q

Check for
updates

The Negative Impact of Instagram
on Generation Z from the Perspective of Islamic
Psychology

Putri Komala Sari(&), Muhammad Nur Rochim Maksum, and Hafidz

Department of Islamic Education, Universitas Muhammadiyah Surakarta, Surakarta, Indonesia
g000200314@student.ums.ac.id, {mnrl27,haf683}@ums.ac.id

Abstract. Social media has become an inseparable part of the identity of Genera-
tion Z. One of the predominant social media platforms favored by this generation
is Instagram. Instagram is utilized as a means of communication, interaction,
development, and obtaining various informational materials. In this modern age,
technology is increasingly sophisticated, and the speed and ease of obtaining data
or information are very fast and instant. However, the ease of access to information
that is super fast and easy has negative impacts on Generation Z, in addition to the
positive ones that come with it. This study aims to describe the negative impacts
of Instagram on Generation Z from the perspective of Islamic Psychology and
how Islam offers solutions to these problems. The research method employed in
this study is a qualitative approach, applying library research methods. The data
analysis technique utilized is descriptive analysis. The results of this study reveal
three negative impacts of Instagram on Generation Z, namely: (1) weak mental-
ity or “strawberry generation,” (2) low self-confidence (resulting from comparing
oneself to others), and (3) life assessment that is only limited to worldly matters.
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1 Introduction

Instagram is one of the social media platforms that enable long-distance communication
and interaction without limitations of space and time. Instagram is a photo-sharing
application where users take photos, apply digital filters, and share them on various
social networks, including Instagram’s own platform [1]. Currently, Instagram has many
features such as instastory, direct messages, IGTV, live streaming, reels, and others.
Instagram was founded by Burbn.Inc in 2010 [2]. He company is engaged in startup
technology that focuses on developing applications on gadgets. Statistically, within the
first ten months of the launch of the Instagram app, it managed to attract attention. This
is demonstrated by the high number of downloads, which was 7 million new users.
In addition, there were 150 million photos on Instagram. This is supported by Paul
Webster’s statement that since its launch in 2010, Instagram has had more than 400
million active users worldwide [3].
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The general purpose of Instagram is to serve as a means for individuals to share
their activities, possessions, places, or even themselves in the form of images or videos.
Instagram is a platform for self-expression and seeking attention from others. As noted
by Nainggolan et al. [4], Instagram is utilized for attracting attention, seeking opinions,
enhancing one’s image, and as a leisure activity. Additionally, Instagram is also utilized
for finding and establishing new friendships, conducting business, engaging in politics,
and even finding romantic partners.

Indonesia is one of the countries with the highest number of Instagram users, with
89% of Instagrammers aged between 18 and 34 years old. This indicates that a significant
number of Instagram users in Indonesia belong to the Generation Z [3]. The majority
of Indonesian Instagrammers are young, educated, and financially stable. Instagram is a
popular entertainment medium among Indonesian society, accessed during leisure time
amidst studying, attending classes, or working. Apart from entertainment, Instagram
also facilitates the Generation Z in gaining knowledge about academic subjects through
educational Instagram accounts. Many users believe that Instagram can aid in business
ventures, especially in marketing products. The motives behind individual Instagram
use are influenced by the perceived satisfaction, usefulness, and enjoyment of the social
media platform, particularly Instagram [5]. Indonesian society, particularly the Gen-
eration Z, holds Instagram in high regard due to its multiple features that facilitate
communication and the exchange of information with others, whether they be fellow
citizens or the wider public.

Currently, Indonesia is experiencing a demographic bonus, which means that the
number of productive age population is greater than the non-productive age population.
However, the continuous growth of the population has led to negative impacts that
threaten the younger generation. For instance, there is a scarcity of places for Generation
Z to express themselves creatively outside of school. To give an example, Generation
Z faces a shortage of venues to express their creativity beyond the school setting. As a
result, social media has become their quickest means of finding a refuge to unleash their
ideas, emotions, and creative output. Specifically, Instagram has emerged as the most
accessible platform for this generation to connect and showcase themselves, both for
personal or business purposes. As stated by [6], social media is not only used for personal
needs but also has a wide range of usefulness in other aspects, such as the business feature,
which functions as a promotional medium to market products or services.

Generation Z is strongly associated with social media, particularly Instagram, which
is the most popular social media platform with increasing user numbers [7]. Generation
Z spends more time accessing Instagram than gathering with their families or studying.
They continuously scroll through Instagram even when walking, eating, or in class. This
generation is defined as the cohort of humans categorized by their birth years. According
to American sociologists, Generation Z refers to those born between 1998 and 2010 [8].
They have grown up in a world where technology has been an integral part of their lives
since birth. Based on their birth years, Generation Z is currently aged between 12 and
24 years old. Hence, it can be concluded that they are in the teenage to early adulthood
phase.

