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Abstract. This study aims to examine and analyze the effect of sales growth, 

financial slack, industry type, and managerial ownership on the sustainability 

report disclosure in companies in the industrial sector listed on the Indonesia 

Stock Exchange for the period 2021-2023. This research employs a quantitative 

method with an associative type. The population in this study are 63 companies 

from the industrial sector listed on the Indonesia Stock Exchange for the period 

2021-2023. The sample was selected using purposive sampling techniques with 

certain criteria, resulting in 16 companies that met the sampling criteria. The 

study used documentation techniques as the data collection method to obtain 

secondary data for data processing. The research data were tested using multiple 

linear regression analysis with the assistance of SPSS version 26 to determine 

whether there is an effect among the variables. The results of this study indicate 

that financial slack has a significant effect on the disclosure of sustainability 

reports, while sales growth, industry type, and managerial ownership do not 

significantly affect the disclosure of sustainability reports. 

Keywords: Sales Growth, Financial Slack, Industry Type, Managerial 

Ownership, Sustainability Report Disclosure. 

1 Introduction 

The current business landscape requires companies to be more responsible for the
impacts  of  their  operations on the  economy,  environment,  and society,  which are
communicated  through  the  disclosure  of  sustainability  reports.  These  reports  are
published by companies  to  publicly disclose  the most significant  impacts  of  their
activities  on  the  economy,  environment,  and  communities,  including  impacts  on
human rights, as well as how the company addresses these impacts, all of which are
presented in the sustainability report [1]. The disclosure of sustainability reports is
carried  out  by  companies  as  a  commitment  to  report  users,  ensuring  that  the
information presented is accessible, comparable, and useful for decision-making to
foster sustainable development [2].

Various regulations have encouraged companies to disclose sustainability reports,
such  as  POJK No.  51  of  2017  which  starting  in  2021  provides  an  obligation  to
disclose  sustainability  performance  for  financial  service  institutions,  issuers,  and
public companies [3]. This disclosure obligation has been followed by an increase in
the annual disclosure of sustainability reports by companies. This indicates a growing
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awareness  and  commitment  among  companies  to  participate  in  sustainable
development. However, it is crucial to verify that the sustainability reports presented
truly reflect  a  company’s dedication to  sustainable development,  rather  than mere
"greenwashing" or simply complying with regulatory obligations. Thus, stakeholders
and the public should feel the benefits of this disclosure.

The case of PT Adaro Energy Tbk. is important to highlight because there is a
discrepancy between the actual circumstances and the sustainability report published
by  the  company.  During  the  2023  Annual  General  Meeting  (AGM),  several
shareholders sparked a commotion by expressing their opposition to the construction
of a new coal-fired power plant, which is estimated to contribute to a climate crisis by
emitting 5.2 million tons of CO2 equivalent per year [4]. This contradicts Adaro's
commitment revealed in its 2023 Sustainability Report, which states that the company
supports efforts to achieve net-zero emissions and has taken various actions to address
greenhouse gas emissions issues, such as using B35 fuel. However, these efforts are at
odds with the current situation, where the company is set  to produce significantly
more emissions than their efforts to mitigate the impact.

Based on this presentation, there is a need to identify the factors influencing the
disclosure  of  sustainability  reports.  Various  previous  studies  have  examined  the
factors affecting the disclosure of sustainability reports, but the findings have shown
varied  results  and  inconsistencies  among  different  studies.  The  factors  that  can
influence  the  sustainability  report  disclosure  include sales  growth,  financial  slack,
industry type, and managerial ownership.

Sales growth outlines changes in the company's sales levels per year, which can
impact the condition of the company [5]. Companies with high growth tend to attract
more attention from investors, so the more information a company discloses regarding
its operational activities, both financial and non-financial performance, the higher the
likelihood of investors investing in the company.

