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Abstract. The existence of agricultural companies in Indonesia makes a big 

contribution to food security and the production of various plantation products 

which not only become raw materials for various sectors but also play a role in 

the world of exports, however, the increase in the number of nature-oriented 

companies does not guarantee the resulting balance between financial profits and 

environmental disruption due to waste, land clearing, pollution and even social 

conflicts with surrounding communities. Transparency in Corporate Social 

Responsibility (CSR) disclosure can be one step that balances corporate social 

responsibility and the company's operational environment, but the average CSR 

disclosure index in Indonesia is still quite low. The author examines various 

factors from the financial side (profit and company liquidity), firm size, 

environmental performance and media exposure in their influence on CSR 

disclosure. The tests illustrate that the company's liquidity, good environmental 

performance and media exposure have a positive impact on CSR disclosure. The 

company's profit and the size of the company statistically do not have an impact 

on CSR disclosure. Future rules regarding CSR and an understanding of the 

alignment of social, environmental, community and company interests can be 

formed with similar research. 
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1 Introduction 
 

Technological and industrial advances have triggered very significant changes in the 

quality of the environment, social inequality and the issue of climate change. Seeing 

this, the government participates in overcoming poverty, health, social inequality and 

education (Tasik, 2020) [1]. However, activities that require large funds are not only an 

opportunity for the government but also for industries that are directly related to society 

and the environment. Non-financial responsibility on a voluntary basis in the social 

environment can be referred to as corporate social responsibility (CSR). 

 There is a concept that is relevant to CSR activities, namely "triple bottom line". 

According to Zanny and Kartawijaya (2016) [2], this concept includes 3Ps including 

profits from business operational activities carried out (profit), relationships with the 

community or the company's social environment (people) and environmental 

sustainability (planet) so that the operational activities of a business are related to profit, 

people and planet certainly need to consider responsibility for the environment and 

social surroundings. In Indonesia itself, CSR implementation has been widely carried 

 
© The Author(s) 2024
K. Keni et al. (eds.), Proceedings of the Twelfth International Conference on Entrepreneurship and Business
Management 2023 (ICEBM 2023), Atlantis Highlights in Economics, Business and Management 2,
https://doi.org/10.2991/978-94-6463-508-9_22

mailto:sagungoka@icloud.com
http://orcid.org/0000-0002-4800-0814
http://orcid.org/0000-0002-0665-8802
https://doi.org/10.2991/978-94-6463-508-9_22
http://crossmark.crossref.org/dialog/?doi=10.2991/978-94-6463-508-9_22&domain=pdf


  

out by various industrial sectors, disclosure of CSR activities can be seen in company 

financial reports and the following data on the average CSR implementation index in 

Indonesia is summarized based on several studies in various sectors over the last few 

years: 

Table 1. CSR Disclosure Data 

 

Name Object Results 

Awuy, et al (2016) 

[3] 

Mining company The average CSR 

disclosure index is 

60.52% in 123 sample 

companies. 

Pratiwi (2016) [4] Real Estate Company Average index 

CSR disclosure was 

44% in 105 

companies. 

Fauziah et al (2020) 

[5] 

LQ 45 index company Average index 

CSR disclosure of 

24.12% 

 

The data in the table clearly shows that in almost every business object studied, the 

percentage of CSR disclosure is still quite low. In Indonesia itself, one of the sectors 

that is directly related to the environment is the agricultural sector. Agricultural 

companies include agriculture and plantations, the existence of this sector is very 

beneficial for food security, availability of raw materials and even the export sector, 

but it is not uncommon for conflicts to occur between the social environment and the 

existence of a business such as land acquisition using a system of burning forests, 

causing national scale air pollution. Another phenomenon was the discovery of an 

orangutan skull on land converted into an oil palm plantation by PT Nusantara Sawit 

Persada in East Waringin City, Central Kalimantan (Raesty, 2018) [6]. 

