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Abstract. Pagoda Flower Park, Nepal Van Java, and Silancur Highland are three 

tourist sites initiated by the community, which have received great attention from 

visitors. The three locations in Kaliangkrik District have tourist attractions with 

uniqueness in each location. However, in its implementation, there are still vari-

ous obstacles and structured problems within the boundaries of experience, or-

ganization, people, places, and ideas because the planning was not carried out 

properly and optimally. Knowing the potential of rural areas that can be stand-

ardized as leading tourism destinations through three-level a product approaches, 

providing recommendation options as the formation of a forerunner of rural areas 

with tourism potential. Qualitative description is used as a method in this study. 

Locus in Ketangi Village, Temanggung Village, and Mangli Village, Kaliangkrik 

District, Magelang Regency, Central Java Province, Indonesia. The focus of the 

study carried out includes mapping the potential / embryo of rural tourism areas. 

The secondary database comes from the planning results of the Magelang Re-

gency Government, then the primary data comes from interviews and observa-

tions of three tourist destination managers. Three level of a product analysis is 

used to get a core picture of tourism products, core supporters/supporters, and 

supporting supporters. The three locations together have a position as a tourism 

product, core supporter/supporter, and buffer supporter. Pagoda Flower Park is 

based on artificial tourism, Nepal Van Java is based on residents’ houses and 

Silancur Highland is based on regional conditions. Tourism management by pay-

ing attention to the continuity of the visitor experience, the organization as a 

structured institution, the people who manage it, the places that are regularly 

maintained, and the ideas developed to maintain interest are the recommenda-

tions in this study. 

Keywords: Three Levels of a Product, Potential Tourism, Rural Tourism Ar-

eas, Borobudur Temple, National Strategic Area. 
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1 Introduction 

The Flower Garden Pagoda, Nepal Van Java, and the Silancur Plateau are three tourist 

destinations initiated by the community  [1]–[3], which have received great attention 

from visitors. The third location in Kaliangkrik District, Magelang Regency, Central 

Java Province, Indonesia provides a unique experience in enjoying views of mountains 

and gardens. The topography of these three tourist destinations is managed by the com-

munity in the form of an organization that is non-formal and area-based. The develop-

ment of this third destination has a dynamic trend in line with the development of visitor 

response. Even if it is worked on in collaboration [4]–[7] between these three tourist 

destinations it can provide multi-mutualism. However, in practice, there are still various 

obstacles and problems that are structured within the limits of experience [8]–[10], or-

ganizations [11]–[15], people [16]–[18], places [19], and ideas because the planning is 

not carried out properly and optimally. 

In the tourist destination approach as one of the products being promoted, it can be 

categorized in the form of core products and their derivative products. Linkages be-

tween tourist destinations can provide social [20]–[22], economic [18], [23]–[28], and 

cultural [29]–[34] benefits for tourist destinations and better community empowerment  

[1]–[3], [35]–[39]. The organizations [13], [40]–[44] approach as one of the accelera-

tions in categorizing tourist destinations provide mutual added value, with organiza-

tional governance [21], [45]–[47], offering more varied and integrative tour packages, 

strengthening the internal and external interactions of tourist destinations through de-

veloping entrepreneurial [27], [48] potential and community empowerment, as well as 

providing facilities that support strengthening the Pagoda Flower Park, Nepal Van Java, 

and the Silancur Plateau are the leading village destinations in Magelang Regency. The 

perspective of a tourist destination as a product within marketing boundaries is im-

portant in boosting tourist visits. 

A product is more than just physical. A product is anything that can be offered to a 

market for attention, possession, or use or something that can satisfy a need or want. 

Therefore, a product can be a physical good, a service, a retail store, a person, an or-

ganization, a place, or even an idea. The product is a means to an end where the end is 

the satisfaction of customer needs or wants. 

Co-creation efforts in to turn tourist destinations into core products, it is important 

to understand the management organization. Organizations [13], [44], [49], [50] that 

explore, and understand the needs and desires of tourists that need to be met can be 

implemented through a series of strategies by differentiating and reducing barriers/chal-

lenges by not having to compete between three tourist destinations (similarity with 

competitors). Because an organization has its uniqueness combined with (unmet) needs 

creating new products and experiences. In understanding the needs of tourists, the de-

sire for special requirements that suit the needs of tourists in the three destinations can 

be mutually agreed upon. Opening up the product development process, integrating 

[51]–[56] the three destinations to elicit repeat responses from tourists and engaging 

external stakeholders will achieve increased effectiveness and decreased barriers/chal-

lenges. Adjustment to these three destinations can be started by categorizing tourist 
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destinations as a 'standard'/basic product that can be enjoyed by tourists, by encourag-

ing the personalization of output according to the wishes of tourists, it is believed to be 

able to advance the perception of the tourist experience in a positive way. 

At the next level, customization of tourist destinations by personalizing additional 

features and benefits, all of which are tailored to the needs of tourists, is important to 

explore. The process of defining and co-creating additional features and benefits that 

tourists can enjoy at a destination can increase effectiveness and value. 

Knowing the potential of a village that can be standardized as a leading tourist des-

tination through a three level a product approach, provides a choice of recommenda-

tions as the forerunner of a village with tourism potential. 

2 Method 

Qualitative description is used as a method in this study. Locus in Ketangi Village, 

Temanggung Village, and Mangli Village, Kaliangkrik District, Magelang Regency, 

Central Java Province, Indonesia. The focus of the study carried out includes mapping 

the potential / embryo of rural tourism areas. The secondary database comes from the 

planning results of the Magelang Regency Government, then the primary data comes 

from interviews and observations of three tourist destination managers. Three level of 

a product  [57]analysis is used to get a core picture of tourism products, core support-

ers/supporters, and supporting supporters. 