This generation is also known as the internet generation as they grew up in the digital
era where access to information is rapid since a young age [9]. Putra (2016) stated that
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technology and information have become a part of the lives of Generation Z as they
were born in an era where access to information, particularly the internet, has become a
global culture. This has influenced their values, beliefs, and life goals [10]. Therefore,
it is apparent that Generation Z is closely associated with technological advancement,
including social media platforms such as Instagram.

For Generation Z, the use of Instagram has become an integral part of their lives. The
Instagram application is installed on their smartphones, which means that they are con-
stantly connected to it. According to Ozkan and Solmaz, the active use of smartphones
by Generation Z is not addictive, but rather a necessary part of their daily lives [11]. How-
ever, the use of Instagram can have both positive and negative effects on their attitudes
and behaviors. On the positive side, Generation Z becomes more creative and attractive,
while on the negative side, they become obsessed with displaying their possessions on
Instagram, as if it is a competition [12].

Instagram has an impact on Generation Z, both positive and negative. However,
if not used wisely, Instagram can have negative consequences. One characteristic of
Generation Z is their penchant for revealing their privacy [13]. This habit may have a
negative impact on them in the future. Additionally, social media characteristics that are
accessible at any time without time limits, such as listening, measuring, and performing,
can be detrimental to their psyche and mental health [14]. Therefore, it is highly likely
that Instagram has an impact on the psychological and mental well-being of Generation
Z. Frequent use of smartphones to access Instagram, view and upload stories, can cause
them to become unsteady and lose their sense of identity. Furthermore, this article will
discuss the negative impact of Instagram on Generation Z from the perspectives of
psychology and Islam.

There are three main topics discussed in this article as negative impacts of Instagram
based on the results of a discussion at the “Back to Muslim Identity” event, namely
making Generation Z mentally weak (strawberry generation), low self-confidence (com-
paring oneself), and having a limited view of life standards. The aim of this study is to
describe the negative impact of Instagram on Generation Z from the perspectives of
psychology and Islam, as well as how Islam provides solutions to these problems.

2 Method

This study utilizes a qualitative approach by employing library research as its method-
ology. Library research is a research activity conducted by collecting information and
data using various library resources such as reference books, previous research studies,
articles, notes, and various journals related to the problem that needs to be solved [15].
Literature-based research is a form of research that uses literature as its object of study.
The object of study in this article focuses on the negative impact of Instagram from the
perspectives of psychology and Islam.

This study is a qualitative type of research through a literature review. The research
process involves collecting primary and secondary sources [16]. The primary sources
used in this article are books, research journals, and previous articles relevant to the dis-
cussion. After obtaining appropriate data and information for the research, the method
used is descriptive analysis. Qualitative descriptive analysis involves analyzing, describ-
ing, and summarizing various conditions and situations from various collected data [17].
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The data collected in this study are in the form of literature findings related to the research
problem. Descriptive analysis means analyzing the obtained information by gathering
sources from books or journals and then explaining them descriptively as the result of
the conclusion. In this article, this means describing the research question formulation
that has become the research objective.

3 Results and Discussion

Instagram is popular among the Generation Z as evidenced by Paul Webster’s (2016)
statement that 89% of Instagram users are aged 18-34 [18]. This confirms that many of
Instagram’s users belong to the Generation Z, born between 1998-2010 [8]. Instagram
serves as a medium for long-distance communication and self-expression. However,
despite its many positive effects, there are also negative impacts that need to be known
as a result of imprudent use of social media.

3.1 Weak-Minded or Strawberry Generation

The term “strawberry generation” was popularized by Prof. Rhenald Kasali in his book
titled “Strawberry Generation: Turning Fragile Generations into Tough Generations”.
Generation Z, known as the most creative and intelligent generation, is likened to straw-
berries. According to Kasali, the strawberry generation is appropriate for today’s young
generation, as Generation Z tends to want quick results and easily give up. Research
shows that gadgets and easy access to information can be one of the factors [19]. In
contrast to the earlier generation, who became diligent in reading and searching from
various sources, even if it took a long time due to difficulty in accessing information,
today’s technological age provides easy and quick access to information. As a result, the
determination and perseverance of Generation Z have diminished. They no longer need
to read books to search for information, as a simple Google search and pressing enter
will suffice.