These various phenomena show the gap that occurs between a business activity and 

the surrounding environment. CSR implementation essentially has a long-term positive 

impact on implementers, where CSR disclosures contain positive information that 

functions not as accountability but as public relations. Non-mandatory disclosures and 

diverse disclosures often make it difficult for information users to review the 

information presented regarding CSR activities, so disclosures related to CSR and the 

factors that can influence it still need to be studied. Literature from the results of 

research that has been carried out reveals that there are several factors that can be 

studied as an influence on the disclosure of information related to CSR, viewed from a 

financial perspective using profitability and liquidity, also viewed based on firm size, 

company environmental performance and media exposure displayed. 

Whether a company is profitable or not can be a determinant of whether CSR is 

implemented or not, considering that the implementation costs require quite a large 

amount of funds. Profitability is one of the profit ratios that is often used to determine 

whether or not a company is able to generate profits. In the context of CSR disclosure, 

companies in a profitable condition have a higher possibility of implementing CSR and 

disclosing it compared to companies that are in a loss condition, this is in accordance 

with what was stated by Indriyani (2017) [7], although it is different from the findings 
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of Aulia and Mustikawati (2014) [8] who stated that there is a negative relationship 

between company profits and CSR disclosure. 

H1: CSR disclosure is influenced by financial factors (profitability). 

 

Another financial aspect is whether the company is liquid or not. The liquidity 

formula is used in this case to see the company's ability to fulfill its obligations with 

the assumption that business lines that can fulfill their current obligations have greater 

potential to be able to carry out activities and disclose CSR than vice versa, so that there 

is a positive relationship between them, this supports the results of Christiawan et al 

(2014) [9] even though they are different findings by Mudjiyanti and Maulani (2017) 

[10] who did not find any significance between the two. 

H2: CSR disclosure is influenced by financial factors (liquidity). 

 

The third factor used is looking at the size of the company, the assessment of the 

size of the company is assessed based on the total assets owned, this shows that the 

large size of a company will increase the company's social and environmental 

responsibility as a form of public relations and to support the company's brand image 

as a large company compared to small companies that are still developing and prioritize 

brand building and sales. The positive relationship formed is in accordance with the 

research of Waluyo and Pujiono (2017) [11] and is different from Mawarni (2017) [12] 

which actually shows a negative relationship between firm size and CSR disclosure. 

H3: CSR disclosure is influenced by firm size. 

 

Environmental performance reviewed using PROPER is no less important, the 

proper assessment by the Ministry of the Environment is assessed in the aspect of 

controlling environmental pollution, waste, air and water pollution. There are several 

color classifications in PROPER, namely gold, blue, red and the worst is black. Aisyah 

(2014) [13] found that good environmental performance will have a positive impact on 

CSR implementation information, although Oktalia (2014) [14] stated that there is no 

relationship between environmental performance and CSR disclosure. 

H4: CSR disclosure is influenced by environmental performance. 

 

Finally, based on the company's media exposure, the media is now a means of 

communication between the company and its stakeholders, various activities, 

achievements and company information can be conveyed to users in real time. The 

more active the company is in sharing information through the media, it will trigger the 

company to always be open and transparent in conveying the company's operational 

activities, especially CSR implementation, so that intense media exposure by the 

company will also have an impact on conveying information about CSR to users, this 

is in line with research by Yasin (2020) [15]. Meanwhile, Plorensia and Pancawati 

(2015) [16] did not find any influence between media use and CSR information. 

H5: CSR disclosure is influenced by media exposure. 
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2 Literature Review 
 

2.1 Stakeholder Theory 

 

Stakeholders and organizations are a relationship that is bound to each other. Both 

parties will form a complex, dynamic relationship and influence each other. The 

resulting responsibility and accountability reflect the social relationships between the 

organization and its stakeholders. In organizational operational activities, the presence 

of stakeholders, according to this theory, will greatly strengthen the organization so that 

decision making will take stakeholders into consideration (Rivandi and Putra, 2021) 

[17]. Stakeholders play a role in social and environmental matters such as the 

availability of resources related to labor, suppliers and the external work environment, 

implementing CSR activities is one of the responsibilities that balances business and 

social relations in the eyes of stakeholders, so that CSR disclosure can support survival. 

company. 

