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Abstract. There are four (4) factors that contribute to acceptance of Dating Apps 

which factors are related to personality, ease to communicate, trendiness and 

loneliness. However, there are still very limited studies in proving these factors 

that can contributes toward the acceptance of dating apps especially in Malaysia. 

This study applied the Uses and Gratification Theory as the main theory to further 

strengthen the relationship between each variable. Quantitative methods were 

applied in this study and data were collected through the distribution of 

questionnaires to 208 respondents who are studying at University Technology 

Mara (UiTM) and working at Ogilvy Advertising Agency, Damansara Kuala 

Lumpur. The findings shown there is a relationship between personality of users 

and the acceptance of dating apps. The study also found that is a relationship 

between ease to communicate and the acceptance of dating apps. It is also found 

that is a relationship between trendiness and the acceptance of dating apps. Result 

also shown that there is a relationship between loneliness and the acceptance of 

Dating apps. Hence, this study contributes to the field of media and 

communication through the establishment of a more comprehensive variables 

related to acceptance of Dating Apps. 

Keywords: Dating Apps, Personality, Ease to communicate, Trendiness, 

Loneliness. 
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1 Introduction 

Match.com has launched in 1995 for public use a popular global online dating service 

before location-based smartphone dating applications appeared in 2007, (Zorita,2022) 

which allows users to communicate with their partner only through online dating 

anytime and anywhere. For nearly two (2) decades the same group of organizations 

came out with location-based dating apps which as Tinder founded by Sean Rad, co-

founder and Chief Executive Officer, CEO of Tinder. The app was intended to be ‘a 

simplified dating apps with a focus on images’ (Grigoriadis, 2014).  

Now, Tinder, the worldwide dating app becoming the most popular app in Malaysia 

since it launched in 2012 (Adam, Rashidan, Rahim, Azman, Shukor, Fadzil, 2020). The 

simple feature of this app just needs to swipe right for ‘Yes’ and swipe left for ‘No’ 

while swiping besides the user needs to update their profile to attract another user in 

order to get a match. From the journal ‘The Use of Dating Apps In Malaysia’, there are 

nearly 50 million users that are using dating apps and it became their daily routine to 

look for new relationship opportunities and has been reported there is more than 50 

percent of Malaysian know at least one couple who met through a dating app. 

According to Statista Website, more or less 55 percent of Malaysian respondents use a 

specific dating app; Tinder based on a survey on mobile dating apps conducted by 

Rakuten Insight. Besides, nearly 34 percent of other Malaysian are using other dating 

apps such as Tantan, Bumble and others. Essentially, the main objective of having this 

app is actually to find a partner in ; couple, friendship, or business partner. 

 However, this objective is not applied to all individuals. For instance, there was one 

case reported at Petaling Jaya whereby a woman was arrested because of robbing her 

of one of his Tinder matches.This case happened on November 24th, 2016, involving 

the accused, Mizan Qistina, and her ex-boyfriend, Foong Wei Chieh including the 

victim. The chronology of this case happened when the victim was asked to come to 

the accused’s house at Kota Damansara for sexual intercourse purposes. Upon the 

victim’s arrival at the house, the accused and her ex-boyfriend was there and ready to 

robe the victim with a knife as their main weapon. The total loss of the robbery includes 

one smartphone and an amount of money. In addition, the accused was forced to do the 

crime as she needs to raise up her family, especially her father who is no longer working 

at the time. Mizan Qistina was sentenced to six (6) years in prison by the Petaling Jaya 

Sessions Court. 