The excessive use of social media by Generation Z has led to negative impacts such
as the availability of gadgets and easy access to information. The ease of access to
information, including personal information of others, constantly seen on social media
has resulted in negative effects on mental health, such as depression, insomnia, loneliness,
and extreme mood swings [20]. Accessing Instagram regularly and seeing others’ success
posts does not necessarily inspire them to achieve the same; instead, it leads to depression
and easily feeling down. Generation Z also tends to spend more time on their gadgets,
feeling lonely, and seeking a world on Instagram. However, instead of getting positive
outcomes, they experience negative effects, which impact their mental health. They see
negative comments, participate in commenting, and when they receive comments, they
become depressed instead of fixing the issue.

Generation Z is often likened to strawberries, as they share some similarities. Just
like the fruit, this generation has a bright and attractive appearance and possesses remark-
able qualities such as intelligence, creativity, and capability. However, strawberries are
notorious for their fragility; a slight touch can cause them to bruise or get damaged. In
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the same way, this generation is often seen as sensitive and prone to giving up easily,
resulting in them being labeled as the “Strawberry Generation”.

Generation Z’s fragility is not solely attributed to their preference for instant grati-
fication and access to quick information. It is also due to their immersion in the digital
world, where seeking validation through feedback and praises is common. Consequently,
they are highly sensitive to criticisms or negative feedback. This generation is seen as
weak because they are often confined to their comfort zones, leading them to give up
easily when faced with challenging situations [21]. Hence, the term “Strawberry Genera-
tion” has become a popular label for them. Nowadays, the younger generation frequently
relies on “self-healing,” “self-reward,” “work-life balance,” and other popular terms on
social media [19].

There are three stages of adolescent development classification, namely, early ado-
lescence between the ages of 11 to 14 years, middle adolescence between the ages of
15 to 17 years, and late adolescence between the ages of 18-21 years [22]. Currently,
Generation Z is between the ages of 12-24 years, which means that the majority of
Generation Z is in the adolescent stage. From a psychological perspective, adolescence
is a period of emotional tension, mainly due to social pressure and facing new situa-
tions, SO most teenagers experience emotional instability from time to time as a result of
adapting to new behaviors and social expectations [23]. Adolescence can be a challeng-
ing time as young people navigate a world where their wishes are not always granted,
unlike in childhood. This can create pressure and lead to heightened sensitivity, making
adolescents more emotionally responsive.

Generation Z may be vulnerable if they don’t exercise caution while using social
media, particularly Instagram. Given their heightened emotional sensitivity, it’s crucial to
control their feelings when expressing themselves through posts or comments. However,
the label of “strawberry generation” or fragile generation can transform into a robust
one if they use social media judiciously. It’s important for Gen Z to understand that
technology and social media are not just tools to explore and follow but also to be in
charge of oneself.

Islam emphasizes the importance of the younger generation being more connected to
the Quran than to gadgets. It is essential for them to possess emotional intelligence and
self-control. The Quran provides numerous examples of the Prophets and Messengers
that can serve as role models. The story of Prophet Nuh, as described in verses 1-28 of
Surah Nubh, is a remarkable illustration of his endurance in preaching to his people for
almost a millennium, despite having few supporters. Despite being subjected to ridicule
and verbal abuse, Prophet Nuh remained patient and steadfast in his mission.

u.\.um; \}!\ A_uaul\ (?';G_\B &_L\XBA.A)B LA\ B}.\ L\Ln)\ Js]}
“Andverily, We sent Noah to his people, and he stayed with them a thousand years less

fifty years, and the flood overtook them while they were wrongdoers” (Q.S. Al-Ankabut:
14).
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The tales of the Prophets and Messengers narrate their unwavering devotion to faith,
the trust in Allah exhibited by Prophet Yunus during his trial of being cast into the sea and
swallowed by a whale, and the bravery of Prophet Musa in his fight against the cruelty and
polytheism of Pharaoh, the ruler of Egypt. These accounts should inspire the Z generation
by showcasing the strength and resilience of young Muslims in the past, in contrast to the
fragility and tendency to give up easily, as suggested by [21] n his book on the “strawberry
generation.” Numerous individuals possess traits such as perseverance, intelligence, and
honesty, making them ideal role models. Among them is Mohammad Djazman Al-
Kindi, who demonstrated his commitment to the development of Muhammadiyah’s
cadres by founding the IMM (Muhammadiyah Student Association) [24]. The inspiring
and influential figures like him provide a wealth of valuable lessons for the younger
generation to learn from.

