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Business ethics is becoming increasingly important in the dynamic and complex global
context. In recent years, ethical and sustainable business practices have garnered wide-
spread attention, impacting the economy, society, and the environment. In this context,
business ethics suggests a comprehensive approach emphasizing moral principles and
religious values underlying every business decision. Therefore, business ethics in
higher education is highly relevant for preparing future generations capable of facing
modern business challenges with a strong moral foundation (Rahman & Khairi, [1].

A strong moral foundation is obtained through character education. Character
education in higher education is important in helping build responsible citizens who
care about society. It addresses the crisis of moral values by instilling ethics, honesty,

Strengthening Character Education in Efforts to Improve
Business Ethics among Students

Irna Agustin Fridayani', Jamilah Jamilah?*, Ade Suherman?®, Prima Melati*,
Asep Anggi®, Endang Dimyati®, and Hilmy Nur Faizan’

1234567 Institut Pendidikan Indonesia, Garut 44151, Indonesia
jamilah@institutpendidikan.ac.id

Abstract. This research examined the strengthening of character education to
enhance business ethics among students. This is crucial because business ethics
should be instilled and cultivated through character education. The low level of
business ethics among students is why this study is conducted. Ethics refers to
principles, values, or morals that guide an individual’s behavior. Every student is
expected to develop strong ethics, character, and morals in academic pursuits and
non-academic aspects. Specifically, business ethics play a significant role, as
moral values guide every action taken. Through the reinforcement of character
education, business ethics can be understood by applying values found in Pan-
casila, such as religiosity, honesty, tolerance, discipline, hard work, creativity,
independence, curiosity, national spirit, love for the homeland, appreciation for
achievement and communication, peace-loving attitude, concern for the environ-
ment, social responsibility, and accountability. The research methodology em-
ployed in this study was descriptive with a quantitative approach. The instrument
used was a questionnaire distributed to sixth-semester students, with a total pop-
ulation of 43 individuals. The selected sample consisted of 20 students actively
engaged in business activities and enrolled in entrepreneurship courses. The find-
ings of this study indicate that strengthening character education through entre-
preneurship courses can enhance business ethics among students.
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discipline, creativity, independence, and responsibility in the younger generation [2].
Character is an essential aspect that needs to be developed at present, as various external
challenges and obstacles pose significant risks to the character of Indonesian youth [3]

Character education aims to shape individuals who are not only academically
intelligent but also possess high moral integrity and ethics. Character education focuses
on developing a balanced personality, emphasizing intellectual aspects, good values,
and attitudes. Therefore, within the realm of education, where the goal is to enlighten
the nation, character education is considered crucial for nurturing the morals and ethics
of our young citizens, ultimately fostering noble character [4]. Character education
aims to prepare students for success in the workforce by teaching them the values of
Pancasila. These values include religiosity, honesty, tolerance, discipline, hard work,
creativity, independence, curiosity, nationalistic spirit, love for the homeland, appreci-
ation for achievements and communication, a peaceful attitude, environmental aware-
ness, social responsibility, and accountability [1]

The importance of teaching business ethics lies in shaping students’ character so that
they can act and behave ethically. The field of education plays a crucial role in produc-
ing skilled professionals. Students’ ethical behavior, guided by a code of ethics, should
be nurtured early during their educational journey, as the academic environment con-
tributes to character formation. When pursuing education, students should demonstrate
ethical behavior, as their attitudes and actions reflect their future conduct when they
enter the professional world [5].

The concept of “Business Ethics” involves actions taken in business that consider
aspects such as norms, morality, and religion. From this definition, we can identify key
points: business, norms, morality, and religion. Business refers to individual or
corporate entrepreneurial activities. Norms, morality, and religion encompass actions
aligned with commands and principles, including legal and religious laws. Business
ethics is a guide or standard for employees or entrepreneurs in their daily activities in
the corporate world or entrepreneurship. When a company or entrepreneur engages in
business transactions within the community, adhering to correct norms, morality, and
religious practices is essential. Failure to do so can directly or indirectly harm the
company’s or business’s sustainability [6]

Character education holds a deeper meaning than moral education. It goes beyond
right or wrong and focuses on instilling positive habits in individuals. Through charac-
ter education, students develop heightened awareness, understanding, and daily com-
mitment to practicing virtues. Character education is an inherent quality that shapes a
person’s moral responses, manifested through good behavior, honesty, responsibility,
respect for others, and other noble values. [7]

Strengthening character education is an effort to nurture and equip the next genera-
tion with positive character traits, high literacy skills, and superior competencies in the
era of the Fourth Industrial Revolution. This includes thinking critically and analyti-
cally, being creative, communicating effectively, and collaborating. According to Min-
isterial Regulation No. 20 of 2018 on Strengthening Character Education, school char-
acter education aims to fortify students’ character through heart, mind, and emotional
development. It is implemented by instilling Pancasila values, including religiosity,
honesty, tolerance, discipline, hard work, creativity, independence, curiosity, national-
istic spirit, love for the homeland, appreciation for achievements and communication,
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a peace-loving attitude, environmental awareness, social responsibility, and accounta-
bility[8].