3 Result and Discussion 

The three locations together have a position as tourism [2], [58]–[64] products, core 

supporter/supporter, and buffer supporter. Pagoda Flower Park is based on artificial 

tourism, Nepal Van Java is based on residents’ houses and Silancur Highland is based 

on regional conditions. Tourism management [10], [56], [65]–[68]  by paying attention 

to the continuity of the visitor experience, the organization as a structured institution 

[69], the people who manage it, the places that are regularly maintained, and the ideas 

developed to maintain interest are the recommendations in this study. 

3.1 Pagoda Flower Park, Nepal Van Java, and Silancur Highland 

Pagoda Park is unique with an expanse of various colors of Celosia flowers arranged to 

resemble a labyrinth, located on the slopes of Mount Sumbing, Magelang Regency. 

Buildings resembling a twelve-meter-high pagoda surrounded by rice fields are the cen-

terpiece of this destination. Other facilities that can be accessed by tourists in the Pa-

goda Flower Garden include buildings in the form of a Chinese fortress, Dutch-style 

waterwheels, Javanese buildings, houses in the style of Pokemon cartoon films, and 

costume rentals. such as kimonos, a handbook, to Javanese lurik clothes. Every tourist 

who comes has the opportunity to go up to the pagoda and enjoy the natural scenery 

around it. Pagoda Flower Garden is located in the Kaliangkrik area, Magelang Regency, 
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Central Java, 30 kilometers from the center of Magelang City and takes about thirty 

minutes. Various facilities are also available there, starting from a large parking area, 

gazebo, culinary area, and hall. 

Then the Nepal Van Java tourist destination became a tourist attraction and viral 

which offers a beautiful view because it has a landscape of residents' houses as if 

stacked up like a rural area in Nepal. Nepal Van Java is the nickname for Hamlet Need, 

a village located on the slopes of Mount Sumbing. The location is in Need Hamlet, 

Kaliangkrik District, Magelang, Central Java. This artificial tourist destination, located 

at an altitude of 1600 meters above sea level, is the highest hamlet located in Magelang 

Regency, Central Java Province. With this attitude, this rural area offers a cool, beauti-

ful, fresh atmosphere, as well as a feast for the eyes. One of the reasons for the emer-

gence of Nepal Van Java is the access to the hiking trail to Mount Sumbing. In 2019, 

this hamlet has been transformed into a famous tourist spot with colorfully painted local 

houses and stacked layers. This presents a new atmosphere, like the rural Namche Ba-

zaar in Nepal which is located in the Himalayas. The existing condition of this tourist 

destination has had an impact on the regional economy, as most tourist attractions, Ne-

pal Van Java, also have entrance fees charged for tourists, although they are still man-

aged traditionally and the prices are very affordable. The facilities available come from 

the involvement of residents in this tourist destination, such as motorbike parking, car 

parking, motorbike taxis (according to destination), Nepal Van Java Terrace, and 

Mount Sumbing hiking trails through the Neighborhood Need aka Nepal Van Java and 

basecamp facilities. Access to this tourist destination has two options, via Yogyakarta, 

which takes around two hours, and Semarang, using the toll road, which requires ap-

proximately two point five hours of travel. 

The next area-based artificial tourism destination is Silancur Highland, which only 

opened in 2019, before the emergence of the co-19 pandemic. Located at the foot of 

Mount Sumbing, Silancur Highland promises stunning natural views, with panoramic 

views of six mountains that can be seen as well as this tourist destination. The facilities 

prepared by residents and tourism industry players are camping activities and acoustic 

music events. Economic interactions in this tourist destination are like the other two 

destinations, namely parking, toilets, places of worship, food stalls, and entrance tickets 

to tourist destinations. Generally, in the form of sitting areas scattered at various points 

between flower and vegetable gardens. Complete camping equipment rental is availa-

ble. Camping in Silancur is recommended by the manager of this tourist destination, 

especially to watch the sunrise or sunset. Meanwhile, at night, tourists can fill their time 

with bonfire activities. The manager will also provide an acoustic music stage to warm 

up the atmosphere. Apart from camping, there are many other recreational activities 

that families can enjoy in Silancur. Flying fox, for example, is an activity that depends 

on climbing a rope which is quite challenging. Other products when tourists end their 

visit, can bring souvenirs in the form of vegetables grown by residents around Silancur 

Highland. This hilly tourist attraction is located in Mangli Village, Kaliangkringrik Dis-

trict, Magelang Regency, Central Java. The location is at the foot of Mount Sumbing 

in the east with an altitude of 1,300 meters above sea level. Access to this tourist desti-

nation from the city of Magelang reaches about fifteen kilometers to the west and takes 

about 30 minutes. The Kaliangkrik District Map shown in Fig. 1. 
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Fig. 1. Kaliangkrik District Map 

3.2 Scenario Three Level of a Product 

This study is limited to the analysis of the Three Levels of a product externally [44], 

[70]–[73] and integrated between the three regional destinations (Fig.2.). Access to the 

location is one of the critical determinants [9] that can be argued to describe stakehold-

ers and tourists. Follow-up studies have important potential for internal [44], [72], [74] 

critical factors in driving tourist destinations towards these tourist destinations which 

have an economic impact on the community around tourist destinations and policies 

[18], [26], [54], [75]–[79] for stakeholders. 

