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Abstract. The study examines the role of YouTube film critics in developing
audiovisual competencies among university students. YouTube, one of the most
popular platforms globally, stands out for its informal yet emotionally engaging
educational content, facilitating learning and interaction between content creators
and consumers. Film critics on YouTube not only influence cinema attendance
and promote independent films but also serve as sources of inspiration and
technical knowledge for aspiring filmmakers. This study focuses on three
dimensions of audiovisual competencies: language, values and ideology, and
aesthetics. Qualitative research was conducted through interviews with students
from two Peruvian universities, highlighting how content from YouTubers such
as Zepfilms, Caja de Peliculas, and Fuera de Foco reinforces their audiovisual
knowledge and skills. The results show that these YouTubers function as
informal educators, enhancing students' theoretical and practical understanding
in areas such as photographic analysis, editing, and character and narrative
development. Moreover, YouTube appears as a key tool for complementing
formal learning and fostering creativity and inspiration among students. This
research underscores the importance of YouTube film critics in the audiovisual
educational process and their potential to influence young people's career
choices.
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1 Introduction

YouTube is positioned as one of the most popular digital platforms worldwide [1]. Its
variety of content has captured the attention of users interested in getting knowledge,
generating an informal learning space through the interaction between creators and
consumers [2][3]. This interaction favors the exchange of opinions, the generation of
affective bonds, and access to informal learning [3][4][5][6]. Cinematographic con-
tent on YouTube fulfills similar functions to traditional review pages, guiding the
viewer through evaluations and analyses [7]. This interest has driven a lot of creators
to reinvent themselves as filmmakers based on their connection with cinema [8].

Film critics have gained relevance by influencing attendance at movie theaters, as
well as in the promotion of independent films with less commercial visibility
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[9][10][11]. In the current digital environment, platforms like YouTube allow these
critics, both professionals and amateurs, to share their opinions, generating a collec-
tive thought that influences the decisions of other viewers [12][13][14][7]. On the
other hand, the development of audiovisual competencies implies technical mastery,
the creation and dissemination of messages, and the effective use of digital platforms
[15][16][17][18][19]. These competencies encompass dimensions such as language,
technology, production, ideology, audience, and aesthetics [15].

Film criticism generates a significant impact on viewers by issuing opinions about
audiovisual products [10] and fosters critical thinking that is built from the relation-
ship with images, even in nonexpert consumers [20][21]. Several studies confirm that
platforms like YouTube contribute to informal learning, especially in content related
to film culture, allowing the exchange of ideas and the expansion of knowledge
among users [22][23][24][25][7][26]. In this context, audio-visual competencies en-
compass both analytical and practical aspects [15], which include the handling of
technologies and digital platforms [27][16][17][18][19]. This research seeks to ex-
plore how YouTubers specializing in film criticism can influence the development of
these competencies, taking as a reference the dimensions proposed in the theoretical
framework: language, values and ideology, and aesthetics. To this end, the channels
Zepfilms, Caja de Peliculas, and Fuera de Foco will be analyzed through qualitative
interviews with students from two universities with economic differences.

1.1 Theoretical framework

Audiovisual competencies encompass dimensions such as language, technology, pro-
duction and programming, ideology and values, reception and audience, and the aes-
thetic dimension [15]. Those who have these competencies must know the audiovisu-
al market and adapt to the digital environment by developing new technological skills
[19][28].

This research specifically addresses the dimensions of language, values and ideol-
ogy, and aesthetics, due to their theoretical and analytical nature. The language di-
mension implies knowledge of audiovisual codes, enabling the sender to construct
comprehensible messages through the combination of images and sounds. The dimen-
sion of values and ideology addresses the audiovisual product as a reflection of trans-
formed ideas and realities, transmitting meanings based on the sender's perspective. In
some cases, it involves commitment to adapt to a need. For its part, the aesthetic di-
mension focuses on the valuation of artistic elements, such as the composition and
resolution of the image, allowing the viewer to identify visual trends and recognize
the creative value of the message [15][29][30][31]. These dimensions allow for a
deeper analysis of audiovisual content, highlighting both the form and the content of
the message being transmitted.

On the other hand, it is relevant to highlight the distinction between media compe-
tence and audiovisual competence. Although there is indeed a relationship in terms of
the dimensions covered by both competencies, media literacy adopts an approach
focused on the importance of interaction and the critical and responsible capacity for
the development of citizenship within communication, education, and culture. It in-
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volves mastery in both the interpretation and production of media or technological
messages [32][33][34]. In contrast, audiovisual literacy emphasizes the ability to in-
terpret and analyze audiovisual messages based on knowledge of audiovisual lan-
guage and the technologies used to pro-duce such messages, without focusing on civic
participation [15][33][19].

