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Abstract.  This  study  aims  to  investigate  the  influence  of  family
entrepreneurship literacy education on the success of SMEs in Makassar City
and examine the moderating roles of human capital and social capital in this
relationship.  Entrepreneurship  literacy  education  plays  an  important  role  in
equipping  SME actors  with  the  knowledge  and  skills  needed  to  effectively
manage  and  grow  their  businesses,  including  the  implementation  of
environmentally  friendly  business  practices.  This  research  employs  a
quantitative  approach,  involving  700  respondents  who  are  SME  actors  in
Makassar  City.  Data  were  obtained  through  a  survey  using  questionnaires
distributed  to  the  sample  respondents.  The  analysis  was  conducted  using
inferential  statistical methods through the SMARTPLS version 3.0 software,
testing hypotheses and examining moderation effects. Validity and reliability
tests were performed as part of data quality assessment. The results show that
the variables of family entrepreneurship education (X), human capital (Y1), and
social capital (Y2) positively influence the success of SMEs (Z). These findings
have  significant  implications  for  the  development  of  a  green  economy,  as
improving  entrepreneurship  education  and  strengthening  human  and  social
capital can encourage SMEs to adopt sustainable and environmentally friendly
business  practices,  contributing  to  environmental  preservation  and  local
economic sustainability.

Keywords:  Family entrepreneurship education, human capital, social capital,
success of SMEs, green economy.

1. Introduction

Entrepreneurship is an important factor in enhancing the success of businesses for SME
(Micro, Small, and Medium Enterprises) actors and contributes to economic development
and social welfare (Remund, 2010). In this context, entrepreneurship literacy education is
expected to have a positive impact on the success of SME actors (Viswanathan et al.,
2019).  In  addition  to  education,  the  family  also  plays  a  crucial  role  in  developing
individual motivation for entrepreneurship (Arenius, 2020). Family and its interactions
significantly impact attitudes and determination to engage in the entrepreneurial world
(Lia Rolenta Hutagaol, 2022).
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The existence of SMEs is undeniable, as they have proven to be a driving force in the
economy and can survive amid economic crises that  have occurred in  recent decades
(Mcfarland  et  al.,  2017).  SMEs  serve  as  a  buffer  in  addressing  unemployment  and
creating job opportunities, with over 97 percent of Indonesia's workforce employed in this
sector (Yohana et al., 2021). The Ministry of Cooperatives and SMEs (2021) reported that
SMEs contributed  61.07  percent  to  GDP in  2022.  However,  many SME actors  face
knowledge limitations related to business management, marketing, technology, and other
aspects of entrepreneurship (Arenius, 2020).

Limited education levels can restrict  their access to up-to-date knowledge in business
management  and  technology  (Kojo  Oseifuah,  2010).  Additionally,  the  high  level  of
informality  in  the  SME  sector  means  that  business  actors  often  cannot  access  the
educational and training resources available to larger businesses. This includes a lack of
awareness  of technology,  difficulties  in marketing,  and limited financial  management,
reflecting a low level of knowledge among SMEs (Viswanathan et al., 2019).

In recent decades, many researchers have explored the factors influencing SME success.
One widely recognized aspect is the important role of entrepreneurship education and
training  in  shaping  the  essential  knowledge  and  skills  needed  to  manage  businesses
effectively (Hutagaol, 2022). Research also highlights internal company factors as key
elements  in  determining  SME  success  (Kojo  Oseifuah,  2010).  Efficient  financial
management and well-planned marketing strategies are considered crucial  aspects that
can strengthen competitiveness and business sustainability (Mcfarland et al., 2017).

In  the  context  of  a  green  economy,  the  importance  of  adopting  sustainable  business
practices is increasingly urgent. SMEs that integrate sustainability principles into their
business  models  can  not  only  enhance  financial  success  but  also  contribute  to
environmental preservation and better social  development. Therefore, entrepreneurship
education that includes sustainability aspects becomes highly relevant.

