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Abstract. This study explores how student religiosity effects self-efficacy and
motivation to become entrepreneurs. The sample is 510 students in three
Indonesia districts, namely, Sulawesi Selatan, Yogyakarta, dan Kalimantan Barat.
Structural equation modelling was used to confirm research hypotheses. The
result of study show that religiosity has a positive effect on self-efficacy. As
mediator variable, self-efficacy has positive and significant effect to students’
motivation to become an entrepreneurship and also mediating the relationship
between religiosity and motivation directly and indirectly. Education
stakeholders as well as parents need to improve students' spirituality towards
enhancing the quality of prayer and religion activities. They also need to develop
programs that correlate with enlightening and empowering.  This study
contributes to social cognitive and social identity theory through the scarce
literature on religion, students’ attitude, and recognition of entrepreneurship
education.
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1 Introduction

Since 2007, the field of research on entrepreneurship and religion has grown, although
it is still unique and requires publication in prestigious scientific publications [1]. Social
breakdown and other issues could be brought on by the increasingly visible aspects of
poverty and financial inequality among individuals of different ages, economic
backgrounds, educational attainment, social backgrounds, and geographic locations
throughout the world [2]. This is common among developing countries on the
continents of Asia, Africa and Eastern Europe [3]. For instance, it is anticipated that by
2022, the unemployment rate in Asian nations will be between 5 and 7% of the total
population, compared to 6 to 10% in Latin America and above 15% in Africa. It's
interesting to note that a number of European nations, including France, Finland, Italy,
Spain, Sweden, and Portugal, deal with the similar issue of having a higher than 6%
unemployment rate and 14% Z-Generation unemployment [4].

In China and India, entrepreneurship courses and programmes have been adopted
as the best line of action [5]. The programme is still being verified, though, both locally
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and regionally. The government and education stakeholders need to reorganise the
learning curriculum on self-efficacy and motivation for entrepreneurship because, for
instance, senior citizens make up the majority of entrepreneurs in some regions, like
the Gulf Cooperation Council (GCC) countries [6].

This argument is supported by [7], who stated that youth need more attention to
entrepreneurship in Germany and Greece. Because Z-Generation significantly
contributes to socio-economic success [8].

Indonesia has a special case where only 3.10% of the population are self-employed.
In comparison, the number of entrepreneurs in other ASEAN nations like Singapore,
Malaysia, and Thailand is over 5%, making this fact inferior. Remarkably, young adults
with credentials make up 12% of Indonesia's unemployment population. Universities
and the government should therefore be concerned about enhancing students'
entrepreneurial skills and outlining the critical elements that shift students’ focus from
worker orientation to business development.

Among the many fascinating topics in contemporary entrepreneurial studies is
religiosity [9]. As the highest Muslim population globally, Indonesia has embraced
sacred principles as the foundation of both social life and economic activity [10]. The
Indonesian government recently launched a student programme aimed at promoting
Muslim students' enthusiasm and entrepreneurial goals at higher education institutions
[11]. However, more research and assessment are required to determine how well these
programmes are working. By providing answers to the following research questions,
the study aims to close this understanding gap and enhance participants' comprehension
of the situation of religion today: Does religion affect students on self-efficacy on
entrepreneurship in a positive way? Does self-efficacy have positive effect on students’
motivation on entrepreneurship? Does self-efficacy have positive and significant role
in mediating the relationship between religiosity and motivation on entrepreneurship?
This study examines the connection between social cognitive theory and religion, which
provides significant contributions, and how religion and social awareness influences
students entrepreneurial motivation.

To answer these questions, the objective of this study is to examine relationship
between the dimensions of religiosity and students’ entrepreneurship awareness. Given
Indonesia's poor entrepreneurship drive, it is critical to comprehend how religion
affects students' attitudes and behaviours. This can provide insights into the field of
education and assist stakeholders in gaining a comprehensive understanding of the
relationships between the variables.

1.1 Contribution

Religion has a significant influence on how students behave when it comes to
entrepreneurship. It suggests that university stakeholders must raise students'
consciousness of the significance of the unemployment problem and mould their
attitudes towards it. Students are encouraged to respond to this by engaging in activities
that support governmental objectives and policies (such as entrepreneurship). This
makes it easier to have wise partnerships with colleges and students. Here, the
government and the university offer professionals or a prosperous business owner as an
inspiration and a model for running their own company. They should think about how
to keep their spirit alive while fostering entrepreneurial motivation, as well as inviting
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specialists to take part in training sessions. Furthermore, it is imperative that educators,
parents, and the government collaborate to raise kids' understanding of the significance
of religion in their social and professional life. However, instead of focusing on time-
wasting activities, they ought to examine what motivates students to produce engaging
articles and have meaningful conversations about important topics like business and
competitive advantage.

