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Abstract. This systematic review investigates news dissemination practices on 

Weibo and Twitter, highlighting their impact and unique dynamics in user en-

gagement, speed of news spread, and credibility. Through comparative analysis 

and case studies, the review unveils both platforms as crucial for distributing 

news and managing crises, with distinct features catering to their respective us-

er bases and cultural contexts. The study reveals challenges in managing misin-

formation and emphasizes the importance of verification processes. It calls for 

journalists to navigate these platforms ethically and users to improve media lit-

eracy. Recommendations for future research include conducting longitudinal, 

cross-cultural studies to further understand and analyze the intricacies of news 

dissemination on both platforms. This comprehensive review sheds light on the 

transformative role of Weibo and Twitter in the digital news landscape, provid-

ing insights and directions for future exploration and practice in digital journal-

ism and social media. 
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1 Introduction 

In recent years, the landscape of news dissemination has undergone significant trans-

formations, predominantly influenced by the advent and proliferation of social media 

platforms. The emergence of social media platforms such as Weibo and Twitter has 

considerably altered the way information and news are disseminated and consumed 

globally. This shift not only underscores the increasing relevance of these platforms 

but also highlights their growing influence in shaping public opinion, discourse, and 

the rapid distribution of news. 

The importance of this study lies in its examination of the intricate dynamics in-

volved in news distribution through prominent social media channels, with a focus on 

Weibo and Twitter. With millions of active users worldwide, both platforms serve as 

crucial barometers and conduits for news dissemination, thereby warranting an in-

depth analysis. Understanding the mechanisms, impact, and challenges of news dis-

  

semination on these platforms is essential for journalists, media practitioners, schol-
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ars, and the public at large to navigate the contemporary media environment effective-

ly and responsibly[1]. 

The primary objective of this review is to systematically analyze and synthesize 

existing literature and studies related to the impact of Weibo and Twitter on news 

dissemination. The review aims to provide a comprehensive understanding of the 

features, user engagement patterns, and the nature of news spread on both platforms, 

offering valuable insights and comparisons between the two. Furthermore, it seeks to 

identify the challenges and opportunities associated with using these platforms for 

news distribution, such as issues related to credibility, speed, and the global reach of 

information[2]. 

To guide this systematic review, the paper will address several research questions: 

(1) How have Weibo and Twitter influenced the speed and reach of news dissemina-

tion? (2) What are the user engagement patterns related to news consumption on both 

platforms? (3) How do these platforms impact the credibility and verification of 

news? (4) What are the similarities and differences between news dissemination prac-

tices on Weibo and Twitter? Addressing these questions will provide a foundation for 

a thorough and systematic exploration and analysis of the chosen topic, thereby con-

tributing to the existing body of knowledge in the field[3, 4]. 

2 Methodology 

The methodology section of this review is meticulously designed to ensure a struc-

tured and unbiased approach to collecting and analyzing relevant literature. The selec-

tion criteria set forth for including studies in this review are as follows: (1) the litera-

ture must be peer-reviewed articles or academic publications; (2) it must focus on 

news dissemination practices on either Weibo, Twitter, or both; (3) studies should 

provide insights into user engagement, speed of news dissemination, credibility, and 

verification processes; and (4) publications should be in English or Chinese, with an 

emphasis on literature published in the last ten years to ensure relevance and contem-

poraneity[5]. 

Our search strategy involves utilizing a combination of keywords and Boolean op-

erators to explore several academic databases, including PubMed, Scopus, Google 

Scholar, and specific communication and media studies journals. The keywords in-

clude “Weibo”, “Twitter”, “news dissemination”, “social media news”, “online jour-

nalism”, “user engagement”, “credibility”, and “verification”. The search process will 

also consider variations and combinations of these terms to maximize the retrieval of 

relevant literature. Additionally, the reference lists of selected articles will be manual-

ly checked to identify any potential studies that may have been missed during the 

initial search[6]. 

Data extraction from the selected studies will follow a systematic and organized 

process. A data extraction form will be developed to collect pertinent information 

from each study. The form will include details such as the authors, year of publica-

tion, objectives of the study, methodology, main findings, and conclusions. This 

structured approach to data extraction ensures consistency and facilitates an efficient 
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comparison and analysis of the data obtained from the diverse set of studies included 

in this review. This comprehensive methodology guarantees that the review’s findings 

are based on rigorous analysis and synthesis of the existing literature on the impact of 

Weibo and Twitter on news dissemination[7]. 