This research provides two contributions. First, it deepens the understanding of the impact
of  family  entrepreneurship  education  on  SME  success  (Kareem,  2011).  Second,  it
presents  the  moderation  concept  through  human  capital  and  social  capital,  providing
deeper  insights  into  how these  factors  can  influence  the  relationship  between family
entrepreneurship education and SME success (Prihartono Aksan Halim et al., 2022). This
study is expected to assist the government in designing more effective entrepreneurship
education programs and stimulate sustainable SME growth in Indonesia.

This article is structured as follows: first, it provides a brief overview of innovations in
research;  second,  it  explains  the  development  of  the  established  hypotheses;  third,  it
presents the methodology used; fourth, it outlines the research findings with a focus on
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the variables under study; and finally, it concludes with limitations and recommendations
for further research.

1.1 Literature Review

Family Entrepreneurship Education on Human Capital and Social Capital

Family entrepreneurship literacy education plays a  central  role in  shaping the human
capital  and  social  capital  of  family  members  (Ripain,  Amirul,  and  Mail,  2017).  The
importance of this education lies not only in developing practical knowledge about the
business world but also in instilling entrepreneurial values and the ability to collaborate in
social environments (Kojo Oseifuah, 2010). The role of parents as behavioral models in
the  context  of  entrepreneurship  is  crucial  (Viswanathan  et  al.,  2019).  When  parents
demonstrate commitment to entrepreneurship learning, they not only provide inspiration
but also shape attitudes and values that support the development of human and social
capital within the family (Bilal et al., 2021).

Family entrepreneurship literacy education contributes to the development of human and
social capital among family members (Mcfarland et al., 2017). Research by Kim and Park
(2019) and Li and Wu (2019) emphasizes that entrepreneurship education can be a strong
driving factor for SME actors' intention to engage in entrepreneurial activities. Findings
from Ratten  et  al.  (2017)  highlight  the  relationship  between  parenting  styles,  ethnic
background, and emotional intelligence within families and the development of family
members'  social  capital.  Subsequently,  Kusumojanto  et  al.  (2020)  found  that  family
entrepreneurship literacy education positively influences family members' entrepreneurial
attitudes.  They  highlight  how  the  family  environment  can  create  supportive  social
networks that  motivate and provide emotional and practical  support in  the context of
entrepreneurship.

Human capital plays a very important role in enhancing business success, especially in
micro, small, and medium enterprises (SMEs). Human capital includes the knowledge,
skills,  and abilities  possessed by individuals involved in a business,  such as business
owners,  managers,  and  employees  (Islam,  Hossain,  and Nayeem,  2020).  High-quality
human capital is a key factor that can enhance business success (Martin and Iucu, 2014).
Social capital is also an important factor in improving business success, particularly in
SMEs (Febliza, 2019). Social capital encompasses the networks and social relationships
that a group or individual possesses within a business environment (Arthur, 2016). In the
context of SMEs, strong and good social capital can provide various benefits to business
actors, such as easier access to markets,  resources, information, and support from the
local community (Trunk and Dermol, 2015). With strong social capital, SME actors can
build  mutually  beneficial  networks  and  relationships,  as  well  as  overcome  various
challenges faced in running their businesses (Wise, 2013).
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Previous research (Portes et al., 2017) states that the quality of business relationships,
reputation,  collaboration,  and  support  from  social  networks  influence  operational
performance, innovation, access to market information, and business growth. Research by
Mcfarland  et  al.  (2017)  found  that  SME  owners  with  higher  levels  of  education,
management  skills,  and  work  experience  tend  to  achieve  better  business  success.
Likewise, a study by Li and Wu (2019) shows that in-depth understanding of the industry
and entrepreneurship training can enhance the chances of business success. Research by
Arenius (2020) highlights that social networks can provide better access to resources and
business opportunities. Engagement in the business community has also been shown to
positively contribute to SME success (Suminar et al., 2021). In some cases, social capital
creates competitive advantages by facilitating cooperation and resource exchange among
local business actors (Oetomo and Santoso, 2020).

