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Abstract. As an emerging business model, the sharing economy (SE) or collab-
orative consumption is subject to volatility, uncertainty, complexity, and ambi-
guity (VUCA)—including during and beyond the Covid-19 pandemic. Yet
amidst the global pandemic, an increasing number of studies on SE were con-
ducted. This literature review takes the approaches of bibliometric and thematic
analyses, with research articles published in select reputable databases between
2020 and 2022 as the unit of analysis (i.e., ScienceDirect, Emerald, Taylor &
Francis, and SAGE). From a dataset of 717 articles, the authors constructed a
visual mapping from bibliometric analysis to uncover eight emerging themes in
SE research during the Covid-19 pandemic: (1) SE business model, (2) peer-to-
peer SE model in tourism and hospitality, (3) the role of platforms in SE, (4)
value co-creation in SE, (5) transportation and SE, (6) collaborative consumption
and sustainable consumption, (7) access-based consumption and shared mobility,
and (8) circular economy and sustainability. This study is expected to shed light
on future research potentials, e.g., in product service system (PSS), the impact of
peer-to-peer accommodation, value co-creation and service recovery, reputation
and signaling mechanisms in SE, reciprocity, the feasibility of access-based con-
sumption, and the implementation of circular economy in SE.

Keywords: Bibliometric Study, Covid-19 Pandemic, Sharing Economy, The-
matic analysis, VUCA.

1 Introduction

The Covid-19 pandemic has had significant impacts across the globe and many indus-
tries—particularly the service sector. According to an estimate by the United Nations
Conference on Trade and Development (2021), one of the measurable impacts of the
Covid-19 pandemic is a contraction in the global gross domestic product (GDP) of
US$4 billion during 2020 and 2021 [1]. By 2023, many countries have begun entering
pandemic recovery phase, but are faced with the threat of recession, with the impact of
implementing restrictive economic policies that may further limit the growth and op-
portunities for businesses [2].

One of the emerging industries sensitive to economic shocks is the sharing economy
(SE). Since the publication of the book on collaborative consumption by Botsman and
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Rogers [3], SE has emerged as an important sector in the economy and an important
research topic in business and economics. The Brookings Institution think tank esti-
mated that SE will grow to US$ 335 billion by 2025—a 24-fold growth from a mere
USS$ 14 billion in 2014 [4]. SE is closely related to and is also referred to as collabora-
tive consumption [5], peer-to-peer economy (P2P) [6], and gig economy [7]. SE can be
defined as a phenomenon of peer-to-peer sharing of access to underutilized goods and
services, through various service or rental business models [6].

The SE business model is transforming the market through the exchange or rental of
services, goods, spaces, and skills—carried out through the intermediary of digital plat-
forms as 'coordinators' [8]. Through technology, SE is revolutionizing production and
consumption [9], in which platforms act as intermediaries that bring together contrac-
tors providing underutilized services, goods, spaces, or skills (supply side), and con-
sumers seeking services, goods, spaces, or skills (demand side). In more than a decade
of SE development, an increasing number of people and businesses are involved in this
economic movement (either as producers, consumers, collaborators, or developers of
SE intermediary platforms). One study found that such involvement is based on eco-
nomic gains, enjoyment, and a drive toward ecological sustainability [10]. Another
study found that involvement in SE is influenced by intrinsic factors (i.e., pleasure,
social orientation, eco-orientation) that correspond to perceived values (i.e., hedonic,
social, and environmental values), as well as by extrinsic factors, namely economic
factors (i.e., utilitarian value), trend orientation, and convenience offered by SE [5].

Research on SE is growing as various business models and platforms in the sector
are flourishing. A search in Scopus database using the keywords “sharing economy”
OR “gig economy” OR “collaborative consumption” resulted in the top three most-
cited papers. One article examines the intrinsic reasons for engaging in SE [10]. An-
other article highlights the shift and diversification from an economy based on individ-
ual ownership to shared ownership or temporary rental systems [11]. While the third
article argued that SE (in this case Airbnb) has both incremental and radical impacts by
changing consumption patterns [12].