In a distance scale with three scenarios based on the starting point and ending point 

from Borobudur Temple, it can be found that the same conditions [59], [80]–[85] are 

found between the first scenario and the second scenario based on the length of time it 

takes to travel to the three tourist destinations (Fig. 3.). The first scenario is Borobudur 
Temple, Pagoda Flower Garden, Nepal Van Java, Silancur Mountains, and back to 

Borobudur Temple. The estimated time required is two hours and forty-nine minutes 
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with an estimated distance of 82.5 km. This scenario places the Pagoda Flower Garden 

as the main product, and two other tourist destinations as supporting products. How-

ever, if the Pagoda Flower Garden becomes a core product, it still requires greater abil-

ity and effort because this tourist destination is managed by individuals. Opportunities 

to place the Pagoda Flower Garden into a core product need to be encouraged by 

strengthening the product in serving visitors, responding after visitors have finished 

enjoying the destination, and introducing destinations in the form of innovative [53], 
[86]–[89] packages, supporting products that are in one region (Nepal Van Java and 

Silancur Highland), guaranteeing the convenience of visitors while enjoying the Pagoda 

Flower Park destination. In the internal context, it is necessary to develop innovative 

efforts involving the interaction of residents, creating start-ups, utilizing health proto-

cols [90]–[93], and empowering community [35], [94], [95] institutions. 

 

 

Fig. 2. Three level of a product 

The second scenario is shorter with an estimated distance of 80.1 km, but the esti-

mated time is the same as the first scenario. This scenario places the Silancur Highland 

tourist destination as the core product and two other tourist destination areas as sup-

porters. In general, Silancur Highland has a stronger brand name than the other two 

tourist destinations. The features of this destination are also dynamically developing 

due to governance which provides opportunities for outsiders to complete the comfort 
side while enjoying Silancur Highland. The concept level of quality [89], [96]–[99] is 

also better compared to the other two destinations, besides that the packaging is pre-

sented as a higher response which is indicated by a large number of followers of this 

destination. 

The third scenario places Nepal Van Java as the core product, with the lowest cov-

erage compared to the first and second scenarios. The estimated distance from 

Borobudur Temple to Nepal Van Java continues to Silancur Highland and the Pagoda 
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Flower Park being the last destination, then Return to Borobudur Temple has an esti-

mated travel time of two hours forty minutes and an estimated distance of 76.4 km. The 

scenario produces a better model than the previous two scenarios in terms of time and 

distance. In Nepal Van Java destinations are managed by village institutions that in-

volve residents both at the entry and exit points of tourist destinations. Overall the three 

tourist destinations have the same potential as core products and supporting products. 

The ability to interact between managers of these tourist destinations is needed to in-
crease the benefits of the three tourist destinations.  

 

 

Fig. 3. Three scenarios of three level product 

4 Conclusion 

Pagoda Flower Park, Nepal Van Java, and Silancur Highland have developed in line 

with the dynamics of tourists visiting Borobudur Temple even though they are not yet 

integrated. Management of the tourist experience, management organizations, people 

involved, places that support tourist comfort, and interesting ideas realized by manag-

ers, have been partially developed in the three tourist destinations. Stakeholders need 

to prepare integration scenarios for this tourist destination and other tourist destinations, 

a conclusion that can be used as consideration for strengthening these three destina-

tions. 

The implications of this study are directed at the stakeholders of Borobudur Temple, 

Pagoda Flower Park, Nepal Van Java, and Silancur Highland. Tourism management by 

paying attention to the continuity of the visitor experience, the organization as a struc-

tured institution, the people who manage it, the places that are regularly maintained, 

and the ideas developed to maintain interest are the recommendations in this study. 

of Three Levels of Product Potential of Rural Tourism Areas             109Analysis



References 

1. C. Bradley, “The Role of Institutional Repositories in the Dissemination and Impact of Com-

munity-Based Research,” Evid Based Libr Inf Pract, vol. 16, no. 3, pp. 18–31, 2021, doi: 

10.18438/eblip29972. 

2. Douglas Hainsworth, A Toolkit for Monitoring and Managing Community-Based Tourism. 

Ha Noi, 2007. [Online]. Available: www.tim.hawaii.edu 

3. L. Jungsberg et al., “Key actors in community-driven social innovation in rural areas in the 

Nordic countries,” J Rural Stud, vol. 79, no. September 2018, pp. 276–285, 2020, doi: 

10.1016/j.jrurstud.2020.08.004. 

4. C. Almeida and D. V. Bevilaqua, “The collaboration in the production of Life of Galileo in 

a science museum in Rio de Janeiro,” Journal of Science Communication, vol. 20, no. 2, pp. 

1–16, 2021, doi: 10.22323/2.20020201. 

5. K. Broomfield, C. Craig, S. Smith, G. Jones, S. Judge, and K. Sage, “Creativity in public 

involvement: supporting authentic collaboration and inclusive research with seldom heard 

voices,” Res Involv Engagem, vol. 7, no. 1, Dec. 2021, doi: 10.1186/s40900-021-00260-7. 

6. B. McGreavy et al., “How Does Strategic Communication Shape Transdisciplinary Collab-

oration? A Focus on Definitions, Audience, Expertise, and Ethical Praxis,” Front Commun 

(Lausanne), vol. 7, no. February, pp. 1–14, 2022, doi: 10.3389/fcomm.2022.831727. 

7. I. Ramos-Vielba, M. Fernández-Esquinas, and E. Espinosa-de-los-Monteros, “Measuring 

university–industry collaboration in a regional innovation system,” Scientometrics, vol. 84, 

no. 3, pp. 649–667, 2010, doi: 10.1007/s11192-009-0113-z. 

8. G. Namazzi et al., “Strengthening health facilities for maternal and newborn care: Experi-

ences from rural eastern Uganda,” Global Health Action, vol. 8, no. 1. 2015. doi: 

10.3402/gha.v8.24271. 

9. E. Neeganagwedgin, “Caribbean Indigenous Experiences of Erasure: Movement, Memory 

and Knowing,” Analecta política, vol. 12, no. 22, pp. 1–17, 2022, doi: 

10.18566/apolit.v12n22.a01. 

10. S. Tobin and A. Zaman, “Regional Cooperation in Waste Management: Examining Aus-

tralia’s Experience with Inter-municipal Cooperative Partnerships,” Sustainability (Switzer-

land), vol. 14, no. 3, 2022, doi: 10.3390/su14031578. 