The Generation Z cohort is often characterized as being prone to complaining and
giving up easily in the face of challenges, likened to strawberries that easily bruise
even with gentle friction [21], To overcome this tendency, they must learn to regulate
their emotions and draw inspiration from the stories of Islamic figures. Rather than
retreating in the face of adversity, Muslim youths should emulate the bravery of the
Prophet Muhammad and his companions, who confronted overwhelming odds in battles
such as Badr, the Trench, and Mu’tah. Despite being vastly outnumbered, they remained
optimistic, strategic, and resolute, advancing against their foes. Muslim youths must
have faith in Allah’s help, cultivate mindfulness, and maintain positivity. It is important
to promote Instagram trends that highlight strength, courage, and progress, as the rapid
exchange of information and technological advancements demand that Generation Z
take control of their lives and destinies.

3.2 Low Self-esteem (Self Comparing)

Generation Z is a group that is currently in the process of transitioning from childhood to
adulthood. During their teenage years, they tend to develop a strong sense of self-worth,
display joy, and demonstrate excessive courage [25]. Seeking attention and validation is
common among this age group, which is evident from the attention-seeking behaviors
frequently observed on Instagram. Instagram posts typically showcase self-portraits,
possessions, achievements, and successes, leading to a desire for similar things among
frequent users of the platform. Additionally, the competitive atmosphere that is common
during the teenage years [25] contributes to social comparison.

Social comparison has both positive and negative effects. On the positive side, indi-
viduals who engage in social comparison feel motivated to strive for better outcomes.
On the negative side, social comparison can lead to feelings of insecurity and low self-
esteem. This is consistent with Alfred Adler’s theory of personality psychology, which
suggests that the desire for superiority and perfection is innate [26]. The frequent expo-
sure to other people’s seemingly perfect lives on Instagram contributes to the tendency
of Generation Z to strive for excellence. Furthermore, their vulnerability during ado-
lescence, combined with the search for identity and enjoyment of competition, can
exacerbate this tendency.
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Adler (1927) postulated that the drive for superiority is an intrinsic part of life, with
humans progressing from one level of development to the next higher level [26]. The
desire for superiority is demonstrated in a multitude of lifestyles, each with its own way
of achieving or striving for perfection. Seeking perfection, however, is impossible for
humans as each individual is unique. Therefore, comparing oneself to the lifestyles of
others on Instagram is misguided. Members of Generation Z who share their lives on
Instagram only highlight the happy moments and are unlikely to post during difficult,
low, and degrading times. Hence, comparing human lives is a major mistake since each
person has their own timeline.

The tendency of Generation Z to engage in social comparison is often observed in
terms of physical appearance, possessions, and social status. Those who do not possess
at least one of these aspects may feel worthless, experience low self-esteem, or develop
an inferiority complex, which is a psychological barrier that typically emerges during
adolescence [27]. This negative mindset arises from constantly looking up and being
unsatisfied with one’s life, as individuals continue to compare themselves to others.
However, in Islam, we are instructed to look up for inspiration and to look down to
express gratitude.

The attitudes and feelings resulting from frequent unfiltered exposure to other peo-
ple’s lives on Instagram suggest that the unwise use of this platform can have numerous
negative effects. Seeking recognition from other people is a never-ending and exhausting
pursuit, and as Muslims, we should be content with the recognition from Allah SWT,
the Creator of humans and the universe. Allah’s love for humans is far greater than any
human love, and in terms of physical appearance, wealth, and social status, Allah only
looks at a person’s level of piety, as stated in Surah Al-Hujurat verse 13,

R ) e &0 &1
“Surely the most noble of you in the sight of Allah is the most righteous among you.”
(Q.S. Al-Hujurat: 13)
This is further reinforced by the following hadith,
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“Verily Allah does not look to your faces and your wealth but He looks to your heart
and to your deeds.” (Sahih Muslim).

The normative basis in education is that human beings are created by God with
unique differences, both visible and invisible. The level that makes a difference in the
eyes of God is a person’s piety [28].

Generation Z should be aware that seeking the approval of others and striving for
perfection by comparing oneself to others is unnecessary. In the eyes of Allah SWT,
everyone is equal, and what sets individuals apart is their level of tagwa. Instagram
and other social media platforms should not lead individuals to disbelief, but rather,
they should increase their piety. Generation Z must control the flow of information and
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use Instagram as a means of spreading goodness instead of promoting sinful behavior.
Having high self-regulation can help Generation Z control their social media use and
avoid negative effects such as addiction and compulsive behavior, as stated by Wanjohi
et al. [29]. Those with good self-regulation can filter and control the information or
stimuli they receive, thereby avoiding the habit of constantly comparing themselves to
others.