In Malaysia, this is one of the rare issues involving dating apps that people use as a 

medium to commit crimes instead of looking for a partner. In addition, user in dating 

app has a variety of intention either with a good or bad actions. Another unique issue 

that happened in Australia which involve one matches couple who had their fourth date 

in the labour room. This unique case involved Max Silvy who got titled ‘The Man of 

The Year’ when he helped his matches Alyssa Hodges gave birth for her first child. The 

title of ‘The Man of The Year’ appear when they posted their video on Alyssa’s TikTok 

account and reached nearly 1.3 million views. Alyssa Hodged was supposed to pick her 

date up at the airport; however, her water had broken, and turned out her date, Silvy 

came to the hospital and be her first supporter when she delivered her first baby. This 

issue became another level of romantic love story instead of a normal story involving 

dating apps. 
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2 Problem Statement 

Nowadays, having dating apps and getting to know someone online has become a 

norm in society. However, the acceptance of dating apps might not be acceptable to all 

individuals, especially in Malaysia. It can be acceptable when the matches matched a 

person who wanted to find a lover as well and the opposite when the matches meet the 

bad person such as people who sexualize everything. From that, the main problem in 

this research is dating apps seem not very effective to apply in order to find a serious 

relationship, (Ridzuan 2018). This is because user on dating apps are mostly only look-

ing for hookup and casual friends (Adam, Rashidan, Rahim, Azman, Shukor, Fadzil, 

2020). In addition, this matter leads to people to not use dating apps to find their lover. 

Even though, dating apps known as a platform to look partner, however the relation-

ship not work together if the other partner of matches does not have a same intention. 

Existing studies focused on explaining the use of dating technology and emphasizing 

that people can differ in their reasons for using dating apps (Chan, 2017; Peter 

&Valkenburg, 2007). According to Timmermans and De Caluwe (2017) sensed that a 

variety of community on dating apps are there initially to recovering from a break-up. 

This matter can lead to the problem whereby user who are looking for the real relation-

ship will be disappointed and end up not believe in dating apps anymore. Even though 

online dating apps is the best way to communicate, there is still a problem when people 

still choose to use traditional method,(Adam, Rashidan, Rahim, Azman, Shukor, Fadzil, 

2020) which is meeting new person face-to-face.  

In conclusion, the main problem here is online dating apps seems not so effective, 

because of various factors. Such as lack of interest, people using it for fun, hookups, 

and also there are still trust issues among the society of using dating apps such as Tin-

der.  

3 Literature Review 

Online dating communities have a great market to promote themselves to be recognize 

by others as they perceive dating apps as the place where they can create a profile and 

initiate contact with others only through online service (Alam, Islam, Mohd Mokhbul 

& Makmor, 2018). In addition, dating apps user also posited that by creating 

relationship through online was easier, convenience and faster that another ways of 

approaching relationships. From this, the researcher realize that dating app is really 

good for single people as mention in a 2019 article, there are nearly 50% of single 

American are practicing dating app in their daily routine (Leskin,2019).   

In addition, based on data from the Pew Research Center mentioned that half of the 

Americans consider that relationship which develop through online have a comparable 

potential to be succeed as face to face relationships (Vogel,2020). 
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However, some people do not really take dating apps as a chance to find partner or 

serious relationship but they use with different intention. Besides, the user of dating 

apps are not all single and some of them just looking for casual sex. As a result, the 

acceptance of dating apps can be doubt as some of the user use the dating apps as a 

place for cyber-flirting, cybersex and cyber-cheating.  

Moreover, based on the existing studies, largely literature focused on the impact of 

using dating applications on sexual risk behaviour. They found that the dating app users 

are more risky to face the sexual behaviour that non-users (Sawyer, Smith & Benotsch 

2018; Choi, Wong, Lo, Wong & Fong, 2016). In addition, some of them are focused on 

the other activities during the sexual activities such as alcohol use and drugs 

consumption (Rogge, Crasta & Legate 2020; Choi, Wong, Lo, Wong, Fong, Lo,Crasta 

& Legate, 2016). Not only that, dating apps also have a reputation as ‘hook-up apps’ 

(Wu, 2020) that perceives by some communities who not really accept this app.  

In fact, Wu (2020) started to associate dating apps with infidelity. Based on the 

studies in Australia, Belgium and the United States show that some of non-single user 

had extra-dyadic sexual or romantic encounters facilitated by dating apps (Wu,2020). 

