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Abstract. The rapid development of the halal tourism industry which is
increasing and penetrating into various regions in Indonesia is a special attraction
for consumers to fulfill the needs of tourists. This research was conducted with
the aim of analyzing the role of business legality in supporting the ideal halal
tourism industry in Indonesia. The method used in this research is normative
legal research with a case approach, concepts and legislation with primary and
secondary legal support data. The results of this study research that essence of
business legality has a vital role in supporting and encouraging success in the
realization of the halal tourism industry in Indonesia. Moreover, because business
legality is important as a means of legal protection for new inventions, a means
of increasing business credibility and a means of business promotion by opening
access to funding and assisting in product promotion. Therefore, it is necessary
to register business legality as an initial capital to produce and create an effective
and efficient halal tourism industry in Indonesia based on sharia principles.
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1 Introduction

Developments in Islamic thought and Islamic economics in 2014. In that year, a sharia
tourism conference was held by member countries of the Organization of Islamic
Conference (OIC) in Jakarta by producing several recommendations and one of them
was to follow up on the halal tourism industry until 2015 when the halal tourism
industry began to be recognized by the wider community through the wordl halal
tourism summit (WHTS) event in the United Arab Emirates [1]. After that,
developments in Indonesia began to spread to several regions in Indonesia such as:
Lombok, Aceh, Jakarta, Riau Islands and West Sumatra. This shows that the
development of the halal tourism industry in Indonesia is starting to attract and develop
from year to year in several regions.

Indonesian prospects for developing kosher tourism have been recognized world-
wide. It is not without reason, given that Indonesia has many prides in the world's halal
tour destination. Let's just say in 2019, Indonesia ranks first as the world's best kosher
version of global Muslim travel index (GMTI) ahead of 130 other participating coun-
tries. Indonesia has kosher travel destinations scattered across the islands. One of the
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most potential islands in kosher tourism development is Lombok island. In 2015, Lom-
bok has been named the world best kosher tourism destination in the world kosher travel
awards in Abu Dhabi [2]. Indonesia has successfully maintained first place on the
global Muslim travel index (GMTI) for two consecutive years (2023 and 2024), defeat-
ing countries such as Malaysia, Turkey, and Saudi Arabia. This achievement affirms
Indonesia's position as a major destination for Muslim tourists. Some provinces such
as Lombok, Aceh, and West Sumatera have consistently ranked high in Indonesia's
Muslim travel index as the best friendly Muslim destination. These developments re-
flect the success of integrated kosher tourism development strategies, especially in
providing facilities and services suited to the needs of Muslim tourists [3]

However, it cannot be denied that the presence of the halal tourism industry is very
helpful for the development of regional commerce because it not only raises regional
potential but also the industrial and tourism sectors. The rise of several regions that do
not yet have the legality of a new product invention has the effect of hindering the
increase in the potential of the halal tourism industry in other regions, such as: Surakarta
and so on [4]. Legality has a vital role in supporting success because related products
offered and bought and sold to consumers are jointly responsible so that this needs
special attention by the government and regional stakeholders. Halal legality in this
case has a big impact on the realization of the halal tourism industry because the prod-
ucts offered to consumers and tourists have not received official legal protection so that
it becomes an obstacle in the region. Various problems both inside and outside that are
faced by producers are very diverse so that this condition needs to be given alternatives
and support to overcome existing problems in order to realize a halal tourism industry
that is evenly distributed in several regions in Indonesia [5].

Seeing these conditions, the author in this case is interested in analyzing how the
significance of a business legality in supporting the success of the halal tourism industry
in the digital era like this. The existence of technological advances is actually the spear-
head in promotional access regarding the development of the halal tourism industry in
Indonesia [6]. For this reason, in this case the author also examines the relevance of the
digital era in realizing the halal tourism industry in Indonesia. Does technological pro-
gress also play an important role in supporting the success of the halal tourism industry
in the present and future. So, in this study the authors combine related legal aspects and
the development of the digital era in the realization of the halal tourism industry plays
an important role or not in supporting this.

