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Abstract. This study focuses on the mechanism of entrepreneurship in improv-

ing the economic quality of enterprises. In-depth analysis of the connotation of 

entrepreneurship, including innovation, risk, integrity social responsibility, and 

other dimensions, and detailed elaboration of its positive impact on the econom-

ic quality of enterprises in terms of driving enterprise innovation, optimizing re-

source allocation, shaping corporate reputation and ensuring sustainable devel-

opment, aiming to provide a theoretical basis for the formulation of enterprise 

development strategy and the cultivation of the entrepreneurial spirit. Promote 

the improvement and sustainable development of enterprise economic quality. 

Keywords: Entrepreneurship, Enterprise Economic Quality, Action Mecha-

nism. 

1 Introduction 

In the modern economic system, the improvement of the financial quality of enter-

prises is very important for the survival and development of enterprises. The econom-

ic quality of enterprises covers the comprehensive performance of profitability, pro-

duction efficiency, product and service quality, market competitiveness, and sustaina-

ble development ability of enterprises. As the core power source of enterprise devel-

opment, entrepreneurship has a profound and complex mechanism to improve the 

economic quality of enterprises. An in-depth exploration of this mechanism is helpful 

to better understand the internal law of enterprise growth and development and pro-

vide theoretical guidance and practical enlightenment for enterprises to achieve high-

quality development in the fierce market competition. 

2 The Connotation of Entrepreneurship 

2.1 Innovative Spirit 

Innovation is a key element of entrepreneurship. The innovative spirit of entrepre-

neurs is reflected in their breakthrough and transcendence of the existing market pat-

tern, technology paradigm, and management mode. This spirit drives entrepreneurs to  
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actively explore new business opportunities and dare to introduce new technologies, 
ideas and methods, so as to promote innovation and change in products, services, 
production processes and business models. The spirit of innovation encourages entre-
preneurs to constantly challenge the limitations of traditional thinking, examine the 
internal and external environment of enterprises from a unique perspective, stimulate 
the innovation vitality and creativity of enterprises, and lay a solid innovation founda-
tion for the improvement of economic quality of enterprises. Subsequent paragraphs, 
however, are indented1. 

2.2 A Sense of Adventure 

The adventurous spirit is the characteristic that entrepreneurs show when facing un-
certainty and risk. Unlike ordinary risk-takers, entrepreneurs take risks based on keen 
insight and rational judgment of market opportunities. They are willing to boldly ex-
periment with new market entry strategies, investment decisions, and business devel-
opment directions under the premise of manageable risk. This adventurous spirit ena-
bles enterprises to break through the constraints of the conventional development 
path, seize the opportunity in the market competition, obtain super profits and unique 
competitive advantages, and thus have a positive impact on the economic quality of 
enterprises, such as improving the return on assets of enterprises and expanding mar-
ket share. 

2.3 The Spirit of Integrity 

The spirit of integrity constitutes the moral foundation of entrepreneurship. In the 
process of enterprise operation, entrepreneurs uphold the spirit of good faith to ensure 
that the enterprise follows the principle of good faith in commercial transactions, 
information disclosure, product quality assurance, etc. The spirit of honesty is condu-
cive to the establishment of stable business cooperation relations and the reduction of 
transaction costs and market risks. From the internal perspective of the enterprise, the 
spirit of integrity can create a good corporate culture atmosphere, enhance the sense 
of belonging and loyalty of employees, and then improve the operation efficiency of 
the enterprise and the overall economic quality. 

2.4 The Spirit of Integrity 

The spirit of social responsibility reflects the entrepreneurs' deep understanding of the 
role and responsibility of enterprises in society. Entrepreneurs with the spirit of social 
responsibility fully consider the impact of corporate behavior on the social environ-
ment, stakeholders, and the overall welfare of society when making corporate strate-
gies and decisions. By actively fulfilling social responsibilities, such as participating 
in public welfare undertakings, promoting environmental protection, and paying at-
tention to employee welfare, enterprises can build a good social image, enhance brand 
value and social reputation, attract more consumers, investors, and partners, and cre-
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ate a favorable social environment for the long-term stable improvement of economic 
quality of enterprises. 

3 The Mechanism of Entrepreneurship to Improve the 
Economic Quality of Enterprises 

3.1 The Spirit of Integrity 

3.1.1 Innovation Strategy Leading 
With their innovative spirit, entrepreneurs can accurately grasp market trends and 

technological development frontiers, and formulate forward-looking and adaptive 
innovation strategies. Innovation strategy defines the goals, paths, and resource allo-
cation schemes of enterprises in technological innovation, product innovation, and 
market innovation. Through the effective implementation of an innovation strategy, 
enterprises can stand out in the fierce market competition, develop products and ser-
vices with differentiated competitive advantages, improve the added value and profit-
ability of enterprises, and directly promote the improvement of the economic quality 
of enterprises. For example, in the high-tech industry, entrepreneurs guide enterprises 
to increase R&D investment and accelerate the transformation of scientific and tech-
nological achievements by formulating strategies with technological innovation as the 
core, so that enterprises can achieve a leading position in product performance, func-
tions, and user experience, and thus improve their market competitiveness and eco-
nomic performance. 

3.1.2 Allocation of Innovative Resources 
The spirit of innovation encourages entrepreneurs to actively optimize the alloca-

tion of internal resources and ensure that innovation activities are supported by suffi-
cient human, material, and financial resources. Entrepreneurs will increase the intro-
duction and training of R & D talents, and establish efficient R & D teams; A large 
amount of money is invested in the acquisition of advanced research and development 
equipment, scientific research cooperation, and market research and testing. At the 
same time, entrepreneurs will reasonably allocate the production resources and mar-
keting resources of the enterprise to ensure that the innovation results can be success-
fully transformed into actual productivity and market value 2. Through the effective 
allocation of innovation resources, enterprises can improve innovation efficiency and 
success rate, accelerate the commercialization process of innovation achievements, 
and realize the continuous improvement of enterprise economic quality driven by 
innovation. 