 

2.2 Legitimacy Theory 

 

Acceptance or legitimacy theory can be said to be a social contract that exists in the 

relationship between an organization or business entity and society. The limitations of 

this social contract become an agreement that the social activities carried out by the 

company can be accepted by the community so that the sustainability of the company's 

business can be guaranteed in the community (Alfarizi, 2016) [18]. This theory also 

explains that when a company operates while paying attention to the surrounding social 

environment and is guided by applicable social norms and values, conflicts with the 

community can be avoided, this will support the running of the company's business 

activities (Putri et al, 2016) [19]. CSR disclosure is part of the implementation of 

legitimacy theory where CSR disclosure in financial reports helps information users 

know about the positive activities and environmental social responsibility carried out 

by the company, which will have an impact on good acceptance by the community 

(Permadiswara, 2018) [20]. 

 

2.3 Corporate Social Responsibility 

 

The World Business Council for Sustainable Development (WBCSD) defines corporate 

social responsibility (CSR) as the commitment of the business world to continuously 

act ethically, operate legally and contribute to economic improvement, along with 

improving the quality of life of employees and their families as well as improving the 

local community and society. extensively. Permadiswara (2018) [20] emphasized that 

this responsibility is directed both inside (internal) and outside (external) of the 

company. Inward CSR is directed at shareholders in the form of profitability and 

towards employees in the form of fair compensation, while outward CSR is related to 

the role of taxpayers and providing employment opportunities, improving community 

welfare, and maintaining the environment in which the company operates. There are 

several media that are usually used to reveal corporate social responsibility, such as 

annual reports or separate reports called sustainability reports. Sustainability reporting 

is reporting on economic, environmental and social policies, the influence and 
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performance of organizations and their products in the context of sustainable 

development. The disclosure media that many companies, especially public companies 

in Indonesia, choose is the annual report. 

 

3 Methodology 
 

The subjects used in this research were agricultural companies listed on the Indonesian 

stock exchange capital market. The selection of subjects was determined on the basis 

of the company's operational activities directly related to the environment. The data 

tested was collected through company annual reports, 10 companies were used as 

samples with a three-year observation period (2020-2022) bringing the total 

observations studied to 30. As causality research, regression analysis was used as a data 

testing tool.  

 

4 Results and Discussion 
 

4.1 Classical Assumption Tests 

 
Table 2. Normality Test 

 

Test Statistics 0.159 

Asymp. Sig. (2-tailed) 0.119 

 

The Kolmogorov Smirnov (KS) value of 0.159 and the Asymp value are displayed in 

the test table above. Since the significance level (2-tailed) of 0.119 is greater than 0.05, 

the variables in the regression model can be considered to have a normal distribution. 

 
Table 3. Multicollinearity Test 

 

 Tolerance VIF 

PR 0.732 1.367 

LD 0.496 2.017 

FS 0.953 1.049 

EP 0.972 1.029 

ME 0.560 1.786 

 

The results of the Variance Inflation Factor (VIF) calculation also demonstrate that 

all independent variables have a VIF value of less than 10, and that all independent 

variables have a tolerance value of more than 10%, or 0.10, respectively. Therefore, it 

may be stated that the regression model's independent variables do not exhibit any signs 

of multicollinearity, and the model is appropriate for use. 
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Table 4. Heteroscedasticity Test 

 

 Sig 

PR 0.051 

LD 0.061 

FS 0.628 

EP 0.439 

ME 0.517 

 

The significance value of each examined variable is greater than 0.05 in the table 

above, demonstrating that the independent variables have no effect on the absolute 

residual. so that the produced model does not exhibit heteroscedasticity-related 

symptoms. 

