR Micro-
foundations of Capabilities for Business Model Innovation. An Integrated Literature Review.
Journal of Management Studies , 57 (3), 698–726. https://doi.org/10.1111/joms.12564

Lubatkin, MH, Simsek, Z., Ling, Y., & Veiga, JF (2006). Ambidexterity and performance in
small-to medium-sized firms: The pivotal role of top management team behavioral integration.
Journal of Management , 32 (5), 646–672. https://doi.org/10.1177/0149206306290712

Luger, J., Raisch, S., & Schimmer, M. (2018). Dynamic balancing of exploration and exploitation:
The contingent benefits of ambidexterity. Organization Science , 29 (3), 449–470. https://doi.
org/10.1287/orsc.2017.1189

Lumpkin, GT, & Dess, GG (2015). Entrepreneurial Orientation. In Wiley Encyclopedia of Man-
agement (pp. 1–4). Chichester, UK: John Wiley & Sons, Ltd. https://doi.org/10.1002/978111
8785317.weom030030

Lyn Chan, JI, & Muthuveloo, R. (2019). Antecedents and influence of strategic agility on orga-
nizational performance of private higher education institutions in Malaysia. Studies in Higher
Education , 0 (0), 1–14. https://doi.org/10.1080/03075079.2019.1703131

March, JG (1991). Exploration and Exploitation inOrganizational Learning. Organization Science
, 2 (1), 71–87. https://doi.org/10.1287/orsc.2.1.71

Markides, C. (2006). Disruptive Innovation: In Need of Better Theory*. Journal of Product
Innovation Management , 23 (1), 19–25. https://doi.org/10.1111/j.1540-5885.2005.00177.x

Markides, CC (2013). Business model innovation: what can the ambidexterity literature teach us?.
Academy of Management Perspectives, 27(4), 313-323.

Nadkarni, S., & Narayanan, VK (2007). Strategic schemes, strategic flexibility, and firm perfor-
mance: the moderating role of industry clock speed. Strategic Management Journal , 28 (3),
243–270. https://doi.org/10.1002/smj.576

Ng, K. -S., Ahmad, AR, Chan Wei, K., & Hairul Rizad Md, S. (2017). SMES Are Embracing
Innovation forBusiness Performance. Journal of InnovationManagement in Small andMedium
Enterprises , 2017 , 1–17. https://doi.org/10.5171/2017.824512

Noekent, V. (2016). Organizational Ambidexterity: A Research Issue. BENEFIT Journal of
Management and Business , 1 , 94–106.

O’Reilly, CA, & Tushman, ML (2008). Ambidexterity as a dynamic capability: Resolving the
innovator’s dilemma. Research in Organizational Behavior , 28 , 185–206. https://doi.org/10.
1016/j.riob.2008.06.002

Pett, TL, & Wolff, JA (2007). Sme Performance: a Case for Internal Consistency. Journal
of Small Business Strategy, 18 (1), 1–16. Retrieved from http://search.proquest.com/doc
view/201470025?accountid=458%5Cnhttp://linksource.ebsco.com/linking.aspx?sid=ProQ:
abiglobal&fmt=journal&genre=article&issn=10818510&volume=18&issue=1&date=2007-
04-01&spage=1&title=Journal+of+Small+Business+Strategy&atitle=SME

Raisch, S., Birkinshaw, J., Probst, G., & Tushman, ML (2009). Organizational ambidexterity:
Balancing exploitation and exploration for sustained performance. Organization Science , 20
(4), 685–695. https://doi.org/10.1287/orsc.1090.0428

Randhawa, K., Wilden, R., & Gudergan, S. (2021). How to innovate toward an ambidextrous
business model? The role of dynamic capabilities and market orientation. Journal of Business
Research, 130, 618-634.

Ravichandran, T. (2018). Exploring the relationships between IT competence, innovation capacity
and organizational agility. Journal of Strategic Information Systems , 27 (1), 22–42. https://
doi.org/10.1016/j.jsis.2017.07.002

https://doi.org/10.1287/isre.2015.0577
https://doi.org/10.1002/smj.4250141009
https://doi.org/10.1111/joms.12564
https://doi.org/10.1177/0149206306290712
https://doi.org/10.1287/orsc.2017.1189
https://doi.org/10.1002/9781118785317.weom030030
https://doi.org/10.1080/03075079.2019.1703131
https://doi.org/10.1287/orsc.2.1.71
https://doi.org/10.1111/j.1540-5885.2005.00177.x
https://doi.org/10.1002/smj.576
https://doi.org/10.5171/2017.824512
https://doi.org/10.1016/j.riob.2008.06.002
https://doi.org/10.1287/orsc.1090.0428
https://doi.org/10.1016/j.jsis.2017.07.002


514 S. R. Puspita and A. W. Widjaja

Sanasi, S., Ghezzi, A., Cavallo, A., & Rangone, A. (2020). Making sense of the sharing economy:
a business model innovation perspective. Technology Analysis and Strategic Management , 32
(8), 895–909. https://doi.org/10.1080/09537325.2020.1719058

Sánchez, A., Lago, A., Ferràs, X., & Ribera, J. (2011). Innovation management practices, strategic
adaptation, and business results: Evidence from the electronics industry. Journal of Technol-
ogy Management and Innovation , 6 (2), 14–38. https://doi.org/10.4067/s0718-272420110002
00002

Sanchez, P., & Ricart, JE (2010). of Value Creation in Low-Income Markets. European
Management Review , 7 , 138–154.

