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Abstract. On May 19, 2023, The Financial Services Authority (OJK) advised
people against borrowing money from online loans for purchasing tickets to the
Coldplay music concert in Jakarta on November 15, 2023. Online loans are be-
lieved to make debt systems more effective, effective and easier. Because the
consequences make people change their lifestyle patterns that are all digital es-
pecially in online loan lifestyles, especially purchase decision and post-
purchase evaluation in Jakarta, Manila and Bangkok. This paper explores the
relation between Consumer behaviour and Online Loan Stage such as problem
recognition, information search, alternatives evaluation, purchase decision and
post-purchase evaluation in Jakarta, Manila and Bangkok during one month pe-
riod between Mei to June 2023. It focuses on how the people from those re-
gionals act during purchase decision and post purchase evaluation. This paper
examines events such as Consumer behaviour during Purchase decision and
post-purchase evaluation with discourse analysis context from Indonesia,
Philiphine and Thailand ’s social media and social networking groups. The last
literature examined the Consumers Buying Behaviors’ Loans and Credits: A
Situationer. Through last paper explanation, Consumers Buying Behaviors’
Loans and Credits: A Situationer, this research focuses on the importance of
micro—financing business or lending institutions and private individuals are
credit service providers of the respondents.
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1 Introduction

The purpose of peer-to-peer (P2P) online lending is to help individuals and
small businesses get the money they need. It is an adjunct to the existing monetary
order. Online Loans (pinjaman online) is one form of online lending. Post pandemic
creates dozens of financial technology companies that have started lending online in
Indonesia, far exceeding many people's expectations. Nevertheless, a significant
number of consumers fail to take into account the legal aspects of online lending or-
ganizations when seeking credit. The majority of illicit online lending activities in
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Indonesia are frequently characterized as unlawful because to the lack of authoriza-
tion from the OJK, the regulatory body responsible for overseeing such operations.
The Financial Services Authority (OJK) advised people against borrowing money
from online loans especially for purchasing not primary need, such as tickets to the
Coldplay music concert in Jakarta on November 15, 2023. The increasing appeal of
digital payment among consumers can be attributed to advancements in technology.
This type of payment provides an easy way for consumers to meet their needs. Pinjol
has a similarity to the pay later system. The concept of deferred payment, commonly
known as "Pay later," has emerged as a highly sought-after digital payment method in
Indonesia. This system, akin to credit cards, enables users to make purchases of goods
or services with the option to defer payment until a later time. But in pinjo! they have
sarcasm debt collector that can share consumer private data. The COVID-19 pandem-
ic has accelerated the digital transformation process as governments and businesses
strive to provide connectivity and everyday essentials to vulnerable communities. It
has removed barriers for small businesses and consumers to flourish, enable and got
facilitated the delivery of basic services in Jakarta, Manila and Bangkok.

2 Method

Purpose and Importance In the research, post consumer behaviour differences
of the Jakarta, Manila, Bangkok people according to the regions will be explained.
The scope and limitations of this study were constrained by the restricted length of the
investigation. In order to determine viral fact, On May 19, 2023, The Financial Ser-
vices Authority (OJK) advised people against borrowing money from online loans for
purchasing tickets to the Coldplay music concert in Jakarta on November 15, 2023.
Due to the aforementioned rationale, the research was constrained to a one-month
timeframe spanning from May to June 2023. This temporal restriction was established
while considering many factors, including feasibility and constraints.

Based on data provided by We Are Social, the social networks that exhibit the
highest levels of user engagement are WhatsApp, Instagram, YouTube, Facebook, and
Twitter, in descending order of popularity (We Are Social, 2016). The intensity of
social media usage varies depending on the specific purpose pursued. During certain
time periods, there was a provision for intense post sharing, whereas during other
periods, no sharing occurred. During the research planning phase, the objective was to
align the timeframe of the study with the most recent time periods during which the
selected social media groups, serving as the sample, exchanged several posts.

The research study focused on selecting the population and sample that repre-
sented the top-performing newspapers in the regions of Indonesia, the Philippines,
and Thailand. The sample is obtained by the purposive or judgmental sampling ap-
proach, which falls under the category of non-random sampling techniques. The im-
probable/non-random sampling method deviates from the principle of equal probabil-
ity of selection among individuals or things chosen as sampling units, hence allowing
the researcher's opinions and convictions to influence the validity of the results. The
purposive/judicial sampling method involves the deliberate selection of sample units
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by the researcher, based on the expectation that they will yield the most relevant and
suitable data for the research objectives.