Hypothesis 1 (H1):  Family Entrepreneurship Education has a positive and significant
effect on Social Capital.

Hypothesis 2 (H2):  Family Entrepreneurship Education has a positive and significant
effect on Social Capital.

Hypothesis 3 (H3):  Human Capital  has  a  positive and significant  effect on Business
Success.

Hypothesis  4  (H4):  Social  Capital  has  a  positive  and  significant  effect  on  Business
Success.

Hypothesis 5 (H5):  Family Entrepreneurship Education has a positive and significant
effect on Business Success.

Family Entrepreneurship Education has a Positive Effect on the Success of SMEs in
Makassar, with Human Capital and Social Capital.

Family  entrepreneurship  literacy  education  plays  an  important  role  in  enhancing  the
success of SMEs in Makassar City. Research shows that good entrepreneurship education
can equip SME actors with the knowledge and skills necessary to effectively manage and
develop their businesses. According to Viswanathan et al. (2019), this education has a
significant positive impact on business success, as educated SME actors are better able to
face market challenges and make sound decisions.

Support from family is also a key factor in entrepreneurship development. Arenius (2020)
explains  that  family  interactions  can  enhance  individuals'  motivation  to  engage  in
entrepreneurship  and  foster  a  positive  attitude toward business.  Families  that  provide
emotional and financial support can boost the confidence of SME actors, which in turn
helps them overcome the challenges faced in their businesses.
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Furthermore,  human  capital  and  social  capital  serve  as  moderating  variables  that
strengthen  the  relationship  between  family  entrepreneurship  education  and  business
success.  Human capital,  which includes skills,  knowledge,  and  individual  experience,
enables SME actors to apply entrepreneurial concepts effectively. Kojo Oseifuah (2010)
emphasizes that managerial skills and marketing knowledge are crucial for SME success.
On  the  other  hand,  social  capital,  consisting  of  networks  and  relationships  among
individuals, also plays a significant role. Mcfarland et al. (2017) demonstrate that strong
social  networks  can  provide  better  access  to  resources,  information,  and  market
opportunities. SME actors with extensive social networks tend to be more successful in
developing their businesses.

In the context of a green economy, entrepreneurship literacy education that integrates
sustainability aspects is increasingly relevant. According to Hutagaol (2022), SME actors
who are  educated about  sustainable  business  practices  can not  only achieve financial
success but also contribute to environmental preservation. Therefore, enhancing family
entrepreneurship  education,  along  with  strengthening  human  and  social  capital,  can
encourage the adoption of environmentally friendly business practices in the SME sector.

Hypothesis 6 (H6):  Family Entrepreneurship Education has a positive and significant
effect on Business Success through Human Capital.

Hypothesis 7 (H7):  Family Entrepreneurship Education has a positive and significant
effect on Business Success through Social Capital.

This type of research is quantitative (Winarno and Wijijayanti, 2018). The approach used
in this study is quantitative descriptive research, which examines the causal relationships
between variables. This research is conducted in Tamalate District, Makassar City, South
Sulawesi.  The  variables  studied  in  this  research  consist  of  1  independent  variable,  1
dependent  variable,  and 2 intervening variables  (Burt,  2018).  The descriptions of  the
positions of each variable used are as follows:

Table 1. Research Variables

Enterpreneurship Literacy Education X Independent Variable
Human Capital Y1 Intervening Variable
Social Capital Y2 Intervening Variable
Business Success Z Dependent Variable

The population used in this research were MSMEs in Kec. Tamalate,  Makassar City,
South  Sulawesi  as  many  as  700  MSMEs.  In  this  research,  the  instrument  used  is
distributing questionnaires which then asks respondents to respond to the statements in
the questionnaire  for  data  collection.  The use of  this  examination instrument  aims to
observe data that is in accordance with the criteria determined by the researcher. Where
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Variable Indic
ator

Scale

Social Capital (Y2)

business.