3.3 Only Limited to Worldly Standards

Instagram has negative effects, one of which is the limited focus on worldly standards of
living, disregarding the afterlife. This is reinforced by the abundance of content on the
platform that glorifies materialistic pleasures. It has become an integral part of Generation
Z’s lifestyle, and frequent usage of the app can lead to an uncontrollable immersion in this
trend. Instagram’s algorithm prioritizes frequently viewed and interacted-with content,
leading to a dangerous cycle for those who struggle to manage their social media usage.

Moreover, social media influencers or celebrities with verified accounts have influ-
enced Generation Z’s perception of life. While it is not an issue if these influencers
promote positive values, it becomes problematic when they promote negative values.
Many influencers focus solely on displaying their fame, wealth, and possessions, shap-
ing the younger generation’s perspective of life based on their content [20]. This is
concerning, as there are numerous Islamic figures who possess greater qualifications
and are better suited to be idols or role models for Generation Z.

The majority of Generation Z consists of teenagers, who, as young Muslims, need
to realize that the world should not be the basis of their lives. The world is merely an
illusion and should not be taken too seriously. As stated in the Quran,

5 Gl 5 4583 A% 5415 Sl YT 6 s s
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“This worldly life is no more than play and amusement, but far better is the "eternal’
Home of the Hereafter for those mindful "of Allah’. Will you not then understand?” (QS
Al-An’am: 32)

Ibn Qayyim al-Jauziyah compared the world to a shadow, saying, “The world is like
a shadow; if you run after it, you will never catch it.” [30]. Those who focus solely on
worldly standards of living are like those who chase after the world, which is endless
and never enough. Generation Z who thinks this way will likely experience depression
and feel overwhelmed, as the happiness they see on Instagram is only temporary and
worldly.

Therefore, the standard of living should not be based solely on worldly pursuits,
but should also include the afterlife. This is because the world is only temporary and
fleeting, and the afterlife is much better for Muslims. Therefore, the use of Instagram
by Generation Z should be more prudent, so that young people do not have a narrow-
minded view that is limited to worldly pursuits. Pursuing worldly pleasures will never
be enough, as feeling content and satisfied is a cliche that is not supported by the world.



The Negative Impact of Instagram on Generation Z 13

However, a Muslim’s life is not just about the world, and we are taught to be grateful
for everything that happens.
Allah Himself promised that,
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“And remember”’ when your Lord proclaimed, ‘If you are grateful, I will certainly
give you more. But if you are ungrateful, surely my punishment is severe.” (Q.S. Ibrahim:
7)

Therefore, if we are grateful, Allah will increase His blessings upon us. Islam should
be sufficient for Generation Z to navigate their lives on this earth. The standard of living
for young people should not be based on social media trends, but on Islam, which is
comprehensive and covers all aspects of life.

In reality, the world deliberately steers humans to separate worldly life from religion.
Religion is not involved comprehensively in worldly aspects, and thus knowledge devel-
opment is based mainly on rationalism in explaining the purpose of human life, even
more dominant than religion itself [31]. The Western idea that separates religion from
all aspects of worldly life is contradictory to Muslim thought. This is because religion
governs all aspects of worldly life. Islam serves as a guide for living, not separated from
but directing humans.

The progressive view of religion suggests that religion should bring joy to its fol-
lowers and inspire them to act and engage in solving life’s problems, thereby promoting
social progress [32]. Islam, as a way of life, also plays a role in solving problems faced by
humans. According to Azani (2022:280), all human beings are allowed to celebrate their
differences, but at the same time, they need to be nurtured with knowledge and strong
morals based on Islamic values [33]. This shows that whatever is pursued, achieved, or
celebrated in this world is not a problem as long as one firmly adheres to the rules or
teachings of Islam. Knowledge coupled with akhlakul karimah (noble character) that
aligns with Islamic values is already sufficient preparation for Generation Z to navigate
life in this world.

4 Conclusion

Instagram is a popular social media platform, particularly among the Z generation. How-
ever, this technological advancement has also led to negative consequences, especially
for Z generation individuals in their teenage and early adult years. These negative effects
include mental fragility, low self-confidence, and a limited worldview that prioritizes
materialistic values over spiritual ones.

