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Abstract. The emergence of diverse alternative media, particularly women's
alternative media, represents a distinctive development within the landscape of
women's activism in Indonesia. This study seeks to enhance the understanding of
the motivations and personal experiences of founders and activists involved in
women's media in Indonesia. "Women's media" refers to media platforms that
are initiated and operated by women, specifically targeting a female audience.
However, this study distinguishes itself by focusing not on mass media that
merely features women as subjects, but on media that is deliberately established
to address women's issues and promote gender equality.The objective of this
research is to investigate the motivations driving women's media activists in the
establishment and operation of their media platforms, and to understand their
experiences-interpretations in managing these media institutions. To find the
answers of these research questions, a phenomenological approach was
employed. The participants, the founders and leaders of three women's online
media in Indonesia: rahma.id, konde.co, and digitalmama.id. The findings reveal
that the inception of these media platforms was primarily motivated by concerns
over the asymmetrical power dynamics present in patriarchal Indonesian society.
The prevalent view of women as secondary to men, gender-biased values, and
the marginalization of minority groups were identified as significant factors
driving the creation of these media. Despite these common motivations, each
media outlet demonstrates unique characteristics that reflect its individual
approach and focus.
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1 Introduction

The development of internet technology is increasingly promoting public participation
in the production and distribution of information. This technological evolution is
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effecting significant and fundamental changes in information production patterns,
institutional media structures, audience reception, and the interactivity of digital media.
According to Sullivan (2013), digital technology plays a crucial role in enhancing user
participation, enabling individuals not only to receive information but also to create and
disseminate messages rapidly and asynchronously. Consequently, internet users are no
longer limited to passive consumption but are actively engaged in information creation
and distribution.[1]

Women activists perceive digital technology as a substantial opportunity to advance

their advocacy efforts concerning women'’s rights issues. This is exemplified by the
emergence of cyber media platforms in Indonesia that are initiated and managed by
women. These platforms simultaneously produce and disseminate information about
women and policy issues, serving as prominent amplifiers for women’s voices.
The rise of various alternative media in Indonesia particularly women-alternative
media, is closely linked to the growing digital literacy and civic culture within
Indonesian society.[2] Although the level of digital literacy is not yet high, it has been
progressively improving. For instance, the digital literacy index in Indonesia reached
3.46 in 2020, increased to 3.49 in 2021, and further rose to 3.54 in 2022.[3] This index
measures four dimensions: digital skills, digital ethics, digital security, and digital
culture. The most recent data for 2022 reveals that digital skills scored 3.52, digital
ethics 3.68, digital security 3.12, and digital culture 3.84.

As digital literacy improves, public engagement with various societal and
governmental issues is expected to increase.[4] The interactivity offered by digital
technology encourages active public discourse and actions that influence policy and
societal change[5]. Political climate also plays a significant role in the growth of
alternative online media in Indonesia.[6] Since the fall of President Suharto’s regime,
Indonesia has experienced a transformation in freedom of expression and press
freedom. Under President Susilo Bambang Yudhoyono, Indonesia emerged as a country
with one of the freest press climates globally.

This shift is also evident in the women’s movement in Indonesia. Gender literacy
has become a key government agenda aimed at increasing women’s involvement in
societal and state issues and enhancing their role in public discourse. The digital realm
provides a more liberated space for women to assert their voices and influence.[7]
Preliminary research conducted by the author identifies two notable women-alternative
alternative media platforms: digitalmama.id and rahma.id. Both platforms are
distinguished by their unique approaches to promoting gender equality and addressing
women’s issues.

Digitalmama.id, which focuses on digital literacy and parenting, addresses the
challenges posed by the generational gap exacerbated by digital technology.[8] It
recognizes the burden of parenting, particularly in a patriarchal society like Indonesia,
and aims to support mothers by enhancing their digital literacy. This focus is often
overlooked by digital literacy programs that typically target students, business
professionals, and other groups, neglecting housewives.

On the other hand, rahma.id responds to the marginalization of women within
religious discourse. It emerged from concerns among young Muslim women about the
proliferation of intolerant and discriminatory interpretations of Islam, particularly
against women. Driven by young women affiliated with the Nasyiatul Aisyiyah
organization[9] —a wing of Muhammadiyah,[10] One of Indonesia’s largest Islamic
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organizations— Rahma.id seeks to counteract such discourses and provide an
alternative perspective.

While in-depth studies on feminist activists and media professionals’ experiences
with media usage, such as those conducted by Carolyn M. Byerly and Karen Ross in
2006, focus primarily on cyber media in America, there is a lack of similar research on
activism, online journalism, and women in Indonesia. Further studies are necessary to
gain a comprehensive understanding of the role of Indonesian women’s media at
various points in time.

2 Methodology

To gain insight into the experiences of female media activists, this study will employ
the phenomenological method as introduced by Richard L. Lanigan. This methodolog-
ical approach aims to capture individual perspectives within specific social contexts.
Specifically, this research seeks to understand how individuals working in the online
news media industry navigate the tension between their commitment to journalistic ide-
als and the demands for rapid information dissemination.

report.

3 Findings and Discussions

3.1 Digitalmama.id: Women and Digital Technology Gap

Based on interviews with representatives from the media, it is known that each women’s
media platform has its own distinct history and perspective. The technological focus is
highlighted by the CEO of digitalmama.id, who emphasizes the generational gap
between millennial parents and their Generation Z children. This gap pertains to
technology mastery and its adoption in everyday life. The disparity in technological
proficiency presents challenges for parents, particularly mothers. In a patriarchal
society such as Indonesia, the responsibility for nurturing and educating children
largely falls on women. This context provides the foundation for the establishment of
digitalmama.id, a platform dedicated to supporting mothers in navigating parenting in
the digital age.