1. Trust helps prevent individual 
actions from negatively 
affecting others and ensures 
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later the instrument used will be able to provide quantitative data and give a score to each
statement  item so  that  the  data  obtained  will  be  accurate  using  a  Likert  scale.  The
following is an explanation of the research instruments used in this research:

Table 2. Research Instruments

1.

Family Entrepreneurship
Education (X)

Family  education,  such  as  efforts
to  transfer  knowledge,  skills,  and
entrepreneurial  values  within  the
family.

2. Entrepreneurial  attitudes  and
intentions  to  engage  in
entrepreneurial activities.

3. A  positive  environment,  external
factors, including parental support
and  social  norms,  that  influence
entrepreneurial development.
(Martina and Göksen 2022)

Likert

Human Capital (Y1) and productivity at work.
4. Adaptability helps in overcoming

challenges and remaining 
relevant in a constantly changing 
market.

(Haara 2018)

Likert

1. Creativity can provide a 
competitive advantage and 
support innovation in running a 

positive outcomes.
2. Social norms establish 

guidelines to balance personal 
interests with group interests.

Likert

2. High motivation can enhance 
dedication, perseverance, and 
focus in achieving business 
success.

3. Social networks can prevent norm
violations, facilitate the spread of 
information, and enhance social 
solidarity.

3. A person's health and physical 
condition can affect their ability 

Business Success (Z)

(Sanders, Baker dan Turner 
2012)

execution, and achieved results.
3. Business growth can be measured

1. Sales  volume  can  measure  and
indicate the amount or quantity of
goods or services sold.

in  various  ways,  such  as  an
increase  in  the  number  of
customers and expansion into new

Likert

2. Revenue  can  be  used  to  assess
business  success  or  reflect  the
alignment  between  plans,

markets.
(Davis,  Franzel,  and  Hildebrand
2016)
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Source: Secondary Data

The indicators then serve as the research standard to create questionnaire items that will
be  answered  by  respondents.  To  ensure  the  research  yields  reliable  results,  the  data
collected must also be of high quality. Therefore, instrument testing is conducted. The
tests used include validity and reliability tests, along with classical assumption tests such
as normality testing. For data analysis, path analysis is used to examine how intervening
variables mediate the influence between dependent and independent variables, as well as
the  Sobel  test  to  evaluate  the  mediation  value.  Additionally,  hypothesis  testing  is
conducted to assess the direct effects between dependent and independent variables, both
partially  and  simultaneously.  Descriptive  tests  are  also  performed  to  understand  the
distribution of the research instrument data.

Figure 1. Framework

Based on the framework above, it can be concluded that the hypotheses proposed in this
study will reveal the direct influence of the independent variable (X) on the intervening
variables  (Y1  and  Y2),  the  direct  influence  of  the  independent  variable  (X)  on  the
dependent variable (Z), and the indirect influence of the independent variable
(X) on the dependent variable (Z) through the intervening variables (Y1 and Y2), both
partially and simultaneously.
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2. Results and Discussion

Respondent characteristics are essential for describing the sample used in this study. This
section outlines the demographics of the 700 respondents, all of whom are micro, small,
and  medium  enterprises  (UMKM)  actors  in  Tamalate,  Makassar.  The  characteristics
include age, gender, educational background, and years of business experience.