2 Method

A qualitative method with a phenomenological approach was employed, which allows
for an in-depth exploration of the participants' experiences regarding the development
of audiovisual competencies based on the content of film critic YouTubers such as
Zepfilms, Caja de Peliculas, and Fuera de Foco (Table 1). Language is considered the
primary tool in data collection [35], and this approach allows for a deep understand-
ing of individual experiences [36].

Interviews were conducted with 15 Audiovisual Communication students from the
Peruvian University of Applied Sciences (UPC) and the Private University of the
North (UPN), both located in Lima, Peru. The participants were between the fifth and
seventh academic cycles, an intermediate stage of their training, following general
education courses and prior to advanced courses where students are assumed to have a
more comprehensive understanding of audiovisual competencies.

The selection of these private universities responds to the fact that both offer the
Audiovisual Communication program and present a socioeconomic contrast: UPC has
tuition aimed at students from a more sophisticated socioeconomic level, who have
access to premium services or products, whereas UPN offers a more accessible alter-
native for students with moderate consumption patterns and stable but limited in-
comes (Table 2). Additionally, private universities were chosen considering the dif-
ference in academic preparation compared to students from public universities, who
typically undergo a more rigorous pre-university preparation, leading to a more de-
veloped critical thinking capacity.

The questions were organized around three dimensions of audiovisual competen-
cies [15]: language, values and ideology, and aesthetics. General and closing ques-
tions were also included to contextualize the participants and broaden the analysis for
future research.

To ensure the validity of the instrument, two types of validation were conducted:
field validation and expert validation. In the field validation, a pilot test was conduct-
ed to verify the clarity and relevance of the structured questions, the results of which
confirmed their effectiveness in showing the role of film critic YouTubers as a com-
plement in the learning of audiovisual competencies. Some questions were adjusted
due to repetition in the answers. Likewise, a communications expert reviewed the
instrument and found that the questions met the criteria of sufficiency, clarity, coher-
ence, and relevance, considering their right application within the research approach.

For recruitment, separate forms were developed for each university (UPC and
UPN) to register interested students. Once registered, they were contacted via instant
messaging with detailed information about the project and the interview process, re-
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questing their consent and coordinating a date according to their availability. The
interviews were virtual, conducted through Zoom and Google Meet, and recorded
using the “Record meeting” and the “OBS” program after obtaining the participant's
informed consent. These interviews, with an average duration of 25 minutes, were
conducted between April and July 2024 and were transcribed verbatim using the Pin-
point platform. A total of 15 students participated, and Table 3 presents the data for
each university, where a higher female participation in UPC and a greater diversity of
gender and academic cycles in UPN can be observed. Additionally, each interview-
ee’s areas of interest in the audiovisual world and their favorite YouTube content are
highlighted.

Table 1. Compilation of YouTubers whose channels discuss films and/or cinema.

Channel Country  N°Sub- N°Videos Average Average  Average
scribers Views Likes Comments

Cinesmero Peru 118k 388 40 k 85k 1044
SensaCine Spain 444k 886 435k 16 k 1250
Fuera de Foco Mexico  1.2m 1.7k 718k 34k 3687
Fatty Martin Spain 144 k 593 199 k 12k 437
FilmsPlay Mexico 374k 167 530k 25k 2073
Caja de Peliculas Mexico L.12m 967 797k 50k 4055
Cinexplicacion Spain 106 k 163 72 k 55k 526

Tus anélisis de cine ~ Argentina 341k 109 1M 32k 1062
Zepfilms Argentina 1.96M 991 556 k 28k 1498
Camara en Mano Argentina 369 k 796 138k 7.6k 330

Table 2. Compilation of universities that offer the Audiovisual Communication major.

Universities Province Management Major — Major — Audio- ~ Monthly Tuition
Communica-  visual Fee
tion
Pontificia Universidad Catodlica Private Yes No
Li 2270 - 4400
del Perti (PUCP) 1ma
Universidad Auténoma del Peri  Lima Private Yes No 3000
Universidad Cientifica del Sur ~ Lima Private Yes No 1605 - 3375
Universidad de Ciencias y Artes . Private Yes 5600
o . Lima Yes
de América Latina (UCAL)
Universidad de Ciencias y Hu- . Private Yes 470 -720
. Lima No
manidades
Universidad de Lima Lima Private Yes No 1720 - 3200
Universidad de San Martin de . Private Yes 819 - 1600
Lima No