Financial  slack  refers  to  the  financial  resources  of  a  company  that  exceed  its
operational  needs  and  have  not  been  earmarked  for  specific  activities  [6].  High
financial  resources  can  be  utilized  by  the  company  to  fund  corporate  social
responsibility  activities  as  a  form of  commitment  to  sustainable development  and
enhance the welfare of all stakeholders [7].

Industry type  refers  to  a  company’s  characteristics  that  pertains  to  its  business
sector,  associated  risk,  employee  count,  and  overall  company  environment  [8].
Companies whose operations significantly impact the environment and society will
face greater pressure, leading them to enhance the detail and transparency of their
sustainability report disclosures.

Managerial  ownership  refers  to  a  situation  where  management,  consisting  of
managers, commissioners, and the board of directors, who also actively participate in
decision-making, holds a certain number of shares in the company [9]. A high level of
managerial ownership will motivate managers to disclose more sustainability reports
in order to gain support from various stakeholders.

Previous researchers have examined how sales growth, financial slack, industry
type, and managerial ownership affect the disclosure of sustainability reports. Some
studies have found that sales growth has an impact on sustainability report disclosure,
while others have not found a significant relationship. Similarly, studies related to
financial slack, industry type, and managerial ownership have shown that some found
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these variables to influence sustainability report disclosures, while others did not find
any impact on sustainability reporting. Therefore, this research will re-examine the
impact of these factors on the companies in the industrial sector that are listed on the
Indonesia Stock Exchange during the recent period from 2021 to 2023.

Literature Review and Hypothesis Development2

2.1 Stakeholder Theory

According to Hummels, stakeholder theory suggests that in its operations, a company
must pay attention to stakeholders, as they directly and indirectly influence and are
influenced  by  the  company's  decisions  and  actions  related  to  its  operations  and
policies [10]. Each stakeholder has equal rights within the company, including the
right  to  access  various  information  regarding  the  company's  operational  activities
[11].  The company are able to meet stakeholders'  information needs by informing
them about the impact of its operations on the economy, environment, and society, as
well  as  how  the  company  manages  these  impacts  through  the  disclosure  of
sustainability reports.

2.2 Legitimacy Theory

According to Gray et al., legitimacy theory is a corporate management system that
aligns with society, government, individuals, and community groups, ensuring that
the company’s operational activities are in harmony with societal expectations [10].
This theory explains the motivation of companies in carrying out social responsibility
activities and disclosing sustainability reports, which are considered to attract public
support  and  thus  enhance  the  company's  sustainability.  If  a  company  contributes
socially, it will gain ease in obtaining permission from its surrounding environment
regarding its presence and activities [12].

2.3 Resources-Based Theory

The resource-based theory was first introduced by Birger Wernerfelt in 1984. This
theory views a company as a collection of resources, where strategic resources are
used with the goal of achieving sustainable competitive advantage [13]. The resources
owned by a company can influence the disclosure of sustainability reports, where the
greater the resources used, the more extensive the disclosure of sustainability reports.
For  example,  financial  resources  used  to  fund  social  responsibility  activities  can
enhance  competitive  advantage  by  increasing  stakeholder  trust,  improving  the
company’s image, and raising its value.

2.4 Agency Theory

Jensen  &  Meckling  [14]  illustrate  how  agency  theory  views  the  contractual
relationship  between  the  principal  and  the  agent  that  occurs  when  the  principal
delegates decision-making authority to the agent to manage the company on behalf of
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the principal. However, when the goals of the agent and the principal differ, it can
lead to a conflict of interest, with the principal focusing on shareholder profits while
the  agent  seeks  the  welfare  of  the  managers  [15].  Therefore,  the  disclosure  of
sustainability reports becomes a strategy that the agent can use to demonstrate their
performance  to  the  principal  and  show  that  they  are  operating  in  line  with  the
principal's interests.