Although, some individuals use dating apps to facilitate infidelity and views it as an 

easy method to engage in infidelity. In additions, matches on dating apps seems rarely 

transpire their relationships into a long-term relationship (Bogle, 2008 & Wade, 2017). 

Based on this literature review, researcher developed Research Question and Research 

Objectives as below: 

 

RQ1: What is the relationship between personality and the acceptance of dating apps? 

RO1: To investigate the relationship between personality and the acceptance of dating 

apps. 

 

RQ2: What is the relationship between ease to communicate and the acceptance of da-

ting apps? 

RO2:  To analyze the relationship between ease to communicate and the acceptance of 

dating apps. 

 

RQ3: What is the relationship between trendiness and the acceptance of dating apps? 

RO3: To examine the relationship between trendiness and the acceptance of dating 

apps. 

 

RQ4. What is the relationship between loneliness and the acceptance of dating apps? 

RO4: To identify the relationship between loneliness and the acceptance of dating apps. 
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4 Research Methodology 

In this research, the researcher used the quantitative method as it is using statistical 

data as a tool whereby it is really convenience and also can save more time and 

resources (Bryman, 2001). Data based on numbers, percentages and measurable figures 

can be calculated and conducted only by using systems and monitor by the use of a 

Statistical Package For Social Science (SPSS) (Daniel, 2016). As a result, the 

researcher can reduce the time and effort in conducting their research (Connolly,2007). 

Thus, in quantitative method, the data can be quantified. Due to the samples used in 

this method are huge and generally in large number, the result taken as if they 

constituted a broad and sufficiently wide view of the entire population (Martin & 

Bridgmon, 2012). 

For this research, the respondent’s population chosen by the researcher are Universiti 

Teknologi Mara (UiTM) and Ogilvy Advertising Agency Malaysia. For the population 

from Ogilvy Advertising Agency Malaysia, there are nearly 260 employees in Kuala 

Lumpur which involve all department from this organization. The department under 

this organization involved Social, Finance, Suits/Account Management, Creative 

Team, Public Relations and Project Management Officer. 

Next for University Technology Mara Shah Alam branch populations, there are 

nearly 187,000 bumiputera and international students in both full-time and part-time 

modes. However, the researcher specifically chose the population from degree level 

student which basically involve of Final Year students from Communication and 

Engineering Faculty. This is because, based on Israel (2009) a good size of sample from 

the number of population is around five (5) - seven (7) percent. As a result the 

researcher chose around 7% which is 204 respondents from the population which is 

around 187,000 respondents. 

5 Findings 

5.1 Analysis of Respondents 

 Table 1 illustrates the respondents' demographics including gender, age, marital sta-

tus, and three (3) additional item which were ‘I ever used dating apps’, ‘I have an active 

account of dating apps’ and ‘I actively used this dating apps’. The table indicates that 

209 people responded to the survey, with 130 (62.2%) women and 79 (37.8%) men. 

The biggest group of respondents, 107 (51.2%), are between the ages of 20 to 25, fol-

lowed by 60 (28.7%) between 26 to 30. Additionally, 34 (16.3%) respondents are be-

tween the ages of 17 to 19, while there were 4 (1.9%) respondents are between the ages 

of 31 to 35 and the age of more than 36 years old. 

According to Table 1, 185 (88.5%) of respondents are single. Aside from that, 16 

respondents (7.7%) are married while another 8(3.8%) already divorced. In addition, 

for ‘I have an active account of dating apps’ item there were 171 (81.8%) respondents 

answered ‘Yes’ while the rest 38 (18.2%) answered ‘No’ to this item. Besides, for the 

last item which was ‘I actively used this dating apps’, there were 124 (59.3%) respond-

ents answered ‘Tinder’ while for ‘Bumble’ the number or respondents who answered 

were 45 (21.5%) and for ‘Omi’ collected 32 (15.3%) respondents. In addition there 
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were 5 (2.4%) respondents who used ‘Sweet Meet’ and only 3 (1.4%) who responded 

to ‘Match Lab’. 