2 Literature Review

In previous research in 2022, it was studied that the development of the Indonesian and
World Halal Tourism Industry was carried out by Muhammad Fadhlan et al who ex-
plained how the development of the halal tourism industry in Indonesia and in the world
which is uplifting that the development of halal tourism is an alternative for the tourism
industry in Indonesia and shows that currently the development of halal tourism in In-
donesia and the world has developed and will become a competitor in the tourism sec-
tor. Indonesia itself has huge tourism potential, as well as in the world such as Malaysia,
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Japan, Korea and Turkey which are currently developing the halal tourism industry.
Based on these results, it shows that Indonesia has a great opportunity in supporting
and realizing the halal tourism industry to be developed in various regions in Indonesia.
The prospects are great so that they need to be developed and supported by various
governments, stakeholders, the general public and local business actors [7].

In expansion, another ponder conducted by Rina Samsiyah Agustina et al examines
the Examination of Openings, Challenges, and Techniques for the Halal Industry in
Indonesia in 2024. The comes about of the think about appear that there are a few im-
perative focuses, counting that Indonesia has critical showcase potential for halal items
due to its expansive Muslim populace; The Government of Indonesia has appeared a
commitment to create the halal industry through arrangements and directions; The
foundation of the Halal Item Affirmation Office (BPJPH) has made halal certification
an commitment to supply security and consolation for Muslim shoppers and energize
the halal industry. This appears that the openings that exist in Indonesia have extraor-
dinary potential so that they have to be be created in arrange to make a halal tourism
industry that can be equally conveyed in different locales in Indonesia [8].

Based on the past inquire about over, it appears that the advancement of the halal
tourism industry in Indonesia has its possess offer among the common open and terri-
torial commerce performing artists. The positive affect felt is one of the focuses in pro-
gressing the territorial economy through the halal tourism industry. One of the things
required to realize the halal tourism industry is through approaches and controls given
by the government through the foundation of the Halal Item Ensure Office (BPJPH). In
any case, there are still shortcomings confronted by commerce performing artists as
makers in contributing to the realization of this concept, specifically the number of
commerce on-screen characters who don't get it the quintessence of trade lawfulness.
So in this case the creator gives oddity in analyzing the part of trade lawfulness to back
the realization of the halal tourism industry in Indonesia within the advanced time. The
part of lawfulness and the advanced time makes an opportunity that empowers whether
or not the concept of the halal tourism industry is shaped in a few districts in Indonesia
in a perfect world and in agreement with sharia standards.

3 Methodology

This research about is standardizing legitimate inquire which analyzes the substance of
legitimateness in supporting the realization of the halal tourism industry in Indonesia
within the current computerized period [9]. The approach utilized may be a case ap-
proach, statute and ideas backed by essential and auxiliary lawful bolster information,
such as: Law on Work Creation Number 11 of 2020 concerning Work Creation, Law
Number 10 of 2009 concerning Tourism, Law Number 33 of 2014 concerning Halal
Item Ensure and fatwa of the Indonesian Ulema Board No: 108/DSN-MUI/X/2016 con-
cerning Rules for the Usage of Tourism Based on Sharia Standards. The statute ap-
proach is carried out by analyzing all laws and regulations related to the lawful issue
being examined, the case approach is an approach that's carried out to analyze, look at
and use as a rule for lawful issues to resolve legitimate cases and the concept approach
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is an approach that's carried out based on the sees and designs of teaching or the con-
templations of specialists that have created in lawful science [10]. The data collection
technique used in this study uses a literature study sourced from primary and secondary
law. After that, the data is collected and processed to conduct a qualitative analysis of
the legal materials mentioned. Qualitative analysis has three stages, namely: data re-
duction, presentation of data and conclusions. In this case, the author's qualitative anal-
ysis is secondary data, including primary, secondary and tertiary legal materials [11].
Qualitative analysis is used because the data obtained is in the form of information and
written materials. Based on the results of the clarification, systematically the regula-
tions and legislation as primary legal materials are interpreted with their chromosomes
with the scientific works of legal researchers as secondary legal materials. In addition,
several legal articles that discuss tourism, halal products and halal tourism in order to
strengthen the author's data in examining the problems studied by the author [12].

