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Abstract. This study explores journalism strategies that Salud con lupa used
during the coronavirus global health crisis, focusing on its contribution to health
education and reducing incorrect information. Using a study and descriptive
quantitative approach, the data was collected through online studies, up to 405
followers were carried out, supplemented with user interaction analysis on the
platform. The results reveal that Salud con lupa successfully created confidence
between the audience: 73.3% of users reported that they were sharing its content,
and 80% recognized its education value. Strategies such as the use of
infographics and expert interviews proved to be particularly effective, involving
new adults between the ages of 18 and 44, although the challenges continue to
reach users over 45 years. The study emphasizes the urgent need to develop
communication policies and protocols that optimize the potential of Instagram
for the distribution of public health by providing proven and accessible
information in different demographic groups. It also emphasizes the importance
of disseminating knowledge by adjusting content for different age and education
profiles, and by actively combating incorrect information. Finally, the study
recommends diversifying content formats and improving the integration of user
feedback to strengthen the importance, reliability and impact of health
communication initiatives.
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1 Introduction

Between 2020 and 2023, the COVID-19 pandemic had a significant impact on society
that affected public health, the economy and the way people interacted in their daily
lives [1]. In order to include the virus’s spread, governments have taken measures such
as the closure and blocking of the school, which, although crucial, caused significant
disruption in everyday life. These restrictions led to widespread psychological and emo-
tional problems, including anxiety and depression, especially in adolescents and indi-
viduals living separately [2,3,4]. Although remote work and online education offered
some flexibility, they also introduced the challenges of balance between working life
and efficient technology management. Adaptation to this new digital environment in-
creased stress levels and reduced motivation and discovered a digital gap that affected
the vulnerable society, without access to proper technology or digital skills [5,6].
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During the pandemic, the prevalence of incorrect information became a global chal-
lenge as many people turned to the unreasonable online sources and potentially ac-
cepted harmful practices [7,8,9,10,11,12]. The World Health Organization (WHO) de-
scribed this phenomenon as “infodemic”, characterized by a huge wave of conflicting
information, which made it difficult to identify reliable sources [1,2,13,14,15]. The lack
of digital competence exacerbated the situation, which resulted in many trusting votes
that spread ineffective or even dangerous advice. In this context, social media, espe-
cially Instagram, played a key role in sharing information [14,16,17,18,19]. However,
false information on these platforms spread faster than proven news, which reduced the
credibility of legitimate sources and caused confusion between the audience [20,21].
The increasing need for reliable information emphasized the role of a specialized plat-
form such as Salud con lupa, which aims to provide proven, evidence-based content
[22,23,24].

2 Framework

2.1 The Role of Health Journalism in the Dissemination of Information

Health journalism plays an important role in the period of health crisis, providing reli-
able information and promoting behavior that protects the benefit of society [22]. Par-
ticularly in emergencies, such as COVID-19 pandemic, evidence-based reports and
close cooperation with health experts become indispensable to ensure that people have
access to accurate and actionable information [16]. However, one of the biggest chal-
lenges that journalists are facing is the rapid spread of information, especially on digital
platforms, where simplified and sensationalist content often travels farther and faster
than carefully verified reports [25]. In this scenario, fact-checking appears as the main
tool to neutralize infodemic [14,20,26]. False medical advice, misinterpreting of erro-
neous preventive measures, and distorted narratives can seriously affect public health
[9], which makes it important not only to provide proven information, but also to edu-
cate the audience on how they can critically evaluate what they consume [27]. In addi-
tion, the pandemic has increased rumors, many of which result from good intentions to
help others but ultimately contribute to the spread of misinformation [23]. This constant
false or misleading effect has had significant consequences that not only affect physical
health — with conditions such as respiratory problems — but also mental health —
increasing cases of anxiety and depression [4]. In this context, journalism is called upon
to restore its obligations for rigor, clarity and public confidence.