2.5 Sustainability Report

According to Elkington, a sustainability report is a report that discloses information
about the company's financial and non-financial  performance, including social and
environmental activities, which allows the company to continue growing sustainably
[16]. The disclosure of sustainability reports is carried out by companies as a form of
commitment to report  users,  ensuring that  the information presented is accessible,
comparable, and useful in decision-making to achieve sustainable development [2].
Through  sustainability  reporting,  companies  can  enhance  their  positive  image  by
demonstrating  attention  to  environmental  and  social  issues.  Investors  can  also
consider the sustainability report as one of the factors in their investment decisions.
Additionally,  the  company  can  maintain  harmonious  relationships  with  all
stakeholders and gain legitimacy from the public.

2.6 Sales Growth

Growth represents the year-on-year percentage increase in items such as sales growth,
profit growth, earning per share, and dividends per share [17]. Sales growth explains
the annual changes in the company's sales levels [5]. Companies with strong growth
are expected to generate profits in the future [18]. Investor interest in the company
will increase if more information about sales growth is available, prompting investors
to consider investing in the company. Companies experiencing good sales growth are
more likely to publish sustainability reports as an effort to demonstrate the credibility
of the company [19].

2.7 Financial Slack

Financial slack refers to the company's funding resources in the form of cash that
exceeds its operational needs. However, only financial resources that have not been
allocated to specific activities qualify as financial slack [6]. These funds are more
flexible  for  the  company  to  use  in  financing  various  activities,  including  social
responsibility initiatives, which often require significant costs, such as for equipment
procurement,  health  and safety programs,  and expenses  related to  data collection,
communication, and audits [13]. Effective sustainability activities will yield quality
data, which can later be useful in the disclosure of sustainability reports.
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2.8 Industry Type

Industry type refers to the characteristic of a company that pertains to its business
sector,  associated  risk,  employee  count,  and  overall  company  environment  [8].
Industry types can be classified into high-profile and low-profile categories. Low-
profile companies are typically characterized by their customer-oriented focus, while
the main characteristic of high-profile companies is the potential for negligence from
their  business operations that  could have severe consequences for  society and the
environment, making them subject to public scrutiny [20]. The public will demand
that these companies operate in accordance with expected norms, prompting the need
for them to disclose sustainability reports so that information about corporate social
responsibility can be communicated clearly and transparently to the public.

2.9 Managerial Ownership

Managerial ownership refers to a situation where management, including managers,
commissioners, and the board of directors, who are also actively involved in decision-
making,  hold a  certain  number  of  shares  in  the  company [9].  When the level  of
managerial share ownership is high, it encourages managers to strive more towards
improving the company's profitability. As a result,  the company is expected to be
more  aware  of  the  importance  of  broadly  disclosing  sustainability  reports  and
providing  relevant  information  to  stakeholders,  with  the  goal  of  enhancing  the
company’s reputation [9], [21]. Additionally, managers can maximize the company's
value, which in turn increases their own benefits and improves the company’s image,
thus attracting more investors to allocate their capital to the company [22].

2.10 The Effect of Sales Growth on Sustainability Report Disclosure

Research  by  Wardoyo  et  al.  [23]  states  that  sales  growth  does  not  affect  the
sustainability report disclosure. Meanwhile, studies by Handayani [24] and Hunafah
et  al.  [25]  indicate  that  the  company's  sales  growth  influences  the  disclosure  of
sustainability reports. In relation to stakeholder and legitimacy theories, sales growth
reflects  the  company’s  successful  financial  performance,  which  will  attract  the
attention  from  potential  investors.  Through  the  sustainability  reports  disclosure,
companies can demonstrate that they also pay attention to non-financial performance
and are not solely focused on improving financial performance. A company's focus on
non-financial  activities,  such  as  social  and environmental  responsibility,  will  earn
public  support  in the form of legitimacy. Companies that  have legitimacy tend to
attract greater investor interest. Additionally, harmonious relationships between the
company and various stakeholders can be maintained, thus ensuring the sustainability
of its operations. The above discussion serves as a basis for constructing the following
hypothesis:

H1: Sales Growth affects the Sustainability Report Disclosure.
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2.11 The Effect of Financial Slack on Sustainability Report Disclosure

Research by Suwasono & Purwaningsih [26] shows that slack resources do not affect
the sustainability report disclosed by the company. However, Selvia et al. [19], Napitu
& Siregar  [27],  and  Nazar  & Istiqomah [28]  state  that  slack  resources  influence
corporate social responsibility disclosures because this surplus financial funding can
be used to finance such activities. According to resource-based theory, a company’s
resources can be used to support  sustainability  report  disclosure,  such as  utilizing
financial slack to fund sustainability initiatives. The greater the financial slack, the
more activities the company can undertake. A company's high capacity to implement
sustainability activities will enhance support from various stakeholders and legitimacy
from the public. The above discussion serves as a basis for constructing the following
hypothesis:

H2: Financial Slack affects the Sustainability Report Disclosure.

2.12 The Effect of Industry Type on Sustainability Report Disclosure

Research by Selvia et al. [19] shows that industry type does not affect corporate social
responsibility disclosure.  These findings are not in line with research results from
Fitriani  &  Rosdiana  [29]  and  Suwasono  &  Purwaningsih  [26],  which  state  that
industry type influences the disclosure of sustainability reports. This difference may
arise because companies whose operations significantly impact the environment and
society will attract public attention. According to stakeholder theory and legitimacy
theory, the different types of industries create varying expectations from stakeholders.
Companies  with  a  greater  impact  need  to  make  more  disclosures  to  meet
stakeholders’ information needs in order to gain their support and achieve legitimacy
from the public. The above discussion serves as a basis for constructing the following
hypothesis:

H3: Industry Type affects the Sustainability Report Disclosure.

2.13 The Effect of Managerial Ownership on Sustainability Report Disclosure

Research conducted by Prastayawan & Astuti [9] shows that managerial ownership
does not affect the disclosure of sustainability reports. Different results are shown by
studies conducted by Anisa et al. [21] and Erawati & Sari [22], which indicate that
managerial ownership influences corporate social responsibility disclosure. According
to agency theory, conflict of interest can arise due to varying interests of the principal
and the agent. Therefore, with managerial ownership, the interests of the manager as
the agent can be aligned, as the manager will have a direct stake in the shareholders'
interests.  Managers are  likely to  disclose sustainability  reports  more  frequently to
demonstrate  their  performance to  shareholders  and  show that  they  are  striving to
operate  the  company  in  line  with  the  interests  of  the  principal  or  shareholders.
Additionally, through this disclosure, managers can attract support from stakeholders,
and they will be more motivated to engage in social and environmental activities to
gain legitimacy from the public, ultimately enhancing the company's reputation and
value.  The  above  discussion  serves  as  a  basis  for  constructing  the  following
hypothesis:
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H4: Managerial Ownership affects the Sustainability Report Disclosure.

3 Research Methodology

3.1 Sample, Sampling & Analysis Techniques

This  study  employs  a  quantitative  approach  with  an  associative  type,  aimed  at
examining  the  influence  or  relationship  between  the  independent  and  dependent
variables  being  studied.  The  study’s  population  consists  of  companies  from  the
industrial sector that are listed on the Indonesia Stock Exchange (BEI) for the period
2021-2023. The study’s sample was selected through purposive sampling methods,
leading to 16 companies that meet the criteria; multiplied by the 3 research periods,
this  gives  a  total  of  48  research  samples.  Data  collection  was  conducted  using
documentation techniques to obtain data sourced from annual reports, sustainability
reports, and other references relevant to the research. Subsequently, data analysis was
performed,  including  Descriptive  Statistics,  Classical  Assumption  Tests,  Multiple
Linear Regression Analysis, and Hypothesis Testing.

3.2 Measurement of Variables

The sustainability report variable is  assessed by utilizing the Sustainability Report
Disclosure Index (SRDI) and follows 85 items from the GRI Standard 2021 as a
guideline.  The  SRDI  is  calculated  by  assigning  a  score  of  1  for  disclosed
sustainability report items, and a score of 0 for items that are not disclosed [12].