4 Discussion

4.1 The Role of Business Legality in Encouraging The Halal Tourism Industry
in The Digital Era

Business legality is a business license given to business actors to start and run a business
or activity. Economic activities carried out can be in the form of processing raw goods
into finished goods, semi-finished goods into finished goods or raw goods into semi-
finished goods that have added value to the products produced [13]. Whatever products
are produced by producers should have clear and official legal protection in the form
of legality from the government. When a product already has legal business legality,
consumers can feel safe and comfortable with what is produced so that consumer rights
and needs can be met properly. This means that consumers get what is produced by
producers in accordance with established standards and based on sharia principles [14].

Article 12 of Law No. 20/2008 on MSMEs clarifies that the commerce authorizing
viewpoint is planning for two things, specifically: 1) Rearrange the strategies and sorts
of commerce licenses with a one-stop coordinates benefit framework; and 2) Defer au-
thorizing expenses for small scale businesses and give help from permitting expenses
for little businesses. In fact, besides that, the urgency of business legality is very broad
in scope in supporting the success of economic activities by the community and busi-
ness actors. Especially in the current digital era, the process of obtaining business le-
gality is easier and access is one door so that it is more effective and efficient in obtain-
ing legal protection for a new product for producers. The current era is all based online
making all administrative processes easily accessible and processed by anyone regard-
less of location [15].

As for some of the roles of business legality other than above, there are still several
important points regarding the urgency of business legality in encouraging the tourism
industry in the digital era. The many types of legality provided are a convenience in the
process of obtaining legal protection for the product. If correlated with the halal tourism
industry, the prioritized product is processed products or food which is the main goal
through halal legality. This is because halal legality is only given to certain products so
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that it is limited in providing access to protection. Regarding the role of business legal-

ity in supporting the halal 4 tourism industry, it is not only a formality document but

also important in the progress of the industry and the following are some of the roles of

the urgency of business legality as follows [16]:

1. Legality as a means of legal protection; A new product or invention discovered by
an inventor should immediately get legal protection for what is produced. This con-
dition is important to be given legal protection because the current era of business
competition is getting higher so that many domestic or foreign products that begin
to enter the market must get a clear guarantee. The function of legality is not only
limited to providing legal certainty but consumers feel safe, comfortable and have
no doubts in using the products offered. In addition, if the producer already has
official legality and licensing, it can minimize dismantling or controlling actions
from the authorities. This certainly provides security and comfort in carrying out
business activities. On the other hand, it also minimizes the risk of plagiarism of
products, brands or claims on products produced by these producers [17]. So this is
where the importance of legality in terms of providing legal protection is important
to support in the long term. In addition, if in the future there are legal problems with
the products produced by the producer, it will be easier to prove. This is one of the
important points in resolving business disputes between business actors who do not
experience difficulties in the process of resolving these problems because legality
is clear and officially registered. For taking steps on ideal solutions, it can be carried
out with the applicable procedures because there is legality that is already owned
by the producer or business actor.

2. Legality as a means of increasing credibility; In addition to the existence of legality
that is able to provide a guarantee of legal protection for products produced by pro-
ducers. Another urgency is that business legality can also be a means of increasing
the credibility of consumers and the public. This means that with the products of-
fered, the public can fully trust in buying or using the products that have been pro-
duced without doubts in consumers. On the other hand, by having official and legal
business legality from the government, the business being run looks professional.
This affects the credibility and level of public trust which can have a direct impact
on business activities that will grow in the future. Likewise, halal legality has ben-
efits not only for producers but also consumers. For producers themselves, halal
legality is able to increase the number of customers because consumers will place
trust in the products produced and the existence of halal legality for producers, a
food or beverage product made can reach foreign markets, such as: Middle East or
North Africa with the majority of Muslims. As for consumers, the existence of halal
legality, especially will feel safe and comfortable because they know that the food
and drinks consumed are officially halal. Furthermore, by consuming food and
drinks that are definitely halal, Muslims will also carry out the Islamic religious law
properly. So that it is not only beneficial for overall body health, but consuming
halal food and drinks also has a high and indispensable value of worship [18].

