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Abstract. Entrepreneurship knowledge is one of the fundamentals business ac-

tors must have. Based on human capital theory, this research aims to develop and 

examine a theoretical model of entrepreneurial success by exploring the internal 

factors that influence entrepreneurial success. The method used was an explana-

tory survey using 47 samples from Gentur lamp lantern businesses in Gentur 

Jambudipa Village, Warungkondang District, Cianjur Regency. The data analysis 

technique used was path analysis with calculation tools using the SPSS 20 for 

Windows program. This research found a significant relationship between human 

resources and entrepreneurial success. This research theoretically tests internal 

factors that lead to entrepreneurial success. 

Keywords: Entrepreneurial, Entrepreneurship, Human Capital Theory, Success 

Factors. 

1 Introduction 

Small industries and household crafts have considerable potential in dynamizing the 

community's economy and helping to overcome the labor boom. Industry is an integral 

part of economic development that improves people's standard of living. Development 

in rural areas has provided several opportunities, such as broader employment oppor-

tunities for the community itself. 

Entrepreneurship is considered an attractive option and can make a person independ-

ent in the face of difficulties. [1] [2], who have observed the development of small 

businesses in Indonesia, argue [3] that entrepreneurship is a process of doing something 

new and different to create prosperity for individuals and provide additional value to 

society. 

The typical handicraft "Gentur lamp" is the main work of the people of Kp Gentur 

Jambudipa Village, Warungkondang District, where craftsmen are currently said to be 

few and declining due to age and many going out of business, many craftsmen have left 

this craft industry even though they have made breakthroughs through online marketing 

and e-commerce. 
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The extinction of local work as a regional cultural asset can occur if the community, 

especially the younger generation, lacks care and does not have the desire to continue, 

develop, and contribute to preserving the existence of the traditional work of art, whose 

existence should be maintained as a local cultural asset. 

Entrepreneurial success is seen from business success, which can be analyzed by 

means of a company's performance, which can be formulated through a comparison of 

the value produced by the company with the expected value by utilizing the resources it 

has [4]. 

The entrepreneurial environment should have a supportive role in the business's suc-

cess. Both in the company's internal and external environment. Especially in areas that 

are said to be still developing. 

The term entrepreneurship appeared in the 18th century when Richard Cantillon 

hooked entrepreneurs with activities that bear the risk in the economy and said that an 

“entrepreneur” is an agent who buys production equipment at a certain price to combine 

them” [5]. 

A successful entrepreneur has experience and is proficient in financial and commu-

nication skills. He is adept at setting long-term goals and generating new ideas, effec-

tively manages formal organizational structures when necessary, and is highly moti-

vated by new market opportunities in his industry [6]. 

Of the many measurements for researching the Entrepreneurial Success variable, 

two sections will be taken by the research to be carried out, namely Financial and Non-

financial. Financial is said to be a measure of the extent of a company's financial health 

during a certain period. Non-financial refers to the evaluation of aspects outside finan-

cial parameters that influence the health and success of entrepreneurship. Financial con-

sists of 3 indicators including: 1) assets owned, 2) profit; 3) income. Non-Financial 

consists of 3 indicators including: 1) customer satisfaction; 2) technological innovation, 

3) the existence of replacement products. 

The human capital theory on which Internal Factors are based is described by [7] as 

“knowledge, skills, and abilities that individuals acquire through investments in school, 

on-the-job training, and other types of experience and that have economic value for an 

organization”. 

This research will take the dimensions of internal factors, including demographics, 

personality traits, and competence. The discussion of these three dimensions is as fol-

lows: 

1.1 Demography 

Demography is a term that comes from the Greek word, which consists of two words, 

namely demos, which means people or population, and graphein, which means drawing 

or writing. Demography is a scientific study of population problems related to its num-

ber, structure, and growth. The demographic factors used in this research are sex, gen-

der, education level, work experience, and family background. 



1042             B. LenaN. Sastradinata et al.

1.2 Personality Traits 

Sartain [8] explain the term personality as an organization or composition of traits and 

aspects of behavior that are interconnected within an individual. This research will di-

vide personality traits into three parts: risk-taking behavior, self-confidence, and the 

need for achievement. 