SRDI=Total ItemDisclosed
Total ItemExpected

(1)

Sales growth is measured using the following calculation formula [17]:

SalesGrowth=Current period sales−Prior period sales
Prior period sales

(2)

The proxy used to measure financial slack is high-discretion slack, which is assessed
by the value of the company’s cash and cash equivalents [30]. 

The industry type is measured using a dummy variable, assigning a value of 1 to
companies classified as high-profile and a value of 0 to those classified as low-profile
[31].

Managerial ownership is measured through the formula outlined below [21]:

MO=
Percentageof the number of sharesowned by themanagement(Directo

Outstanding Shares
(3)
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4 Results and Discussion

4.1 Descriptive Statistics

N Minimu
m Maximum Mean Std.

Deviation
Sales Growth 48 -.43 1.37 .2132 .30378

Financial Slack 48 22.57 31.79 26.462
8 2.26394

Industry Type 48 .00 1.00 .6250 .48925
Managerial Ownership 48 .00 .23 .0254 .05938
Sustainability Report 48 .09 .82 .2978 .15295
Valid N (listwise) 48

Source: SPSS 26, 2024

Based on the table 1, the variables of sustainability report,  sales growth, financial
slack, and managerial ownership have mean values closer to the minimum than the
maximum, indicating that the average of these variables is relatively low. Meanwhile,
the  industrial  type’s  mean  value  is  nearer  to  the  maximum  value,  suggesting  a
relatively high average.

The table additionally indicates that the mean values of the sustainability report,
sales growth, industry type, and managerial ownership variables have a small range
relative to the standard deviation, meaning that the data variance is relatively low. In
contrast, the mean value of the financial slack variable has a large range relative to the
standard deviation, indicating a higher data variance for this variable.

4.2 Classic Assumption Test

Normality Test. 

Table 2. Shapiro-Wilk Test Before Data Transformation

Shapiro Wilk
Statistics df Sig.

Unstandardized
Residual .854 48 .000

Source: SPSS 26, 2024

Based on the table, the significance value is 0.00 which means the value is below
0.05, indicating that the data does not follow a normal distribution. To address the
issue of residuals that are nor normally distributed, a data transformation is performed
using a semi-log model, where the dependent variable is logged while the independent
variables remain unlogged [32].
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Table 3. Shapiro Wilk Test After Data Transformation

Shapiro Wilk
Statistics df Sig.

Unstandardized 
Residual .969 48 .237

Source: SPSS 26, 2024
Based on the test results after data transformation, the significance value of 0.237

was obtained, which is greater than 0.05. Therefore, it can be concluded that the data
is normally distributed.

Multicollinearity Test

Table 4. Multicollinearity Test

Coefficientsa

Collinearity Statistics
Tolerance VIF

(Constant)
Sales Growth .968 1,033

1 Financial Slack .948 1,055
Industry Type .885 1.129
Managerial Ownership .871 1.149

Source: SPSS 26, 2024
Based on the multicollinearity test results, each independent variable

has  a  Tolerance  value   0.10  and a  VIF  value   10.  Thus,  it  can  be≥ ≤
concluded that there is no multicollinearity in the regression model.

Autocorrelation Test

. Table 5. Durbin-Watson Test

Model Summaryb

Mo
del R R

Square
Adjusted R

Square
Std. Error of the

Estimate
Durbin-
Watson

1 .47
8a .228 .156 .18376 1,802

Source: SPSS 26, 2024
Based on the autocorrelation test results, the Durbin-Watson value is 1.802. The

requirement to pass the autocorrelation test is that the test value results need to meet
the criteria dU < dW < 4 – dU. The dU value, with a 5% significance level for n = 48
and k = 4, is 1.7206. Thus, we have 1.7206 < 1.802 < 2.2794. Therefore, it can be
concluded that the data meets the classical assumption for the autocorrelation test.

