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Abstract. The study aims to understand the impact of psychological factors on
entrepreneurial intention. The research methodology employed in this study is
descriptive and verification with a quantitative approach. The population sample
comprised 97 students. Statistical analysis was carried out using path analysis
with the assistance of SPSS 23.0 for Windows software. The findings reveal that
psychological entreprencurship has a positive impact on entrepreneurial inten-
tion. Furthermore, the sub-variables of psychological entrepreneurship, including
the need for achievement, locus of control, and risk-taking propensity, were
found to positively and significantly influence entrepreneurial intention. Overall,
the study highlights the importance of psychological factors in shaping entrepre-
neurial aspirations and intentions.
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1 Introduction

Entrepreneurship is one of the things that is very important for the country. Entrepre-
neurship can grow the economy and community welfare. Based on Presidential Regu-
lation Number 27 of 2013 concerning the Development of Entrepreneurial Incubators,
to increase national competitiveness, it is necessary to develop new entrepreneurs who
are challenging, creative, and professional. With entrepreneurship, the government is
aware that the business world can create jobs and grow the country's economy, so it
must be invested as well as possible to compete in the digital era, such as increasingly
advanced technological developments. (Mahmudah, 2019).

In the 4.0 era, the problem faced is unemployment due to the rapid increase in the
human population in the world, which results in little opportunity to get work opportu-
nities (Haque et al., 2017). Unemployment is one of the problems that every country
often faces, causing social problems and influencing the economic progress of a nation,
including Indonesia, a developing country (Ishak, 2007). The solution to the problem
of unemployment is to provide skills so that graduates can be independent and entre-
preneurial (Purnomo & Sofyan, 2016). This entrepreneurial intention is the most correct
predictor of whether someone wants to carry out entrepreneurial behavior in the future
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(Kadiyono, 2017). Entrepreneurial intention is an individual's responsibility to under-
take a new business (Lee & Wong, 2004) as the first step in forming a business
(Yudhaningrum et al., 2021).

The impact of low entrepreneurial intention is that if the number of entrepreneurs
remains low due to low entrepreneurial intention, then a country's economic growth
will not increase. (Bae et al., 2014). The Theory of Planned Behavior or TPB (Theory
of Planned Behavior) explains entrepreneurial intentions and further develops the The-
ory of Reasoned Action. The central factor in individual behavior is that behavior is
influenced by the individual's intention towards a particular behavior (behavior inten-
tion) (Ajzen, 1991).

Several important factors can build an individual's intention to become an entrepre-
neur, namely psychology. (Santoso & Oetomo, 2017). In entrepreneurship science, psy-
chology offers a personality approach to examine the personal qualities that play a role
in the entrepreneurial process. Entrepreneurs are believed to have certain personality
traits or qualities that differentiate them from others. (Cunningham & Lischeron, 2001).
According to psychological entrepreneurship, entrepreneurs need achievement, locus
of control, and risk-taking propensity. (Chell, 2008). (Yin et al., 2020)Finding that psy-
chological entrepreneurship influences entrepreneurial intention. In research conducted
by (Kurjono et al., 2020) There is a relationship between psychological entrepreneur-
ship and entrepreneurial intention. Meanwhile, in research conducted by (Dinis et al.,
2013) It was found that there was a relationship between several psychological charac-
teristics and entrepreneurial intentions, namely that risk-taking propensity hurt entre-
preneurial intentions.

Based on the description of the problems contained in the background and findings
from various data that refer to a relationship between high unemployment and dispro-
portionate availability of job opportunities, entrepreneurial intention is the solution to
this problem. Then, in creating a business, psychological entrepreneurship is considered
a solution that can increase entrepreneurial intention. Taking the background of this
research, the researcher will conduct research entitled "The Influence of Psychological
Entrepreneurship on Entrepreneurial Intention (Study of Class XII Online Business and
Marketing Students at SMK Sangkuriang 1 Cimahi)

2 Methods

This research was conducted to determine the influence of psychological entrepreneur-
ship on entrepreneurial intention. The independent variable contained in this research
is psychological entrepreneurship, with the dimensions of need for achievement, locus
of control, and risk-taking propensity. Meanwhile, the dependent variable is entrepre-
neurial intention, which includes the dimensions of desires, preferences, plans, and be-
havior expansions. This research's object/unit of analysis is the students of class XII
BDP SMK Sangkuriang 1 Cimahi. This research was conducted over a period of less
than one year. The population in this study was used as a sample called a saturated
sample, totaling 97 students. The primary data sources used consist of responses from
respondents to the dimensions of psychological entrepreneurship and entrepreneurial
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intention in class. The data collection techniques used were literature study and field
study. Explanatory data analysis uses path analysis with the help of SPSS (Statistical
Product for Service Solution) 23.0 for Windows software.