Context analysis refers to a method of analyzing data. The data utilized for the
research were obtained through the process of scanning various sources, including
books, papers, and online resources, pertaining to the topic matter. The data utilized in
the analytical component of the study, where content analysis was conducted, was
collected from the Twitter accounts of the chosen political party leaders, serving as a
representative sample. The act of maintaining a comprehensive record of data on the
Twitter platform enables subsequent retrospective analysis. The data collected
throughout the research were analyzed using the categorical analysis technique, which
is a form of content analysis. In this analytical methodology, the data is allocated into
several groups and subsequently subjected to analysis. The data was captured by two
researchers according to the predetermined categories established within the bounda-
ries of the study's scope and restrictions.

3 Findings and Interpretations

Thailand and the Philippines have better financial literacy than Indonesia so
they have legal fintech pinjol more than Indonesia and it has a good impact on con-
sumer payment behavior. People who have already borrowed money from illegal
online lenders must pay off the loan immediately to avoid an increase in the interest
burden. Illicit peer-to-peer online lending (PINJOL) frequently imposes charges on all
contacts stored in the user's mobile device by means of transmitting abusive messages
or unpleasant visual content. The collection agent lacks a billing accreditation provid-
ed by the Indonesian Joint Funding Fintech Association (AFPI). In the context of
Indonesia, it is observed that there exists a significant presence of illicit debt collec-
tors and online lending platforms (often referred to as "pinjol"). Consequently, indi-
viduals in Indonesia tend to have a tendency to evade making payments.

It is imperative for the National Finance Departments in respective countries to
undertake the responsibility of educating and raising awareness among the general
public regarding the presence of illicit online lending enterprises. This is particularly
crucial due to the prevailing prevalence of unlawful online loan activities, facilitated
by the ease of website and application creation, coupled with the limited financial
literacy among individuals facing financial hardships. There exists a pressing re-
quirement for the implementation of more precise regulatory measures pertaining to
the resolution of disputes and the management of illicit internet lending entities.

References

1. Agrawal, A. (2018). The Effects of Immediate and Delayed Payments on Consumption
(Dissertation). Retrieved from http://digitalcom-mons.unl.edu/businessdiss/56

2. Akram, U., Hui, P., Kaleem Khan, M., Tanveer, Y., Mehmood, K., & Ahmad, W. (2018).
How web-site quality affects online impulse buying: Moderating effects of sales promotion
and credit card use. Asia Pacific Journal of Marketing and Logistics, 30(1), 235-256.



132

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

A. S. Finady and E. Stenly

Alalwan, A. A., Dwivedi, Y. K., & Rana, N. P. (2017). Factors influencing adoption of
mobile banking by Jordanian bank customers: Extending UTAUT2 with trust. Internation-
al Journal of Information Management, 37(3), 99-110.

. Arslan, B. (2015). The influence of credit card usage on impulsive buying. International

Journal of Physical and Social Sciences, 5(7), 235 0 251.

. ASIC. (2018). Review of buy now pay later arrangements. Australian Securities & Invest-

ments Commission Report, (November).

Cheng, F. M., Phou, S., & Phuong, S. (2018). Factors Influencing on Consumer’s Digital
Payment Adaptation — A Comparison of Technology Acceptance Model and Brand
Knowledge. 1-16.

. Ding, C. G. & Tseng, T. H. (2015). On the relation-ships among brand experience, hedonic

emotions, and brand equity. European Journal of Marketing, 49(7-8), 994-1015.

Duarte, P. & Pinho, J. C. (2019). A mixed methods UTAUT2-based approach to assess
mobile health adoption. Journal of Business Research, 102(February), 140—150.

Duke, P., Andy, M., & Andrew, C. (2019). Insights into Payments Payment Methods Re-
port 2019 Innovations in the Way We Pay. The Paypers, 144, 1-143.

Elo, S., & Kyngds, H. (2008). The qualitative content analysis process. Journal of Ad-
vanced Nursing, 62(1), 107-115.

Eren, S. S., Eroglu, F., & Hacioglu, G. (2012). Com-pulsive Buying Tendencies through
Materialistic and Hedonic Values among College Students in Turkey. Procedia - Social
and Behavioral Sciences, 58, 1370-1377.

Fang, S., Xu, L. Da, Zhu, Y., Ahati, J., Pei, H., Yan, J., & Liu, Z. (2014). An integrated
system for regional environmental monitoring and management based on internet of
things. IEEE Transactions on Industrial Informatics, 10(2), 1596-1605.

Frost & Sullivan. (2018). Digital Market Overview: Indonesia. Frost & Sullivan, 40. Re-
trieved from
https://ww2.frost.com/files/3115/2878/4354/Digital Market Overview FCO_Indone-
sia_25May18.pdf

Garg, N. & Garg, N. (2019). Blockchain Revolutionizing Industry 4.0 (Decentralize Tech-
nology for Industries Automation). Global Journal of Enterprise Information System,
11(4), 70-72.

Gharaibeh, M. K., Arshad, M. R. M., & Gharaibh, N. K. (2018). Using the UTAUT2 mod-
el to deter-mine factors affecting adoption of mobile banking services: A qualitative ap-
proach. International Journal of Interactive Mobile Technologies, 12(4), 123—134.