Several systematic literature reviews and bibliometric analyses have highlighted the
importance and opportunities for research on SE. A content and co-citation analysis
based on 162 articles published between 2010 and 2015 indicated three areas of re-
search focus: (1) SE business model and impact; (2) SE characteristics, and (3) SE and
sustainable development [6]. Additionally, two SE focus areas in tourism and hospital-
ity were identified, i.e., SE impact on tourist destinations and SE impact on tourists.
Another review article explored 435 published papers on the topic of SE and found the
mediating effect of digital platforms as an important principle in classifying and organ-
izing various SE perspectives, as well as for evaluating research on digital platform
technology—whether a digital platform is classified as centralized or decentralized
[13]. Further, another review of 45 articles found that trust is a complex concept in SE,
with its antecedents (reputation, trust in the platform, and interaction experience), in-
fluenced by multiple entities (seller/service provider, buyer/user, platform itself, trans-
action, and interpersonal relationship) [14]. In addition, one study of literature found
that value co-creation is an important concept in SE, among others applied to Airbnb
accommodation-sharing services, which can have implications for value co-creation,
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value co-reduction, value co-destruction, and value co-recovery [14]. From the review
of selected publications on the topic of SE before the Covid-19 pandemic, it is apparent
that SE has a strong foundation in the theories of lifestyle, social exchange, and con-
sumption practices [6], trust [13], [15], and value creation [14]

Observations during the Covid-19 pandemic indicate that SEs are sensitive to dis-
ruptions or socio-economic shocks. SE actors in the service sector, particularly in tour-
ism and hospitality, are found to be the most adversely impacted by Covid-related dis-
ruptions—causing negative growth (“de-growth”) in this industry [16]. On the one
hand, SE as a large contributor to the service economy in the digital era is vulnerable
to the conditions of volatility, uncertainty, complexity, and ambiguity (VUCA) (e.g.,
peer-to-peer accommodation-sharing platforms such as Airbnb) [17]. Yet on the other
hand, resilience is also found as an advantage of SE in conditions of VUCA (e.g., in
the food delivery service sector such as Uber Eats) [18].

A recent study on the impact of the Covid-19 pandemic on SE found that the pan-
demic affects the existence and survival of SE amid shocks, as well as the coping mech-
anisms of SE actors [19], and exposes the vulnerability of SE to socioeconomic disrup-
tion [20]. Conversely, several studies underline the positive impacts of the Covid-19
pandemic on SE, in the form of outsourcing opportunities for freelancers, entertain-
ment, and food delivery services [21], and the impact of technology-seeking and nov-
elty-seeking behavior in shaping user trust in SE platforms [22]. From the above de-
scription, it appears that there is still a gap in the SE phenomenon in the context of the
Covid-19 pandemic. Therefore, it is important to examine the patterns, themes, and
trends of sharing economy (SE) research in the context of the Covid-19 pandemic. In
this paper, the authors explore the patterns, themes, and trends of SE research through
bibliometric analysis of articles published in international journals listed in reputable
databases from 2020 to 2022.

2 Methods

This literature study utilizes bibliometric analysis by applying the PRISMA guidelines
(Preferred Reporting Items for Systematic Reviews and Meta-Analyses) as the bench-
mark for writing a review article [23], [24]. This method has been applied to various
bibliometric studies in business and management, including entrepreneurship [25], ac-
counting [26], neuromarketing [27], and value co-creation [28]. The current study also
applies the SPIDER approach (Sample, Phenomenon of Interest, Design, Evaluation,
Research type) [29].

The sample in the study is collected from articles in scientific journals that specifi-
cally discuss the sharing economy (SE) or related terms, in the context of the Covid-19
pandemic. Inclusion criteria included that the articles were: (1) published in reputable
international journals indexed in selected data sources (ScienceDirect, Emerald, Taylor
& Francis, and SAGE databases), (2) published in English, and (3) published between
2020 and 2022. The key terms used in the Boolean search from the abovementioned
select data sources were: (“sharing economy” OR “gig economy” OR “collaborative
consumption”) AND (“Covid-19”)—which were used to search in the title, abstract,
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and keyword fields. Articles published in proceedings or book chapters were excluded.
Similarly, articles published in scientific journals but were editorials or retracted arti-
cles were also excluded.

