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Abstract. Digital Organizational Culture (DOC) has been proven in several pre-

vious studies to significantly improve employee and firm performance. However, 

studies on digital organizational culture remain limited. Therefore, this article 

aims to analyze the topic through a systematic literature review to examine defi-

nitions and dimensions of DOC. The PRISMA model was implemented and ap-

plied through several stages, namely identifying keywords, screening data, and 

conducting a final eligibility check. The data sources (articles) were taken from 

ScienceDirect and Emerald, two reputable article databases, covering the period 

from 2014 to 2024. This study found that the definitions and dimensions of DOC 

remained diverse, offering scholars various alternatives for their use.  
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1 Introduction 

Currently, globalization is developing rapidly, marked by the massive implementation 

of digital technology in the business world [1]. The existence of digital technology also 

allows the integration of various existing knowledge, thereby enabling the company to 

make swift decisions amid market dynamics [2][3]. However, not all companies can 

effectively utilize digital technology, as this depends on the accumulation of digital 

organizational culture (DOC), which reflects employees' mindset, behavior, and deci-

sion-making habits in continuously leveraging digital technology [4], [5]. 

The emergence of DOC is caused by organizational culture influenced by digital 

technology, so it has shifted employees' work behavior in companies from previously 

traditional ones [6]. The importance of DOC in various studies has been proven to have 

a significant and positive effect on improving performance, both employee perfor-

mance and overall company performance [7]. 

Although previous studies have highlighted the importance of this variable for or-

ganizational sustainability, there are still relatively few studies on this topic, resulting 

in a limited literature. For this reason, this study intends to examine a systematic liter-

ature review of previous research that aims to formulate DOC, which includes a defi-

nition and dimensions/indicators used in DOC. 
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The articles reviewed were only from 2014 to The articles before 2014 or after 2024 were not 
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Fig. 1. Procedure of Selecting Data (Author’s work)). 

2 Methods 

This systematic analysis of this literature review is qualitative research using the 

PRISMA model. The data originated from reputable article databases (ScienceDirect 

& Emerald) within a 10-year sample period (2014–2024). The PRISMA model was 

applied through several stages: identifying keywords, screening data, and conducting a 

final eligibility check. In the identification stage, the search for articles used the key-

words 'Digital Organizational Culture' and 'Digital Culture' in the Emerald database and 

'Digital Culture' in the ScienceDirect database. In the second stage, data screening was 

conducted, which aims to formulate inclusion and exclusion criteria in this study, as 

described in Table 1. 

Table 1. Inclusion and Exclusion Criteria 

Inclusion Criteria Exclusion Criteria 

The literature reviewed was only articles. Literature other than articles was not reviewed.

The articles were only related to DOC. The articles not related to DOC were not re-

viewed. 

2024. reviewed. 

Selected articles only use English. Non-English articles were excluded from this 

study. 
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The third stage, checking eligibility, involved manually reviewing the screened 

articles to assess their relevance to the study's objectives. This serves as the final 

screening, resulting in a total of nine articles selected for review in this study. 

3 Results and Discussion 

3.1 How is DOC Defined? 

The findings of this study define DOC as shared values and beliefs among organiza-

tional members, encompassing standards, knowledge, norms, and morals influenced by 

digital aspects [8]. Furthermore, in DOC, organizations rely on digital aspects as tools 

for employees to access knowledge in real-time, learn it, and pass it on to others on an 

ongoing basis. Thus, experiments can be carried out to ensure that the organization can 

produce innovative technology in the future [9].  

Martinez-Caro et al [7] proposed a similar definition with Rodriguez-Gonzalez [8] 

on DOC, which means a set of values or beliefs that are shared by organizational mem-

bers [7]. However, Martinez-Caro et al [7] emphasize that DOC is a combination of 

artifacts and values. Artifacts are company attributes in the form of a company structure 

in digital form that collaborates both in the internal and external environment of the 

company [7].  