2 Methods

This study employed a descriptive research methodology with a quantitative ap-
proach [9]. The instrument used was a questionnaire distributed to sixth-semester stu-
dents, with a total population of 43 individuals. The selected sample consisted of 20
students actively involved in business activities and enrolled in entrepreneurship
courses. Data collection techniques included questionnaires, and data analysis involved
tests for normality, validity, reliability, descriptive statistics, simple linear regression,
and hypothesis testing.

3 Results and Discussion

Shapiro Wilk Normality Test

The Shapiro-Wilk normality test is used to determine whether research data follows
a normal distribution. This test is a prerequisite for independent sample tests, paired
sample t-tests, and ANOVA. The Shapiro-Wilk test is especially useful for small sam-
ple sizes. The results are as shown in Table 1 below.

Table 1. Tests of Normality

Kolmogorov-Smirnov?* Shapiroe-Wilk
Statistic df Sig. Statistic df Sig.
Character Education 0.117 20 0.200" 0.930 20 0.152
Business Ethics 0.146 20 0.200° 0.910 20 0.064

*. This is a lower bound of the true significance.
a. Lilliefors Significance Correction

Source: Author’s work

Based on the results of the normality test, we observe that the significance value for
variable x is 0.152 (> 0.05), and for variable y, it is 0.064 (> 0.05). Therefore, we can
conclude that the residuals follow a normal distribution.

Table 2 shows the results of the ANOVA test to see whether the regression model
can be used or not to the next stage.

Table 2. Simple Linear Regression Test

ANOVA®?
Model Sum of df Mean Square F Sig.
Squares
1 Regression 23.235 1 23.235 7.342 .014°

Residual 56.965 18 3.165
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Total 80.200 19
a. Dependent Variable: Business Ethics
b. Predictors: (Constant), Character Education

Source: Author’s work

Based on Table 2, it can be concluded that the calculated F value is 7.342 with a
significance level of 0.014, less than 0.05. Thus, the regression model can be used to
predict the participation variable, or in other words, the effect of the character education
variable (X) on business ethics (Y).

To see how much influence there is between the two variables, a determination co-
efficient test is carried out by looking at the model summary table shown in Table 3.

Table 3. Model Summary

Model R R Square Adjusted R Std. E.rror of the
Square Estimate
1 0.5382 0.290 0.250 1.779

a. Predictors: (Constant), Character Education
Source: Author’s work

Based on the test results, it was obtained that the correlation coefficient was 0.538
with the determination coefficient (R-square) obtained of 0.290, which means that the
influence of the independent variable (character education) on the dependent variable
(business ethics) was 29%.
Hypothesis Testing
As for seeing the results of the hypothesis test, it can be seen in Table 3.

Table 4. Simple Linear Regression Coefficient (t-test)

Coefficients®
Unstandardized Coeffi- Standardized
Model cients Coefficients t Sig.
B Std. Error Beta
(Constant) 9.138 4.286 2.132 0.047
I Character Educa- 0.556 0.205 0.538 2710 0.014

tion

a. Dependent Variable: Business Ethics
Source: Author’s work

Based on the test results, the critical t value from the t table for degrees of freedom
(df) 19 at a significance level of 0.05 is 1.729, which is greater than the t table. There-
fore, it can be concluded that the calculated t value (2.710) exceeds the critical t value
(1.729), so that the null hypothesis (Ho) is rejected and the alternative hypothesis (Ha)
is rejected. This shows that the business ethics variable is influenced by character edu-
cation.
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4 Conclusion

Based on research conducted on strengthening character education to improve
student business ethics, data processing from hypothesis testing and t-tests show that
strengthening character education has an increase or influence on student business eth-
ics. The results obtained from the simple linear regression test that was carried out pro-
duced a value of 29% of the influence of strengthening character education on increas-
ing student business ethics.

Implementation of Strengthening Character Education in Efforts to Improve
Business Ethics in Students

The implementation of strengthening character education to improve business
ethics in students can be seen from the results of descriptive statistical tests that have
been carried out. The implementation of strengthening character education is taken
from Pancasila values such as religiosity, honesty, tolerance, discipline, hard work, cre-
ativity, independence, curiosity, spirit of nationalism, love of the homeland, apprecia-
tion of achievement and communication, love of peace, concern for the environment,
social responsibility, and accountability.

The Effect of Strengthening Character Education in Efforts to Improve Business
Ethics in Students

Strengthening character education influences on improving student business ethics.
This is proven by the results of the hypothesis test and t-test that have been carried out.
The effect is significant according to the criteria if t count > t table, then the correlation
coefficient means significant; in other words, Ha is accepted, and Ho is rejected
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source, provide a link to the Creative Commons license and indicate if changes were made.

The images or other third party material in this chapter are included in the chapter's
Creative Commons license, unless indicated otherwise in a credit line to the material. If material
is not included in the chapter's Creative Commons license and your intended use is not
permitted by statutory regulation or exceeds the permitted use, you will need to obtain
permission directly from the copyright holder.
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