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Abstract. With the continuous development of new media era and network 

technology, to a great extent, the impact to the enterprise. Enterprise marketing 

mode are also constantly changing, only in this way to keep up with the pace of 

The Times, to promote enterprise innovation and development. Therefore, in 

this paper, the related overview of new media market, analysis of the new me-

dia market brings to the enterprise marketing mode innovation of development 

opportunities and challenges, and the new marketing mode innovation of the 

media market is strategy. 
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1 Introduction 

With the rapid spread of the Internet and the continuous development of information 

technology, profound changes have taken place in all areas of society, not least in the 

media. New media platform not only has the characteristics of convenient, intuitive and 

efficient, and in a sharp increase in the number for the enterprise marketing mode 

innovation brings new development direction. New media to weibo, WeChat public 

number and the headlines today, before this kind of new media, the condition of market 

competition is fierce, the marketing strategy is limited by a lot of, such as marketing 

channels is relatively single, higher marketing costs, to the enterprise market influence 

situation produced adverse effect[1]. The innovation of enterprise marketing model 

under the new media market not only increases the exposure rate of enterprises, but also 

enables some users to better understand the related products of enterprises, which 

brings new development opportunities for the development of enterprises. 

2 Overview of the New Media Market 

New media with a PC and mobile phone client two forms, its main is with the aid of 

network platform and electronic equipment as the main medium. And traditional media 

platforms in comparison, the enterprise market marketing has a bigger development  
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advantages, such as the operation is convenient, its connotation is rich and promote the 
consumption of a wide range and low cost, including the following aspects: 

2.1 The Diversification of New Media Content Communication 

The diversification of new media content communication includes its form and content. 
The diversification of forms is reflected in video, animation and the combination of text 
and text, while the scope of the new media can include politics, economy and culture, as 
well as entertainment. Based on the diversification of the spread of new media content, 
the content of the enterprise market marketing the product in any industry, can fully 
display[2] on new media platform. New media can also according to the degree of user 
preferences for information push, ensure that can attract more users. 

2.2 New Media has a Wide Range of User Groups 

With a wide range of users, new media can ensure that the scope of publicity is wider 
and deeper. In the Internet era, users have access to more and more media and infor-
mation communication channels, and people's work and life are full of mobile phones, 
tablets and computers. New media platforms have a large user base, and enterprises can 
flexibly use various means to promote and guide their products and brands, so as to 
ensure that they can get more exposure in a short time. 

2.3 New Media Users have a More Comprehensive Way of Information 
Dissemination 

At present, China has fully entered the 4G era and is developing towards the 5G era. 
Under the influence of this era background, the development of new media has a rela-
tively broad prospect for development, which has brought a profound impact on peo-
ple's life and work, which means that the development of new media has a broader 
prospect for development. Under the background of the development of new media, the 
enterprise to the comprehensive utilization of various new media platforms to have 
very good publicity effect. On these platforms, can use a variety of different forms of 
propaganda, such not only can make the purpose of the attention of the masses as well 
as the forward greatly ascend, also can make the effect of the new media play itself, 
which will be related to the enterprise marketing strategy for the spread of a more 
comprehensive. 

2.4 New Media has a Good Foundation for Market Development 

New media era of the development of environment, the masses of the people can be 
from various sources or way to get to the more diverse information, the information 
acquired not only make the communication between the various fields become more 
frequent, also makes the feasibility and effectiveness of marketing management has 
been greatly improved. The connotation of the new media market environment shows 
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that the general audience can use all sorts of different types and kinds of new media 
means they are interested in all kinds of effective information, the information of the 
effectiveness, timeliness and richness was accepted by the audience, will create new 
consumer demand. At this time, new products or services will be produced. Marketing 
in the new media era has many characteristics, among which the most prominent con-
tent is knowledge marketing strategy. In the present, the knowledge of marketing 
strategy in the new media marketing position is quite high, the requirements for the 
knowledge and skills of professional marketing staff are also gradually improve. 
Marketers should not only operating procedures of the various types of new media 
platforms are familiar with, and have perfect information technology. To some extent, 
the development of the new media age and the Internet platform for the construction of 
the close-knit and has the trend of synchronous operation, weaken the market in a 
regional strategy, take the experience and good reputation, etc to form new marketing 
strategy[3]. 

3 The Development of New Media Market Brings Opportunities 
and Challenges to the Development of Enterprise Marketing 

3.1 New Media Brings to the Enterprise Market Marketing the Development 
of the Market Development Opportunities 

It can maximize publicity benefits. The most effective way for enterprises to in-
crease their exposure is to carry out marketing, which is also essential to improve the 
economic benefits of enterprises. There are various marketing approaches or channels 
for enterprises, and new media is one of them, which has a high degree of user recog-
nition, a wide range of publicity and timely advertising. With the help of new media 
platforms, enterprises can obtain relatively large and broad user attention in a relatively 
short period of time[4]. On this basis, the new media platform can also push a variety of 
targeted advertisements, which can not only improve the accuracy of users' publicity, 
but also ensure that enterprises can obtain relatively high publicity benefits within a 
relatively small publicity cost, which can lay a good foundation for the development of 
enterprises' economic benefits. 