Heteroscedasticity Test. 
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Table 6. Heteroscedasticity Test

Coefficientsa

Unstandardized
CoefficientsModel

Standardized
Coefficients t Si

B Std. Error Beta
(Constant) -.05 .9

3 58
Sales Growth -.022 .056 -.060 -.39

7
.6
94

1 Financial Slack .005 .008 .095 .615 .5
42

Industry Type .036 .037 .157 .986 .3
29

Ownership .071 .305 .037 .232 17
Source: SPSS 26, 2024

According to the result of heteroscedasticity test, each independent variable has a
significance  value  above  0.05.  Therefore,  it  can  be  concluded  that  there  is  no
heteroscedasticity in this regression model.

4.3 Multiple Linear Regression Analysis

Table 7. Multiple Linear Regression Analysis

Coefficientsa

Model

Standardized
Coefficients t

S
i

Unstandardized
Coefficients

B Std. Error Beta g
.

(Constant) -1,550 .328 -4.726

.
0
0
0

Sales Growth -.037 .090 -.056 -.411 6
8
3
.

1 Financial Slack .037 .012 .423 3.075 0
0
4
.

Industry Type .011 .058 .026 .183 8
5
6
.

Managerial 
Ownership -.439 .484 -.130 -.908 3

6
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Source: SPSS 26, 2024

The equations obtained from the test results are:

SRDI = - 1.550 – 0.037 X1 + 0.037 X2 + 0.011 X3 – 0.439 X4 + e

1. When sales growth (X1), financial slack (X2), industry type (X3), and managerial
ownership (X4) are all valued at 0, sustainability report disclosure decreases by

2. The coefficient of regression for sales growth (X1) is -0.037, which means that for
every 1 unit increase in sales growth, sustainability report disclosure decreases by

3. The coefficient of regression for financial slack (X2) is 0.037, indicating that for
every 1 unit increase in financial slack, sustainability report disclosure increases by

4. The coefficient  of  regression for industry type (X3) is  0.011, meaning that  for
every 1 unit increase in industry type, sustainability report disclosure increases by

5. The coefficient of regression for managerial ownership (X4) is -0.439, indicating
that  for  every  1  unit  increase  in  managerial  ownership,  sustainability  report
disclosure decreases by 0.439 points, assuming other variables remain unchanged.

4.4 Coefficient of Determination Test (R2)

Model Summaryb

Model R R Square Adjusted R
Square

Std. Error of
the Estimate

1 .478a .228 .156 .18376

Table 8. Coefficient of Determination

Source: SPSS 26, 2024
Based on the test results, the adjusted R-squared value stands at 0.156. This result

suggests  that  15.6%  of  the  variance  in  sustainability  report  disclosure  can  be
attributed  to  the  variables  of  sales  growth,  financial  slack,  industry  type,  and
managerial ownership. The remaining 84.4% can be explained by other factors not
included in this regression model.

1.1 F Test

Table 9. F test

ANOVA

Model Sum of Squares df Mean
Square F Sig.

Regression .429 4 .107 3.177 .023b
1 Residual 1,452 43 .034

Total 1,881 47



Model t

does not affect the disclosure of sustainability reports.

affects the disclosure of sustainability reports.

not affect the disclosure of sustainability reports.

2092             E. Hardi and Monalisa

Source: SPSS 26, 2024
Based on the F test results, the significance value is 0.023, which is less than 0.05,

and the calculated F value (3.177) is  greater than the table F value (2.589).  As a
result, it can be inferred that the null hypothesis (H0) is dismissed and the alternative
hypothesis  (Ha)  is  supported.  This  indicates  that  the  variables  of  sales  growth,
financial  slack, industry type, and managerial  ownership simultaneously affect the
disclosure of sustainability reports.