3 Literature Review 

Social media’s burgeoning influence on news dissemination is undeniable, serving as 

a pivotal conduit for information flow across the globe. From a global standpoint, 

platforms like Weibo and Twitter have democratized information, providing users 

unprecedented access to real-time news. These platforms have enabled instantaneous 

sharing and consumption of news, fostering a globalized information environment 

where news from any part of the world is readily accessible. This dynamic has facili-

tated a more interconnected global community, where international news is dissemi-

nated and received with ease and speed previously unimaginable. 

Over time, social media's role in news dissemination has evolved. Initially serving 

as platforms for social interactions, these spaces quickly transformed into powerful 

tools for news distribution and public discourse. The speed and reach of social media 

have altered the news cycle, necessitating quicker responses from traditional media 

and changing the way audiences consume information. The evolution has also seen a 

surge in citizen journalism, where ordinary individuals can report and disseminate 

news, further underscoring the democratization of information[1, 8]. 

Focusing on Weibo, it is pivotal to understand its user demographics and the types 

of news that garner popularity. Weibo boasts a vast user base primarily consisting of 

Chinese-speaking audiences. The platform is popular among various age groups, with 

a significant presence of younger users who are highly engaged with the content. In 

terms of news dissemination, Weibo is a crucial source of information for its users, 

with popular news topics often revolving around local and international events, enter-

tainment, technology, and public health. The platform is also known for its vibrant 

discussions and debates on social and political issues, although it operates within the 

constraints set by the Chinese government's regulations and censorship. Turning our 

attention to Twitter, its user demographics present a diverse tapestry of global users, 

with a substantial presence in countries like the United States, Japan, and the United 

Kingdom. Twitter appeals to a broad spectrum of age groups, but it is particularly 

popular among adults between the ages of 18 and 49. The platform serves as a critical 

source of news, with users often engaging with content related to politics, entertain-

ment, sports, and global events. During significant international events or crises, 

Twitter sees a surge in user activity, with individuals sharing information, opinions, 

and on-the-ground reports, making it a vital tool for news dissemination in real-time. 

Understanding the user demographics and popular news topics on Weibo and Twitter 

provides insight into how these platforms influence the distribution and consumption 

of news. While both serve as significant sources of information for millions of users 

worldwide, the differences in their user base and the types of news that gain traction 

on each platform highlight the unique roles they play in the global information eco-
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system. Through a deeper exploration and analysis of these aspects, this review seeks 

to unravel the complexities and nuances of news dissemination practices on Weibo 

and Twitter, contributing to a more comprehensive understanding of social media's 

impact on the way news is shared and received in the digital age. 

4 Comparative Analysis 

The comparative analysis between Weibo and Twitter sheds light on the distinct and 

shared characteristics influencing news dissemination on both platforms. 

4.1 User Engagement 

4.1.1. Weibo vs. Twitter: 
Weibo and Twitter have varied user engagement levels due to their divergent user 

bases and platform dynamics. Weibo primarily caters to Chinese-speaking users and 

is deeply integrated into the daily lives of people in China, offering a unique combina-

tion of microblogging with elements reminiscent of traditional blogging and social 

networking features. The platform’s functionalities allow for a broad spectrum of user 

interactions, from commenting and liking to sharing multimedia content, which facili-

tates extensive user engagement with news stories. 

In contrast, Twitter, with its global user base, serves as a real-time information 

network where news dissemination occurs rapidly. Its concise format, characterized 

by tweet limitations, promotes succinct communication and immediate sharing, fos-

tering dynamic interactions around global news events. 

4.1.2. Factors Influencing Engagement: 
Factors influencing user engagement on both platforms include the nature and 

timeliness of the news, user demographics, and algorithmic determinants. The credi-

bility of the source and the degree of personal relevance or emotional resonance the 

news holds for users also significantly impact engagement levels. 