Porres (USMP)
Universidad ESAN Lima Private Yes No 1700 - 3400
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Universidad Femenina del Sa- . Private Yes 780 - 2800
, Lima No
grado Corazon
Universidad Jaime Bausate y . Private Yes 750 - 850
Lima No
Meza
Universidad Nacional Mayor de . Public Yes Publica
Lima No
San Marcos (UNMSM)
Universidad Peruana de Cien- . Private Yes 2000 - 4100
. ) Lima Yes
cias Aplicadas (UPC)
Universidad Peruana Union Lima Private Yes No 5415 - 7410
Universidad Privada del Norte Lima Private Yes Yes 450 - 832
(UPN)
Universidad Privada San Juan . Private Yes 561 -2590
. Lima No
Bautista
Universidad San Ignacio de . Private Yes 999 - 1800
Lima No
Loyola (USIL)
Universidad Tecnolégica del Lima Private Yes No 325-890
Perti (UTP)

Table 3. Data of the participants from UPC and UPN

Interviewee Age Gender University Semester Area of Interestin  Favorite Content on YouTube

Audiovisual
. Male UPC 5 Screenwriting and  Behind the scenes of films and

Interviewee 1 19 L .
Art Direction psychology topics

Interviewee 2 20 Female UPC 7 Art Direction Entertainment

. Female UPC Directing and Entertainment and Tutorials

Interviewee 3 23 7 .
Production

Interviewee 4 20 Female UPC 5 Editing and Graph- Enterta}nment and Audiovisual
ic Design Education

Interviewee 5 20 Male UPC 6 Directing and Film Reviews and Travel Blogs
Photography

Interviewee 6 18 Female UPC 5 Photography Music and Film Trailers

Interviewee 7 22 Male UPC 7 Cinematography Audiovisual Education

F 1 P iti E i

Interviewee 8 2 emale  UPC 7 Screenwrltlr}g and ntertainment
Postproduction

Interviewee 9 19 Female UPC 5 Photography Free Courses on YouTube

Interviewee 10 21 Female UPC 7 Photography Entertainment

Interviewee 11 21 Female = UPN 6 Editing Film Review

Mal PN Phot h Audiovisual Ei ti

Interviewee 12 19 ale U 5 (‘J‘ograp yy udiovisual Education
Editing

Interviewee 13 22 Male UPN 7 Photography Gameplays and Tutorials

Interviewee 14 21 Male UPN 5 Filmmaking Entertainment and Education

Interviewee 15 22 Female  UPN 7 Art Direction Entertainment
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3 Results

The results obtained from the interviews are presented below, organized according to
the dimensions of audiovisual competence: language, values and ideology, and aes-
thetics [15]. The responses reveal the influence of YouTubers on the development of
this competence, distinguishing between those proposed in this research (Zepfilms,
Caja de Peliculas, and Fuera de Foco) and others mentioned spontaneously. Although
the majority knew the former, several stated that they did not actively follow them: "I
don't frequently follow the channel... I've seen it or heard of it... but I haven't paid
attention to it" (Interviewee 4, UPC). In contrast, they showed greater affinity for
other creators such as Te lo resumo asi nomas, Farid Dieck, or Cinesmero, who were
not part of the initial analysis: "...a guy I first saw on TikTok... Farid Dieck..." (Inter-
viewee 15, UPN); "...I think one of the best known might be this Te lo resumo..."
(Interviewee 10, UPC). This point marked the beginning to delve into the practices
and preferences related to the use of YouTube among students from UPC and UPN.

3.1 Contribution of YouTube to the Analysis of the Language Dimension of
Audiovisual Competence

In terms of photographic analysis, students from both universities acknowledge the
contribution of film critic YouTubers. At UPC, they mention elements such as fram-
ing and the narrative use of the camera, although they do not always pay close atten-
tion to these aspects. “Every time I watch a movie, even unconsciously, I end up ana-
lyzing that” (Interviewee 10, UPC). At UPN, students emphasize that such content
reinforces previous learning. “They explained the composition of shots... the use of
lighting and spotlights” (Interviewee 13, UPN).

About sound analysis, it is recognized as a relevant element, although one that is
not widely explored. At UPC, students mention general observations without depth.
“That part lacks a bit more analysis” (Interviewee 1, UPC). At UPN, some interview-
ees discover its value through specialized content. “Yes, on Sensacine they talked
about the Harry Potter soundtrack... That really caught my interest... how magic can
sound” (Interviewee 15, UPN).

In terms of editing, students from both universities associate it with technical learn-
ing, whether through tutorials or editing examples. At UPC, some relate this content
to their academic experiences. “I had to consume a lot of YouTube content to manage
it properly” (Interviewee 6, UPC). At UPN, students highlight videos that help shape
their opinions. “That video... helped me a lot” (Interviewee 11, UPN).