 
Table 5. Autocorrelation Test 

 

Adj R2 DW 

0.569 1.958 

 

The value in the test results meets the equation 1.8326 (du) < 1.958 (dw) < 2.1674 

(4-du). The calculation of statistical values is obtained from a total of 30 data samples 

with a total of 5 independent variables, so it can be concluded that there is no 

autocorrelation between the residual values in the regression model used. 

 

4.2 Regression 

 

This research is causal in nature so that data testing using two or more factors is tested 

using regression (Sugiyono, 2019) [21]. Data relating to testing the influence of the 

factors in this research are presented in the table below: 

 
Table 6. Multiple Regression Analysis and t-Test 

 

 B t Sig Conclusion 

Constant 0.601 2.815 0.011  

PR -0.610 -1.920 0.071 H1 Rejected 

LD 0.032 2.975 0.008 H2 Accepted 

FS -0.002 -0.256 0.801 H3 Rejected 

EP -0.151 -3.359 0.003 H4 Accepted 

ME 0.294 4.114 0.001 H5 Accepted 

 

Each variable tested has a significance requirement of less than 0.05 or 5% to be said 

to be influential. In the table above, it can be seen that two factors, namely profitability 

and firm size, do not have a significant impact on CSR disclosure, but the other three 
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factors show significance in CSR disclosure carried out by the agricultural companies 

studied. These three factors include company liquidity, company environmental 

performance and media exposure. 

 

4.3 Profitability in CSR Disclosure 

 

Profitability in data testing has no influence on disclosure Corporate Social 

Responsibility. This can happen when the company faces trade-off between efforts to 

achieve high profitability and carrying out transparent and extensive CSR disclosures. 

Efforts to increase a company's profitability may mean reducing the allocation of 

resources to CSR activities or reducing the level of disclosure. This is especially the 

case if CSR disclosure is considered an additional cost that can directly affect 

profitability. 

 

4.4 Liquidity in CSR Disclosures 

 

Liquidity based on testing shows that there is an influence on CSR disclosure. High 

liquidity means a company has access to additional resources, both in the form of cash 

and the ability to quickly convert assets into cash. Excess liquidity can provide 

companies with greater financial flexibility, allowing them to more easily allocate 

additional resources to CSR activities. Strong CSR disclosure can help build a positive 

company image and improve relationships with stakeholders. 

 

4.5 Firm Size in CSR Disclosure 

 

The size of the company in the test has no influence on CSR disclosure. Larger 

companies tend to have more complex and diverse operations, which makes CSR 

disclosure more complicated and expensive. The process of collecting and reporting 

CSR information from different business units, subsidiaries, or geographic regions can 

be very challenging. These costs and complexities may reduce the incentives for large 

companies to make extensive CSR disclosures. 

 

4.6 Environmental Performance in CSR Disclosure 

 

Data shows that environmental performance has an influence on the disclosure of 

Corporate Social Responsibility. Good environmental performance is the key to 

building a positive company reputation in terms of social responsibility and 

environmental concern. Companies that are considered responsible and active in 

reducing negative impacts on the environment generally receive greater support from 

stakeholders such as customers, investors and the community. CSR disclosure is an 

effective means of strengthening the company's positive image. With transparency and 

communication about sustainability efforts, companies can build customer trust and 

loyalty, attract investors who care about environmental issues, and increase support 

from society as a whole. 
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4.7 Media Exposure on CSR Disclosures 

 

The media exposure factor has an influence on the disclosure of Corporate Social 

Responsibility. When a company gets positive media exposure regarding its CSR 

efforts, this can encourage the company to increase transparency and accountability in 

their CSR initiatives. Media exposure will invite questions from the public, 

stakeholders and the media itself about corporate social responsibility. In response, 

companies tend to provide more detailed and comprehensive information about their 

CSR efforts in order to maintain their reputation and positive image. Higher 

transparency will strengthen stakeholders' beliefs about the company's commitment to 

social and environmental issues, as well as increase trust in the company's CSR efforts. 