4.2 Speed of News Dissemination: 

The dissemination speed on Twitter is notably rapid, primarily due to its global reach 

and the real-time nature of the platform. Users often share breaking news instantly, 

which then quickly spreads across different networks. Weibo, while also fast, operates 

within a more confined geographical and linguistic context, which might affect the 

global dissemination speed. Nevertheless, within China, Weibo is an incredibly effi-

cient tool for spreading news quickly due to its massive user base and the integration 

of various media forms[9]. 
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4.3 Accuracy and Credibility of News 

4.3.1. Fake News Issues: 
Both platforms grapple with the issue of misinformation or “fake news”. On Twit-

ter, the rapid sharing and global reach can sometimes facilitate the spread of unveri-

fied information, especially during breaking news events or crises. Weibo faces simi-

lar challenges, where misinformation can spread quickly among users. Both platforms 

have implemented measures to curb misinformation, though the effectiveness and 

strictness of these measures vary. 

4.3.2. Verification Processes: 
Twitter employs a verification process where accounts of public interest, like those 

of journalists, celebrities, and politicians, are verified to establish their credibility. 

This blue checkmark assists users in distinguishing credible sources from non-

credible ones. Weibo has a similar verification process, but it also leverages more 

stringent content monitoring and censorship practices due to the different regulatory 

environment in China. These practices can sometimes impact the speed and nature of 

news dissemination on the platform. 

In sum, while both Weibo and Twitter are predominant platforms for news dissem-

ination, their user engagement patterns, speed of dissemination, and approach to en-

suring news credibility and accuracy diverge significantly due to their unique user 

bases, operational dynamics, and regional contexts. The comparative analysis pro-

vides a nuanced understanding of the complexities involved in news dissemination on 

these influential social media platforms. 

5 Case Studies 

5.1 Weibo 

5.1.1. Influential News Stories: 
Weibo has been pivotal in propagating various influential news stories that have 

garnered immense public attention and engagement. For instance, the 2018 vaccine 

scandal in China, where ineffective vaccines were administered to children, saw ex-

tensive coverage and discussion on Weibo. Users shared information, expressed con-

cerns, and called for accountability, creating a wave of public scrutiny that prompted 

government action. 

Another notable case is the spread of news regarding natural disasters, like the 

2008 Sichuan earthquake. Weibo facilitated the swift dissemination of information, 

helping in the coordination of relief efforts and creating a platform for public mourn-

ing and solidarity. 

5.1.2. Crisis Management and News: 
Weibo plays a crucial role in crisis management by serving as a real-time infor-

mation-sharing platform. During the COVID-19 pandemic, it was a primary source of 
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news, updates, and public health information for millions of users in China. Govern-

ment agencies, healthcare institutions, and individuals alike used Weibo to communi-

cate, disseminate vital information, and manage the crisis collaboratively[10]. 

5.2 Twitter 

5.2.1. Influential News Stories: 
Twitter has been instrumental in the global spread of various influential news sto-

ries. The #BlackLivesMatter movement is a quintessential example, with users utiliz-

ing the platform to share experiences, report on protests, and advocate for racial jus-

tice. The hashtag became a rallying cry, bringing attention to the systemic racism and 

police brutality experienced by Black individuals, and catalyzed a global movement 

advocating for racial equality and justice. 

Another exemplary case is the 2011 Egyptian Revolution, part of the broader Arab 

Spring. Activists and ordinary citizens used Twitter to communicate, organize pro-

tests, and disseminate information in real time, both within Egypt and to a global 

audience, highlighting the platform's significant role in facilitating political 

change.[10] 

5.2.2. Crisis Management and News: 
Twitter is a vital tool for crisis communication and management. During natural 

disasters, such as hurricanes or earthquakes, relevant authorities and individuals use 

the platform to share real-time updates, warnings, and assistance information. For 

example, during Hurricane Sandy in 2012, Twitter served as a lifeline for many, 

providing critical information and facilitating communication in affected areas. 

Moreover, in the context of the COVID-19 pandemic, Twitter was a primary 

source for news and updates from health organizations, government bodies, and ex-

perts. Users accessed real-time information, engaged with health guidelines and poli-

cies, and participated in public discourse surrounding the pandemic's management and 

impact. 

