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Abstract. Video clips have been part of the music industry since the 1980's, they 

evolved, generating stories and adopting diverse narratives, among which we 

have those that included representations of women. Therefore, this paper is an 

analysis of the representation and presence of women in salsa music videos 

between the 1980s and 2010s. Based on a qualitative approach with an 

interpretative paradigm, a content analysis of ten analyzed video clips from each 

decade was proposed. The narrative, discourse elements, influences and 

representation of women in the audiovisual content were analyzed. Thus, we can 

see how this presence and representation has evolved and how the last two 

decades show greater gender equity to the detriment of the first two. Also, how 

the representation of women has become more empowered and women take a 

more active role in the narrative of these video clips.  

Keywords: Salsa, Video Clips, Representation of Women, Narrative, Presence 

of Women, Genre, Content Analysis.  

1 Introduction 

In Spain, research has been carried out on the presence and representation of the media 

in relation to women since the 1980s [1]. In fact, a study of the presence in the 

journalistic environment pointed out the non-presence of women both as subjects, as 

journalists, professionals and as expert subjects of opinion [2].  

To do this, the difference between presence and representation is important. Presence 

is the circumstance in which something or someone is in a certain place or situation 

[3].  On the other hand, representation since the 20th century was thought of as a faithful 

copy of reality, where there was no difference between what we see on screens and 

what happens in society. Nowadays, we talk about the representation of something quite 

similar to reality [4]. From a presence, representations can exist.   
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Currently, the Association for Christian Communication (WACC) of the United 

States carries out the "Global Media Monitoring Project" in which it analyzes the evo-

lution of the presence of gender in the media, resulting in a presence of 28% of the total 

number of characters in the press, 26% in radio, 29% in television and 33% in digital 

media [5]. On the other hand, in the study by the Reuters Institute [6] we found that, in 

Latin American countries such as Brazil, although there is a 48% presence in the media, 

the presence as media directors is only 7%.  

Despite this, the presence of women in the media has increased in the last 30 years, 

in some circumstances making visible the realities and needs of women [7]. This is due 

to the various feminist revolutions, which to this day demand equality in the workplace 

with men and seek to eliminate differences or privileges according to age, sex, race, 

religion [8]. Every feminist movement fights for prestige, influence and resources and 

thus have a greater role in society, seeking solutions inside and outside the state field. 

Only when the issue of gender inequality is made visible is it understood why it is 

complex to remove the stereotype of women in a vulnerable position, especially in Latin 

America [9].  

However, many times the image and representation of women transmitted by the 

media has been that of a person with a lack of relational and economic independence 

[10]. Contextualizing the situation at the national level, according to the latest study by 

Concortv [11], in Peru 55% of respondents think that the media portray women as vic-

tims and 14% think that it shows them in a negative way. Thus, in 2022, after seeing 

the results of the survey and putting it up for debate, guidelines were approved for the 

compliance of the media and thus eliminate stereotypes and image of women.   

The media has the power to influence trends and behaviors in a society [12]. In ad-

dition, it is believed that they indoctrinate with the aim of inculcating the hegemonic 

values of society, showing difference and separation between men and women and re-

inforcing their roles in society [13]. The stereotypes and images that are disseminated 

in the media, which sometimes go unnoticed, can become deeply rooted in our mental-

ities and endure over time in a powerful and effective way [14]. The Institut Català de 

les Dones de la Gerealitat de Catalunya carried out a research that aimed to analyse 

how women responded to representations in the media, in which a representative per-

centage undervalued and indirectly normalised these stereotypes and traditional repre-

sentations subordinated to men [15].  

 [16] In all eras, men have attempted to demonstrate women’s subordinate position 

as natural, emphasizing their appearance as something fragile, physical weakness, 

among others. In fact, the representation of a good, submissive woman and mother of 

a family has been quite recurrent in audiovisual content for several decades [17]. A 

clear example of audiovisual products in which gender representations are visualized is 

the music video [18]. This format was born from the British movement of the New 

Olva, where the musical star was no longer just a voice, but an image was not necessary, 

which could be promoted in various media [19]. The music video was linked to televi-

sion from its origin, so it had to respect some aspects of television advertising, such as 

aesthetics and prototypes that the market was used to seeing [20].  