1.3 Competence 

According to KBBI, competence is the ability to master the grammar of a language 

abstractly or internally. Basically, someone who is starting or even running must have 

competence [9]. This research will focus on managerial, competency, entrepreneurial, 

and intrapersonal skills. 

Thus, this research was conducted to see a picture of the influence of internal factors 

on entrepreneurial success among small and medium business actors making gentur 

lamp lanterns in Jambudipa village, Kec. Warungkondang District. Cianjur. 

2 Methods 

Based on the variables studied, the type of research that will be carried out is using 

descriptive and verification research. Through this type of descriptive research, an over-

view can be obtained regarding the respondents' views regarding demographics, per-

sonality trait competence, and entrepreneurial success among small and medium busi-

nesses making gentur lamp lanterns in Jambudipa village, Kec. Warungkondang Dis-

trict. Cianjur. The data used in this research consists of primary data and secondary 

data. The population and sample in this study was 47 small and medium business actors 

making gentur lamp lanterns in Jambudipa village, Kec. Warungkondang District. 

Cianjur. 

3 Results and Discussion 

Based on the results of hypothesis testing, the following is a discussion of the influence 

of internal factors on entrepreneurial success among small and medium businesses 

making gentur lamp lanterns in Jambudipa village, Kec. Warungkondang District. 

Cianjur. 

3.1 Influence of Demographics on Entrepreneurial Success 

Based on Table 1, it can be seen that demographics obtained a value of tcount (2.835) > 

t𝑡𝑎𝑏le (2.016). This means that demographics have a significant effect on entrepreneurial 

success. 
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Table 1. Demographic Dimensions on Entrepreneurial Success 

Alternative Hypothesis Path Coefficient Tcount Ttable Decision 
Demographics dimen-

sions influences entre-

preneurial success 
,277 2,835 2,016 H0rejected 

3.2 Influence of Personality Traits on Entrepreneurial Success 

Based on Table 2, it can be seen that personality traits get a value of tcount (3.130) > 

t𝑡𝑎𝑏le (2.016). This means that personality traits have a significant effect on entrepre-

neurial success. 

Table 2. Partial Testing of Personality Trait Dimensions on Entrepreneurial Success 

Alternative Hypothesis Path Coefficient Tcount Ttable Decision 
Personality trait dimen-

sions influences entre-

preneurial success 
,425 3,130 2,016 H0rejected 

3.3 Influence of Competence on Entrepreneurial Success 

Based on Table 3, it can be measured that competence has obtained a value of tcount 

(2.171) > t𝑡𝑎𝑏le (2.016). This means that competence has a significant effect on entre-

preneurial success. 

Table 3. Partial Testing of Competence Dimensions on Entrepreneurial Success 

Alternative Hypothesis Path Coefficient Tcount Ttable Decision 
Competence dimensions 

influences entrepreneur-

ial success 
,288 2,171 2,016 H0rejected 

3.4 Influence of Internal Factors on Entrepreneurial Success 

Table 4 shows the results for the F test taken from Anova with a probability level (Sig) 

= 0.000 because Sig. ≤ 0.05, the Anova value obtained is 144.787, meaning the decision 

is H0 rejected because 144.787 > 0.2907 means simultaneously (overall) there is an 

influence Internal Factors dimensions of Entrepreneurial Success among Gentur lamp 

lantern business actors in Gentur Village, Jampudipa District. Warungkondang Cianjur. 

Table 4. Simultaneous Hypothesis Test Results 

ANOVA 

Model Sum of Squares df Mean Square F Sig. 

Regression 11986,761 3 3995,587 144,787 ,000b 

1 Residual 1186,643 43 27,596   

Total 13173,404 46    
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4 Conclusions 

The research results show that internal factors influence entrepreneurial success. Thus, 

the author recommends that the influence of the internal factors dimension on entrepre-

neurial success among gentur lamp lantern business actors as a whole is in a good cat-

egory. So, business actors in Gentur Lamp Lanterns can maintain and improve aspects 

of internal factors to increase entrepreneurial success. Business actors can further opti-

mize the business they run so that the business they run can be more advanced and 

sustainable and compete in national and global markets. 
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