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Abstract. The diversity of culture, customs and natural beauty that belongs to 

Samosir Regency has made this area known as a superior tourist area from North 

Sumatra Province. These advantages have become a great opportunity for Sa-

mosir Regency to be able to develop and advance in the tourism sector in the era 

of the industrial revolution 4.0 and the era of society 5.0. This opportunity can 

develop tourism in Samosir Regency specifically by creating community inno-

vation and creativity, namely handicrafts, culinary arts, cultural attractions as 

well as natural attractions which can be advantages or uniqueness that can distin-

guish Samosir tourism from other regions. However, the biggest challenge in 

tourism development is that the capacity and capabilities of resources, especially 

human resources, have not optimally supported the development of potential-ori-

ented tourism villages, so collaboration and cooperation with various parties is 

urgently needed to develop local wisdom-based tourism villages in Samosir Re-

gency. This research was conducted using a survey method and analyzed using 

SWOT analysis. The results obtained are that the tourist villages of Samosir Re-

gency are grouped based on criteria that aim to facilitate their development ac-

cording to the potential of the village. The grouping of tourist villages is one of 

the solutions to answer the challenges of tourism in the era of society 5.0 by tak-

ing advantage of the opportunities derived from the potential advantages of these 

tourist villages. 

Keywords: tourism village, local wisdom, collaborative governance, tourism 

innovation 

1 Introduction 

Samosir Regency has very diverse tourist objects and has its own advantages so that it 

can become local wisdom that can be competitive with other regional tourism. Efforts 

to develop tourism villages are related to four main elements, namely: attraction, ac-

cessibility, amenities, ancillary, which serve as a supporting capacity in tourism devel-

opment in the era of society 5.0 by utilizing the potential of tourist villages so that they 

can support the development of local wisdom as a whole in the tourism sector in Sa-

mosir Regency. Thus, accelerating tourism development in Samosir Regency is a chal-

lenge and opportunity in the development of local wisdom-based tourism villages. This 

acceleration is carried out in an effort to facilitate access and information that can pro-

vide a sense of security and comfort for both local and international tourists. Thus,  
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collaboration is needed with a collaboration system of various parties that can coordi-

nate with each other so as to produce village tourism innovations that are competitive 

and can make a major contribution to the welfare of society.  

Tourism is the largest sector that contributes to regional income so that it supports 

the community's economy which has increased from year to year. Regional original 

income from the tourism sector is also related to the number of tourists visiting all 

tourist destinations in Samosir Regency. Thus, in order to support the development of 

tourism villages based on local wisdom, collaboration with various parties is urgently 

needed, namely the government, tourism/private actors, academics, the public and the 

media. However, in 2020 there was a decrease in the number of foreign tourists visiting 

Samosir Regency, this was due to the global case experienced by the whole world, 

namely COVID 19. The phenomenon of the COVID 19 case has closed all access to 

tourism in Samosir Regency so that it has an impact on decreasing the level of the 

community's economy which also has an impact on regional income. 

Tourist visits have decreased very drastically, especially tourists from abroad, but 

local tourists have still experienced an increase even though in 2020 there has been a 

global case of COVID 19. (Pratiwi et al., 2022) Since the worldwide case of COVID 

19, the tourism industry has experienced a total shutdown which resulted in an eco-

nomic crisis including in Indonesia. The condition of tourism in Samosir Regency is 

also experiencing a crisis which has an impact on the regional economy and people's 

welfare, because many people do not have income. 

The biggest income for the Samosir people comes from the tourism sector, so when 

a crisis occurs in the tourism industry it has a big impact on the economy of the local 

community. However, after 1 year of experiencing a severe crisis, in early 2022 the 

tourism industry will begin to move slowly and gradually including in Samosir Regency 

which will be implemented through health instructions and directives. Tourism in Sa-

mosir Regency is starting to develop, and this is a new spirit for the local government 

to rise and improve people's welfare. One of the planned tourism development pro-

grams is a worldwide tourist village oriented to regional potential. The development of 

tourism villages in Samosir Regency has been supported by the local government by 

issuing the Decree of the Samosir Regent Number 77 of 2022 concerning the Designa-

tion of Tourism Villages in Samosir Regency, namely by classifying tourism village 

categories (Stubs and Priorities). This is one of the opportunities and great support for 

the development of tourism villages based on local wisdom in Samosir Regency. 

The policy issued is also to answer the challenges of developing tourism in the era 

of society 5.0 so that it can produce global tourism through technology and information. 