The authors then examined patterns, themes, and trends of SE research in the context
of the Covid-19 pandemic. This study uses a thematic analysis design with bibliometric
visualization, with the help of Publish or Perish application and web search in each of
the select databases. Then with the help of Zotero reference management software, the
authors created a new database of articles that meet the inclusion criteria, combining
the findings in the form of RIS (Research Information Systems) files, before presenting
a visualization of bibliometric analysis results in the form of network visualization and
clustering with the help of VOSViewer application. The evaluation in this study was
carried out after obtaining visual clusters, with a thematic analysis approach to suggest
patterns, themes, and trends in SE research in the context of the Covid-19 Pandemic,
which were then discussed in light of current patterns/trends and future research oppor-
tunities. The types of articles analyzed in this study were based on both empirical re-
search and literature studies—using qualitative, quantitative, or mixed methods in their
approaches.

Upon searching in select databases, the authors initially extracted a total of 755 arti-
cles; 194 of which were obtained from ScienceDirect, 352 from Emerald, 151 from
Taylor & Francis, and 58 from SAGE. Of the extracted articles, 31 were excluded be-
cause they were not empirical research or literature review articles (including editorials,
letters to the editor, business case studies, case reports, mini-reviews, and commen-
taries). Of the remaining 724 articles, one article was not included in the analysis be-
cause it was retracted from Emerald database, while six articles were duplicates. Fi-
nally, a total of 717 articles met the eligibility and inclusion criteria for review. Table
1 shows the process of sample identification, selection, and eligibility for the articles in
accordance with the PRISMA guidelines [23], [24].

Table 1. Article Identification, Selection, and Eligibility

Number of Articles per Database

Stage Articles ScienceDirect ~ Emerald Taylorcfsc Fran- SAGE
Identification 755 194 352 151 58
Selection 724 187 342 138 57
Eligibility 717 187 336 138 57

Subsequently, the authors exported the combined database of 717 articles into RIS
files, to be used for bibliometric analysis using VOSViewer software. Network visual-
ization mapping was carried out based on this bibliometric data with a co-occurrence
approach for related keywords (i.e., to show relatedness), with the unit of analysis being
keywords. Following this, a thematic analysis of the clusters formed from the visual
bibliometric analysis was conducted, followed by the identification of selected articles
that addressed the research themes, trends, and further opportunities.
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3 Results and Discussion

3.1 Top Ten Journals that Contributed to SE research in the context of
Covid-19 Pandemic

From the process of article identification, extraction, eligibility, selection, and evalua-
tion, a total of 717 articles were analyzed in this study. Among these articles, the ten
journals that contributed the most articles were: (1) International Journal of Contempo-
rary Hospitality Management, (2) International Journal of Hospitality Management, (3)
Journal of Cleaner Production, (4) Information Technology & People, Resources, (5)
Conservation & Recycling, (6) Australasian Marketing Journal, (7) International Jour-
nal of Production Economics, (8) Journal of Business Research, (9) Electronic Com-
merce Research and Applications, and (10) Management of Environmental Quality.
Data on the top ten journals based on the number of articles, along with the impact
factor (IF) of the journal is presented in Table 2. Based on the various types of journals
that publish many articles on the topic of SE, it appears that SE is a research topic that
covers a wide range of business and management fields, including tourism and hospi-
tality, production, marketing, e-commerce, technology, resource management, and en-
vironmental management.

Table 2. Top Ten Journals Contributing to SE research in the context of Covid-19

Number of . Impact
Rank Journal Name Articles Publisher Factor
1. International Journal of Contemporary
Hospitality Management 14 Emerald 8,65
2. International Journal of Hospitality Man- ScienceDi-
13 10,54
agement rect
3. Journal of Cleaner Production 11 rSecclfnceDl- 10,96
4. Information Technology & People 11 Emerald 3,88
> Resources, Conservation & Recycling 10 rSeCSFnceDl- 10,20
6. Australasian Marketing Journal 9 rSeccltenceDl- 6,47
7. International Journal of Production Eco- 9 ScienceDi- 11.85
nomics rect ’
8. . ScienceDi-
Journal of Business Research 9 rect 11,06
9. Electronic Commerce Research and Ap- ScienceDi-
S 9 6,03
plications rect
10.  Management of Environmental Quality 9 Emerald 4,77