The term “strawberry generation” has been used to describe this generation, char-
acterized by having many ideas but being fragile and easily giving up. The easy access
to information on Instagram has made them vulnerable to even minor criticism, as well
as stress due to constant exposure to the opinions of others. They tend to compare
themselves to others, often making judgments based on external validation rather than
personal standards. Instagram influencers and celebrities are seen as role models, shaping
their aspirations and limiting their perspectives to worldly matters.
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On the other hand, Islam provides a deeper understanding and guidance for the
Z generation. The stories of the prophets and the history of the Prophet Muhammad
offer motivation and inspiration for leading a meaningful life. Islam emphasizes the
importance of a strong mentality, a compassionate heart, a sharp mind, and a strong
foundation of faith. The Quran reminds us that this world is temporary and that the
hereafter is the ultimate goal for those who seek righteousness. Allah judges people
based on their piety rather than materialistic possessions or societal status. Therefore,
the Z generations have to prioritize their relationship with Allah over worldly pursuits.

Acknowledgments. This article has been completed well thanks to the support and assistance
from various parties. The researcher would like to express gratitude to the Islamic Education
Study Program, Faculty of Islamic Studies, and Muhammadiyah University of Surakarta for their
assistance during the preparation of the article. The researcher also expresses gratitude to their
parents for always providing prayers and encouragement, as well as to Pratiwi Yulia Saputri,
Aulia Sofia Nur Fadilah, Hery Nugroho, and Nur Anisah who have helped provide comments,
suggestions, and criticisms for the improvement and perfection of this article.

Authors’ Contributions. Observation, research, and data review are the forms of contribution
provided by the author. Subsequently, the author conducted a compilation in accordance with
established methods and rules. This was done to ensure that the data is based on facts and can
be accountable. This article is presented to readers to be used as a relevant research reference in
other fields to be analyzed both orally and in writing.

References

1. B. Mahendra, “Eksistensi sosial remaja dalam Instagram (sebuah perspektif komunikasi),” J.
Visi Komun., vol. 16, no. 1, pp. 151-160, 2017.

2. J. Purwandani, R., & Alfando, “PERANAN MEDIA SOSIAL INSTAGRAM@ SMR-
FOODIES DALAM INTERAKSI SOSIAL.,” J. Ilmu Komun., vol. 7, no. 4, pp. 26-36,
2019.

3. W. Prihatiningsih, “Motif penggunaan media sosial Instagram di kalangan remaja,” Commu-
nication, vol. 8, no. 1, pp. 51-65, 2017.

4. G.J.Nainggolan, V., Rondonuwu, S. A., & Waleleng, “Peranan media sosial Instagram dalam
interaksi sosial antar mahasiswa fakultas ilmu sosial dan politik UNSRAT Manado,” ACTA
Diurna Komunikasi, vol. 7, no. 4, 2018, doi: https://ejournal.unsrat.ac.id/index.php/actadiurn
akomunikasi/article/view/22022.

5. E. I Innova, “Motif dan kepuasan pengguna Instagram di komunitas instameet Indonesia,”
J. E-Komunikasi, vol. 4, no. 2, 2016, doi: https://publication.petra.ac.id/index.php/ilmu-kom
unikasi/article/view/4851.

6. G. Gumilar, “Pemanfaatan Instagram sebagai sarana promosi oleh pengelola industri kreatif
fashion di kota Bandung,” JIPSI-Jurnal llmu Polit. dan Komun. UNIKOM, vol. 5, no. 2, 2016,
doi: https://repository.unikom.ac.id/id/eprint/30954.

7. R. Ferlitasari, “Pengaruh Media Sosial Instagram Terhadap Perilaku Keagamaan Remaja
(Studi pada Rohis di SMA Perintis 1 Bandar Lampung,” 2018.

8. H. Gazali, Islam Untuk Gen Z: Mengajarkan Islam, Mendidik Muslim Generasi Z: Panduan
Bagi Guru PAI 2021.


https://ejournal.unsrat.ac.id/index.php/actadiurnakomunikasi/article/view/22022
https://publication.petra.ac.id/index.php/ilmu-komunikasi/article/view/4851
https://repository.unikom.ac.id/id/eprint/30954

17.
18.

20.

21.

22.

23.

24.

25.

26.

27.

The Negative Impact of Instagram on Generation Z 15

. I. Handayani, “Konsep Bimbingan dan Konseling Pribadi-Sosial dalam Pengembangan Posi-

tive Mental Attitude Generasi Z,” NALAR J. Perad. dan Pemikir. Islam, vol. 3,no. 1, pp. 51-63,
2019, doi: https://doi.org/10.23971/njppi.v3il.1283.

. U. Aisah, H., & Ruswandi, “Bimbingan dan Konseling Multikultural di Lembaga Pendidikan

Pesantren Pada Generasi Z.,” J. IKA PGSD (lkatan Alumni PGSD) UNARS, vol. 8, no. 2,
pp- 511-523, 2020, doi: https://doi.org/10.36841/pgsdunars.v8i2.869.