It can provide a wider range of potential users. There are various types of new 
media platforms, such as Weibo, Douyin and Meipai, which have a wide user base. At 
the same time, coupled with the current promotion and use of 5G technology and the 
changes and emergence of various smart devices, the growth rate of the user base of 
new media platforms has intensified. At present, the main user groups of new media are 
the post-80s, post-90s and post-00s, and reliable data show that the post-70s generation 
is also the main consumer group of new media platforms. New media platforms should 
analyze and identify users based on their specific conditions, so as to ensure that all 
kinds of information pushed can meet the status of enterprises to users and provide 
enterprises with a broader customer base. In the process of mutual transformation of 
users to complete a variety of transactions, can effectively improve the marketing 
efficiency of enterprises. 
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It can provide a new publicity channel or way for marketing. The marketing 
work of an enterprise is an important part of the enterprise, and the important role of 
new media platform lies in its ability to provide a new publicity channel and channel. 
The new media platform itself is a new publicity medium, which can not only obtain the 
support of more users, but also make the effect of marketing publicity reach the most 
ideal state. From the perspective of marketing, it can not only use the form of video or 
text combined with text, but also use the way of publicity and exposure of new media, 
which can quickly expand its popularity in the public account. Enterprise publicity also 
includes search through keywords, which can more accurately obtain accurate cus-
tomers, so as to better promote and promote the brand, so as to achieve the purpose of 
better expanding marketing benefits. 

3.2 Challenges Brought By the Development of New Media Market to 
Enterprise Marketing 

The new media market is under great pressure of marketing competition. At 
present, with the continuous development and progress of economy, society and sci-
ence and technology, the application of new media and Internet has become more and 
more extensive, which makes more and more enterprises pay attention to network 
marketing. At present, enterprises have begun to actively explore the combination of 
online mode and offline mode of marketing mode, this way leads to the increasing 
pressure of competition in online marketing, a variety of similar products and similar 
services of marketing become more and more, seriously squeezing the living space of 
enterprises. At the same time, some enterprises also maliciously lower the price of 
products or services, which leads to the formation of vicious competition between 
enterprises. Under the background of the new media market, users can receive more 
and more information, and push more and more information, which to a large extent 
makes some users doubt the credibility of online marketing. Some users may also have 
serious consumption concerns due to the inability to determine the status of physical 
objects in online consumption, which will greatly hinder the status of marketing. 

The marketing management technology used in the new media market is 
relatively backward. The marketing management technology used in the new media 
market is relatively backward and has a close relationship with market research. Due to 
the lack of scientific and effective market research as the basis, the marketing man-
agement technology can not find the direction of adjustment. As a result, when enter-
prises carry out marketing strategies, there is no effective market environment as the 
basis, and the market and related users are difficult to really play a role. As a result, the 
actual marketing work is difficult to be carried out smoothly. With the continuous 
development of the new media market, the masses of people's demand for a certain 
product or service will tend to be unified, so the market demand for similar products 
and services will be greatly improved, which will lead to the actual marketing work of 
enterprises is difficult to carry out smoothly, and even form the situation of market 
supply exceeding demand. In this way, it will increase the difficulty of market research 
for enterprises, which will make it difficult for enterprises to pay attention to the 
management technology of marketing in the process of management. 
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The talent force in new media marketing is insufficient. In the process of 
continuous development of new media marketing, consumers' values are also con-
stantly improving, which makes consumers' ability to identify online marketing im-
proved. In this case, the requirements for marketing and service mode are becoming 
higher and higher. Therefore, enterprises should pay attention to the innovation and 
development of marketing, and give full play to the important role of marketing talents. 
However, as a professional course, marketing in the new media era involves a lot of 
content in the training of marketing talents, such as marketing theory, marketing 
technology and marketing innovation mechanism, which makes the training of talents 
more difficult and also becomes the deficiency[5] of marketing business development. 

4 Third, the Innovation Strategy of Enterprise Marketing 
Model Based on New Media Market 

4.1 Strengthen and Innovate the Internal and External Content of Marketing 

Under the new media market, the internal and external marketing of enterprises need to 
be strengthened and innovated, so we can carry out specific analysis and explanation 
from the internal and external aspects. On the one hand, from the perspective of the 
internal innovation of the enterprise marketing model, the internal innovation of the 
enterprise marketing model needs to take the internal innovation of the enterprise as the 
fundamental foothold, and focus on the product quality of the enterprise and the quality 
and skills of the enterprise employees. Under the background of new media market, the 
success of enterprise marketing strategy is closely related to the cooperation between 
various internal departments of the enterprise. Enterprise marketing management 
should be the new media marketing strategy have enough understanding and cognition, 
ensure all the Marketing Department can fully clear between enterprises and products, 
the advantages and disadvantages of making enterprise internal financial budget and 
management for the enterprise marketing strategy to provide sufficient economic 
support. In a word, it is to ensure that the internal functional departments of the enter-
prise can cooperate with each other. 