3.2 Co-Occurrence Analysis based on SE-related Keywords

Keyword co-occurrence analysis explores the underlying themes of SE-related research
in the context of Covid-19 pandemic. The key terms used as the unit of analysis were
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found in the titles, abstracts, and keywords of the selected publications (n=717). Using
VOSViewer freeware, the authors used the full counting method for the co-occurrence
analysis with the minimum threshold for occurrence set at three, i.e. each key term must
appear in at least three different articles. For theme clustering, the authors determined
that the minimum size for each cluster was five, i.c., for a cluster to form, there must
be at least five key terms in its network. Then, a network visualization map was con-
structed based on the co-occurrence of the 69 most frequently cited terms in the dataset.
This analysis aims to explore themes for SE-related research in the context of Covid-
19 pandemic. From the most-cited 69 key terms, eight major thematic clusters emerged
(Figure 1 and Table 3)—each of which represents a research topic [28]. The eight the-
matic clusters are subsequently discussed in more detail, paying attention to emerging
trends and future research opportunities.

Theme 1: SE Business Model. In the thematic cluster of SE business model, the key
terms include business model, sharing economy, logistics, product service system, en-
trepreneurship, nudging, and customer satisfaction. Companies and entrepreneurs seek-
ing to compete competitively in SE-based industries must have a strong business model.
SE has the potential to reduce the negative impact of a business on the environment and
society, and at the same time reduce operating costs, but entrepreneurs must have a
sustainable business model and be able to overcome the two biggest barriers, namely
capital costs and lack of trust [30]. Furthermore, a sustainable and disruption-resilient
SE business model, including when faced with Covid-related VUCA, should bring to-
gether various SE actors (i.e., platforms, resource owners, and resource users) to engage
in three key activities in a sustainable manner: (1) value creation, (2) value delivery,
and (3) value capture [31]. One study found 13 different types of business models of-
fering the potential for SE to create sustainable value based on three criteria: (1) access-
based economy, (2) platform-based economy, and (3) community-based economy [32].
Ideally, an optimal SE business model fulfills all criteria by providing access to provid-
ers and users through various forms of digital platforms, and by forming a community
of providers and users.
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Fig. 1. Network Visualization Map of SE Research in the Context of Covid-19

Table 3. Thematic Clustering of SE Research in the Context of Covid-19

Cluster Theme Sub Theme
1 (Red) SE business Business model, sharing economy,
model logistics, product service system,

entrepreneurship, nudging, cus-

tomer satisfaction, etc.

2 Green) SE peer-to-peer Peer-to-peer accommodation, so-
model in tour- cial exchange theory, hotel, hospi-
ism and hospi- tality, couch surfing, economic im-

tality pact, agency model, etc.
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3 (Blue) The role of plat- Ridesharing, car-sharing, platform,

forms in SE demand management, electric vehi-
cle, smart grid, vehicle ownership,
etc.
4 (Yellow) Value co-crea-  Value co-creation, blockchain,
tion in SE shared manufacturing, trust, rela-

tionship quality, ethics, privacy,
service recovery, etc.

5 (Purple)  Transportation Transportation network, ride-hail-

and SE ing, micro-mobility, ride-sourcing,
service quality, loyalty, etc.

6 (Light Collaborative Collaborative consumption, sus-

Blue) consumptionand  tainable consumption, reciprocity,
sustainable con-  theory of planned behavior, etc.
sumption

7 (Orange) Access-based Access-based consumption, shared
consumptionand  mobility, system dynamics, car-
shared mobility sharing, etc.

8 (Brown) Circular econ-  Circular economy, sustainability,
omy and sustain-  regulation, peer-to-peer sharing,
ability etc.

One interesting business model to study is the product service system (PSS), which
provides equal and cohesive access between products and services to encourage collab-
orative consumption between the two [33]. PSS is strongly associated with the co-cre-
ation of value-in-use, encompassing both tangible and intangible aspects of the value
being offered [34]. Another business model that is gaining attention from researchers
is the use of electric vehicles within the SE business model for delivery logistics, which
has been implemented and analyzed across different industries in China during the
Covid-19 pandemic [35], [36].