1.2 T Test
Table 10. T Test

Coefficientsa

Standardized
Coefficients Sig

Collinearity
Statistics

Unstandardized
Coefficients

B Std.
Error Beta . Toleranc

e
VI
F

(Constant) -1,550 .328 - .00
4.726 0

Sales 
Growth -.037 .090 -.056 -.411 .68

3 .968 1,0
33

1 Financial 
Slack .037 .012 .423 3.075 .00

4 .948 1,0
55

Industry 
Type .011 .058 .026 .183 .85

6 .885 1.1
29

Managerial 
Ownership -.439 .484 -.130 -.908 .36

9 .871 1.1
49

Source: SPSS 26, 2024
Based on the analysis results, it can be concluded that:

1. The t test result of sales growth shows that the calculated t value is (-0.411) < t
table 2.017 and the significance is greater than 0.05, indicating that sales growth

2. The t test result of financial slack shows that the calculated t value is 3.075 > t
table 2.017 and the significance is less than 0.05, indicating that financial slack

3. The t test result of industry type shows that the calculated t value is 0.183 < t table
2.017 and the significance is greater than 0.05, indicating that industry type does

4. The t test result of managerial ownership shows that the calculated t value is (-
0.908) < t table 2.017 and the significance is greater than 0.05, indicating that
managerial ownership does not affect the disclosure of sustainability reports.

1.3 Discussion of Research Results

The Effect of Sales Growth on Sustainability Report Disclosure. 
The first  hypothesis  (H1)  is  not  accepted due to  the analysis  findings,  where the
computed  t  value  of  -0.411  is  lower  than  the  t  table  value  of  2.017,  and  the
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significance level  of  0.683 exceeds 0.05. Consequently,  it  can be determined that
sales  growth  does  not  affect  the  disclosure  of  sustainability  reports  for  industrial
sector companies listed on the Indonesia Stock Exchange during the period 2021-
2023. This study supports the conclusion made by Wardoyo et al. [23], which states
that sales growth does not influence the sustainability report disclosure. This suggests
that a company might see rise in sales, but it does not necessarily drive the company
to enhance the disclosure of sustainability-related information. Conversely, even if the
company’s sales decline, it will still disclose a sustainability report if the company is
committed  to  meeting  the  expectations  of  all  stakeholders  and  recognizes  the
importance of adhering to relevant regulations.

The findings of  this research contradict  both stakeholder  theory and legitimacy
theory, which state that companies with high growth should enhance the disclosure of
sustainability  reports  to  demonstrate  that  they  are  not  only  striving  to  improve
financial performance but also care about environmental and social issues. However,
the findings indicate that companies experiencing high growth tend to focus more on
short-term  profits  that  directly  benefit  shareholders,  rather  than  meeting  the
expectations of other stakeholders, such as the community and the environment.

The Effect of Financial Slack on Sustainability Report Disclosure. 
The second hypothesis (H2) is  accepted since the analysis  yielded a t-value of

3.075, exceeding the t-table value of 2.017, and a significance value of 0.004, which
is  lower  than  0.05.  Thus,  it  can  be  determined  that  financial  slack  affects  the
disclosure of sustainability reports for companies in the industrial sector listed on the
Indonesia Stock Exchange during the period of 2021-2023. This research aligns with
the conclusions of studies conducted by Selvia et al. [19], Napitu & Siregar [27], and
Nazar & Istiqomah [28], which indicate that financial slack influences the disclosure
of sustainability reports. This suggests that companies with a high level of financial
slack have greater flexibility in making decisions to use those funds for sustainability
report disclosures. The more financial slack a company possesses, the more activities
it can undertake in its sustainability report disclosures.

These  findings  support  resource-based  theory,  which  emphasizes  that  the
availability of  resources increases a  company's competitive advantage by utilizing
financial  slack to fund various sustainability activities that  enhance the company's
image and value. Additionally, this research aligns with the stakeholder theory and
legitimacy theory, which highlight that the greater a company’s resources, the greater
its  commitment  to  meeting  stakeholder  expectations  and  gaining  community
legitimacy.