11. F. Awamleh and A. Ertugan, “The Relationship Between Information Technology Capabil-

ities, Organizational Intelligence, and Competitive Advantage,” Sage Open, vol. 11, no. 2, 

2021, doi: 10.1177/21582440211015201. 

12. Z. al Kashari, “The Role of Knowledge Sharing in Organizational Performance,” Infor-

mation and Knowledge Management, vol. 10, no. 2, pp. 37–42, 2020, doi: 10.7176/ikm/10-

2-05. 

13. A. Prasetyo, D. Gartika, A. Hartopo, B. P. Harwijayanti, S. Sukamsi, and M. Fahlevi, “Ca-

pacity Development of Local Service Organizations Through Regional Innovation in Papua, 

Indonesia After the COVID-19 Pandemic,” Frontiers in Psychology, vol. 13. Frontiers Me-

dia S.A., May 30, 2022. doi: 10.3389/fpsyg.2022.912692. 

14. A. Prasetyo, D. Gartika, A. Hartopo, B. P. Harwijayanti, S. Sukamsi, and M. Fahlevi, “Ca-

pacity Development of Local Service Organizations Through Regional Innovation in Papua, 

Indonesia After the COVID-19 Pandemic,” Frontiers in Psychology, vol. 13. Frontiers Me-

dia S.A., May 30, 2022. doi: 10.3389/fpsyg.2022.912692. 

15. A. Prasetyo, B. Putri Harwijayanti, M. N. Ikhwan, M. Lukluil Maknun, and M. Fahlevi, 

“Interaction of Internal and External Organizations in Encouraging Community Innovation,” 

Front Psychol, vol. 13, Jul. 2022, doi: 10.3389/fpsyg.2022.903650. 

110             A. Prasetyo et al.



16. S. Doni and A. Prasetyo, “Pengembangan Kawasan Ekowisata Dalam Roadmap Sistem Ino-

vasi Daerah (Sida) Kabupaten Labuhanbatu Melalui Pariwisata Berbasis Masyarakat,” 

Jurnal Ilmu Pemerintahan Widya Praja, vol. 47, no. 2, pp. 159–174, Nov. 2021, doi: 

10.33701/jipwp.v47i2.1711. 

17. S. M. Lubis and A. Prasetyo, “The Potential of Satasabang as A Minapolitan Area in The 

Roadmap of The Regional Innovation System of Labuhanbatu Regency with SWOT Anal-

ysis,” Inovasi Pembangunan –Jurnal Kelitbangan, vol. 9, no. 2, 2021. 

18. A. Prasetyo, H. Sipahutar, C. S. Wibowo Budi, and D. Nuryadin, “Policy and Economy 

Analysis on the Application of the Smart on Grid Actuator to Public Road Lighting in Mage-

lang City,” Proceedings of the 1st Borobudur International Symposium on Humanities, Eco-

nomics and Social Sciences, 2020. 

19. A. C. Krendl and B. L. Perry, “The Impact of Sheltering in Place during the COVID-19 

Pandemic on Older Adults’ Social and Mental Well-Being,” Journals of Gerontology - Se-

ries B Psychological Sciences and Social Sciences, vol. 76, no. 2, pp. E53–E58, 2021, doi: 

10.1093/geronb/gbaa110. 

20. S. Doi, K. Miyamura, A. Isumi, and T. Fujiwara, “Impact of School Closure Due to COVID-

19 on the Social-Emotional Skills of Japanese Pre-school Children,” Front Psychiatry, vol. 

12, no. October, pp. 1–6, 2021, doi: 10.3389/fpsyt.2021.739985. 

21. L. M. Kyazze, I. N. Nkote, and J. Wakaisuka-Isingoma, “Cooperative governance and social 

performance of cooperative societies,” Cogent Business and Management, vol. 4, no. 1, 

2017, doi: 10.1080/23311975.2017.1284391. 

22. S. Jeong et al., “Correlations between forgetfulness and social participation: Community 

diagnosing indicators,” Int J Environ Res Public Health, vol. 16, no. 13, 2019, doi: 

10.3390/ijerph16132426. 

23. P. Mealy and A. Teytelboym, “Economic complexity and the green economy,” Res Policy, 

vol. 51, no. 8, Oct. 2022, doi: 10.1016/j.respol.2020.103948. 

24. [24] W. El Leithy, “A Review of the Impact of National Culture on Economic Growth,” 

International Journal of Economics & Management Sciences, vol. 06, no. 04, pp. 4–7, 2017, 

doi: 10.4172/2162-6359.1000444. 

25. B. Surya, F. Menne, H. Sabhan, S. Suriani, H. Abubakar, and M. Idris, “Economic growth, 

increasing productivity of smes, and open innovation,” Journal of Open Innovation: Tech-

nology, Market, and Complexity, vol. 7, no. 1, pp. 1–37, 2021, doi: 10.3390/joitmc7010020. 

26. A. Prasetyo and D. Gartika, “Spatial Economy Approach to Assess the Effectiveness of Pov-

erty Treatment Policy Models and Regional Economic Impacts,” in IOP Conference Series: 

Earth and Environmental Science, Nov. 2021, vol. 887, no. 1. doi: 10.1088/1755-

1315/887/1/012019. 

27. Nur Khasanah et al., “The role of knowledge management and sharing in cooperatives prac-

tices toward National Economic Recovery in the COVID-19 pandemic era,” Front Public 

Health, 2022. 

28. A. Prasetyo and D. Gartika, “Economics Development Analysis Journal Strategic Planning 

Analysis of Grand Design of Population Development Article Information,” Economics De-

velopment Analysis Journal, no. 4, 2021, [Online]. Available: http://journal.un-

nes.ac.id/sju/index.php/edaj 

29. T. Zacharias, M. A. Rahawarin, and Y. Yusriadi, “Cultural reconstruction and organization 

environment for employee performance,” Journal of Ethnic and Cultural Studies, vol. 8, no. 