Theme 2: SE Peer-To-Peer Model in Tourism and Hospitality. Thematic cluster
two focuses on the tourism and hospitality industry, with several key terms including
peer-to-peer accommodation, social exchange theory, hotel, hospitality, couch surfing,
economic impact, and agency model. The high frequency of occurrence of these indus-
try-related key terms indicates the importance of the tourism and hospitality industry
context in SE research, and conversely the importance of SE-related research for the
tourism and hospitality industry [37]. This is mainly due to the emergence of peer-to-
peer accommodation platforms such as Airbnb, which has been examined by many re-
searchers [38].
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Peer-to-peer accommodation platforms and the features being offered are found to
significantly influence users’ interest, perceived authenticity, and experience [39]. In
addition, user experience was also found to influence how much users like using the
Airbnb platform, which in turn influences the desire to reuse and willingness to recom-
mend. Meanwhile, another study found that user involvement in peer-to-peer accom-
modation activities, specifically couch surfing, can improve destination image, famili-
arity, electronic word-of-mouth, and willingness to revisit [40]. This can happen be-
cause users/visitors feel more involved and have a greater chance to get a truly authentic
tourist experience.

A study in the United States measured the impact of peer-to-peer accommodation on
the conventional hotel industry, determining that Airbnb tends to drive down the aver-
age price of hotel rooms in a city, but does not negatively affect the occupancy rate—
which is referred to as “the Airbnb paradox” [41]. This finding suggests that the eco-
nomic impact of SE is not only felt by SE actors, but also by incumbent industries being
disrupted by the emergence of SE-based businesses. In addition to tourism and hospi-
tality services, SE also has an impact on industries that are conventionally retail-based
but have also experienced SE disruption and penetration, one of which is the luxury
clothing rental business. The existence of clothing rental platforms was found to con-
tribute to both market expansion and cannibalization impacts, but the market expansion
impact is greater than the cannibalization impact [42]. Consequently, fashion designers
can utilize the agency business model to increase market reach and brand awareness
through SE-based platforms. The emerging peer-to-peer model is an interesting field of
research in the context of SE, especially considering the vulnerability and potential re-
silience of P2P actors in tourism and hospitality-related SE business models.

Theme 3: The role of platforms in SE. Key terms in this thematic cluster include the
concepts of ridesharing, car-sharing, platforms, demand management, electric vehicles,
smart grid, and vehicle ownership. Research on ridesharing and car-sharing has been
conducted extensively in the European context, in which many actors are involved in
these forms of SE [43]. In the Indonesian context, ridesharing is found to initially re-
duce vehicle ownership, as users/customers no longer need to own a vehicle to gain
access to travel, but can eventually encourage greater vehicle ownership as more and
more people take on the role of service providers [44]. Meanwhile, with the develop-
ment of the electric vehicle (EV) industry, the opportunity to develop EV-based busi-
nesses with SE models has been increasing—including leasing, car-sharing, charging
area leasing, and smart grids [45]. The most important step is developing platforms that
can accommodate this, and any related SE model. As digital platforms continue to play
an important role in SE in the foreseeable future, research on the evolving role of plat-
forms in SE is still needed.

Theme 4: Value co-creation in SE. In this theme, the key terms of interest include
value co-creation, blockchain, shared manufacturing, trust, relationship quality, ethics,
privacy, and service recovery. One study found that value co-creation and user loyalty
in SE are driven by service quality, especially the offline service dimension (when users
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and providers already interact offline) [46]. Another study found that ethical consider-
ations are also important in value co-creation and SE-which consists of privacy, secu-
rity, reliability, and service recovery [47]. Trust, commitment, and user satisfaction are
key factors that significantly affect customers' willingness to engage in value co-crea-
tion [22]. One study noted that relationship style, and personal interactions (compared
to professional style) resulted in more trust in service providers in SE businesses, and
could influence the outcome of post-purchase behavior [48]. In addition, pioneering
research in SE-related blockchain, i.e., shared manufacturing is emerging, involving
both vertical and horizontal sharing of resources using decentralized blockchain models
[49], [50]. In terms of value co-creation, SE actors must also pay attention to the related
concepts of value co-destruction and co-recovery (especially in the context of VUCA)
through collaborative engagement between providers and users through digital plat-
forms as the intermediary [51]. This theme, along with its related concepts, is still
emerging and is expected to continue as an important topic of research in the field of
SE.