2.  Background

2.1 Indonesian Student Entrepreneurship

Entrepreneurship is the endeavour of an individual or group of individuals to develop
a new business, such as self-employment, the creation of a new firm organisation, or
the expansion of an already-existing enterprise [9]. Another option to raise incomes and
raise their level of living is through entrepreneurship [12]. Specifically, Islam is a
religion that supports business ventures [8]. It is a strategy used in developing countries
to lessen social issues and poverty [13]. Therefore, entrepreneurship has the potential
to improve resource living conditions and income inequality through job creation and
achieving higher productivity [14]. Therefore, the government encourages people,
especially millennials, to choose entrepreneurship as a strategic career choice.
Indonesians, who make up the majority of Muslims worldwide, are devoted to their
faith and religion and lead important lives [15]. As a catalyst for social change, some
government programmes have inspired students to start their own businesses with an
ingrained social conscience [16]. Furthermore, they discovered that, in comparison to
students from other groups, Indonesian students who had strong religious convictions
had more favourable attitudes towards entrepreneurship.

2.2 Religiosity

Religion has two main dimensions in theoretical (e.g., faith) and practical as guidelines
what Muslim required to do, both of dimensions must be established in harmony and
balance [11]. The foundational tenet of Islam is faith, which is comprised of the
following: knowledge (ma'rifah) about Islam (Qur'an and Sunnah); belief (aqidah)
about five elements (belief in God, God's angel, the Qur'an, God's prophets, and
Muhammad as the last and final prophet); practice (amal) about expected behaviour for
Muslims; consequence (natijah) about the state of life that results from knowledge,
belief, and practice as Muslims in both individually and communally; and realisation
(ihsan) about. Religion has two famous aspects. First, the spiritual aspect focuses on
promoting concern, harmony, love, peace, and patience for others. Second, the
regulations and rules are a moral code of conduct that governs the individual and social
behavior of people. All the aspects have become key important guidelines in the
individual and social life.

H1: Religiosity has positive effect on self-efficacy on entrepreneurship

Moreover, the decision to become an entrepreneur, the pursuit of possibilities, the
gathering of resources, and the execution of the entrepreneurial process are all
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determined by human motivation [12]. Further research is necessary to fully understand
the impact that entreprencurial motivation has in goal-specific still [13]. Furthermore,
students’ self-efficacy has correlation to entrepreneurial intention. Individuals who
believe they can succeed as entrepreneurs are more motivated to start their own
business [11]. In Indonesia, religious societies prioritise religiosity over other
subcultures, like social class [23]. An individual who actively participates in daily
decision-making is likely to be religious. It indicates a strong connection between a
person's drive for a harmonious life, religious belief to sate her/his spiritual need, and
value for upholding moral norms in daily life, as well as their motivation and self-
efficacy on business.

H2: Self-efficacy has positive effect to motivation on entrepreneurship.
H3: Self-efficacy has positive effect on mediating the relationship between students’
religiosity and motivation on entrepreneurship.

3 Methodology

3.1  Questionnaire Design

The participants in this study were Indonesian students, as determined by an offline and
online survey from 1 March to July 2023. Prior to the official test, the pre-test and pilot
test were administered. Participants were required to visit the school in person to
complete a survey. To increase the response rate, participants are simply asked to
complete surveys in exchange for prizes and gifts. As part of a purposive sample
method, this study also used a critical selection technique because a complete list of
Indonesian students was not available (see table 1). In order to lessen potential bias
issues related to anonymously completing the questionnaire and measuring items
placed randomly, this study additionally used common methods variance (CMV) [18].

3.2 Measures

The instrument for measuring student religiosity which consists of six instruments was
adapted from [19]. Student motivation for entrepreneurship refers to [20] and self-
efficacy adopted from [21], each consisting of five instruments.