Table 3. Characteristics of Respondents

Respondent Characteristics Frequency Percentage (%)

Gend
er

Man 30 42%
0

Woman 400 58%
Total 700 100

%
Age

< 20 – < 26 year 180 24%
 26 – < 32 year≥ 22 32%

0
 32 – < 44 year≥ 10 15%

0
 44 – < 50 year≥ 10 16%

6
 50 - < 56 year≥ 94 13%

Total 70 100
0 %

Level of education
SD - -

SMP 76 10%
SMA 31 45%

0
Diploma 134 19%

Undergraduate/Postgraduate 180 26%
Total 700 100

%
Business Age
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< 1 - < 2 year 210 30%

 2 – < 3 year≥ 260 37%

 3 – < 4 year≥ 102 15%

 4 – < 5 year≥ 128 18%

Total 700 100
%

Type of business

Restaurant 160 22%

Caffe 140 20%

Food stalls 400 58%

Total 700
100%

Monthly Sales Turnover

< 5 million – < 20 million 380 54%

 20 million – < 50 million≥ 120 18%

 50 million – < 70 million≥ 100 14%

 70 million – < 80 million≥ 100 14%

 80 million – < 100 million≥ - -

Total 700 100%
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Source: Processed primary data, 2024

From  Table  3,  the  majority  of  MSME  entrepreneurs  in  Makassar  City,  especially
Tamalate  District,  are  women  (58%)  who  dare  to  take  business  risks  as  additional
economic  opportunities.  The  majority  of  MSME actors  are  between  26-32  years  old
(32%), with a high school education level being dominant because job requirements in
this area require a minimum of high school. Business age varies, with the majority being
in the 2-3 year range (37%). The food stall business type (58%) is the most popular,
followed by  restaurants  (22%)  because  of  affordable  initial  capital,  and  cafes  (20%)
because  of  their  lifestyle  appeal  and  potential  for  innovation.  The  majority  of  small
businesses have a turnover of <5 million - <20 million per month (54%), indicating good
and profitable prospects.

Outer  model  evaluation  is  used  to  evaluate  the  measurement  model  for  validity  and
reliability tests. Evaluation of the outer model measurements can be seen based on the
results of the convergent validity, discriminant validity and composite reliability values
which can be seen in detail in Figure 2 and are described as follows:

Figure 2. Display of PLS Algorithm Results

The convergent validity of the measurement model using reflective indicators is assessed
based on the influence between component scores and construct scores. The table above
is the result of the loading factor value of the convergent value of each
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indicator.  A loading factor  value > 0.7 can be declared valid  and correlated with the
construct being measured, but according to Ghozali (2016) for research in the early stages
of development, a loading value measurement scale of 0.5 to 0.6 is considered sufficient.

In this research, there are 5 constructs with a total of 3 indicators each on a scale of 1 to 5.
Based on the test results, it is known that all the loading factor values of the indicators are
Entrepreneurial Literacy (X), Human Capital (Y1), Social Capital (Y2), Success Effort
(Z1) > 0.70 and t-statistic value > 1.96 or has a p value < 0.05, so it can be concluded that
the construct has a valid and significant convergence value.

Table 4. Outer Loading (Mean, STDEV, t-values)

Original 
Sample (O)

Sample 
Mean 
(M)

Standa
rd
Deviati
on
(STDE
V)

T Statistics
(O/STDEV) P Values

X.1 0,932 0,937 0,016 58,111 0,000
X.2 0,986 0,915 0,021 43,490 0,000
X.3 0,987 0,906 0,024 37,751 0,000
Y1.1 0,884 0,813 0,020 45,539 0,000
Y1.2 0,966 0,969 0,032 26,890 0,000
Y1.3 0,983 0,977 0,031 28,677 0,000
Y1.4 0,948 0,900 0,027 33,648 0,000
Y2.1 0,996 0,932 0,018 53,251 0,000
Y2.2 0,999 0,930 0,018 50,974 0,000
Y2.3 0,999 0,924 0,020 47,396 0,000
Z.1 0,982 0,924 0,019 48,050 0,000
Z.2 0,984 0,951 0,012 79,502 0,000
Z.3 0,916 0,922 0,019 49,088 0,000
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Source: PLS data analysis results, 2024

Based on table 4 above, it shows the cross loading value and good discriminate validity so
that the correlation value of the indicator with the construct is higher than the correlation
value of the indicator with other constructs. Therefore, all indicators in each variable in
this study have met discriminant validity.