2, pp. 296–315, 2021, doi: 10.29333/ejecs/801. 

30. M. L. Cole and J. M. Stavros, Theoretical Approaches to Multi-Cultural Positive Psycho-

logical Interventions. Springer International Publishing, 2019. doi: 10.1007/978-3-030-

20583-6. 

of Three Levels of Product Potential of Rural Tourism Areas             111Analysis



31. A. Wang, S. Dang, W. Luo, and K. Ji, “Cultural consumption and knowledge, attitudes and 

practices regarding waste separation management in china,” Int J Environ Res Public 

Health, vol. 19, no. 1, 2022, doi: 10.3390/ijerph19010338. 

32. M. Marni et al., “Cultural communication strategies of behavioral changes in accelerating 

of stunting prevention: A systematic review,” Open Access Maced J Med Sci, vol. 9, pp. 

447–452, 2021, doi: 10.3889/oamjms.2021.7019. 

33. I. C. Chang, P. J. Lin, T. H. Chen, and C. H. Chang, “Cultural impact on the intention to use 

nursing information systems of nurses in Taiwan and China: Survey and analysis,” J Med 

Internet Res, vol. 22, no. 8, pp. 1–11, 2020, doi: 10.2196/18078. 

34. A. Hajighasemi, “Enhancing diversity climates in human services organizations,” J Ethn 

Cult Divers Soc Work, vol. 00, no. 00, pp. 1–14, 2021, doi: 

10.1080/15313204.2021.1984357. 

35. R. Indra Priambada, R. Hidayat, and W. Purwanto, “Evaluation of Community Empower-

ment Program Based on Community Satisfaction Index,” E3S Web of Conferences, vol. 232, 

2021, doi: 10.1051/e3sconf/202123201009. 

36. A. Ilham, M. Rahman, and W. Tune Sumar, “Community Empowerment Through Waste 

Management With Reduce, Reuse and Recycle System (3r) In Bulota Village,” Devotion : 

Journal of Community Service, vol. 3, no. 4, pp. 353–360, 2022, doi: 10.36418/dev.v3i4.123. 

37. S. Surahman, S. Ali, A. Adhiksana, Y. Regiyana, and N. Hayati, “Implementation of appro-

priate technology programs in Tanjung Batu Village, Kutai Kartanegara, to realize an envi-

ronmentally friendly independent village,” Community Empowerment, vol. 6, no. 9, pp. 

1648–1653, Oct. 2021, doi: 10.31603/ce.5964. 

38. K. Banerjee and L. K. Dwivedi, “Disparity in childhood stunting in India: Relative im-

portance of community-level nutrition and sanitary practices,” PLoS One, vol. 15, no. 9 Sep-

tember, pp. 1–21, 2020, doi: 10.1371/journal.pone.0238364. 

39. K. Nordberg, Å. Mariussen, and S. Virkkala, “Community-driven social innovation and 

quadruple helix coordination in rural development. Case study on LEADER group Aktion 

Österbotten,” J Rural Stud, vol. 79, no. April, pp. 157–168, 2020, doi: 

10.1016/j.jrurstud.2020.08.001. 

40. T. le Dinh, T. T. P. Thi, N. A. K. Dam, and W. Menvielle, “A Service Science Perspective 

on Resilience of Service Organisations,” ITM Web of Conferences, vol. 38, p. 02002, 2021, 

doi: 10.1051/itmconf/20213802002. 

41. Ilham Junaid and Muh. Arfin M. Salim, “Peran Organisasi Tata Kelola Dalam Pengelolaan 

Desa Wisata Nglanggeran, Yogyakarta,” PUSAKA:Journal of Tourism, Hospitality, Travel 

and Business Event, vol. 1, no. 1, pp. 1–7, 2019. 

42. A. Grobler and Y. T. Joubert, “The relationship between hope and optimism , ethical lead-

ership and person-organisation fit,” South African Journal of Economic and Management 

Sciences, pp. 1–11, 2020, doi: https://doi.org/10.4102/ sajems.v23i1.2872 Copyright: 

43. O. Makinde, R. Selepe, T. Munyai, K. Ramdass, and A. Nesamvuni, “Improving the Supply 

Chain Performance of an Electronic Product-Manufacturing Organisation Using DMAIC 

ApproacH,” Cogent Eng, vol. 9, no. 1, 2022, doi: 10.1080/23311916.2021.2025196. 

44. A. Prasetyo, B. Putri Harwijayanti, M. N. Ikhwan, M. Lukluil Maknun, and M. Fahlevi, 

“Interaction of Internal and External Organizations in Encouraging Community Innovation,” 

Front Psychol, vol. 13, Jul. 2022, doi: 10.3389/fpsyg.2022.903650. 

45. N. Elouazizi, “Critical Factors in Data Governance for Learning Analytics,” 2014. 

46. T. H. Oliver et al., “Knowledge architecture for the wise governance of sustainability tran-

sitions,” Environ Sci Policy, vol. 126, no. March, pp. 152–163, 2021, doi: 10.1016/j.en-

vsci.2021.09.025. 

112             A. Prasetyo et al.



47. H. Zandamela and M. Mphahlele, “Local Government Capacity Development: A Case Study 

of a South African District Municipality,” Journal of Public Administration and Govern-

ance, vol. 11, no. 2, p. 156, 2021, doi: 10.5296/jpag.v11i2.18373. 

48. Habiburrahman et al., “Determination of Critical Factors for Success in Business Incubators 

and Startups in East Java,” Sustainability, vol. 14, no. 21, p. 14243, Oct. 2022, doi: 

10.3390/su142114243. 