. M. Zazin, N., & Zaim, “Media Pembelajaran Agama Islam Berbasis Media Sosial pada

Generasi-Z.,” 2020, doi: http://jurnal.uin-antasari.ac.id/index.php/proceeding/article/view/
3744.

. R. Agianto, R., Setiawati, A., & Firmansyah, “Pengaruh Media Sosial Instagram Terhadap

Gaya Hidup dan Etika Remaja,” Temat. J. Teknol. Inf. Komun., vol. 7, no. 2, pp. 130-139,
2020, doi: https://doi.org/10.38204/tematik.v7i2.461.

. M. Dewi, N. K. L. A, Mahardika, A., Santhi, I. R., & SE, “Pentingnya Pendidikan Karakter

Bagi Generasi Z pada Era Society 5.0.,” in Prosiding Pekan Ilmiah Pelajar,2022, pp.247-255,
doi: https://e-journal.unmas.ac.id/index.php/pilar/article/view/4437.

. L. Sa’diya, “Strategi Promosi Di Media Sosial Instagram Terhadap Kesadaran Merek Di Era

Generasi Z,” Competence J. Manag. Stud., vol. 11, no. 2, 2017, doi: https://doi.org/10.21107/
kompetensi.v11i2.3530.

. A. Sari, M., & Asmendri, “Penelitian kepustakaan (library research) dalam penelitian pen-

didikan IPA.,” Nat. Sci. J. Penelit. Bid. IPA Dan Pendidik. IPA, vol. 6, no. 1, pp. 41-53, 2020,
doi: https://doi.org/10.15548/nsc.v6il.1555.

. W. Darmalaksana, “Metode penelitian kualitatif studi pustaka dan studi lapangan,” Pre-Print

Digital Library UIN Sunan Gunung Djati Bandung, pp. 1-6, 2020.

I. M. Winartha, Metodologi penelitian Sosial Ekonomi. 2006.

A. Mailanto, “Pengguna Instagram di Indonesia Terbanyak, Mencapai 89%. Artikel Oke-
zone.,” 2016. doi: http://techno.okezone.com/read/2016/01/14/207/1288332/pengguna-Ins
tagram-di-indonesiaterbanyak-mencapai-89.

. A.Claretta, D., Rachmawati, F., & Sukaesih, “Communication Pattern Family and Adolescent

Mental Health for Strawberry Generation.,” . Int. J. Sci. Soc., vol. 4, no. 3, pp. 79-93, 2022,
doi: https://doi.org/10.54783/ijsoc.v4i3.501.

A. C. Maharani, “The influence of excessive use of social media.,” Indones. J. Soc. Sci., vol.
13, no. 1, pp. 11-20, 2021.

R. Kasali, Strawberry Generation; Mengubah Generasi Rapuh Menjadi Generasi Tangguh.
2017.

S. Sarwono, Psikologi Remaja. 2000.

I. Nashukah, F., & Darmawanti, “Perbedaan kematangan emosi remaja ditinjau dari struktur
keluarga,” J. Psikol. Teor. Dan Terap., vol. 3, no. 2, pp. 93-102, 2013, doi: https://doi.org/10.
26740/jptt.v3n2.p93-102.

J. Rushd, D. I, & Suryanto, “DJAZMAN AL-KINDI: PENDIDIKAN DAN
PERKADERAN,” Tajdida J. Pemikir. dan Gerak. Muhammadiyah, vol. 14, no. 2, pp. 64-77,
2016, doi: https://journals.ums.ac.id/index.php/tajdida/article/view/5277.

A. Diananda, “Psikologi remaja dan permasalahannya,” ISTIGHNA J. Pendidik. dan Pemikir:
Islam, vol. 1, no. 1, pp. 116-133, 2019, doi: https://doi.org/10.33853/istighna.v1i1.20.

S. M. Ulfah, N., & Deliana, “Dinamika Kepribadian Anak Jalanan Perempuan yang Terlibat
Pelacuran ditinjau dari Teori Alfred Adler Winartha, I Made,” Intuisi J. Psikol. Ilm., vol. 4,
no. 1, 2018, doi: https://doi.org/10.15294/intuisi.v4il.13327.