Music is one of the sectors that gives the most utility to the new digital media, be-

cause despite the piracy crisis, it sees in the Internet greater diffusion and interactivity 
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with the user who is not only a customer, but also comes to this medium expecting more 

content [19]. In fact, the arrival of new broadcast formats has led to changes in music 

videos, creating more narrative videos even with a fictional film quality [21]  

  YouTube is a platform where we can view different content, but it is the main me-

dium for the music sector as a means of disseminating its video clips and also as a 

means of obtaining income from them from their viewing [22]. In fact, it has been 

proven that, out of every ten most viewed videos, seven are music videos, probably 

turning the internet and especially YouTube as the main means of disseminating video 

clips [23].  

  Although genres such as reggaeton have evidenced machismo behaviors in their 

music videos, representing women as a sexual object, superficial, given among other 

adjective [24], there is another genre for which almost no studies have been found: 

salsa, so we consider it relevant to investigate the representation and presence of women 

in the video clips of this genre.  

  The origin of salsa was based on social and political protest, and it was successful 

in the working class. In fact, the beginnings have quite controversial moments:  

A new genre initially recognized as Latin Jazz, created in Cuba, arrived in New York 

in 1961, where they gave greater importance to pre-revolutionary Cuban music, creat-

ing the term "salsa" for this new musical genre. Despite being of Cuban origin, the 

largest number of musicians in this musical movement came from Puerto Rico, becom-

ing a manifestation of Puerto Rican identity. Unfortunately, the post-revolutionary ces-

sation of relations between Cuba and the United States caused several companies to 

stop operating in Cuba, and musical equipment was aging, limiting music production 

[25].  

This is how salsa, despite having a reception at first, later suffers a certain stagnation 

of production and reception by the public. However, with the creation of salsa 

romántica between the 1970's and 1980's, it was received worldwide, transcending bor-

ders and social differences [26]. On the other hand, in Puerto Rico, salsa focused on 

studying women as a source of inspiration, being the main theme of the lyrics [27]. 

Although this new branch was liked by women, the lyrics denoted women as objects of 

sexual conquest [28]  

 [29] Also mentions that women's lives were depicted in an inappropriate way or not 

represented at all in the lyrics of the genre. Women’s bodies are influenced by male 

domination [30], which manifests itself in the economy of symbolic goods and in re-

productive strategies. This "economic" view of women determined the roles and spaces 

in which they were expected to develop, limiting them to staying at home and perform-

ing household chores, even though this did not always reflect their true worth and ca-

pacity.  

Violence against women in Colombia, the country of the authors of these songs, is a 

present problem, highlighting above all that those who attack are men who had prom-

ised eternal love, just as in the songs [31].  

So, if the lyrics of romantic salsa already show a presence of women, the question 

arises: How will the representation and presence of women be in salsa video clips?  

  There are various types of video clips, such as recorded concerts, narrative video 

clips, in which more or fewer complex stories are constructed, sharing in a certain way 
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the way of narrating a film and the third type would be a mixture between the two [32]. 

In the chosen genre, there are the three types of video clips from the 1980s to the pre-

sent, so it was decided to analyze the last two formats, taking the analysis more to the 

narrative, presence and representation of women. 

2 Hypothesis 

It is proposed that the representation and presence of women in salsa music videos has 

undergone significant changes throughout the aforementioned decades. It is expected 

that there will be an increase in the presence of women, as well as a positive change in 

their representation, reflecting greater empowerment, greater participation in the labor 

market and decision-making roles, and a decrease in subordination in relation to men.  

The main objective of this research is to analyze the evolution of the representation 

and presence of women in salsa music videos from the 1980s to the end of 2010, deter-

mining whether there has been a significant change in favor of a more positive repre-

sentation and a greater presence of women.   We seek to understand the importance of 

transforming the representation and presence of women in video clips of the salsa genre. 

Although there are studies on the lyrics of salsa songs, it is important to highlight not 

only the representation, but also the presence of women and and how women are por-

trayed at the audiovisual level, given that these are highly visualized contents, highly 

visualized content.  It is important to note that to date there are not many studies with 

an audiovisual perspective on the presence and representation of women in this genre, 

so this study contributes to the analysis of salsa video clips and their evolution, at the 

level of audiovisual narrative, referring to our second category "video clips".  The salsa 

genre stands out for its rhythm and lyrics, however, the predominance of the male gen-

der as band leaders for decades is also noteworthy. The presence and representation of 

women is important from the people who compose, record, represent and more in the 

industry. Why is it only from the 2000's that we begin to see a trend of female singers 

or salsa bands? Has the representation and presence of women in salsa music videos 

changed? How is the representation and presence of women shown in salsa music vid-

eos?  