Table 1. Demography of Respondents. 

Demography of Respondents n % 

Gender   

i) Male 43 41.3 

ii) Female 61 78.7 

Age    

i) 17 to 19 years old 5 4.8 

ii) 20 to 25 years old 73 70.2 

iii) 26 to 30 years old 19 18. 

iv) 31 to 35 years old 5 4.8 

v) More than 36 years old 2 1.9 

Marital Status   

i) Single 87 83.7 

ii) Married 15 14.4 

iii) Divorced 2 1.9 

I ever used dating apps   

i) Yes 80 76.9 

ii) No 24 23.1 

I actively used this dating apps   

i) Tinder 45 43.3 

ii) Bumble 17 16.3 

iii) Omi 17 16.3 

iv) SweetMeet 2 1.9 

v) Others 23 22.1 

 

5.2 Cronbach Alpha Analysis 

This study used Cronbach's alpha values to analyses the instrument's reliability, which 

can measure the internal consistency of the instruments used for this investigation. This 

study consists of five (5) variables namely The Acceptance of Dating Apps, Personality, 

Ease to Communicate, Trendiness and Loneliness. 
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Table 2 shows that The Acceptance of Dating Apps show α = .854. Next is related to 

Personality, the alpha value of this variable shows α = .890. Besides, for following 

variables which is Ease to Communicate shows α = .970. Other than that, for Trendiness 

and loneliness shows α = .971 and α = .958. Overall, the value of the Cronbach’s alpha 

is acceptable for the purpose of this study. 

Table 2. Demography of Respondents. 

Variables Items α 

The acceptance of Dating Apps 10 .85 

Personality 9 .89 

Ease to communicate 10 .97 

Trendiness 9 .97 

Loneliness 10 .96 

 

5.3 Hypotheses Testing 

Hypothesis 1: There is a relationship between personality and the acceptance of dating 

apps. 

Finding show that there are relationships between personality and the acceptance of 

dating apps, with a significant value of (r = .728, p > 0.01). The result in Table 4 indi-

cated that these two factors will have an impact on one another, therefore, the hypoth-

esis failed to be rejected. 

 

Table 3. Correlation between Personality and The Acceptance of Dating Apps 

 

Personality               The Acceptance of Dating Apps 

 

r                     .728** 

n                     209 

p                     .000 

 

 

Hypothesis 2: There is a relationship between ease of communication and the ac-

ceptance of dating apps. 

The second objective of the research is to identify the relationship between ease to 

communicate and the acceptance of dating apps, hence in this part, the hypothesis be-

tween ease to communicate and the acceptance of dating apps will be discussed. Find-

ing show that ease to communicate and the acceptance of dating apps, with a significant 

value of (r = .720, p > 0.01). Thus, the hypothesis is accepted. 
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Table 4  Correlation between Ease to Communicate and The Acceptance of Dating Apps 

Ease to communicate           The Acceptance of Dating Apps 

r                  .720** 

n                  209 

p                  .000 

 

Hypothesis 3: There is a relationship between trendiness and the acceptance of dating 

apps. 

 

The third objective of the study is to analyze the relationship between trendiness and 

the acceptance of dating apps, analysis shown that there are relationship between trend-

iness and the acceptance of dating (r = .664, p > 0.01). The outcome in Table 6 demon-

strated these two elements is correlate and the hypothesis is failed to rejected. 

 

Table 5  Correlation between Trendiness and The Acceptance of Dating Apps 

Trendiness              The Acceptance of Dating Apps 

r                  .664** 

n                  209 

p                  .000 

 

Hypothesis 4: There is the relationship between loneliness and the acceptance of dating 

apps. 

The fourth objective of the study is to analyze the relationship between loneliness and 

the acceptance of dating apps. Finding also shown that there are relationship between 

loneliness and the acceptance of dating apps (r = .633, p > 0.01). The outcome in Table 

6 demonstrated these two elements is correlate and the hypothesis is failed to rejected. 