Theme 5: Transportation and SE. This theme relates to theme 3, but with quite dif-
ferent underlying concepts and key terms. In theme 5, the key terms of interest include
transportation networks, ride-hailing, micro-mobility, ride-sourcing, service quality,
and loyalty. Studies within this theme emphasize the existence and usefulness of repu-
tation systems (e.g., star ratings and reviews) as quality signals in SE [52]—as practiced
by various ride-hailing SE businesses such as Uber, Grab, and GoJek. In addition, the
transportation sector also involves the concept of micro-mobility, i.e., mobility within
a limited scope realized using various platforms for bicycle sharing [53], as well as
electric bicycle and scooter (e-bike) sharing [54]. To keep users willing to use SE-based
transportation platforms, it is recommended that SE-based companies pay attention to
service quality and perceived usefulness, as both have an impact on satisfaction and the
desire to keep using the platform, which ultimately leads to user loyalty [55]. the ex-
ploration of this theme not only sheds light on the intricate dynamics of transportation
and mobility within SE, but also highlights the pivotal role of service quality, reputa-
tion, and loyalty in sustaining the continued growth of SE as a transformative model.

Theme 6: Collaborative Consumption and Sustainable Consumption. In this
theme, the key terms of interest include collaborative consumption, sustainable con-
sumption, reciprocity, and planned behavior theory. Collaborative consumption and
sustainable consumption can be realized when all actors behave fairly and morally. Ex-
amining the use of bike-sharing in China, one study found that perceived behavioral
control and moral obligation are important factors in Chinese consumers’ intention to
use SE-based bike-sharing services sustainably [56]. This is interesting, as bicycles are
highly portable devices and can be easily misused or damaged when shared. Mutual
trust and the theory of planned behavior can help explain a more sustainable use of this
SE-based service. Meanwhile, another study in the Chinese context found that peer-to-
peer interactions are important in collaborative consumption through SE platforms, es-
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pecially when it comes to reciprocal behavior that includes mutual support and infor-
mation/knowledge sharing, with evoked emotions acting as a mediator [57]. Another
study noted that food sharing through mobile application platforms, especially amid the
Covid-19 pandemic, resulted in genuine relationships between givers and receivers, and
encouraged reciprocity [58]. These studies underline the importance of interaction in
collaborative consumption activities and expected reciprocal behavior in sustainable
consumption, which are important topics to explore in relation to SE—especially in the
effort of achieving competitive advantage in the context of VUCA.

Theme 7: Access-based Consumption and Shared Mobility. In this theme, the im-
portant key terms include access-based consumption, shared mobility, and system dy-
namics. One study examined the application of system dynamics to change the con-
sumption pattern of household laundry equipment from ownership-based to access-
based (SE), and found that the potential for economic savings and reduction of negative
environmental impacts can be realized because the utilization rate for shared machines
is higher and the consumption of raw materials is lower [59]. Another study found that
the majority of consumers who engage in access-based consumption activities through
SE platforms do so for mobility, i.e. to gain access to mobility and travel without having
to purchase a vehicle [60]. Consumers also tend to use various SE platforms, and try to
gain benefits by engaging as users and comparing the benefits of various access-based
and shared mobility platforms [61]. Based on these findings, research opportunities still
abound in the topics of access-based consumption, shared mobility, and system dynam-
ics.

Theme 8: Circular Economy and Sustainability. In this theme, key terms such as
circular economy, sustainability, regulation, and peer-to-peer sharing emerge. The cir-
cular economy is a concept or pathway to sustainability that provides benefits to various
stakeholders, as it ensures that product design, production, processes, and systems
within companies minimize waste and inefficiency [62], [63]. It is the antithesis of the
linear economy consisting of extraction, production, consumption, and disposal [64].
One study found that amid disruptions such as the Covid-19 pandemic, supply chains
with resilience and sustainability are essential for SE aiming to implement circular
economy business models [63]. Even amid VUCA, this can be done through supply
chain regionalization, supply network diversification, pliability, collaboration, and
transparency. In addition, SE businesses may apply smart technologies in good prac-
tices of circular economy to enhance their dynamic capabilities. Another study found
that continuous improvement affects loyalty and customer value in SE, so companies
that make it easier to compete tend to capture higher customer value, accompanied by
loyalty, with the added benefit of realizing the circular business concept [46]. Circular
economy business models can be complementary to SE [65]. Ultimately, SE and circu-
lar economy are linked by the concepts of sustainability, sustainable consumption, and
governance—with SE providing a strong customer focus and circular economy empha-
sizing sustainability [66]. This link or complementarity should be further explored by
SE researchers.