2.2 Communication Strategies on Instagram for Health Information
Dissemination

During the COVID-19 pandemic, Instagram became an important tool for sharing
health information, which organizations such as the WHO and the Centers for Disease
Control and Prevention (CDC) used to reach a massive audience [17]. These units used
infographic, binding visual content and cooperation with public persons to expand their
reach and strengthen critical reports [7]. While social media allows you to communicate
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with the public more directly and faster and faster, it also risks distributing false infor-
mation. In order to reduce this problem, Instagram news should prioritize links to reli-
able sources, as well as clear, evidence-based reports. Studies by Lopez, Cornejo &
Astudillo have shown that health skills combined with education campaigns help to
increase public attention and improve health results [28]. The introduction of commu-
nication strategies on platforms such as Instagram shows that using social media re-
sponsibly and carefully can be an important ally in the fight against false information.
In light of this, the need to foster digital and media literacy skills to identify false infor-
mation is emphasized. Critical social media education is crucial for combating misin-
formation in times of crisis [15,29].

2.3  Challenges and Limitations in Health Information Dissemination

The use of Instagram as a tool for providing health information during the COVID-19
pandemic showed both benefits and challenges. Governments and non-governmental
organizations implemented strategies on social media to generate significant engage-
ment, using visual formats — including images and emoticons — to address and chal-
lenge misinformation [12]. However, other studies, such as Ospina et al. [30] and
Rando-Cueto et al. [31] have pointed out that this approach also presents some prob-
lems and limitations. Despite its potential, the distribution of evidence-based infor-
mation on Instagram faces obstacles, as some positions lack clear references and there
is aneed for stronger policies. Thus, the pandemic emphasized the urgent need for strate-
gic planning and the presence of assets from the main stakeholders on the platform to
strengthen communication and increase public confidence in common information [19].

24 Misinformation as Information Overload

Incorrect information became a major challenge during the COVID-19 pandemic, af-
fecting public perception and compliance with health measures. The situation was ex-
acerbated by the rapid spread of news on social media, where false information about
treatments, conspiracy theories, and preventative measures quickly spread [8,25]. Strat-
egies must be adopted to reduce the negative impact and solve this problem. These
include early detection of false content, collaboration with health and technology ex-
perts, and efforts to counter incorrect public health information [9,27]. In addition, me-
dia education and access to reliable sources are important for strengthening citizens and
promoting critical information consumption culture [19].

3 Methodology

The interpretative paradigm allows for a deep understanding of psychological phenom-
ena, capturing nuances that quantitative methods might overlook [32]. Integrating in-
terpretation within quantitative research provides a comprehensive framework, allow-
ing for the measurement of facts while exploring the underlying emotions and experi-
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ences that motivate them. This study adopts a quantitative approach, as noted by Niel-
sen [33] and Aranda [34], focused on the collection and analysis of numerical data for
precise measurement of variables. Creswell [35] emphasizes that quantitative studies
offer a structured method to explore the relationship between variables, making it suit-
able for research aimed at collecting special data on user interaction and perception.
The methodological approach combines both investigations and descriptive prospects.
As Nielsen [33] points out, exploratory studies are useful for understanding emerging
or under-researched topics, such as user interaction with the Salud con lupa account on
Instagram. The descriptive approach, highlighted by Aranda [34], allows for detailing
the specific characteristics of user perceptions regarding the information provided. Pri-
mary data were collected through online surveys directed at Instagram users, comple-
mented with secondary data on platform interaction. The population consisted of fol-
lowers of Salud con lupa, chosen for the account’s strong reputation as a trusted source
dedicated to combating false health information during the COVID-19 pandemic. How-
ever, it is important to keep in mind that these followers may not represent the average
Instagram user as they may have more interest in health or digital skills that can cause
self-emission. The distribution was organized into five age groups, classified by letters:
A,B,C,D,E.

Table 1. Age groups of the Salud con lupa survey conducted in November 2024.

Groups Ages
A 18 -24
B 25-34
C 35-44
D 45-54
E 55-64

Collection was carried out through an online survey specifically designed for the
study, analyzing user interactions and perceptions through descriptive statistics, includ-
ing frequency and correlation analysis.