3 Results and Discussion

Based on the research results and the description of the psychological entrepreneur-
ship variable, the total score is 11,303 from the ideal score of 14,938 or 75.6%, which
means psychological entrepreneurship is in a good category. The description of the en-
trepreneurial intention variable is 13,393 from the ideal score of 18,333, or 73% of
entrepreneurial intention is in the good category. In testing the hypothesis, this study
used path analysis techniques.

Table 1. Model Summary

Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 ,697% ,486 ,470 16,85040

a. Predictors: (Constant), Risk-Taking propensity, Locus of Control, Need for Achievement

Based on Table 1, it can be seen that the value of the coefficient of determination
(R2) is 0.486. The coefficient of determination has a total influence on the endogenous
variables as a whole, namely 0.486, or if the percentage is 48.6%, it can be interpreted
that the impact of psychological entrepreneurship on entreprencurial intention is in the
medium category. Meanwhile, the rest is influenced by other variables not examined
by this research.

Table 2. Anova

ANOVA?®
Sum of
Model Squares Df Mean Square F Sig.
1 Regression 25010,680 3 $336.893 29,362 ,000P
Residual 26406,042 93 283,936
Total 51416,722 9

a. Dependent Variable: Entrepreneurial Intention
b. Predictors: (Constant), Risk-Taking propensity, Locus of Control, Need for Achievement

Table 2 above shows that the test for the F test is taken from the results of the
ANOVA test with a significance level of 5%, then an ANOVA value of 29.362 is ob-
tained, which means that Ho is rejected. This is because Fcount > Ftable = 29.362 >
2.70, which simultaneously or collectively states that there is a positive influence be-
tween psychological entrepreneurship and entrepreneurial intention in class XII online
business and marketing students at SMK Sangkuriang 1 Cimahi. The overall test results
provide significant results, so it can be tested partially to determine whether each
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dimension or variable influences or does not influence entreprencurial intention. Below,
you can see the partial test results in Table 3 using SPSS 23.0 for Windows.

Table 3. Coefficient

Coefficients"
Unstandardized Standardized
Coefficients Coefficients
Std.
Model B Error Beta T Sig.
1 (Constant) 13,185 14,212 ,928 ,356
Need  for 1,085 ,463 213 2,342
Achievement ;021
Locus of 1,190 271 ,378 4,396
,000
Control
Risk-Taking ,959 ,321 273 2,993
. ,004
Propensity

a. Dependent Variable: Entrepreneurial Intention

sTable 3 shows that the probability value (Sig.) of the need for achievement sub-
variable is <0.05, namely 0.021, so it can be stated that the need for achievement sub-
variable has a significant positive effect on the entrepreneurial intention variable.

The probability value (Sig.) of the locus of control sub-variable is <0.05, namely
0.000, so it can be stated that the locus of control sub-variable has a significant positive
effect on the entrepreneurial intention variable.

Meanwhile, the risk-taking propensity sub-variable's probability value (Sig.) is
<0.05, namely 0.004, so it can be stated that the risk-taking propensity sub-variable has
a significant positive effect on the entrepreneurial intention variable.

4 Conclusion

This study found that psychological entrepreneurship and entrepreneurial intention
among students are both in a good category. The analysis indicates a moderate influence
of psychological entreprencurship on entrepreneurial intention, suggesting that stu-
dents’ psychological traits meaningfully shape their entrepreneurial mindset. Further-
more, the study confirms a significant overall relationship between the key psycholog-
ical dimensions and the intention to become entreprencurs. Specifically, factors such as
the need for achievement, locus of control, and risk-taking propensity each contribute
positively. These findings emphasize the importance of nurturing psychological entre-
preneurial traits in educational settings to strengthen students' readiness and motivation
for future entrepreneurial endeavors.
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Open Access This chapter is licensed under the terms of the Creative Commons Attribution-
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which permits any noncommercial use, sharing, adaptation, distribution and reproduction in any
medium or format, as long as you give appropriate credit to the original author(s) and the
source, provide a link to the Creative Commons license and indicate if changes were made.

The images or other third party material in this chapter are included in the chapter's
Creative Commons license, unless indicated otherwise in a credit line to the material. If material
is not included in the chapter's Creative Commons license and your intended use is not
permitted by statutory regulation or exceeds the permitted use, you will need to obtain
permission directly from the copyright holder.
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