Uncovering the Landscape of Sharing Economy Research 37

3.3 Emerging Trends and Opportunities for SE Research

From the bibliometric analysis that resulted in the clustering of research themes and the
thematic analysis above, several trends and opportunities for SE research have
emerged. Firstly, in terms of SE business models, there are further opportunities for
research on SE business models that are optimally sustainable, both in terms of sus-
tained competitive advantage [67] and ecological sustainability [31], [32]. In addition,
research opportunities also emerge on the topic of product service systems (PSS) and
SE in logistics (especially in the implementation of electric vehicles). Secondly, re-
search is still needed on the existence, survivability/sustainability of peer-to-peer ac-
commodation rental models. In addition, the impact of peer-to-peer accommodation on
tourist experience, destination image, and post-purchase behavior is very interesting to
be researched further, in addition to examining its impact on the conventional hospital-
ity industry following the Covid-19 pandemic.

Meanwhile, regarding the role of platforms in the sharing economy, ridesharing and
ride-hailing trends that dominate SE in the transportation sector open up research op-
portunities, especially in developing economies, and regarding the role of platforms in
bringing together resource/service providers with users/resource seekers. One interest-
ing area of research relates to demand management (e.g. demand-based pricing) prac-
ticed by digital SE platforms. In addition, the trend and development of electric vehicles
should open up research opportunities to examine the forms of SE practiced concerning
the adoption and use of electric vehicles. In terms of SE and transportation, there are
research opportunities related to reputation and signaling mechanisms in SE-based
transportation service platforms, as a signal of service quality for the providers. In ad-
dition, research is needed on the feasibility of e-bikes rental services and other micro-
mobility platforms, especially in developing countries. Another interesting research
topic is how to retain customers/users of SE-based transportation services in the pres-
ence of direct competition and product substitutes.

How SE relates to value co-creation should also present research opportunities to
examine the factors that cause or encourage users of SE platforms to engage in value
co-creation. research examining the relationship between relationship quality, trust, sat-
isfaction, loyalty, and service recovery will also remain important for this domain. Ser-
vice quality is a common research topic, but there is still a need for research on service
recovery, its antecedents, and its impacts. In regards to collaborative consumption and
sustainable consumption, there is an opportunity to further research the concept of rec-
iprocity in the use of SE platforms by applying the theory of planned behavior. For
example, what is the proportion of users who provide good ratings and reviews for the
excellent service they receive, compared to users who “take revenge” on those who
provide poor service through ratings and reviews that can lower the reputation of such
providers.

On the theme of access-based consumption and shared mobility, a feasibility study
needs to be conducted to assess and develop in which contexts access-based consump-
tion can be applied, with what the benefits and potential risks. Regarding shared mo-
bility, it would be interesting to study the impact of SE platforms that offer shared mo-
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bility on long-term private ownership. Lastly, in terms of circular economy and sus-
tainability, particularly given the conditions of VUCA, many researchers are linking
SE concepts with the concept of circular economy, especially because the linear busi-
ness model is no longer sustainable. Therefore, studies are needed to link SE, circular
economy, and sustainability moving forward.

4 Conclusion

Sharing economy (SE) is a sector that has grown substantially in the last decade, and
with it the scholarship of SE has also grown significantly. The Covid-19 pandemic
proves that SE is a sector that is sensitive to conditions of VUCA and shocks. This
literature study with bibliometric and thematic analyses found eight emerging research
themes during the pandemic. Following the Covid-19 pandemic, further research op-
portunities abound—including the topic of product service system (PSS) and SE in lo-
gistics, the impact of peer-to-peer accommodation on tourist experience, destination
image, and post-purchase behavior, implementation of demand-based management and
adoption of SE platform, antecedents of value co-creation and service recovery, imple-
mentation of reputation and signaling mechanism in transportation service platform,
reciprocity between service providers and users, feasibility study of access-based con-
sumption implementation, and implementation of circular economy concept in SE.
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