49. A. M. Parente-Laverde, “Value chain and economic development: The case of the Colom-

bian coffee industry,” Organizations and Markets in Emerging Economies, vol. 11, no. 1, 

pp. 173–188, 2020, doi: 10.15388/omee.2020.11.29. 

50. C. A. Bail, “Combining natural language processing and network analysis to examine how 

advocacy organizations stimulate conversation on social media,” Proc Natl Acad Sci U S A, 

vol. 113, no. 42, pp. 11823–11828, 2016, doi: 10.1073/pnas.1607151113. 

51. H. I. Ullah, R. Dickson, E. Mancini, A. A. Malanca, M. Pinelo, and S. S. Mansouri, “An 

integrated sustainable biorefinery concept towards achieving zero-waste production,” J 

Clean Prod, vol. 336, no. March 2021, p. 130317, 2022, doi: 10.1016/j.jclepro.2021.130317. 

52. S. Wulandari and R. Villano, “Strengthening women’s entrepreneurship capabilities in the 

palm cattle integrated farming system,” IOP Conf Ser Earth Environ Sci, vol. 807, no. 2, 

2021, doi: 10.1088/1755-1315/807/2/022014. 

53. E. S. Pudjiarti and P. T. P. Hutomo, “Innovative work behaviour: An integrative investiga-

tion of person-job fit, person-organization fit, and person-group fit,” Business: Theory and 

Practice, vol. 21, no. 1, pp. 39–47, 2020, doi: 10.3846/btp.2020.9487. 

54. C. Vlados and D. Chatzinikolaou, “Macro , Meso , and Micro Policies for Strengthening 

Entrepreneurship : Towards an Integrated Competitiveness Policy,” Journal of Business & 

Economic Policy, vol. 7, no. 1, pp. 1–12, 2020, doi: 10.30845/jbep.v7n1p1. 

55. L. Kapiriri et al., “A framework to support the integration of priority setting in the prepar-

edness, alert, control and evaluation stages of a disease pandemic,” Glob Public Health, vol. 

0, no. 0, pp. 1–13, 2021, doi: 10.1080/17441692.2021.1931402. 

56. B. Mihalčová et al., “Effective management tools for solving the problem of poverty in re-

lation to food waste in context of integrated management of energy,” Energies (Basel), vol. 

14, no. 14, 2021, doi: 10.3390/en14144245. 

57. Philip kotler and kevin Lane keller, A Framework for Marketing Management. Boston: Pear-

son, 2020. 

58. M. Finance and M. Financave, “Opportunities For Economic Development Based On Tour-

ism Potentials In Kosovo,” Knoledge–International Journal      , vol. 26, no. 2008, pp. 1585–

1590, 2018. 

59. S. E. Nurhidayati, “Studi evaluasi penerapan Community Based Tourism (CBT) sebagai 

pendukung agrowisata berkelanjutan The evaluation study of implementation as Community 

Based Tourism (CBT) on supporting sustainable agritourism.” 

60. M. Roman, M. Roman, P. Prus, and M. Szczepanek, “Tourism competitiveness of rural ar-

eas: Evidence from a region in Poland,” Agriculture (Switzerland), vol. 10, no. 11, pp. 1–

19, 2020, doi: 10.3390/agriculture10110569. 

61. P. Chanplin, “Digital Public Relations Development For Agricultural Tourism:  Case of 

Chaloem Phrakiat District of Nan Province,” Psychol Educ, vol. 58, pp. 5352–5364, 2021. 

62. D. Bayu Prasetya, Z. Ansar Prodi Perencanaan Wilayah Kota, and J. Infrastruktur dan Kewi-

layahan, “Pengembangan Desa Wisata Berbasis Community Based Tourism Pada Kawasan 

Danau Ranau Lumbok Seminung Lampung Barat,” Plano Madani, vol. 6, no. 1, pp. 60–72, 

2017, [Online]. Available: http://journal.uin-alauddin.ac.id/index.php/planomadani 

of Three Levels of Product Potential of Rural Tourism Areas             113Analysis



63. Muhammad Syafi’i and Djoko Suwandono, “Perencanaan Desa Wisata Dengan Pendekatan 

KonsepCommunity Based Tourism (CBT) Di Desa Bedono,Kecamatan Sayung, Kabupaten 

Demak,” Ruang, vol. 1, no. 2, 2015. 

64. S. Rahayu, U. Dewi, D. Kurnia, and N. Fitriana, “PENGEMBANGAN COMMUNITY 

BASED TOURISM SEBAGAI STRATEGI PEMBERDAYAAN EKONOMI 

MASYARAKAT DI KABUPATEN KULON PROGO, DAERAH ISTIMEWA 

YOGYAKARTA.” 

65. V. Delshab, D. Y. Pyun, S. Kerwin, and J. G. Cegarra-Navarro, “The Impact of Unlearning 

Context on Organizational Performance Through Knowledge Management: A Case of Com-

munity Sport Clubs in Iran,” Sport Management Review, vol. 24, no. 1, pp. 156–178, 2021, 

doi: 10.1016/j.smr.2020.02.001. 

66. Z. Imran, O. Shafique, S. Sarwar, and W. N. Jamal, “The Impact of Knowledge Management 

Environment on Knowledge Management Effectiveness: Through Mediating Role of 

Knowledge Sharing Process in Branch Banking of Pakistan,” South Asian Journal of Man-

agement Sciences, vol. 15, no. 1, pp. 97–117, 2021, doi: 10.21621/sajms.2021151.06. 

67. K. Kankaew et al., “Supply chain management and logistic presentation: Mediation effect 

of competitive advantage,” Uncertain Supply Chain Management, vol. 9, no. 2, pp. 255–

264, 2021, doi: 10.5267/j.uscm.2021.3.007. 