3 Methodology  

For the research work, an interpretative paradigm with a qualitative approach will be 

used in which salsa video clips from four decades will be collected and analyzed, from 

the 80's to the 2010's, since it will try to understand the past and better face the present 

[33, 34, 35].  

This methodology has been used in articles [36] such as "The dissemination of gen-

der stereotypes through ICTs. The woman in the music video." In this way, our conclu-

sions and discussion will contribute to understanding, knowing and acting on the pres-

ence and representation of women in salsa music videos over the years [37]. In the salsa 

genre, narrative and performance-based music videos predominate, although they rep-

resent only 5% of the total compared to other musical genres [38].  The narrative music 



180             L. N. S. Julca et al.

video is structured like a cinematic story —with a beginning, middle, and end— and its 

production requires more elaborate technical scripts and actor casting [39].  On the 

other hand, the performance-based music video features the performer in live or staged 

presentations [40]. In addition, the methodological design is that of grounded theory, 

as it is a flexible method that enables data analysis and theory construction, thus leading 

to better research [41]. In our research we will apply grounded theory through content 

analysis, where we will look for integrated patterns and compare them across different 

decades  [42].  

To this end, it has been determined to use content analysis, a method to study and 

analyze both qualitative and quantitative level (increase or decrease of percentages in 

each aspect) communications in a systematic and objective way in order to measure 

variables [43] or as shown in prior research [44] mentions, it is a research technique for 

the objective explanation of the understanding of communications in order to under-

stand them. As shown in [45] content analysis, requires to have an objective instrument 

in order to avoid subjectivities and personal positions, the assumptions from which we 

start the work must be taken into account.   

  Ten salsa video clips were selected for each decade mentioned, where there is pri-

marily a narrative with a beginning, middle and end. It was decided to start from this 

decade with the creation of the sub-genre of salsa in the early 1980s, where socio-po-

litical problems were no longer talked about as the main theme in the lyrics of the trop-

ical genre, and romantic relationships began to prevail and, therefore, the presence and 

representation of women with greater notoriety was made visible. In addition, a maxi-

mum of ten video clips were selected for each decade in order to carry out an equitable 

analysis. During the 1980s there were not many narrative video clips, so the exhaustive 

search began with the largest number of narrative video clips of that decade and thus 

be able to have a maximum for all of them.   

We ask ourselves: Is the woman portrayed as submissive? What kind of influence 

does man have on women? Are sexualized shots used where the woman's body is ex-

plicitly focused?  

The instrument was validated by a teacher-researcher from the Pontificia Univer-

sidad Católica del Perú, and the second validator, audiovisual director of video clips in 

Peru, All observations were valued and the work was optimized. 

4 Results  

4.1 Type of narrative  

In the video clips of the first decade analyzed, we can see that there is an equity between 

mixed and narrative video clips, with five of each type. Over the decades, we have seen 

an increase in the type of mixed music video, which refers to the mixture between a 

narrative and a performance of the band on stage [46].  

On the other hand, during all decades it is visualized that there are few video clips 

with weak narrative, that is, those that give little importance to the elements that make 

up the narrative or story that it intends to transmit, there is not necessarily a significant 

evolution of the story [47].  Meanwhile, there is a predominance among the types of 
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strong narrative, that is, those that have three elements of narrative discourse: character, 

behavior, and change. This creates a defined narrative that evolves throughout the video 

clip [48].  

4.2 Gender predominance in music videos and the presence of women  

During the content analysis of the 80's, we were able to show that 10 out of 10 video 

clips have a predominance of male characters. Although during the 1980s, this predom-

inance remains, we see an arc of transformation between the 2000s and 2010s where 

there is no greater presence on the part of men or women. As of the 2010s, the presence 

of male or female main characters is quite even. That is why, performing the content 

analysis, the predominance of men or women is mostly negative for the female or male 

character. The presence of women in video clips is increasing, in most cases, there was 

only one female character until the 2000s. You can see how in the 2010s there is an 

increase in female characters, raising the difference from 1 to 7 video clips where there 

are more than 01 women. In specific cases, the main female characters that increase in 

the video clips of the 2010's are antagonistic characters, with an active and empowered 

role.   

4.3 Representation of women  

The representation of women as a subordinate gender to men was 40%, reaching less 

than half of the video clips, however, it is a considerable percentage. It wasn't until the 

2010s that only one of the ten video clips showed subordination of women to men, 

reducing cases of subordination by 30%.   