The construct reliability test is measured by composite reliability and Cronbach's alpha
from the  block  of  indicators  that  measure  the  construct.  Apart  from that,  composite
reliability also compares the AVE root value with the correlation between constructs,
where if the AVE root value is higher than the correlation value between constructs, then
good discriminant validity is achieved. In addition, an AVE value of greater than
0.5  is  highly  recommended  (Tasha  Hoover,  2005  in  Ghozali,  2011).  Besides  that,  a
construct is declared reliable if the composite reliability and Cronbanch alpha values are
above 0.70. The following are the results of composite reliability and Cronbach's alpha
testing.

Table 5. Composite Reliability dan Cronbanch’s Alpha

Construct Cronbach’s 
Alpha

rho_A Composite 
Reliability

Average Variance
Extracted

(AVE)
Entrepreneurs

hip 
Literacy

0,911 0,911 0,944 0,848

Human Capital 0,913 0,914 0,939 0,793
Social Capital 0,947 0,947 0,962 0,863

Business 
performance

0,921 0,923 0,950 0,864
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Source: PLS data analysis results, 2024

From the output results above, all constructs have composite reliability and Cronbach's
alpha values above 0.70. So it can be concluded that the construct has good reliability.
The AVE value for the 4 constructs is greater than 0.5, therefore it can be stated that the
evaluation measurement model has good discriminant validity.

The R-Square (R2) value functions to  test  the structural  model  by looking at  the R-
Square (R2) value which is a model goodness-fit test. The predictive power can be seen
using the strong R-Square criterion of 0.67; 0.33 moderate; 0.19 is weak (Ghozali and
Latan, 2020 p. 81). This research uses 3 dependent variables, namely Human Capital (Y1)
which  is  influenced  by  the  Entrepreneurial  Literacy  variable  (X).  The Social  Capital
variable  (Y2)  is  influenced  by  the  Human  Capital  variable  (Y1),  and  the  business
performance variable (Z) is influenced by the Social Capital variable (Y1). The following
is the R-Square (R2) value:

Table 6. Mark R-Square (R2)

R-Square (R2)
Human Capital 0,873
Social Capital 0,912
Business Success 0,966

Source: PLS data processing results, 2024

Table  6 above shows the results  of  the  R-Square  (R2)  value  for  the  Human Capital
variable (Y1) of 0.873, thus indicating that 84% of the Human Capital variable (Y1) can
be influenced by the Entrepreneurial  Literacy variable (X).  Meanwhile, the remaining
16% is influenced by other variables outside the research. Then the R-Square (R2) value
for the Social Capital variable (Y2) is 0.912, this shows that 75.7% of the Social Capital
variable  (Y2)  can  be  influenced  by  the  Human Capital  variable  (Y1),  the  remaining
24.3% is influenced by other variables outside the research. Furthermore, the R-Square
(R2) value for the business performance variable (Z) was obtained at 0.966, where 91.4%
of the business performance variable (Y1) could be influenced by the Human Capital
variable (Y1) through the Social Capital variable (Y2), and there is a remaining 8.6%
influenced by other variables outside the research.
Hypothesis testing in this research is used to test the influence between each variable.
Each hypothesized influence will go through simulation using the bootstrapping method.
The bootstrapping method aims to minimize the problem of abnormal research data. The
test results using the bootstrapping method are as follows:
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Table 8. Results of Research Hypothesis Testing

Path Coefficients
Hipot

e 
sis

Variabel Orig
in al
Sam
ple
(O)

Sampl
e

Mean
(M)

Standa
rd
Deviati
on
(STDE
V)

T
Statisti

cs
(|O/ST

DE
V|)