68. S. Hartati, “Penerapan Model New Public Management (Npm) Dalam Reformasi Birokrasi 

Di Indonesia,” Jurnal MSDA (Manajemen Sumber Daya Aparatur), vol. 8, no. 2, pp. 65–84, 

2020, doi: 10.33701/jmsda.v8i2.1293. 

69. A. Prasetyo, H. Wahyudianto, and A. Hartopo, “Strategy for Developing Institutional Ser-

vice Models for Regional Innovation in Indonesia,” Advances in Social Science, Education 

and Humanities Research Proceedings of the 3rd Borobudur International Symposium on 

Humanities and Social Science 2021 (BIS-HSS 2021), Dec. 2022, doi: 10.2991/978-2-

494069-49-7_27. 

70. B. I. Ehikioya, A. E. Omankhanlen, G. O. Osuma, and O. I. Inua, “Dynamic relations be-

tween public external debt and economic growth in African countries: A curse or blessing?,” 

Journal of Open Innovation: Technology, Market, and Complexity, vol. 6, no. 3, Sep. 2020, 

doi: 10.3390/JOITMC6030088. 

71. A. Fatih and H. Fachrizah, “Business Coaching of a Local F&B MSME: Building Financial 

Projection for External Funding and Measuring Digital Marketing Activities,” Journal of 

International Conference Proceedings, vol. 4, no. 1, pp. 12–27, 2021, doi: 

10.32535/jicp.v4i1.1121. 

72. T. F. Gulema and Y. T. Roba, “Internal and external determinants of corporate social re-

sponsibility practices in multinational enterprise subsidiaries in developing countries: evi-

dence from Ethiopia,” Future Business Journal, vol. 7, no. 1, Dec. 2021, doi: 

10.1186/s43093-021-00052-1. 

73. A. Prasetyo, H. Wahyudianto, and A. Hartopo, “Measurement of Partnerships, External Re-

lations and Networks in Building Districts in Jayapura Regency,” Advances in Social Sci-

ence, Education and Humanities Research Proceedings of the 3rd Borobudur International 

Symposium on Humanities and Social Science 2021 (BIS-HSS 2021), Dec. 2022, doi: 

10.2991/978-2-494069-49-7_28. 

74. G. P. Drewett, G. Gibney, and D. Ko, “Practical ethical challenges and moral distress among 

staff in a hospital COVID-19 screening service,” Intern Med J, vol. 51, no. 9, pp. 1513–

1516, 2021, doi: 10.1111/imj.15471. 

75. A. V. Das, “People to policy: The promise and challenges of big data for India,” Indian J 

Ophthalmol, vol. 69, no. 11, pp. 3052–3057, Nov. 2021, doi: 10.4103/ijo.IJO_1045_21. 

114             A. Prasetyo et al.



76. C. Leuz, “Evidence-based policymaking: promise, challenges and opportunities for account-

ing and financial markets research**,” Accounting and Business Research, vol. 48, no. 5, 

pp. 582–608, Jul. 2018, doi: 10.1080/00014788.2018.1470151. 

77. J. M. Lewis, M. McGann, and E. Blomkamp, “When design meets power: Design thinking, 

public sector innovation and the politics of policymaking,” Policy Polit, vol. 48, no. 1, pp. 

1–20, 2020, doi: 10.1332/030557319X15579230420081. 

78. P. Chiu, G. G. Cummings, S. Thorne, and K. Schick-Makaroff, “Policy Advocacy and Nurs-

ing Organizations: A Scoping Review,” Policy Polit Nurs Pract, vol. 22, no. 4, pp. 271–291, 

2021, doi: 10.1177/15271544211050611. 

79. Pusat Penelitian DPR RI, Kebijakan Berbasis Bukti ( Evidence-Based Policy ) Untuk Legis-

lasi Dpr Ri Dan Daya Saing Bangsa. 2020. 

80. D. Oka Suparwata, “PANDANGAN MASYARAKAT PINGGIRAN HUTAN 

TERHADAP PROGRAM PENGEMBANGAN AGROFORESTRI (The Views of Forest 

Outskrit Community on Agroforestry Development Program),” Jurnal Penelitian Sosial dan 

Ekonomi Kehutanan, vol. 15, no. 1, pp. 47–62, 2018, doi: 10.20886/jpsek.2017.15.1.47-62. 

81. K. Hairiah and W. dan Sunaryo, “SISTEM AGROFORESTRI DI INDONESIA.” 

82. N. E. Patoding, J. M. Matinahoru, and G. Mardiatmoko, “ANALISIS STRATEGI 

PENGEMBANGAN AGROFORESTRI BERDASARKAN RANCANGAN TEKNIS IU-

PHKm DI DUSUN MELINANI, DESA MANUSELA, KABUPATEN MALUKU 

TENGAH,” JURNAL HUTAN PULAU-PULAU KECIL, vol. 2, no. 1, pp. 70–90, Apr. 2018, 

doi: 10.30598/jhppk.2018.2.1.70. 

83. M. Zahro, S. Subekti, and L. Widjayanthi, “Perubahan Sosial Ekonomi Petani Agroforestri 

Berbasis Kopi di Kabupaten Jember Jawa Timur,” JKMP (Jurnal Kebijakan dan Manajemen 

Publik), vol. 5, no. 2, pp. 159–168, Sep. 2017, doi: 10.21070/jkmp.v5i2.1313. 

84. M. Amin et al., “WARTA RIMBA JENIS AGROFORESTRI DAN ORIENTASI 

PEMANFAATAN LAHAN DI DESA SIMORO KECAMATAN GUMBASA 

KABUPATEN SIGI,” 2016. 

85. I. A. Jamalina and D. T. K. Wardani, “STRATEGI PENGEMBANGAN EKOWISATA 

MELALUI KONSEP COMMUNITY BASED TOURISM (CBT) DAN MANFAAT 

SOSIAL DAN EKONOMI BAGI MASYARAKAT DI DESA WISATA 

NGLANGGERAN, PATUK, GUNUNG KIDUL,” Jurnal Ekonomi & Studi Pembangunan, 

vol. 18, no. 1, 2017, doi: 10.18196/jesp.18.1.4008. 