4. Result

4.1 Participant Demographic

Table 1 displays specifics regarding the participants' sociodemographic attributes.
Additionally, this study proposes to use Harman's single factor test as a post-detection
method for common latent factors (CLF). As a result, nonresponse bias ought not to be
an issue. Furthermore, the current study adopts a two-step methodology, using
confirmatory factor analysis (CFA) and structural equation modelling (SEM), to
evaluate causal links between variables and research hypotheses, in accordance with
the recommendations of [22].
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Table 1. Respondent Demographics
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Demographic Items Frequency Percentage
(%)

Gender

Male 238 46.7

Female 272 533
Age

Under 20 years old 252 37.1

Over 20 years old 258 27
Origin

Sulawesi 151 29.6

Java 125 245

Sumatera 114 22.4

Kalimantan 85 16.7

Others 35 6.8

4.2 Measurement Model

The Confirmatory factor analysis (CFA) result the reliability and validity of the

construct (Table 2).

Table 2. Measurement Results

Variables Factor
Item Scales Loadings a CR AVE

Religiosity 0.800 0.793 0.396
RL1: I find significant significance in Allah's 0.541
existence.
RL2: It's because of Allah that I've become a useful 0.531
human.
RL3: I came to understand that starting your own 0.507
business is a holy duty.
RL4: Ibelieve that starting my own business will 0.775
help me get closer to Allah SWT.
RL5: I am aware that religious texts speak of 0.712
blessings in trade
RL6: I am aware that religion clarifies what is 0.661
permissible in business.

Self-Efficacy 0.830 0.844 0.525
SE1: I think I’m capable of spotting fresh business 0.812
prospects.
SE2: I think I can succeed as an entrepreneur. 0.799
SE3: I think I'm capable of innovative thought and 0.786

labour.



26 D. Ibsal et al.

SE4: My ideology has evolved into a manual for me 0.656

as an entrepreneur. 0.527
Motivation 0.840 0.845  0.524
SM1: I accomplish my work objectives. 0.761
SM2: T act honourably and truthfully at work. 0.756
SM3: I have an achievement spirit at work. 0.676
SM4: My office system meets my needs. 0.806
SM7: I'm happy with the chances for advancement. 0.604

»2/df = 3.891, Goodness-of-Fit Index (GFI) = 0.849, Nonnormed fit index (NFI) = 0.855, Comparative Fit
Index (CFI) = 0.868, Incremental fit index (IFI) = 0.868, and Root Mean Square Error of Approximation
(RMSEA) = 0.602

4.3 Structural Model

This study offers empirical evidence in favour of the theory that religion significantly
and favourably affects self-efficacy (yl11 = 0.903, p < 0.001) and motivation (y21 =
0.223, p <0.001). Furthermore, this study indicates that students' motivation to become
entrepreneurs is significantly influenced by their sense of self-efficacy (f21 = 0.297, p
< 0.05). Table 4 provides a correlation of the role of the mediator variable with the
bootstrap approach [22].

R*=0.671

¥ = 0.903 %+
[321 =0.297*

R2=0.697

¥,,=0.223 %%

Motivation
n2

Religiosity
&

Note. Model fit: y?/df = 9.891, GFI = 0.849, NFI = 0.855, CFI = 0.868, IFI = 0.868, and
RMSEA=0.102.

Figure 1. Structural Model
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5 DISCUSSIONS
5.1 Key Finding

The students’ religiosity plays a vital role, thereby influencing communication and the
exchange of information. It's interesting to note that students' understanding of
entrepreneurship through technology development and social media communication is
significantly impacted by religiosity. Consequently, this result is in line with the initial
research conducted by [23] and [24], It claimed that regular prayer and a genuine
believe in God are crucial for raising pupils' self-efficacy. Additionally, it demonstrated
the importance of both religion and entrepreneurial drive [25]. Furthermore, this result
is in line with the research conducted by [16], and [12], who revealed the beneficial
impact of religion on students’ attitudes and behaviours. The study’s findings indicate
that university stakeholders should consider an Islamic scholar when evaluating the
entrepreneurship programme. Consequently, raising students’ understanding increases
the program’s appeal in terms of both spiritual and financial worth. To determine the
viability of government and university courses and objectives, students and lecturers
must assess and deliberate on the variables affecting students’ patterns of interaction
and communication.

5.2 Conclusion

The habits that students establish at home have an impact on their religion and
entrepreneurial values. These habits set an example for how they interact and
communicate with others, both within their peer group and between generations (e.g.,
younger and older people). Because religious life training results in public speaking,
among other skills and capacities, the education stakeholder must develop these through
entrepreneurship initiatives. Successful communication and interactions are strongly
correlated with it. The purpose of this study is to resolve the discrepancies from earlier
research and the region's unemployment issues. As an alternative, this study shows how
students' religiosity affects their self-efficacy and drive for entrepreneurship, which
links religion and entrepreneurship to the literature on education, business, and social-
humanities contexts.
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