About historical references, UPC students value how YouTubers connect con-
temporary cinema with classical works, which broadens their creativity. “There’s a lot
of content you can use as reference” (Interviewee 3, UPC). At UPN, this topic was
less often mentioned, although some students acknowledged the importance of know-
ing cinema’s origins. “Everything’s already been created, everything comes from
before” (Interviewee 4, UPC).
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3.2 The contribution of YouTubers to the dimension of values and ideas in
films

Students from both universities acknowledge that the psychological analysis of char-
acters conducted by YouTubers helps them understand character motivations and
create more realistic figures. At UPC, they emphasize how this content allows them to
identify stereotypes, particularly in LGTBIQ+ representations. “They’ve talked about
how there are many mainstream films where the gay char-acter... doesn’t have much
visibility or is very stereotyped” (Interviewee 4, UPC). At UPN, the diversity of per-
spectives is valued to broaden their own analysis. “She might have a different idea...
and that helps me analyze the character further” (Interviewee 11, UPN).

In the testimonies from UPC, students reflect on how cinema portrays both fiction
and aspects of reality, a perspective reinforced by the analyses of YouTu-bers. “Cin-
ema can be a reflection of society... whether decadent or romanticized” (Interviewee
5, UPC). Similarly, UPN students highlight how these analyses allow them to connect
films with social issues. “It closely resembled life or the present... and how cruel it
can really be” (Interviewee 11, UPN).

Finally, interviewees from both universities express that the critical commentary
from YouTubers helps them build a more analytical view of the messages present in
audiovisual content. At UPC, they appreciate the opportunity to contrast ideas.
“That’s when I realize how wrong I am or how different their perspective is” (Inter-
viewee 6, UPC). At UPN, some value the final reflections shared by certain creators.
“Farid Dieck... always tries in each film... to find the message” (Interviewee 14,
UPN).

3.3  The impact of aesthetic analysis of YouTube creators on the perception of
the aesthetic dimension

At both universities, interviewees mention that YouTubers motivate them to consider
aesthetic aspects that enhance visual storytelling, often complementing these insights
with references met on other social media platforms. At UPN, some students highlight
those certain channels sparked their interest in visual topics beyond what they had
learned in class. “She opened my eyes a bit more to explore those topics” (Interview-
ee 11, UPN).

At UPC, students emphasize the connection between the aesthetic analyses provid-
ed by YouTubers and their own process of building a visual identity, as well as the
inspiration for their personal projects. “It helped... me build my own aesthetic and
also to give more importance to how these directors... maintain their visual style”
(Interviewee 8, UPC). Additionally, some interviewees recognize the value of the
artistic references mentioned by YouTubers, which lead them to see visual elements
more closely. “They often talk about certain paintings or specific artists... that makes
me very meticulous” (Interviewee 2, UPC). They also highlight how creative
YouTube videos, incorporating elements like memes or popular resources, can inspire
them directly. “That kind of video really helps me make connections... and say, well,
here’s this, I can take it and make something creative” (Interviewee 4, UPC).
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3.4  Using digital platforms to develop technical skills

Students from both universities highlight that YouTube helps them learn technical
aspects such as camera use, editing, and visual storytelling. They point out the useful-
ness of tutorials on photography, editing in Premiere, and cinematographic style. “It
helps a lot... there are hour-long videos explaining how to use Premiere” (Interviewee
6, UPC). “I watch tutorials or informative videos about photography or cinemato-
graphic style” (Interviewee 13, UPN).

They also mention other platforms like Instagram, where they find reels on art di-
rection or lighting. “I’ve seen that kind of content... how The Wizard of Oz was pro-
duced” (Interviewee 14, UPN). At UPC, they also follow creators who explain visual
techniques using household objects. “It’s like an unboxing... they give you ideas on
how to light things using the most basic materials” (Interviewee 3, UPC).

3.5 The formative role of YouTube in consolidating professional interest

At UPN, some students find YouTube to play a decisive role in their choice of career,
as certain channels sparked their interest in films and film analysis. “They kept me
hooked on movies... and on my desire to create a good audiovisual project” (Inter-
viewee 11, UPN). Others use it to reinforce what they’ve learned. “I always try to
reinforce what I’ve learned at university by watching additional content” (Interviewee
12, UPN). At UPC, some students mention that they dis-covered or reaffirmed their
vocation through the content of specialized channels. “That’s where my passion for
studying audiovisuals was born... I wouldn’t be in this major without it” (Interviewee
2, UPC). “The role of these channels was strong... I’'m still learning from them” (In-
terviewee 9, UPC).