Digitalmama.id aims to empower Indonesian women, particularly mothers aged 25

to 45, by enhancing their digital literacy. The goal is to transform them from passive
consumers of information into active participants in the digital society.
This objective aligns with data from the Ministry of Communication and Information
(Kemenkominfo), which annually publishes the digital literacy index for Indonesian
society. In 2022, the national digital literacy index was 3.54 (on a scale of 1 to 5),
reflecting a modest increase of 0.05 points from 2021. Gender-wise, women scored
3.52, below the national average, while men achieved a score of 3.56. Women’s
performance was consistently lower across all dimensions of digital literacy: digital
skills (3.50 for women versus 3.55 for men), digital ethics (3.60 for women versus 3.69
for men), and digital security (3.07 for women versus 3.18 for men). Only in the
dimension of digital culture did women achieve a score equal to that of men, at 3.84.
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The history of digitalmama.id has begun when two young women with academic and
professional backgrounds in information technology expressed concern about the
disparity in digital skills among women. They felt compelled to address this gap and
support young Indonesian women in developing their digital competencies.
Consequently, they founded digitalmama.id as part of their personal social
responsibility initiative. Personal social responsibility, or Individual Social
Responsibility (ISR), refers to an individual’s perceived obligation to contribute to
societal empowerment.[11]

Currently, digitalmama.id is managed by Catur Ratna, who joined the team in 2019

at the invitation of one of the founders, a former high school friend. Ratna noted that
the original founders had transferred full responsibility for the platform to her, believing
that under her management, digitalmama.id could achieve greater development.
Initially managed on a voluntary basis alongside the founders’ careers and parenting
duties, the platform did not make significant progress in its first two years.
A year after Ratna’s involvement, she decided to resign from his position as a journalist
at a national media outlet based in Bandung to dedicate herself fully to managing and
developing digitalmama.id. Ratna was motivated by a commitment to the vision
established by the founders and sought to advance it. Presently, digitalmama.id operates
through three platforms: its website, Instagram, and TikTok.

activities of digitalmama.id include creating graphic content, narratives, and articles
for its website. Additionally, the platform regularly hosts discussions featuring expert
sources via Instagram Live. In 2022, digitalmama.id also expanded its presence on
TikTok, recognizing the platform's appeal to its target audience of women.

3.2 Rahma.id: The Inclusive Perspective of Islam

The history of rahma.id traces back to a social media optimization training conducted
for Muhammadiyah and its affiliated autonomous organizations. Muhammadiyah, at
the time, was recognized as the oldest and largest religion-based organization in
Indonesia. As a major umbrella organization, Muhammadiyah oversees numerous
autonomous entities, including Aisyiyah[12], Nasyiatul Aisyiyah[13], Ikatan Pemuda
Muhammadiyah[14], Hizbul Wathan [15], and the Muhammadiyah Students
Association , among others. Representatives from these autonomous organizations
were required to participate in the training held in Jogjakarta in 2018.

Two representatives from Nasyiatul Aisyiyah, Mona Atalina and Maharina, were

particularly inspired by the training and sought to apply their newly acquired skills to a
web platform. Consequently, they established rahma.id in 2018. Initially, they
populated the website with content they created themselves and solicited articles and
other materials from their close contacts to fill the site.
What began as a modest initiative to apply and retain their training knowledge quickly
garnered an enthusiastic response from the audience. The positive reception of their
articles prompted further support from their core organization, Nasyiatul Aisyiyah
(NA). This support included facilitating connections with others online media owned
by the Muhammadiyah wing organizations. Another support is by providing contents
from NA activists, and assisting access to potential funding opportunities.

Rahma.id’s mission is to promote inclusive and women-friendly interpretations of
religious practice and discourse.[16] It aims to counteract the digital propagation of
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puritanical Islamic views by offering a more progressive and moderate perspective,
which aligns with Muhammadiyah's vision of advocating for a moderate form of Islam.

4 Conclusion

Based on interviews with the founders of two prominent Indonesian women’s
alternative media platforms, rahma.id and digitalmama.id, known that both
organizations share a common motivation: addressing gender inequality.

Digitalmama.id highlights the widening digital skills gap between men and women
as a significant issue in the digital era. The platform is particularly concerned with the
lower digital literacy levels among women compared to men. On the other hand,
rahma.id focuses on combating the puritanical interpretations of religion that dominate
much of today’s digital religious discourse. Rahma.id contends that such interpretations
contribute to the marginalization of women, framing their domestic roles within
restrictive religious dogma. Thus, rahma.id aims to provide a counter-narrative to
religious content that is not conducive to women’s empowerment.

Another key observation is that both organizations view their work as part of their
individual social responsibility. For instance, the founders of digitalmama.id have
prioritized their commitment to the platform, choosing to leave their careers in
mainstream media to focus on advancing digitalmama.id. This dedication underscores
their belief in the social impact and necessity of their work.
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Creative Commons license, unless indicated otherwise in a credit line to the material. If material
is not included in the chapter's Creative Commons license and your intended use is not
permitted by statutory regulation or exceeds the permitted use, you will need to obtain
permission directly from the copyright holder.
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