The Effect of Industry Type on Sustainability Report Disclosure. 
The third hypothesis (H3) is not accepted due to the analysis findings, where the

computed t value of 0.183 is lower than the t-table value of 2.017, and a significance
value of 0.856 exceeds 0.05. Therefore, it can be determined that the industry type
does not affect the sustainability report disclosure for industrial sector companies that
are listed on the Indonesia Stock Exchange during the period of  2021-2023.  This
research is consistent with the findings Anisa et al. [21] and Selvia et al. [19], which
similarly  concluded  that  industry  type  does  not  influence  sustainability  report



2094             E. Hardi and Monalisa

disclosure.  This  indicates  that  high-profile  companies,  which  have  a  significant
impact on the environment and society, do not necessarily engage in high levels of
sustainability  reporting.  Conversely,  low-profile  companies  that  attract  less  public
attention do not always have lower levels of disclosure.

These findings contradict stakeholder theory and legitimacy theory, which suggest
that  companies  with  a  significant  impact  on  the  environment  and  society  would
disclose  more  information  to  gain  community  legitimacy  and  support  from  all
stakeholders.  However,  the  research  indicates  that  even  when  companies  have
significant  impacts,  they  do  not  automatically  expand  their  sustainability  report
disclosures. The decision to disclose sustainability reports may be influenced by other
factors, such as the company’s commitment and regulatory requirements, rather than
the type of industry. Regulation POJK No. 51 of 2017 [33] has mandated publicly
listed companies to disclose sustainability reports, resulting in increased disclosures
even among low-profile companies.

The Effect of Managerial Ownership on Sustainability Report Disclosure. 
The fourth hypothesis (H4) is not accepted due to the analysis yielded a computed t

value of -0.908, which is less than the t-table value of 2.017, and a significance value
of  0.369,  which  exceeds  0.05.  Therefore,  it  can  be  determined  that  managerial
ownership does not affect the sustainability report disclosure for the industrial sector
companies that are listed on the Indonesia Stock Exchange during the period of 2021-
2023. This finding is consistent with the research conducted by Prastyawan & Astuti
[9],  which also indicated  that  managerial  ownership  does not  affect  sustainability
report disclosure.

This implies that not every company with high managerial ownership will have
higher  sustainability  report  disclosures;  similarly,  companies  with  low managerial
ownership do not necessarily have lower levels of disclosure. In other words, even if
managers hold a significant proportion of shares in a company, this does not directly
influence the extent of the company's sustainability report disclosures.

These findings contradict agency theory, which illustrates the motivation behind
managers  to  enhance  sustainability  report  disclosures  to  demonstrate  their
performance to shareholders and to show that their interests align with those of the
shareholders.  The results also contradict  stakeholder  theory and legitimacy theory,
which emphasize that managers will strive to enhance the company's image and value
by maintaining harmonious relationships with stakeholders  and gaining legitimacy
from the community through broader disclosures.  However,  based on the research
findings,  it  appears that  managers have not been able to align their interests with
broader  sustainability  report  disclosures,  as  the  average  ownership  of  shares  by
management is relatively small in the companies examined.

2 Conclusion

According to the analysis of the data and the discussion of the research findings, the
conclusions are as follows:



sustainability report disclosures.

sustainability reports by the company.

company's industry.
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1. Sales growth does not affect sustainability report disclosure. This means that the
level  of  sales  growth does not  automatically  increase  or  decrease  a  company's

2. Financial slack affects sustainability report disclosure. In other words, the greater
level of financial slack corresponds to an increased amount of the disclosure of

3. Industry type does not affect sustainability report disclosure. This suggests that the
decision  to  disclose  these  reports  is  not  based  on  the  categorization  of  the

4. Managerial ownership does not affect sustainability report disclosure. This means
that the extent of managerial ownership does not directly affect the decision to
disclose sustainability reports.
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