Meanwhile, DOC is a holistic tool owned by an organization to maximize its re-

sources digitally to increase company value both economically and socially [10]. Max-

imizing these resources is also carried out by involving all members of the organization 

so that the emphasis of this culture is actually on the people, not the information tech-

nology. Thus, reliance on the human aspect has the consequence of developing an in-

novative work environment that encourages risk-taking as an impact in carrying out 

these innovations [10]. 

Other studies provide a different perspective on DOC, defining it as an organiza-

tion's ability to utilize digital technology, enabling employees to communicate, interact, 

and generate knowledge [9]. The term 'ability' in the definition also emphasizes contin-

uous learning, experimentation, and acceptance of the risk of failure in innovation. 

These aspects serve as common ground between the definitions proposed by [8,9,10]. 

DOC is a culture that exists in a company that has acceptance and openness to in-

formation technology [11]. Meanwhile, DOC is a digital product that is obtained from 

complex interactions and discourse involvement between organizational members [12]. 

Then, Kavanaugh defines DOC as a collection of ideas, actions, collaboration, and work 

flexibility within the organization [13]. Furthermore, Williams defines DOC as the in-

tegration of human resources and information technology, enabling employees to work 

flexibly anytime and anywhere [14]. This flexibility fosters intense collaboration, idea-

sharing, and enhanced employee development.  



 

- Team collaboration 

- Clear orientation on technological change 

- Important value of digital innovation 

- Sharing strategy between employees 

- Company leadership support 

 

- Team collaboration for innovation 

- Clear orientation on technological change 

- The natural process of digital innovation 

- Sharing strategy between employees  
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Table 2. Dimensions of DOC 

Scholars Name Dimensions 

Hautala-Kankaanpaa (2022) 

[11] 

- Positive attitude facing digital technology 

- Readiness for utilizing digital operating models 

- Ability to see digital opportunities 

- Positive attitude toward working remotely 

- Positive attitude towards learning 

Pangarso et al (2022) [15] 

Martinez-Caro et al (2020) 

[7] 

Leal-Rodriguez et al (2023) 

[9] 

 

- Readiness for change 

- Analytical approach 

- Cooperation 

- Tolerance for failure 

- Learning orientation 

3.2 What dimensions are typically applied to DOC? 

This study found that there are not many dimensions used to measure DOC variables, 

with just four articles addressing this aspect. Table 2 also highlights three shared di-

mensions between [15] and[7], which are team collaboration, a clear orientation toward 

technological change, and strategy sharing among employees. Then, in the dimensions 

related to digital innovation, [15] emphasize that this is related to company values, 

which view digital innovation as important. On the other hand, [7] emphasize that dig-

ital innovation is a natural process carried out by companies. Furthermore, [7] have a 

different idea from [15], who adds one more dimensional element, namely support from 

company leadership. 

Then, Table 2 shows there are similarities in dimensions between [11] and [9] related 

to learning. [11] emphasizes the positive attitude of employees towards learning, espe-

cially learning for digitalization, while [9] emphasize that companies have a clear ori-

entation towards learning subsequent paragraphs, however, are indented. 

4 Conclusions 

In previous studies, DOC had a vital role in giving a positive impact on overall company 

performance. However, studies discussing DOC are still very limited, especially re-

garding systematic literature review analysis. Thus, this study examined DOC system-

atically to identify definitions and dimensions. This qualitative study followed the 



(2023). 

90–109 (2022). 
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PRISMA method, incorporating procedures such as keyword identification, data 

screening, and eligibility assessment. The results of this study showed that the defini-

tion and dimensions of DOC are still very diverse, offering scholars various alternatives 

for their use.  

This study contributes to enriching the literature on DOC. However, this study also has 

limitations, as the article databases used were only Emerald and ScienceDirect. Thus, 

future research is expected to be able to add other databases such as Springer and Taylor 

& Francis. Furthermore, in completing the literature review, it is hoped that biblio-

metric analysis can also be added so that the mapping of data on this topic can be more 

complete. 
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