4 Results and Discussion

The journalistic strategies of Salud con lupa significantly contributed to the fight
against misinformation and health education during the pandemic. 44.7% of the re-
spondents indicated that the platform greatly helped combat misinformation, while
39.3% believed it did so to a moderate extent. Regarding the strategies used, such as
infographics and interviews, 38% fully agreed that these contributed to reducing mis-
information, while 37.3% agreed to some extent. Additionally, 40.7% thought the posts
were extremely useful for educating about health topics beyond COVID-19, while
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10.4% considered them minimally useful. Regarding the reliability of the information,
30.6% considered it highly reliable, and 43% deemed it reliable. Information strategies
on Instagram were key to reaching the audience. 32.8% of respondents stated they con-
sulted the posts weekly, while 25.7% did so occasionally. The most valued content was
“specific COVID-19 advice” (36.3%), followed by “general health news” (33.6%). Vis-
ual and narrative strategies, such as infographics and interviews, were effective accord-
ing to 38% of respondents who fully agreed with their impact, and 37.3% who agreed.
Additionally, 40.7% considered the content to be extremely useful for educating about
health in general. Regarding the users’ perception of health communication challenges,
efforts to counter misinformation through clear and reliable strategies stand out. 44.7%
of respondents admitted that Salud con lupa significantly contributed to this goal, while
39.3% said it would make it moderate. The introduction of available formats, such as
infographics and interviews, was the key to overcoming these challenges, where 38%
fully agreed and 37.3% agree to their effectiveness. Additionally, 40.7% of users reit-
erated the usefulness of the content for health education. The demographic analysis
shows that it mainly attracts a university audience (40.2%), with a majority in category
A (65.03%), indicating that its content reaches users with a high educational level, ca-
pable of understanding complex health issues. It also highlights the presence of indi-
viduals with technical training (34.6%, mostly in category B with 40.71%) and second-
ary education (24%, primarily in category A), which shows that the platform has man-
aged to reach a diverse audience. However, the low participation of groups D and E
suggests an opportunity to adapt the content and make it more accessible, thus expand-
ing its reach to less represented sectors (see Fig. 1).

@ 18-24

@ 2534
35-44

@ 4554

@ 5564

® 650mas

Fig. 1. Age group percentages.

Gender analysis shows that 53.8% of respondents are identified as men, while 46.2%
identified themselves as women. This indicates that the contents of the accounts reso-
nate slightly more with men. This difference could be due to the topics addressed being
more appealing to a male audience or reflecting differences in how men and women
engage with health information [3,10]. However, the significant presence of women
demonstrates that the content is valued by both genders, supporting the idea of inclusive
health communication.
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4.1  User preferences

A significant proportion of users (32.8%) consult weekly, especially from categories A
(39.1%) and B (40.6%). 25.7% visit occasionally (62.5% of them from category A),
and 22% consult daily, with categories A (38.2%), B (35.96%), and C (22.47%) stand-
ing out. This pattern indicates that users value the platform’s content as a reliable and
timely health source, though periodic consultation suggests an opportunity to
strengthen interaction through more consistent and dynamic content [7]. Content anal-
ysis shows that “specific COVID-19 advice” (36.3%) was the most appreciated, indi-
cating a strong preference for practical, crisis-driven information, especially in catego-
ries A (48.98%), B (31.97%), and C (16.33%). “General health news” (33.6%) in cate-
gories A (52.94%), B (30.88%), and C (10.29%), and “Expert interviews” (19.5%) in
categories A (36.71%), B (34.18%), and C (24.05%) reinforce the demand for compre-
hensive information and trusted perspectives from specialists [10,26]. The value at-
tributed to infographics (10.6%) in category A (41.86%), and B and C (each with
25.58%) suggests that visual tools are effective for quick and accessible communica-
tion. The majority of users (73.3%) shared Salud con lupa information with their net-
works, reflecting trust and perceived value in the content; however, 26.7% did not share
it, indicating that there is still a segment of the audience not motivated or convinced
enough to disseminate it. This behavior amplifies the platform’s reach, suggesting the
need to encourage user interaction and further strengthen its impact.

Credibility and Reliability of "Salud con Lupa"

Moderate Success (39.3%)

Ineffective (0.5%)

Significantly Helped (44.7%)
Reliable (43%)

Very Reliable (30.6%)

Fig. 2. Credibility and reliability of the account.