 

5. Conclusion 
 

This research is causal in nature by raising the topic of corporate social responsibility, 

the author's main aim is to empirically test various factors that can influence CSR 

disclosure such as profitability and liquidity from a financial perspective, firm size, 

media use and the environmental performance of the company studied. This paper 

produces findings that in terms of the company's ability to pay its current debts, 

environmental performance and media use have a good impact on CSR disclosure. 

However, another finding is that there is no significance in the data tested on the 

profitability and firm size factors. These results strengthen the theory related to the 

influential factors studied and can be used as input on related topics. 

 
Acknowledgments. The author could not finish this paper without the support of various parties 

including the author's supporting institutions, which are Universitas Mahasaraswati Denpasar 

and Indonesian Stock Exchange that serves as an information provider. 

 

Disclosure of Interests. The authors have no personal interest in the existence of this article, the 

topics and issues raised are the researchers' thoughts and the researchers' interest in related topics. 

The findings in this study cannot be generalized to different sectors and different research years 

 

References 

 
1. Tasik, H. H. D. (2020). Can Energy Consumption and Benefit Programs Explain One's 

Living Standards Afterwards? Evidence from Northern Sulawesi, Indonesia. International 

Journal of Energy Economics and Policy, 10(4), 43–50. 

2. Zanny, S. A., & Kartawijaya, I. (2016). Analysis of Triple Bottom Line Disclosure and 

Influencing Factors; Cross Country Indonesia and Japan. Indonesian Vocational Journal, 

1(1), 21–22. https://doi.org/10.7454/jvi.v1i1.4 

3. Awuy, V. P., Sayekti, Y., & Purnamawati, I. (2016). The Effect of Corporate Social 

Responsibility (CSR) Disclosure on Earnings Response Coefficient (ERC) (An Empirical 

Study of Mining Companies Listed on the Indonesian Stock Exchange in 2010-2013). 

Journal of Accounting and Finance, 18(1), 15-26. 

4. Pratiwi, E. H. R. (2016). Pengaruh Corporate Social Responsibility Terhadap Nilai 

Perusahaan Pada Sektor Properti, Real Estate, Dan Konstruksi. Business Accounting 

Review, 4(1), 37-48. 

270             S. O. Pradnyawati and I G. C. Putra



   

5. Fauziah, G., Irwanto, A. K., & Syamsun, M. (2016). Pengaruh pengungkapan corporate 

social responsibility terhadap nilai perusahaan pada indeks saham LQ45. MANAJEMEN 

IKM: Jurnal Manajemen Pengembangan Industri Kecil Menengah, 11(1), 52-60. 

6. Raesty, Rini, Nurleli, "The Influence of Environmental Performance on Financial 

Performance Through Corporate Social Responsibility Disclosure as an Intervening 

Variable", Accounting Journal, Vol. 4 No.1, 2018. 

7. Indriyani, Eka. 2017. "The Effect of Firm size and Profitability on Company Value." 

Accountability 10(2): 333–348. http://journal.uinjkt.ac.id/index.php/akuntabilities/article/ 

view/4649. 

8. Aulia, A. N., Mustikawati, R. I, & Hariyanto, S. (2020). Profitability, Firm size and 

Intellectual Capital on Company Value. Management Student Research Journal, Vol. 6 No. 

1. 

9. Christiawan, Yulius Jogi & Putri, Rafika Anggraini. (2014). The Influence of Profitability, 

Liquidity and Leverage on Corporate Social Responsibility Disclosure (Study of Companies 

that Received ISRA Awards and Listed on the BEI 2010-2012). Business Accounting 

Review, Vol.2 No.1, 20146070. 

10. Mudjiyanti, R. & Maulani S., S. 2017. The Influence of Liquidity and Profitability on 

Corporate Social Responsibility Disclosure in Companies Listed on the Indonesian Stock 

Exchange. Journal of Economic Media Management and Business Volume XVII, No. 

January 1, 2017: 7-12. Accessed from: http://jurnalnasional.ump.ac.id/index.php/MEDEK/ 

article/view/1761 

11. Waluyo, B., & Pujiyono. (2017). The Model of Sanctions for Violators of Corporate Social 

Responsibility (CSR). International Journal of Applied 74 Business and Economic Research. 