3.2 Adventurous Spirit and Optimal Allocation of Resources 

3.2.1 Opportunity Identification and Risk-taking 
The entrepreneur's adventurous spirit enables him to identify potential business op-

portunities in a complex and changing market environment. These opportunities are 
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often accompanied by certain risks, but entrepreneurs dare to make decisive decisions 
on the basis of risk assessment and assume corresponding risk responsibilities. By 
grasping opportunities and taking risks, enterprises can enter new market areas, de-
velop new business segments, or adopt new business strategies, so as to optimize the 
resource allocation structure of enterprises. For example, enterprises may venture into 
emerging industries or international markets to achieve diversified business develop-
ment through resource reallocation and integration, reduce dependence on a single 
market or product, improve their anti-risk ability and economic stability, and thus 
improve their economic quality. 

3.2.2 Source Integration and Efficiency Improvement 
In the process of risky decision-making, entrepreneurs need to integrate and opti-

mize various resources inside and outside the enterprise. They will break down de-
partmental barriers and promote the free flow and collaborative utilization of re-
sources within the enterprise; At the same time, we actively seek cooperation and 
sharing of external resources, such as acquiring new technologies, brands, channels, 
and other resources through strategic alliances, mergers, and acquisitions. Through 
resource integration, enterprises can achieve economies of scale and scope, improve 
resource utilization efficiency, reduce production costs and operating costs, enhance 
market competitiveness and economic profitability of enterprises, and thus improve 
the economic quality of enterprises in the interactive process of risk and resource 
integration. 

3.3 The Spirit of Integrity and Corporate Reputation 

3.3.1 Establishment of Business Reputation 
The entrepreneur's spirit of integrity is the key to the establishment of a business 

reputation. In the daily business activities of enterprises, the spirit of integrity is re-
flected in the strict control of product quality, the faithful performance of commercial 
contracts, the full respect for customers' rights and interests, and the true disclosure of 
financial information. By adhering to long-term integrity management, enterprises can 
establish a good business reputation in the market and win the trust and loyalty of 
customers. A good business reputation gives the enterprise a unique competitive ad-
vantage in the market competition, can attract more high-quality customer resources, 
improve the enterprise's market share and sales revenue, and then have a positive role 
in promoting the economic quality of the enterprise. 

3.3.2 Transaction Costs are Reduced 
The spirit of integrity helps to reduce the transaction costs of enterprises. In com-

mercial transactions, both parties can reduce information asymmetry, negotiation cost, 
supervision cost, and default risk in the transaction process based on trust in each 
other's integrity. The establishment of honest cooperation between enterprises and 
suppliers can ensure the stable supply and quality assurance of raw materials, and 
obtain more favorable purchase prices and payment terms; The honest interaction 
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between enterprises and financial institutions can reduce financing costs and financ-
ing difficulties, and improve the efficiency of capital operation of enterprises. The 
reduction of transaction cost directly improves the operation efficiency and economic 
benefit of enterprises, and provides strong support for the improvement of economic 
quality of enterprises3 . 

3.4 Social Responsibility and Sustainable Development 

3.4.1 Social Image Enhancement 
The entrepreneurial spirit of social responsibility encourages enterprises to actively 

participate in social welfare activities, environmental protection actions employee 
welfare improvement, and other social responsibility practices. Through these practic-
es, enterprises can create a good social image in the eyes of the public and enhance 
the brand awareness and reputation of enterprises. A good social image not only helps 
enterprises attract more consumers and investors but also enhances the social recogni-
tion and credibility of enterprises, creating a favorable social environment for the 
long-term development of enterprises. For example, the positive measures taken by 
enterprises in environmental protection can win the support of environmentalists and 
the public, and the investment in employee welfare can improve the job satisfaction 
and loyalty of employees, which indirectly promotes the improvement of the econom-
ic quality of enterprises4. 

3.4.2 Sustainable Development Strategy 
The spirit of social responsibility guides entrepreneurs to integrate the concept of 

sustainable development into the process of corporate strategy formulation and im-
plementation. While pursuing economic benefits, enterprises pay attention to the pro-
tection and rational use of environmental and social resources, as well as the balance 
and coordination of stakeholders' interests. A sustainable development strategy en-
courages enterprises to increase investment in green technology research and devel-
opment, energy conservation and emission reduction, circular economy, etc., to 
achieve a harmonious coexistence between enterprise production and business activi-
ties and the social environment5. In the long run, this sustainable development strate-
gy can help enterprises reduce environmental risks, improve resource utilization effi-
ciency, expand new market opportunities, and ensure the steady improvement of the 
economic quality of enterprises on the track of sustainable development. The specific 
mechanism is shown in Figure 1 below.   
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Fig. 1. The mechanism of entrepreneurship in improving the economic quality of enterprises 
(Author's originality) 

4 Conclusion 

Entrepreneurship elements like innovation, risk-taking, integrity, and social responsi-
bility variedly impact enterprise economic quality. Innovation drives enterprise inno-
vation, enhancing competitiveness and profitability. Risk-taking optimizes resource 
allocation, bolstering risk resistance and stability. Integrity builds reputation, cutting 
costs and improving operations. Social responsibility promotes sustainable develop-
ment and secures long-term quality. In complex markets, enterprises should focus on 
cultivating entrepreneurship, integrating it into various aspects for sustainable and 
high-quality growth. The government and society should also create a favorable envi-
ronment to support enterprise economic quality improvement and economic society's 
sustainable progress.  
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