3. Legality as a means of business promotion; One indicator of a good product and
worthy of being traded in the market is a product that already has official legality
and clear product identity. This is an important benchmark considering that every
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product produced always has different characteristics, characters and types, so le-
gality and identity in the form of a brand are very necessary [19]. This has a direct
impact on the marketing process of products produced by business actors because
when a product has no identity or legality, it will be less attractive to consumers and
the public directly. The essence of legality and identity has a strong relationship
between one another. Products that have an identity must 5 already have official
and legal legality from the government so that products that have legality will be
chosen and recognized by many people. The existence of business legality in es-
sence is also a means for a new product to be introduced to the wider community
indirectly through brand identity. The existence of brand legality will make it easier
for the wider community to be recognized in terms of brand identity, goods pro-
duced, location of manufacture, materials used and so on. In addition, legality also
makes one of the alternatives to open access to investor funding, legality and licens-
ing will be very helpful in marketing products. Without legality and business licens-
ing, it is impossible for investors to entrust their funds to the business being run.

4.2  The Significance of Business Legality in the Realization of the Halal
Tourism Industry in The Digital Era

The halal tourism industry is an idea that collaborates between the fields of industry,
tourism and halal into a new model in strengthening the economy in a region. The mer-
ger of the three fields can strengthen in supporting the realization of the concept of halal
tourism industry because the economic and tourism sectors are sectors that have a major
contribution in encouraging the improvement of the regional economy and reducing
local unemployment. Industry is an economic activity that processes raw materials into
finished goods or services. Industry can also be interpreted as a collection of companies
that produce the same goods with religious characteristics [20]. The output of this in-
dustrial activity is a product that has added value and is ready to be traded to the wider
community. Industrial activities have a positive impact on regional development for it
can help the government in providing jobs and meeting needs so that full support needs
to be given from the government and stakeholders in order to develop regional indus-

tries can advance and develop [21].

The essence of halal tourism itself is halal tourism or halal tourism is a travel activity
where services or facilities that support safe and comfortable travel activities for Mus-
lim tourists are in accordance with the principles of Islamic sharia values. The princi-
ples of sharia are not only focused on objects, but behavior when carrying out travel
and other supporting facilities. According to DSNMUI No.108 / DSN-MUI / X /2016,
concerning Guidelines for the Implementation of tourism based on sharia principles
states that, the principles that need to be considered in the implementation of halal tour-
ism are as follows [22]:

1. orientation the first differentiator between conventional tourism and Sharia is that
sharia tourism is not only aimed at the satisfaction of tourists, but also pays attention
to the economic impact that is felt both for tourists and communities around the
tourist area, in sharia tourism must achieve the principle that tourism activities have
a positive impact on the economy.
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2. Availability of worship facilities Tourism areas that are in demand by tourists in
general are areas that have the facilities needed by tourists, because sharia tourism
is specifically there for Muslim tourists, so the provision of worship facilities is a
must for sharia tourism providers, ranging from the availability of proper prayer
places, toilets, availability of places of ablution and clean water.

3. Food and in addition to providing worship facilities, a sharia tourism area must also
provide halal and toyyib food, as stated in the Quran QS. Al-Baqarah verse 173,
that every Muslim is obliged to eat halal food again toyyib.

4. Absence of matters. The concept of sharia tourism in addition to demanding to pro-
vide some things that tourists need, there are also things that must be eliminated in
the tourist area, namely: a. The absence of things that lead tourists to mushrik and
kurafat, such as the absence of sacred places or places of worship and b. The absence
of other forbidden things such as gambling, alcohol, places of khalwat, and others.

In expansion to the over, there are a few vital things in supporting the realization of
the halal tourism industry where in carrying out exercises or businesses, a trade on-
screen character must pay consideration to a few standards that have been sketched out
in Islam, among others: a. Guideline of solidarity; The most establishment that exists
in sharia. Where each human movement in tourism and halal trade must be based on
the values of tawhid. This implies that each trade action must be based on the values of
revere. b. The guideline of reasonability; The concept of halal and haram isn't as it were
on the goods produced from a trade, but too the method of getting them, meaning that
the products gotten must be worn out ways that are advocated by Islamic sharia. c. Rule
of Equity; Could be a essential esteem, aphoristic morals and Islamic trade standards
that lead to one goal, namely maintaining a strategic distance from bad form by not
eating other people's property by wrong implies. Since fundamentally the initial law in
making assentions is equity, don't let sharia exchanges contain something that's disal-
lowed by law, such as usury, gharar, betting, etc. Since afterward all human activities
will be held responsible. Since afterward all human activities will be held responsible
within the life following death to fulfill the requests of equity and solidarity. d. Stand-
ards of Truth and Genuineness; Truth is the value of truth that's suggested and does not
struggle with Islamic rules. Within the setting of Islamic trade, truth is aiming as the
proper purposeful, state of mind and behavior, which includes the contract (exchange)
process, the method of finding / getting commodities, the improvement handle and
within the handle of attempting to reach benefit edges (benefit). When alluding to a few
of the over, it should be famous that in the realization of the halal tourism industry
requires halal and toyyib nourishment [23].