(Sahabudin, 2020) That, through technology and information in the era of society 5.0, 

it is hoped that it can be designed specifically to give birth to tourism industry innova-

tions that are oriented towards digitizing regional potential. This is intended to promote 

the superiority and uniqueness of tourism potential in each tourist village. Not only 

increasing promotions that can be carried out through digital tourism but also increasing 

regional capabilities in managing tourist villages based on local wisdom as an effort to 

increase public accountability. 

Based on research results from (Steiner, 2019); (Akadiri et al., 2019), that changes 

in tourism development must be able to improve relations with natural systems that can 
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provide convenience in creating new innovations, especially village potentials that can 

be developed so that they become village tourism with local content. In line with this 

thought, (Hajar, 2022) explained that the development of tourism potential in Samosir 

Regency must receive support internally and externally which aims to create tourism 

innovations specifically exploring tourism potential that has superior attractiveness so 

that it can be developed in tourist villages and then become superior and empowered 

tourist villages. competitive. Tourist attraction is the main element that must be owned 

by the region so that it can support tourism development in the future. As explained by 

tourism villages can attract tourists by demonstrating tourism excellence that comes 

from the characteristics of the village including culture, customs, culinary and other 

tourism potential. In line with some of the opinions above, (Sumbayak et al., 2021) also 

emphasized the importance of village tourism planning based on local wisdom as an 

effort to synergize between the village government and the community to care for and 

participate in managing tourism resources. 

In accordance with this explanation, in the era of society 5.0 it is urgently needed to 

identify the potential of a local content-oriented tourism village, because it can support 

the priority development of a tourist village by focusing on the components of imple-

menting tourism in Samosir Regency so that it can answer the opportunities and chal-

lenges of village development. tourism based on local wisdom in a sustainable manner. 

2 Method 

This research was carried out using the survey method as a first step, which aims to 

identify the potentials of tourism villages that can be developed based on the compo-

nents of tourism implementation, namely tourist attractions, accessibility, accommoda-

tion, amenities and infrastructure to support tourism activities. Survey research as ex-

plained by (Gorard, 2018); (Suryana, 2018) is research that aims to find out, study and 

understand the environmental conditions of the research location such as character, na-

ture, and others which are carried out directly and coordinate with related parties, 

namely the village government/Village Head and Groups Tourism Awareness. Then, 

the data obtained and analyzed with a SWOT analysis which aims to find out the op-

portunities and challenges of developing a tourism village based on local wisdom in 

Samosir Regency. 

3 Results and Discussion 

The formation of Samosir Regency since 2003, with Pangururan as its capital city, is 

based on Law of the Republic of Indonesia Number 36 of 2003 concerning the For-

mation of Samosir Regency which has an area of 2,069.05 km2 consisting of 1,444.25 

km2 of land or 69.80% while lake area 624.80% km2 or 30.20%. Samosir Regency 

consists of 9 sub-districts consisting of 128 villages and 6 sub-districts and 380 ham-

lets/neighborhoods. Based on the condition of the Samosir Regency area, 30.20% of 

the Samosir area has tourism potential, because it is the area of Lake Toba. This is what 
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proves that tourism in Samosir Regency has a great opportunity to be developed, espe-

cially those with local content. (Schwann, 2018); (Jubaedah & Fajarianto, 2021) argues 

that local wisdom is customs and habits that have become traditions in certain groups 

of people which are passed down from generation to generation and are still maintained 

as a community culture that is of good value, embedded so that it can improve the 

community's economy. Then, (Shijin et al., 2020) also emphasized that there are views 

or public perceptions about natural conditions, low trust and an impact on the govern-

ment's ability to create opportunities that can synergize with tourism development in 

the long term. Thus, an opportunity that can be exploited in the development of a tour-

ism village based on local wisdom is the use of information technology in the era of 

society 5.0 so that tourism innovation can be realized which is strengthened by digital-

ization of the program. 

Information technology or the digitalization of the era of society 5.0 can be used as 

a supporting capacity for the development of local wisdom-based tourist villages, so 

that they can create tourism products that have local regional values. In accordance with 

the results in this study which were analyzed by SWOT, namely: 

3.1 Internal Factors 

Strength. There is potential for tourism villages that are oriented to regional local con-

tent and have local community values. Samosir is an area in the area of Lake Toba 

which is prioritized tourism. 

Weaknesses. The limited ability of the community to manage tourism villages and de-

velop regional local values, especially related to information technology. Collaboration 

and cooperation in the development of tourism villages that are oriented towards local 

wisdom are not yet optimal. The SO strategy is to increase the capability of local gov-

ernments in developing tourism villages that lead to local regional values so as to create 

superior tourism village products. The WO strategy is to design special regulations re-

garding tourism villages based on local wisdom 

3.2 External Factors 

Opportunity. The development of information technology in the era of society 5.0 

which makes it easy to access local wisdom-based tourism village development.The 

dynamics of tourism development in the Lake Toba Region which has received full 

support from the government because it is a national strategic area in the tourism sector. 