On the other hand, we should strengthen the marketing innovation and reform out-
side the enterprise. Enterprises can implement a combination of online and offline 
marketing strategy. According to different types of enterprises, different businesses and 
business activities of enterprises, combined with the specific development of enter-
prises and the corresponding strategic positioning, so as to give a reasonable online and 
offline marketing model. For example, retail enterprises can use online marketing 
platforms, such as Taobao, Jingdong and Pinduoduo, to develop to customers all over 
the world by online diversion. The biggest advantage of online marketing is mainly 
because of the particularity of online platform, which not only easily forms a wide 
range of word-of-mouth effect, but also facilitates enterprises to concentrate their own 
development advantages, such as high quality and good cost performance. Enterprises 
can also analyze the competitive products and services, so as to find out the differences 
between the competitive products. Enterprises should also design marketing programs 
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to increase the intensity and intensity of publicity as much as possible to ensure the 
expansion of online customer groups. Use online marketing methods and means to 
ensure that online marketing drives offline marketing, so as to maximize the economic 
benefits of enterprises. Enterprises should also have a clear positioning for their own 
development and establish their own official website platform. The establishment of 
the platform can not only be used for product marketing, but also increase the stickiness 
between customers and enterprises to ensure the accuracy of customers. When accurate 
customers do relevant consultation through the platform, the success rate of the trans-
action can be greatly improved, so as to ensure the economic benefits[6] of the enter-
prise. 

4.2 Do a Good Job in Market Research and Make Full Use of Advanced 
Marketing Technology 

In the current new media market environment, the marketing competition between 
enterprises is very fierce. If enterprises want to obtain good economic benefits, they 
should have a full understanding and grasp of the needs of customers, so as to ensure 
that when providing accurate services, the success rate of marketing and transaction 
completion rate of enterprises can be greatly improved. At present, more and more new 
technologies and new media have been applied in the marketing of enterprises. If 
enterprises want to maintain their advanced nature, they must make reasonable use of 
these technologies. Enterprises should make use of advanced media technology and 
information technology to do a wide range of market research work, ensure that the 
received market information is accurate and reliable, and better plan for the marketing 
of the new media market. At present, the application of big data in enterprise marketing 
is more and more widely, and the related content of network marketing is inseparable 
from the accurate analysis of customers by big data technology. Under the accurate 
push of various information, the audience of enterprises can be further expanded, and 
the accuracy of marketing can also be greatly improved. There are many advantages of 
giving priority to market research, such as better collection of relevant user information 
and data, more accurate grasp of user preferences and overall consumption power and 
consumption level. 

4.3 Pay Attention to the Training of Marketing Talents 

In the new media market environment, the management of enterprises should fully 
realize that the effectiveness of enterprise marketing depends to a large extent on the 
marketing talents of enterprises. In order to ensure that the enterprise marketing has a 
good marketing ability, the enterprise should strive to improve the quality and ability of 
the enterprise marketing personnel, to ensure the construction of a high level and high 
quality of the marketing team. Enterprises should strengthen the team construction of 
marketing talents and carry out multiple forms of marketing skills training activities, 
such as inviting experts related to marketing to give professional lectures. The content 
of the experts' teaching should be clearly divided, such as the basic communication 
skills of marketing, the practical methods and skills of customer marketing, customer 
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management and customer deep management. Take the form of combining internal 
training and external expansion, simulate the specific scene of marketing, carry out 
relevant game interaction, etc., to ensure the detailed introduction of marketing process 
and details, so as to lay a solid marketing foundation for marketing[7] staff. Enterprises 
can also regularly or irregularly organize relevant marketing personnel for relevant 
training and practice, to ensure that marketing personnel have advanced market 
awareness, professional service ability and marketing level, so that the actual needs of 
all kinds of customers are effectively met, improve the marketing performance of the 
enterprise, to achieve the ultimate business objectives of the enterprise. 

4.4 Establish the Crisis Public Relations Mechanism of Enterprise Marketing 

The new media market environment provides a new development channel for the 
enterprise marketing model, but it is also conducive to the generation and dissemina-
tion of public opinion while facing great development opportunities. Once the enter-
prise in the actual operation process, there are a lot of poor public opinion with a certain 
direction, it will bring serious negative impact on the development of the enterprise. 
Under the strong fermentation ability of new media, the consequences are quite serious. 
In order to solve this problem, enterprises need to establish a crisis public relations 
mechanism of marketing, which can not only focus the product quality of enterprises, 
but also help enterprises leave a good image in front of the public. Enterprises need to 
establish marketing related public relations departments, with the help of correspond-
ing means, can have a good control of public opinion information, enterprises can 
actively take corresponding measures or ways to rescue and solve. Enterprises can 
strengthen benign communication with user groups, actively solicit relevant opinions 
and suggestions, integrate these opinions and suggestions, and adjust the marketing 
strategy of enterprises. 

5 Conclusion 

In a word, the marketing model innovation strategy of enterprises under the new media 
market needs to strengthen and innovate the internal and external content of marketing, 
do a good job in market research, make full use of advanced marketing technology, pay 
attention to the training of marketing talents, establish the crisis public relations 
mechanism of enterprise marketing, and ensure that enterprises get good economic 
benefits. 
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