Schneider, S., & Spieth, P. (2013). BUSINESS MODEL INNOVATION: TOWARDS AN INTE-
GRATED FUTURE RESEARCH AGENDA, 17 (1). https://doi.org/10.1142/S13639196134
0001X

Seville, E., Brunsdon, D., Dantas, A., Le Masurier, J., Wilkinson, S., & Vargo, J. (2006). Building
Organizational Resilience : A New Zealand Approach. Time , 15. Retrieved from http://ir.can
terbury.ac.nz/handle/10092/649

Shao, Z., Feng, Y., & Hu, Q. (2016). Effectiveness of top management support in enterprise
systems success: A contingency perspective of fit between leadership style and system life-
cycle. European Journal of Information Systems , 25 (2), 131–153. https://doi.org/10.1057/
ejis.2015.6

Syverson, C. (2010). What Determines Productivity? Retrieved from http://www.nber.org/papers/
w15712

Vagnoni, E., & Khoddami, S. (2016). Designing a competitive activity model through the strategic
agility approach in a turbulent environment. Foresight , 18 (6), 625–648. https://doi.org/10.
1108/FS-03-2016-0012

Vahlne, JE,& Jonsson, A. (2017). Ambidexterity as a dynamic capability in the globalization of the
multinational business enterprise (MBE): Case studies of AB Volvo and IKEA. International
Business Review , 26 (1), 57–70. https://doi.org/10.1016/j.ibusrev.2016.05.006

Volberda, H., & Lewin, A. (2003). Co-evolutionary Dynamics Within and Between. The Journal
of Management Studies , 40 (8), 2111. https://doi.org/10.1046/j.1467-6486.2003.00414.x

Weber, Y., & Tarba, S.Y. (2014). Strategic agility: A state of the art introduction to the special
section on strategic agility. California Management Review , 56 (3), 5–12. https://doi.org/10.
1525/cmr.2014.56.3.5

Wiklund, J. (1999). The Sustainability of the Entrepreneurial Orientation. Performance Relation-
ships. Entrepreneurship Theory and Practice , 24 (1), 37–48. Retrieved from https://doi.org/
10.1177/104225879902400103

Zahra, Shaker & George, G. (2002). Institutional Knowledge at Singapore Management Uni-
versity Absorptive Capacity : A Review Reconceptualization ) and Extension. Academy of
Management Review , 27 (2), 185–203.

Zott, C., & Amit, R. (2015). Business model innovation: toward a process perspective. Oxford
Handbook of Creativity, Innovation and Entrepreneurship , 395–406.

https://doi.org/10.1080/09537325.2020.1719058
https://doi.org/10.4067/s0718-27242011000200002
https://doi.org/10.1142/S136391961340001X
http://ir.canterbury.ac.nz/handle/10092/649
https://doi.org/10.1057/ejis.2015.6
http://www.nber.org/papers/w15712
https://doi.org/10.1108/FS-03-2016-0012
https://doi.org/10.1016/j.ibusrev.2016.05.006
https://doi.org/10.1046/j.1467-6486.2003.00414.x
https://doi.org/10.1525/cmr.2014.56.3.5
https://doi.org/10.1177/104225879902400103


Exploring the Factors that Contribute to the Success 515

Open Access This chapter is licensed under the terms of the Creative Commons Attribution-
NonCommercial 4.0 International License (http://creativecommons.org/licenses/by-nc/4.0/),
which permits any noncommercial use, sharing, adaptation, distribution and reproduction in any
medium or format, as long as you give appropriate credit to the original author(s) and the source,
provide a link to the Creative Commons license and indicate if changes were made.

The images or other third party material in this chapter are included in the chapter’s Creative
Commons license, unless indicated otherwise in a credit line to the material. If material is not
included in the chapter’s Creative Commons license and your intended use is not permitted by
statutory regulation or exceeds the permitted use, you will need to obtain permission directly from
the copyright holder.

http://creativecommons.org/licenses/by-nc/4.0/

	Exploring the Factors that Contribute to the Success of Digital Companies in Indonesia: A Study of Entrepreneurial Orientation, Strategic Agility, and Business Model Innovation
	1 Introduction
	2 Litelature Review
	3 Research Method
	4 Results and Discussion
	5 Conclusions and Implication
	References