Threat. Inadequate facilities and infrastructure at tourist objects so that it has an impact 

on the comfort level of visitors/tourists. Limited human resources in creating tourism 

innovation. The ST strategy is the formulation of standards for the development of tour-

ist villages by fulfilling the principles of local community values. 

The WT strategy is the fulfillment of the tourism implementation component as a 

supporting capacity for the development of tourist villages. Based on the results of this 

analysis, developing a tourism village based on local wisdom must contain the follow-

ing meanings: Political meaning as an effort to foster a sense of love for the motherland 

and nation in order to promote unity and unity; Economic meaning as an effort to 
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strengthen the country's economy; Socio-cultural meaning as an effort to increase 

awareness and willingness to maintain culture and national identity. 

Not only tourism villages in Samosir Regency are facing problems related to capa-

bilities or ability to be directly involved in tourism development. This problem is also 

a big challenge for regions where the largest revenue comes from the tourism sector. 

As the results of research (Mochamad Rozikin, Rendra Eko Wismanu, 2019); (Harirah 

et al., 2021) that in developing tourism villages must have strength and added value to 

maintain local wisdom which then becomes a tourist attraction but also must maintain 

natural conditions and the environment around tourist destinations, this is what requires 

good cooperation between tourism object managers, communities and tourists as an 

effort maintain environmental sustainability. Then, (Mumtaz & Karmilah, 2022) em-

phasized that a tourism village is a concept of developing a rural area that presents 

cultural originality, customs and local values combined with integrated tourism com-

ponents, namely tourist attraction, accessibility, accommodation and other supporting 

facilities as implementation sustainable development. Thus, in developing a tourism 

village that leads to local community values with cultural diversity, customs and others, 

there must be collaboration that can support and encourage the creation of tourism busi-

ness units that can contribute to improving people's welfare as well as increasing envi-

ronmental preservation. around tourist destinations. 

Preservation of local values as a form of local wisdom becomes an opportunity and 

challenge in the tourism sector which does not neglect environmental conditions but 

can also provide implementation of natural and cultural sustainability that can be col-

laborated optimally so as to create superior tourism innovations in the era of society 5.0 

through the use of digitalization technology. The development of a tourism village 

based on local wisdom in Samosir Regency is also a breakthrough in promoting tourism 

at the international level by utilizing digital transformation. As explained by (Saputra, 

2021) that the digitization of tourist villages in the midst of limited human resource 

capabilities is the toughest challenge for tourism areas that rely on the tourism sector to 

develop their regions, where this human resource capability is related to marketing 

tourism products using social media applications as tools. digitization of tourism. Thus, 

local wisdom-based tourism villages are a strategic choice to compete in the world of 

the tourism industry in the era of society 5.0 by making local communities the main 

subject of tourism organizers in tourist destinations. (Arcana et al., 2021) explains that 

digitalization is a giving or using a digital system. The forms of digitalization media 

that can be used in the development of tourist villages are mobile phones or mobile 

phones, internet channels, GPS (Global Positioning System), digital cameras, digital 

radio and digital media players. The use of information technology media greatly facil-

itates access to the development of tourist villages so that in This era of society can 

create innovations in the world of tourism such as e-tourism. 

Utilization of information technology in the tourism sector which synergizes with 

all stakeholders so as to create a tourism village that prioritizes village local wisdom. 

A tourist attraction with an atmosphere of village life and a unique traditional arrange-

ment and promoted through information technology can become a 5.0 tourism village 

concept that can have a major influence on people's income and welfare. This is one of 

the efforts that must be made by stakeholders so that they can collaborate well and unite 
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commitments in developing a tourism village based on local wisdom in Samosir Re-

gency. 

4 Conclusion 

The development of tourism villages based on local wisdom is the main program for 

the tourism sector in Samosir Regency by utilizing information technology. Although 

it has not been implemented optimally due to limited human resource capabilities and 

the need for specific direction and guidance efforts for community groups as the main 

subjects in the tourism sector. Direction and guidance regarding the use of information 

technology in the tourism sector must be carried out in collaboration with parties who 

can support and provide facilities for these activities, namely stakeholders who run the 

world of tourism through digitalization. The cooperation that is carried out not only 

contributes to increasing the capability of the community but also to the regional econ-

omy. 
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