 

 

Table 6 Correlation between Loneliness and The Acceptance of Dating Apps 

Loneliness                The Acceptance of Dating Apps 

r                  .633** 

n                  209 

p                  .000 

6 Conclusion 

According to the findings of this research, the researcher concluded that the first objec-

tive to examine the relationship between personality and the acceptance of dating apps 

is successfully achieved.  
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From that, specific personality made from an individual will decide whether they 

can accept the dating app or vice versa. In addition, people with specific personality 

basically had to use dating apps for instance people who with avoidant personality 

disorder will never go for traditional dating whereby they need to approach people and 

go for a date in order to get to know them. As a result, these kind of people will use and 

accept the idea of dating apps. 

Supported by the finding, this research managed to achieve the second objective 

which is to analyse the relationship between ease to communicate and the acceptance 

of dating apps. The hypothesis is there is a relationship between ease to communicate 

and the acceptance of dating apps. For that reason, people nowadays are too busy with 

daily errands and they felt like traditionally approach to go for a date is not longer 

convenient. From that, by using dating apps such as Tinder is effortless for them. As a 

result, they are accepting the idea of using dating apps as its easy to communicate 

especially for the first time of communicating. Even though, despite encountering cat-

fishers on dating apps, users continue to utilize this platform due to its undeniable 

convenience.  

The findings also fulfilled the study's aim which is to examine the relationship 

between trendiness and the acceptance of dating apps. The hypothesis is there is a 

relationship between trendiness and the acceptance of dating apps. Accordingly, due 

to the trend spreading in our country, dating apps seems acceptable in our society. This 

is because people tend to try out all the new thing including by using dating apps. User 

may use the dating apps just for figure it out how dating apps work, however they might 

found something different and makes them stay with these apps. This is due to another 

factors above, trendiness also leads to people to use dating apps. Aside from that, people 

will experience either bad or good while using this apps. Even though they might faced 

awful experience due to the trend of using dating apps, its still acceptable of using it. 

Besides, users, as well as netizen will use the most popular dating apps before they go 

for another apps. As a result the number of using dating apps will increasing by time to 

time.  

Additionally, previous studies have indicated that there is a relationship between 

trendiness and the acceptance of dating apps which can be seen in Davis,2018 whereby 

mentioned that adult are inclined to engage with modern technologies such as dating 

apps because they find them enjoyable, akin to a game, and consider them trendy and 

leading to a desire not to miss out. 

Next objective to this study is to identity the relationship between loneliness and the 

acceptance of dating apps. The hypothesis is there are relationships between loneliness 

and the acceptance of dating apps. The more lonely people in this country, the high 

possibility for them to use dating apps. Nowadays, people especially in urban city tend 

to spend all the their time to work and other errands. Not only that, people also tend to 

spend most of the free time by using their smartphone. From that, the researcher can 

tell, people tend to be lonely as they have no desire to go out and find their potential 

partner. As a result, they willingly to use and accept dating apps in order to make an 

interaction to people. 

 

104             N. Z. B. M. Ibrahim et al.



 

In addition, lonely people are willingly use dating apps as they don’t have to put 

much effort to communicate with people. They can just simply swiping on dating apps 

and start the conversation right away and can end it anytime. To relate to the objective, 

individual who are lonely and not really into traditional approach of a date will use 

dating apps and enjoy the features. These findings are similar with past researcher such 

as Jakobek,2019 whereby its stated that dating apps provide a vast impact to lonely 

people to communicate and at the same time accept this app nicely. 
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medium or format, as long as you give appropriate credit to the original author(s) and the
source, provide a link to the Creative Commons license and indicate if changes were made.
        The images or other third party material in this chapter are included in the chapter's
Creative Commons license, unless indicated otherwise in a credit line to the material. If material
is not included in the chapter's Creative Commons license and your intended use is not
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