On the other hand, from the analysis of the video clips, women have a more real and 

empowered representation. The 1980s have an equality between active and passive fe-

male characters. Although in the 1990s, women had a more passive role, then we see 

an increase in active roles between the 2000s and 2010s, where more than 50% of the 

video clips show women with active roles and that do not necessarily comply with fe-

male stereotypes such as carrying out activities such as washing, ironing, etc.  Being a 

stay-at-home mom or taking care of children. Instead, they are portrayed as women 

who make decisions, work, drive their own car, and in some cases, decide to end the 

relationship for their well-being.   

Finally, from the 1980s to the 2000s, women mostly tend to dance in video clips, 

reinforcing the results that will be presented later, such as their wardrobe and sensuality. 

It was only in the 2010s that a change was shown, where women mostly did not dance, 

only 30% of the video clips had this representation of women  

4.4 Elements to represent and present women  

As part of the content analysis, we can see that between the 1980s and 1990s, the cos-

tumes insinuated sensuality in 90% of the cases. This element is reduced by half, as 05 

video clips from the 2000s and 2010s no longer featured women with costumes that 

hint at sensuality. Another important and predominant factor until the 2000s is the use 
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of makeup. It is abundant in 80% and 90% of cases. Released in the last decade, sober 

make-up has become the majority.   

The clothes they wore in the first two decades analyzed were short and close to the 

body, the women were under thirty years of age in ten of the ten video clips. This vari-

able has only decreased by 20% in the last twenty years.  

In the audiovisual analysis, during the 1980s, 1990s and 2000s, predominant shots 

were used to highlight the female character in most video clips, either to idealize her or 

to highlight the woman that the protagonist wanted to fall in love with, reconquer or 

recover.  

4.5 Influence  

Finally, until the 2000s, women were depicted as influenced by men and/or in which 

they had power over them. Such cases as separation, the narrative ended in a reconquest 

through conviction, the impediment that the woman leaves the house, among others. 

Although we see a decrease of 20% in each decade that passes, it is the decade of the 

2010s where women are represented as those empowered people who can make deci-

sions for themselves and without caring about the opinion of men.  

5 Discussion and Conclusions  

The analysis of salsa music videos over the decades from the 1980s to the end of 2010 

reveals a significant panorama in terms of the representation and presence of women in 

this audiovisual field. In line with the hypothesis proposed, it is confirmed that this 

representation have undergone notable changes over time. Coinciding with the findings 

in [47] pointed out, during the first decades, a subordinate and passive representation 

of women predominated, influenced by men in decision-making. This tendency, as in-

dicated in [48], reflected a doctrinal perception of women in society, limiting their pub-

lic participation and reinforcing stereotypes of submission.  Until that decade, we could 

reaffirm the argument made in [49]: mentioned: As long as an equitable role between 

the sexes is not sought, we will continue to fall into the traditional binary division of 

the space assigned to each one. Thus, 'a structural invariant that articulates societies by 

hierarchizing spaces will be maintained: men will occupy public space and women will 

occupy private space.   

However, starting in the 2010's, there has been a noticeable change in the narrative 

of salsa music videos. Contrary to previous decades, there has been a significant in-

crease in women's public presence, as well as a more equitable and empowered repre-

sentation. This phenomenon aligns with observations made in [50] about the greater 

visibility and empowerment of women in the audiovisual industry. The presence of 

beauty stereotypes, although still present, shows a decrease in the last decade analyzed, 

indicating a progress towards more realistic and less objectifying representations, as 

suggested in [51].  

It is important to note that, although differences were found with respect to the spe-

cific gender stereotypes identified in [52], the predominant absence of representations 
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linked to domestic tasks reflects an evolution in the perception of gender roles in salsa 

music videos.  

The results of this research support the hypothesis proposed, demonstrating a signif-

icant change in the representation and presence of women in salsa music videos 

throughout the decades analyzed. Although this study has its limitations, such as the 

limited sample size and the paucity of previous research in this area, it suggests new 

directions for future research. It is urged to carry out broader and more detailed studies 

that address the representation of women in salsa music videos, in order to delve into 

this issue of both cultural and social relevance. It is considered that future research 

should be conducted at a closer interval and include a larger sample. An approach and 

greater interest in the analysis of salsa video clips would be relevant for the audiovisual 

industry, so it is proposed as a future research possibility. 
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