15(15). 299-312. Retrieved from: http://www.serialsjournal.com. 

12. Mawarni, A. (2017). The Influence of Company Characteristics on Disclosure of Corporate 

Social Responsibility (Empirical Study of Mining Companies Listed on the IDX). Retrieved 

from: http://repository.umpalembang.ac.id/id/eprint/210/ 

13. Aisyah, N. (2014). The Influence of Financial Performance and Environmental Performance 

on Disclosure of Corporate Social Responsibility in Manufacturing Companies on the 

Indonesian Stock Exchange. Thesis. Alauddin Makasar State Islamic University (UIN). 

14. Oktalia, D. (2014). The influence of environmental performance and profitability on 

corporate social responsibility disclosure in company annual reports (Empirical Study of Go 

Public Companies Listed on the IDX 2009-2012). Journal of Accounting, 2(3). 

15. Yasin, M. (2020). Pengaruh Manajemen Laba dan Media Exposure Terhadap Pengungkapan 

Corporate Social Responsibility (CSR) Pada Perusahaan Manufaktur Sektor Industri Barang 

Konsumsi Yang Terdaftar Di Bursa Efek Indonesia (BEI). JEA17: Jurnal Ekonomi 

Akuntansi, 5(2), 61-76. 

16. Plorensia, W. & Pancawati, H. (2015). The Influence of Tax Aggressiveness and Media 

Exposure on Corporate Social Responsibility. Dynamics of Accounting, Finance and 

Banking. 4-5. 

17. Rivandi, M. & Putra, R. J. (2021). The Influence of Firm size, Profitability and Audit 

Committee on Corporate Social Responsibility Disclosure. Owner: Accounting Research & 

Journal. Vol 5. (No.2). https://owner.polgan.ac.id/index.php/owner/article/view/468. 

18. Alfarizi, A. G. (2016). The Influence of Media Exposure, Firm size, Leverage, and Share 

Ownership Structure on Corporate Social Responsibility Disclosure (Empirical Study of 

Manufacturing Companies listed on the BEI in 2013-2015). Journal. Yogyakarta 

Muhammadiyah University. 

19. Putri, A. K., Sudarma, M., & Purnomosidhi, B. (2016). The Influence of Corporate Social 

Responsibility on Company Value with Firm size and Number of Board of Commissioners 

as Moderating Variables. Journal of Management Applications, 14(2), 344– 358. 

https://jurnaljam.ub.ac.id/index.php/jam/article/view/895. 

Agricultural Companies’ Disclosure of Corporate Social Responsibility             271

http://journal.uinjkt.ac.id/index.php/akuntabilities/article/


  

20. Permadiswara, K. Y. (2018). The Influence of Profitability, Firm size, Management 

Ownership, and Media Exposure on Corporate Social Responsibility Disclosure. Journal. 

Udayana University. 

21. Sugiyono. (2019). Educational Research Methods Quantitative, Qualitative and R&D 

Approaches. Bandung: Alphabeta. 

Open Access This chapter is licensed under the terms of the Creative Commons Attribution-
NonCommercial 4.0 International License (http://creativecommons.org/licenses/by-nc/4.0/),
which permits any noncommercial use, sharing, adaptation, distribution and reproduction in any
medium or format, as long as you give appropriate credit to the original author(s) and the
source, provide a link to the Creative Commons license and indicate if changes were made.
        The images or other third party material in this chapter are included in the chapter's
Creative Commons license, unless indicated otherwise in a credit line to the material. If material
is not included in the chapter's Creative Commons license and your intended use is not
permitted by statutory regulation or exceeds the permitted use, you will need to obtain
permission directly from the copyright holder.

272             S. O. Pradnyawati and I G. C. Putra

http://creativecommons.org/licenses/by-nc/4.0/

	Agricultural Companies' Disclosure of Corporate Social Responsibility as Viewed by Influential Factors