I. Cahyaningtyas, K., Yusuf, S., Nadhirah, N. A., & Fahriza, “Inferiority Complex pada
Mahasiswa,” J. Educ. Couns., vol. 1, no. 1, pp. 1-7, 2020, doi: https://doi.org/10.32627/jeco.
vlil.31.


https://doi.org/10.23971/njppi.v3i1.1283
https://doi.org/10.36841/pgsdunars.v8i2.869
http://jurnal.uin-antasari.ac.id/index.php/proceeding/article/view/3744
https://doi.org/10.38204/tematik.v7i2.461
https://e-journal.unmas.ac.id/index.php/pilar/article/view/4437
https://doi.org/10.21107/kompetensi.v11i2.3530
https://doi.org/10.15548/nsc.v6i1.1555
http://techno.okezone.com/read/2016/01/14/207/1288332/pengguna-Instagram-di-indonesiaterbanyak-mencapai-89
https://doi.org/10.54783/ijsoc.v4i3.501
https://doi.org/10.26740/jptt.v3n2.p93-102
https://journals.ums.ac.id/index.php/tajdida/article/view/5277
https://doi.org/10.33853/istighna.v1i1.20
https://doi.org/10.15294/intuisi.v4i1.13327
https://doi.org/10.32627/jeco.v1i1.31

28.

29.

30.

31.

32.

33.

P. K. Sari et al.

M. N. R. Maghfiroh, R. A., Ali, M., & Maksum, “Inclusive Education in Surah Abasa Verses
1-10,” in International Conference on Islamic and Muhammadiyah Studies (ICIMS 2022),
2022, pp. 167-173, doi: https://doi.org/10.2991/assehr.k.220708.022.

D. V. S. Sianipar, N. A., & Kaloeti, “Hubungan antara regulasi diri dengan fear of missing
out (Fomo) pada mahasiswa tahun pertama Fakultas Psikologi Universitas Diponegoro,” J.
Empati, vol. 8, no. 1, pp. 136-143, 2019, doi: https://doi.org/10.14710/empati.2019.23587.
S. Nizar, “Belajar dari bayang-bayang. Artikel di Kampus Melayu: Sekolah Tinggi Agama
Islam Negeri Bengkalis,” 2020. doi: https://kampusmelayu.ac.id/2020/kolom-ketua/belajar-
dari-bayang-bayang/.

K. M. A. Azani, M. Z., & Harris, ). Islam dan Modernisme di Indonesia: Tinjauan atas
Pemikiran Mohamad Rasjidi (1915-2001).,” TSAQAFAH, vol. 15, no. 1, pp. 147-164, 2019,
doi: https://doi.org/10.21111/tsaqafah.v15i11.2831.

S. Ali, M., Kuntoro, S. A., & Sutrisno, “Pendidikan Berkemajuan: Refleksi Praksis Pendidikan
KH Ahmad Dahlan,” J. Pembang. Pendidik. Fondasi dan Apl., vol. 4, no. 1, pp. 43-58, 2016,
doi: https://doi.org/10.21831/jppfa.v4il.7821.

M. Z. Azani, “Urgensi Pandangan Hidup Islam dalam Memaknai Sejarah Kemerdekaan:
Tinjauan Awa,” 2022, doi: http://acied.pp-paiindonesia.org/index.php/acied/article/view/33.

Open Access This chapter is licensed under the terms of the Creative Commons Attribution-
NonCommercial 4.0 International License (http://creativecommons.org/licenses/by-nc/4.0/),
which permits any noncommercial use, sharing, adaptation, distribution and reproduction in any
medium or format, as long as you give appropriate credit to the original author(s) and the source,
provide a link to the Creative Commons license and indicate if changes were made.

The images or other third party material in this chapter are included in the chapter’s Creative

Commons license, unless indicated otherwise in a credit line to the material. If material is not
included in the chapter’s Creative Commons license and your intended use is not permitted by
statutory regulation or exceeds the permitted use, you will need to obtain permission directly from
the copyright holder.


https://doi.org/10.2991/assehr.k.220708.022
https://doi.org/10.14710/empati.2019.23587
https://kampusmelayu.ac.id/2020/kolom-ketua/belajar-dari-bayang-bayang/
https://doi.org/10.21111/tsaqafah.v15i1.2831
https://doi.org/10.21831/jppfa.v4i1.7821
http://acied.pp-paiindonesia.org/index.php/acied/article/view/33
http://creativecommons.org/licenses/by-nc/4.0/

	The Negative Impact of Instagram on Generation Z from the Perspective of Islamic Psychology
	1 Introduction
	2 Method
	3 Results and Discussion
	3.1 Weak-Minded or Strawberry Generation
	3.2 Low Self-esteem (Self Comparing)
	3.3 Only Limited to Worldly Standards

	4 Conclusion
	References