Gu, B., Jiang, W., & Tan, C.-W. (2016). Theme: Embracing the Internet of Things to
Drive Data-Driven Decisions. Journal of Management Analytics, 3(2), 189—190.

Gulati, S., Nadeau, M.-C., & Rajgopal, K. (2015). McKinsey on Payments digital wallets.
8(21).

Jamaluddin, F. (2018). Fitur paylater traveloka, beli dulu bayar belakangan. Retrieved June
20, 2020, from https://www.merdeka.com/teknologi/fitur-paylater-traveloka-beli-dulu-
bayar-belakangan.html

JPMorgan. (2019). E-commerce Payments Trends: Indonesia Indonesia’s e-commerce
market trends: Major growth boosted by economic gains. 2019 J.P. Morgan Global Pay-
ment Trends, 1-10.

Junadi, & Sfenrianto. (2015). A Model of Factors Influencing Consumer’s Intention to Use
E-payment System in Indonesia. Procedia Computer Science, 59 (Iccsci), 214-220.
Kemppainen, K. (2017). Digitalisation: Shaping the retail payment markets while posing
new challenges to authorities. Journal of Payments Strategy & Systems, 11(1), 42-47.



22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

Indonesian Consumer Behavior and Online Loan (Pinjaman Online) 133

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Essex: Pearson Edu-
cation.

Krippendorf, K. (2004). Content Analysis: An Intro-duction to Its Methodology. London:
SAGE.

Kustono, A. S., Nanggala, A. Y. A., & Mas’ud, L. (2020). Determinants of the Use of E-
Wallet for Transaction Payment among College Students. Journal of Economics, Business,
& Accountancy Ventura, 23(1), 85-95.

Liu, Y., Han, W., Zhang, Y., Li, L., Wang, J., & Zheng, L. (2016). An Internet-of-Things
solution for food safety and quality control: A pilot project in China. Journal of Industrial
Information Integra-tion, 3, 1-7.

Macedo, I. M. (2017). Predicting the acceptance and use of information and communica-
tion technology by older adults: An empirical examination of the revised UTAUT2. Com-
puters in Human Behavior, 75, 935-948.

McGowan, M. (2017). Afterpay: buy now pay later scheme soars in popularity but experts
sound warning. Retrieved June 20, 2020, from https://www.theguardian.com/australia-
news/2017/sep/21/afterpay-buy-now-pay-later-scheme-soars-in-popularity-but-experts-
sound-warning

Merima, C., Kasim, T., & Srdjan, P. (2011). See it, like it, buy it! hedonic shopping moti-
vations and impulse buying. Journal of Economics and Busi-ness, 9(1), 3—15.

Mitchell, S. & Qadar, S. (2019). Afterpay, PayPal and Zip Pay: The shopping tech making
us buy more. Retrieved June 20, 2020, from https://www.abc.net.au/life/afterpay-paypal-
and-zip-pay-making-us-buy-more/11604216

Ng, D., & Kong, L. (2018). Evolution of digital payments: Early learnings from Singa-
pore’s cash-less payment drive. Journal of Payments Strategy & Systems, 11(4), 1750—
1806.

Novendra, B. & Aulianisa, S. S. (2020). Konsep Dan Perbandingan Buy Now, Pay Later
Dengan Kredit Perbankan di Indonesia: Sebuah Keniscayaan Di Era Digital Dan Teknolo-
gi. Jurnal Rechts Vinding: Media Pembinaan Hukum Nasional, 9(2), 183-201.

Palm, M. (2018). Then press enter: digital payment technology and the history of tele-
phone inter-face. Cultural Studies, 32(4), 582—-599.

Patel, K. J. & Patel, H. J. (2018). Adoption of internet banking services in Gujarat: An ex-
tension of TAM with perceived security and social influence. International Journal of Bank
Marketing, 36(1), 147-169. 4.

Open Access This chapter is licensed under the terms of the Creative Commons Attribution-
NonCommercial 4.0 International License (http://creativecommons.org/licenses/by-nc/4.0/),
which permits any noncommercial use, sharing, adaptation, distribution and reproduction in any
medium or format, as long as you give appropriate credit to the original author(s) and the
source, provide a link to the Creative Commons license and indicate if changes were made.

The images or other third party material in this chapter are included in the chapter's

Creative Commons license, unless indicated otherwise in a credit line to the material. If material
is not included in the chapter's Creative Commons license and your intended use is not
permitted by statutory regulation or exceeds the permitted use, you will need to obtain
permission directly from the copyright holder.


http://creativecommons.org/licenses/by-nc/4.0/

	Indonesian Consumer Behavior and Online Loan (Pinjaman Online): The Case Study of Jakarta, Manila and Bangkok