86. W. Kucharska, “Leadership, culture, intellectual capital and knowledge processes for organ-

izational innovativeness across industries: the case of Poland,” Journal of Intellectual Cap-

ital, vol. 22, no. 7, pp. 121–141, 2021, doi: 10.1108/JIC-02-2021-0047. 

87. S. Salvador, “Innovative Organization within Local Government: An Innovation Class,” 

Journal of Asian Multicultural Research for Social Sciences Study, vol. 1, no. 1, pp. 17–21, 

2020, doi: 10.47616/jamrsss.v1i1.25. 

88. W. Grabowski and A. Staszewska-Bystrova, “The role of public support for innovativeness 

in SMEs across European countries and sectors of economic activity,” Sustainability (Swit-

zerland), vol. 12, no. 10, 2020, doi: 10.3390/su12104143. 

89. N. Alesina, E. Posnaya, and A. Kuzmin, “Innovative wine products quality management 

system on Sevastopol region example,” E3S Web of Conferences, vol. 295, p. 01027, 2021, 

doi: 10.1051/e3sconf/202129501027. 

90. F. Mascayano et al., “The impact of the COVID-19 pandemic on the mental health of 

healthcare workers: study protocol for the COVID-19 HEalth caRe wOrkErS (HEROES) 

study,” Soc Psychiatry Psychiatr Epidemiol, vol. 57, no. 3, pp. 633–645, Mar. 2022, doi: 

10.1007/s00127-021-02211-9. 

of Three Levels of Product Potential of Rural Tourism Areas             115Analysis



91. P. Parvaie and F. Osmani, “Dentistry during COVID-19: patients’ knowledge and satisfac-

tion toward health protocols COVID-19 during dental treatment,” Eur J Med Res, vol. 27, 

no. 1, Dec. 2022, doi: 10.1186/s40001-021-00629-0. 

92. Nofita Fachryandini, Shabrina Nur Imanina, Ayurveda Zaynabila Heriqbaldi, and Widati 

Fatmaningrum, “Level of knowledge regarding COVID-19 health protocols in the tourism 

sector in Taro village before and after counseling,” World Journal of Advanced Research 

and Reviews, vol. 13, no. 1, pp. 086–091, Jan. 2022, doi: 10.30574/wjarr.2022.13.1.0762. 

93. E. Robert, V. Ridde, D. Rajan, O. Sam, M. Dravé, and D. Porignon, “Realist evaluation of 

the role of the Universal Health Coverage Partnership in strengthening policy dialogue for 

health planning and financing: A protocol,” BMJ Open, vol. 9, no. 1, pp. 1–9, 2019, doi: 

10.1136/bmjopen-2018-022345. 

94. P. Heins, L. M. M. Boots, W. Q. Koh, A. Neven, F. R. J. Verhey, and M. E. de Vugt, “The 

effects of technological interventions on social participation of community‐dwelling older 

adults with and without dementia: A systematic review,” J Clin Med, vol. 10, no. 11, 2021, 

doi: 10.3390/jcm10112308. 

95. Q. Yang and C. Li, “User Roles and Contributions in User Innovation Community,” Amer-

ican Journal of Industrial and Business Management, vol. 09, no. 06, pp. 1318–1331, 2019, 

doi: 10.4236/ajibm.2019.96087. 

96. N. R. Masrom, B. A. T. Daut, R. Z. R. M. Rasi, and L. W. Keong, “Innovation As Mediating 

Factor Between Total Quality Management and Competitive Advantage Among Manufac-

turers,” International Journal for Quality Research, vol. 16, no. 1, pp. 243–260, 2022, doi: 

10.24874/IJQR16.01-17. 

97. S. Pradhan and V. Nanniyur, “Large scale quality transformation in hybrid development 

organizations – A case study,” Journal of Systems and Software, vol. 171, Jan. 2021, doi: 

10.1016/j.jss.2020.110836. 

98. P. Tambare, C. Meshram, C. C. Lee, R. J. Ramteke, and A. L. Imoize, “Performance meas-

urement system and quality management in data‐driven industry 4.0: A review,” Sensors, 

vol. 22, no. 1. MDPI, Jan. 01, 2022. doi: 10.3390/s22010224. 

99. N. A. Ghani Al-Saffar and A. M. Obeidat, “The effect of total quality management practices 

on employee performance: The moderating role of knowledge sharing,” Management Sci-

ence Letters, vol. 10, no. 1, pp. 77–90, 2020, doi: 10.5267/j.msl.2019.8.014. 

  

Open Access This chapter is licensed under the terms of the Creative Commons Attribution-
NonCommercial 4.0 International License (http://creativecommons.org/licenses/by-nc/4.0/),
which permits any noncommercial use, sharing, adaptation, distribution and reproduction in any
medium or format, as long as you give appropriate credit to the original author(s) and the
source, provide a link to the Creative Commons license and indicate if changes were made.
        The images or other third party material in this chapter are included in the chapter's
Creative Commons license, unless indicated otherwise in a credit line to the material. If material
is not included in the chapter's Creative Commons license and your intended use is not
permitted by statutory regulation or exceeds the permitted use, you will need to obtain
permission directly from the copyright holder.

116             A. Prasetyo et al.

http://creativecommons.org/licenses/by-nc/4.0/

	Analysis of Three Levels of Product Potential of Rural Tourism Areas as A Buffer for the Borobudur National Strategic Area
	1 Introduction
	2 Method
	3 Result and Discussion
	3.1 Pagoda Flower Park, Nepal Van Java, and Silancur Highland
	3.2 Scenario Three Level of a Product

	4 Conclusion
	References