P
Values

H1 X -> Y1 0,632 0,611 0,097 6.500 0,000
H2 X -> Y2 0,309 0,327 0,097 3,198 0,001
H3 Y1 -> Z 0,299 0,295 0,074 4,049 0,000
H4 Y2 -> Z 0,250 0,256 0,065 3,865 0,000
H5 X -> Z 0,870 0,865 0,037 23,369 0,000
H6 X -> Y1 -> 

Z
0,445 0,443 0,072 6,164 0,000

H7 X -> Y2 -> 
Z

0,632 0,641 0,096 6.511 0,000

Source: Results of data processing with PLS, 2024

Basically, in hypothesis testing there is a value in the output result for inner weight which
provides  information  about  the  influence  between  the  research  variables.  Hypothesis
testing is carried out by comparing t-tables and t-statistics. The t-table can be obtained
from 100 respondents with a significance value of 0.05 and a t-table value of 1.960.

Family Entrepreneurship Education on Human Capital and Social Capital

The first hypothesis states that family entrepreneurship education influences human and
social capital, tested to uncover the impact of entrepreneurial literacy education within the
family on the development of family human and social capital (Bilal et al., 2021). This
study acknowledges the importance of  this  education not  only in  enhancing practical
knowledge about the business world but also in instilling entrepreneurial values and the
ability to collaborate in social environments (Guampe et al., 2022).

The  research  findings  indicate  that  family  entrepreneurial  literacy  education  plays  a
crucial role in shaping the human and social capital of family members. This study aligns
with previous research that shows entrepreneurial education can be a strong driving factor
for the intentions of MSME actors to engage in entrepreneurial activities (Kim and Park,
2019;  Li  and  Wu,  2019).  However,  the  findings  are  surprising  as  they  reveal  that
respondents perceive that entrepreneurial  education has not been effective in fostering
their  entrepreneurial  intentions.  This  may be due to  the orientation of  entrepreneurial
education,  which  still  focuses  more  on  knowledge  than  on  the  development  of
entrepreneurial projects (Dvv International, 2011).

This  study also highlights  the role  of  parents  as  behavioral  capital  in  the context  of
entrepreneurship, which is highly significant. When parents demonstrate commitment to
entrepreneurial learning, they not only provide inspiration but also shape attitudes and
values that support the development of human and social capital within the family (Tsang
& Leask, 2015). These findings are consistent with previous research that
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emphasizes  the positive relationship between family entrepreneurial  literacy education
and the  entrepreneurial  attitudes  of  family  members  (Bilal  et  al.,  2021).  In  terms  of
human capital, the findings suggest that improvements in education quality, management
skills, and work experience can positively contribute to business success. This aligns with
previous studies that show good and quality human capital is a key factor in enhancing
business success, especially in MSMEs (Islam, Hossain, and Nayeem, 2020; Martin and
Iucu, 2014).

From the perspective of social  capital,  this research emphasizes that  strong and good
social networks within families can provide various benefits for entrepreneurs, such as
easier  access  to  markets,  resources,  information,  and support  from local  communities
(Guampe et al., 2022). These findings are consistent with previous research that shows
the quality of business relationships, reputation, collaboration, and support from social
networks affect operational performance, innovation, access to market information, and
business growth (Portes et al., 2017; Mcfarland et al., 2017).

Although the  research  findings  align  with  many previous  studies,  surprising  findings
emerged when respondents indicated that entrepreneurial education had not been effective
in fostering entrepreneurial intentions. This creates a discrepancy with earlier research
highlighting the positive impact of entrepreneurial education on entrepreneurial intentions
(Fayolle & Gailly, 2015; Kim & Park, 2019; Li & Wu, 2019; Kusumojanto et al., 2020).
This difference may be due to the educational focus being more on knowledge rather than
on the development of practical skills.

Family Entrepreneurship Education on Business Success through Human and Social
Capital

Family  entrepreneurship  education  is  the  primary  focus  of  this  study,  with  findings
indicating that the efforts to impart knowledge, skills, and entrepreneurial values within
the family environment significantly contribute to the development of human and social
capital. This aligns with several previous studies highlighting the crucial role of family
education and the environment in shaping entrepreneurial attitudes and intentions (Hisrich
et al., 2018; Basu & Virick, 2010).