The existence of halal food that is toyyib is one of the important things considering
that in the realization of the halal tourism industry the majority of the target community
are Muslims. So in this case, official legality is needed in order to realize legal protec-
tion for halal-certified food products [24]. In principle, legality has a vital role in sup-
porting the realization of the halal tourism industry in the digital era which has a role
in terms of legal protection, product promotion tools and means of increasing business
credibility [25]. The correlation between legality, tourism and halal is an interesting
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whole concept and is able to make a major contribution to the progress of the develop-
ment of the business sector, tourism and regional development in Indonesia. This con-
dition is supported by the development of increasingly sophisticated technology so that
the process of obtaining official halal legality protection becomes easier and more effi-
cient. All licensing processes are carried out in one at the Directorate General of Intel-
lectual Property and the Ministry of Health regarding halal legality [26].

One of the programs to attain this objective is the advancement of halal tourism.
Halal tourism considers the essential values of Islam within the introduction of visitor
administrations and administrations, extending from settlement, eateries, to visitor ex-
ercises that completely allude to Islamic standards [27]. Efforts to construct halal tour-
ism in Indonesia ought to not be as well troublesome since of favorable natural and
social conditions, revere offices are accessible and open to the open in various places
along the visit, and common open acknowledgment of sharia-principled tourism exer-
cises is additionally positive. In guideline, halal tourism advancement can be utilized
as a spur and trigger for territorial economic development considering the area of goals,
traveler offices, and social roots as the essential capital of tourism within the locale.
The advancement of the halal tourism industry is vital since the benefits not as it were
can be felt by Muslim visitors. Halal tourism is open to everybody.

5 Conclusion and Recommendation

The results of this study emphasize the crucial role of digital leadership and accounting
system effectiveness in the successful transformation of financial reporting. Digital
leadership is instrumental in fostering innovation, encouraging the adoption of digital
tools, and ensuring a seamless transition during organizational change. Leaders who
embrace technology and effectively communicate digital strategies contribute to en-
hancing financial reporting processes.

Moreover, the effectiveness of accounting systems is vital in maintaining data ac-
curacy, reliability, and automation, which are key elements in financial reporting trans-
formation. Organizations with well-integrated and efficient accounting systems benefit
from better decision-making, increased transparency, and improved compliance with
financial regulations.

However, challenges such as system adaptability, employee competency, and re-
sistance to change pose significant barriers to achieving optimal transformation. To
overcome these obstacles, organizations should prioritize continuous leadership devel-
opment, system optimization, and employee training to enhance digital adoption and
fully leverage the benefits of financial reporting transformation. By addressing these
factors, companies can improve financial reporting accuracy, efficiency, and overall
organizational performance in the digital age.

Based on the research findings, several recommendations can be made to enhance
the success of financial reporting transformation through digital leadership and ac-
counting system effectiveness: Invest in digital leadership training to strengthen lead-
ers' ability to drive technological advancements and manage digital change effectively;
Adopt cloud-based financial reporting systems to improve data accessibility, enhance
security, and increase operational efficiency; Implement change management strategies
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to minimize resistance and facilitate the seamless adoption of new financial reporting
processes; Enhance cybersecurity measures to safeguard financial data against breaches
and unauthorized access; Ensure compliance with international financial reporting
standards (IFRS) and local regulations to uphold credibility and maintain transparency
in financial reporting; Utilize blockchain technology and Al-powered analytics to im-
prove the accuracy, reliability, and integrity of financial reports. By implementing
these strategies, organizations can optimize financial reporting processes, strengthen
regulatory compliance, and improve overall efficiency in the digital era.
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