A high level of trust in the account was observed, with 43% of respondents consid-
ering the information reliable, particularly in categories A (52.30%) and B (32.76%).
Additionally, 30.6% rated it as highly reliable, with greater concentration in categories
A (38.71%), B (34.68%), and C (21.77%). This aligns with the principles of ethical
journalism, which emphasize transparency and public interest [36]. Salud con lupa’s
commitment to accuracy and truthfulness is evident, consistent with strategies to com-
bat misinformation, such as collaborating with health experts [10,31]. The majority of
respondents (44.7%) from categories A (45.3%) and B (32.6%) believe that Salud con
lupa played a key role in fighting misinformation about COVID-19, while another
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39.3% from categories A (50.31%), B (33.33%), and C (15.09%) recognize a moderate
impact. This highlights the platform’s effectiveness in a context where misinformation
posed a threat to public health. Only a small fraction of respondents (0.5%) considered
the platform ineffective, suggesting areas for continuous improvement in communica-
tion and the reach of its content.

4.2  Perception of misinformation mitigation

Perception of Misinformation Mitigation and User Satisfaction for “Salud con Lupa*”

Very Satisfied

41.7%

Neutral (Education)

80%

Agree (Education)

Neutral {Impact)

Strongly Agree (Impact)

0 20 40 60 80 100

Percentage (%)
Fig. 3. Perception of users regarding misinformation mitigation and satisfaction.

Effective strategies such as infographics and interviews with experts were well re-
ceived, with 38% of users in categories A (44.81%), B (31.82%), and C (19.48%) stat-
ing that they strongly agreed with their positive impact. This aligns with the findings of
Zhou et al. [8], who emphasize the importance of educational strategies in critical think-
ing and media literacy. On the other hand, 24.4% of users in categories A (40.4%), B
(33.3%), and C (20.2%) gave neutral responses, suggesting that the platform could
strengthen its communication about its data verification methods and its results in com-
bating misinformation. Users affirmed the platform’s usefulness for health education
beyond COVID-19, with over 80% of respondents agreeing on its effectiveness. This
demonstrates Salud con lupa’s capacity to be a long-term health resource, reinforcing
its value in public health education [16]. However, the 19.3% of neutral responses in-
dicates that there is room for improvement in user interaction and adapting content to
their needs. The platform also showed a high level of user satisfaction, with 41.7% of
users in categories A (44.38%) and B (37.28%) reporting being satisfied, and 34.6% in
categories A (47.86%), B (28.57%), and C (20.71%) indicating that they were very
satisfied, confirming the effectiveness of Salud con lupa as a reliable source of health
information. This contrasts with more general concerns about misinformation on social
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media [25]. The absence of significant negative comments further reinforces the plat-
form’s credibility, comparable to efforts in countries like Cuba, where structured strat-
egies have successfully combated misinformation [9].

5 Conclusion

The research on the journalistic strategies used by the Instagram account Salud con lupa
during the COVID-19 pandemic highlights key findings about the effectiveness of com-
munication on social media during health crises. One of the most relevant aspects of
the study is the impact of media literacy on the perception and use of health information.
It was identified that audiences with higher educational levels and data verification
skills are more likely to trust credible sources on social media. This underscores the
need for health journalism to adapt its strategies to different audience profiles, espe-
cially during times of crisis. Furthermore, Salud con lupa has managed to build a trust-
ing relationship with its followers, establishing itself as a reliable source of verified and
accurate information.

The strategic use of visual content, interviews with experts, and educational material
has enabled the platform to combat misinformation and mitigate the infodemic during
health emergencies. The positive impact of constant interaction with users is another
key factor. The willingness of followers to share the platform’s content demonstrates
the potential of social media to amplify reliable information and foster well-informed
communities. This behavior is crucial in contexts where misinformation poses risks to
public health.

Despite its strengths, the study also identifies ongoing challenges, including the need
to diversify content formats to engage older audiences and those with varying educa-
tional levels. Addressing this aspect is crucial to reducing inequalities and ensuring
equitable access to health information.

The study presents certain limitations, as the sample was focused on followers of a
specific account, which may limit the generalizability of the results. Additionally, the
cross-sectional survey design prevents the analysis of long-term trends in user interac-
tion and trust. For future research, it is recommended to expand the sample to include
other sources of health information and use longitudinal studies to gain a deeper under-
standing of changes in audience perception over time. Finally, Salud con lupa can ex-
pand its reach by diversifying its content strategies for different demographic groups
and fostering greater interaction with users. Maintaining continuous content evaluation
based on follower feedback will be key to maintaining trust and relevance in an ever-
evolving digital environment.
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