Research  by  Ratten  et  al.  (2017) further  supports  the notion  that  families  that  foster
entrepreneurship can create strong social networks, providing better access to resources
and  business  opportunities.  The  study  by  Kim  &  Park  (2019)  shows  that  family
entrepreneurship education plays a central role in developing human capital by enhancing
the  understanding  and  entrepreneurial  skills  of  family  members.  Meanwhile,  Liguori
(2019)  emphasizes  that  family  entrepreneurship  education  positively  impacts  the
establishment  of  relationships  and  connections  that  form  social  capital,  offering
significant support for business success.

The importance of family education and the environment is also related to the Theory of
Planned  Behavior  (TPB)  (Ajzen,  2012),  which  highlights  that  parental  support  can
strengthen students' intentions to become entrepreneurs. This study provides additional
support from Kristiansen and Indarti (2014) and Gronhoj and Thogersen (2017), which
indicate that entrepreneurial parents can positively influence the entrepreneurial attitudes
and intentions of their children.
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In the  context  of  a  green economy,  family  entrepreneurship  education  that  integrates
sustainability principles becomes increasingly important. The entrepreneurial attitude as a
mediator  between  entrepreneurship  education,  family  education,  environment,  and
students' entrepreneurial intentions is also confirmed by the findings of this research. This
aligns  with  Social  Cognitive  Theory  (SCT)  (Bandura,  2011),  which  emphasizes  the
interconnection  between  cognitive  variables,  environmental  factors,  attitudes,  and
individual behaviors.

By prioritizing education that encompasses sustainability aspects, MSME actors can be
better prepared to adopt environmentally friendly business practices. This research also
contributes to the framework (Winkler and Case, 2014; Cui et al., 2019) by emphasizing
the  role  of  entrepreneurial  mindset  variables  and  entrepreneurial  attitudes  in  shaping
family  entrepreneurial  intentions.  Thus,  family  entrepreneurship  education  not  only
supports business success but also contributes to achieving sustainable green economy
outcomes.

Conclusion
Based on this research, it can be concluded that family entrepreneurship education has a
positive  effect  on  the  formation  of  human  capital  and  social  capital.  Entrepreneurial
attitudes also play a role as a mediator between the variables of entrepreneurial education,
family education, environment, and the entrepreneurial intentions of children of MSME
entrepreneurs.  Therefore,  a  holistic  approach  is  needed  that  involves  family  and  the
environment to shape entrepreneurial  character and skills in order to achieve business
success in the future.

In addition, the integration of green economy principles in entrepreneurship education is
very important. By prioritizing environmentally friendly business practices, MSMEs can
not  only  increase  the  competitiveness  of  their  businesses,  but  also  contribute  to
environmental  preservation  and  social  sustainability.  Thus,  family  entrepreneurship
education  that  incorporates  aspects  of  sustainability  can  prepare  a  new generation  of
entrepreneurs  who  are  not  only  financially  successful,  but  also  responsible  for  the
environment and society.

Suggestion
Research  suggestions  that  can  be  put  forward  are  to  develop  more  effective
entrepreneurship  education  methods  by  integrating  practical  skills  and  theoretical
knowledge.  Research should also explore  the role  of  parents  in  supporting  children's
entrepreneurial attitudes, as well as the factors that influence their commitment to family
entrepreneurship  education.  Furthermore,  it  is  important  to  evaluate  the  impact  of
entrepreneurship education programs that incorporate aspects of the green economy. By
prioritizing  sustainable  business  practices,  MSMEs  can  be  better  prepared  to  face
environmental  challenges  and  contribute  to  sustainable  economic  development.  This
research is expected to provide insight into how entrepreneurship education can support
business success while maintaining environmental balance.
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