6 Discussion 

6.1 Implications 

6.1.1. For Journalists: 
The rise of Weibo and Twitter has significant implications for journalists. Both 

platforms serve as valuable tools for news dissemination, allowing for immediate 

release and widespread distribution of news stories. Journalists can leverage these 

platforms to engage with audiences directly, obtain real-time feedback, and foster a 

two-way communication channel. However, the necessity for rapid news dissemina-

tion can sometimes compromise the depth and accuracy of reporting. Journalists need 

to navigate carefully, ensuring they maintain ethical standards, verify information 

diligently, and adapt to the fast-paced, dynamic environment of these platforms. 
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6.1.2. For Public: 
For the public, Weibo and Twitter offer unprecedented access to information, ena-

bling users to stay informed and engage with news like never before. These platforms 

empower users to voice opinions, share experiences, and participate actively in public 

discourse. However, the challenge for the public lies in discerning credible infor-

mation from misinformation, requiring users to develop critical media literacy skills 

to navigate the digital information landscape effectively[11]. 

6.1.3. Limitations of Current Studies: 
While existing studies provide valuable insights into news dissemination on Weibo 

and Twitter, there are notable limitations. Much of the research tends to focus on 

high-profile events or case studies, which might not capture the nuances of everyday 

news dissemination on these platforms. Furthermore, cross-cultural comparative anal-

yses are often limited due to language and cultural barriers, which might hinder a 

comprehensive understanding of user behavior and engagement patterns on these 

platforms. 

6.1.4. Suggestions for Future Research: 
Future research should aim to address the gaps identified in current studies. Con-

ducting longitudinal studies that track news dissemination patterns over time can offer 

deeper insights into the evolving dynamics of Weibo and Twitter. Additionally, re-

search should explore the implications of algorithmic changes on news dissemination 

and user engagement. Researchers should also consider focusing on the development 

of media literacy among users and its impact on the consumption of news on these 

platforms. Cross-cultural and multilingual studies can further provide a global per-

spective on the use and impact of Weibo and Twitter in news dissemination, catering 

to a diverse, global audience. 

7 Conclusion 

7.1 Summary of Key Findings: 

This systematic review elucidated the impactful roles of Weibo and Twitter in news 

dissemination. The comparative analysis unveiled distinct user engagement dynamics, 

with both platforms having unique features that cater to their respective users and 

cultural contexts. Weibo, deeply entrenched in the daily lives of the Chinese-speaking 

population, offers a variety of interaction forms fostering extensive user engagement 

with news content. Conversely, Twitter, with its global user base, facilitates swift 

news dissemination through its concise format and immediate sharing capabilities. 

Both platforms significantly influence the speed, reach, and nature of news dissemina-

tion, albeit with differences in global impact and user engagement patterns. 

Moreover, case studies underscored the platforms' efficacy in spreading influential 

news stories and managing crises, emphasizing their importance as essential tools for 

communication and information sharing during pivotal moments. However, challeng-
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es such as misinformation and the necessity for verification processes were highlight-

ed, demonstrating the complexities involved in managing the accuracy and credibility 

of news on these platforms. 

7.2 Recommendations 

Based on the findings, several recommendations are proposed: 

For Journalists: Journalists should leverage the unique features of Weibo and Twit-

ter for effective news dissemination while adhering to ethical standards and rigorous 

verification processes to combat misinformation. 

For Users: Users must develop and enhance their media literacy skills to critically 

evaluate the credibility of news sources and information encountered on these plat-

forms. 

For Researchers: Future research endeavors should aim to conduct more longitudi-

nal, cross-cultural, and multilingual studies that delve deeper into the intricacies of 

news dissemination on Weibo and Twitter. 

7.3 Final Thoughts 

The pervasive influence of Weibo and Twitter in the realm of news dissemination 

cannot be overstated. These platforms have not only revolutionized the way news is 

disseminated and consumed but also presented new challenges and opportunities for 

journalists, users, and researchers alike. Navigating the digital news landscape re-

quires a concerted effort from all stakeholders to foster a credible, informed, and en-

gaged public discourse. This review provides a foundational understanding and analy-

sis of news dissemination on Weibo and Twitter, paving the way for future research 

and practice in the continually evolving domain of digital journalism and social me-

dia. With the dynamic nature of these platforms, ongoing study and vigilance are 

crucial to adapt to the changing tides of news dissemination in the digital age. 
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