4 Discussion

As evidenced in the results, some interviewees stated that they do not actively follow
the YouTubers selected for the study, despite their reach and popularity. Instead, they
follow other creators whose videos align more closely with their personal interests,
such as those who produce film summaries, character analyses, or discuss cinema
from alternative perspectives. On one hand, this reveals a tension between selection
criteria based on popularity and the actual content consumed by the chosen sample.
On the other hand, it reinforces the use of YouTube as a platform for sharing opinions
and relevant information based on specific interests [22][26].

The results show that within the audiovisual language dimension, students find rel-
evant contributions from film critic YouTubers, especially in photographic analysis
and, to a lesser extent, in editing and montage—areas often complemented by tech-
nical tutorials. This supports the findings of previous studies that state YouTube is an
educational space that combines entertainment with knowledge acquisition [24][25].
About sound, although students acknowledge its narrative relevance, they perceive
that film critics on the platform do not delve deeply into this aspect, which aligns with
findings that identify a lack of specialized content in this area [19]. Likewise, students
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value content that encourages critical analysis [20], highlighting that a deep interpre-
tation of audiovisual messages allows for the detection of coherence and inconsisten-
cies. This formative process is also enhanced when YouTubers incorporate historical
references, consistent with research emphasizing the importance of cultural
knowledge in exercising audiovisual critique [37].

In relation to the values and ideology dimension, the interviewees highlight how
psychological analysis of characters enables them to identify stereotypes and under-
stand the underlying motivations in the narrative. This relates to the view that audio-
visual competence involves recognizing ideologies present in characters [15]. Addi-
tionally, students mention that YouTubers address the relationship between reality
and fiction and offer reflections on the social mirror present in films, which is con-
sistent with research that points out audiovisual production can incorporate social
commitment and symbolic value [30][31]. Furthermore, it is noted that these digital
creators, though not necessarily aca-demic experts, foster critical thinking among
their audiences, supporting arguments about the influence of audiovisual messages on
opinion formation [20][21]. This role is perceived as formative in the development of
analytical and evaluative skills among audiovisual communication students.

On the other hand, the aesthetic dimension was highlighted by interviewees, who
recognized that YouTubers provide visual and conceptual references to understand art
direction and apply aesthetic criteria in their own projects. This finding is in line with
studies that underscore the need for aesthetic knowledge when consuming audiovisual
content [21][30]. Moreover, students acknowledge that the audiovisual products cre-
ated by these content creators serve as a source of inspiration, stimulating creativity,
emphasizing the educational value of YouTube in the development of creative compe-
tencies [38][39].

Finally, YouTube is recognized as a key tool both in career choice and in the im-
provement of technical skills, reinforcing what has been noted about its impact on
autonomous learning [40]. This also aligns with findings that highlight the value of
digital communities in generating bonds and shared interests around cinema, whether
users belong to a formal community or not [12][14].

5 Conclusions

The findings of this study, based on a specific sample of Audiovisual Communication
students from two private universities in Lima, suggest that certain YouTubers who
focus on film criticism and technical content may play a role as disseminators who
indirectly support the development of audiovisual competencies. The interviewed
students indicated that they turn to this platform as a complement to their academic
learning, finding in these digital creators an accessible, dynamic, and ongoing source
of information. They value content related to photography, narrative, and technical
analysis as resources that reinforce their understanding of audiovisual language.

The results also show that some students particularly appreciate content ad-
dressing ideological and psychological aspects within films, such as the representation
of stereotypes, character analysis, or the relationship between fiction and reality.
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These contributions may encourage critical thinking, insofar as the interpretations
provided by YouTubers allow students to broaden their perspective on audiovisual
content. Regarding the aesthetic dimension, their influence is perceived in both the
appreciation of visual art and the motivation to create. Some interviewees stated that
this type of content directly inspires them in the development of their personal pro-
jects.

From a methodological standpoint, the interview guide enabled the collection of
meaningful experiences regarding how students perceive the usefulness of YouTube
in their audiovisual education. However, the process presented challenges, such as
keeping the responses within the thematic scope and contacting participants from both
universities. In addition, category saturation was reached by Interviewee 15, as their
responses repeatedly reflected the perceived contributions of YouTubers in the evalu-
ated dimensions.

Based on this sample, possible trends were identified regarding the impact of
YouTube on vocational choice, technical learning, and creativity within the audiovis-
ual field. The results provide inputs for future research seeking to deepen the under-
standing of this influence. The complementary role of other social media platforms
was also identified, as they offer useful content for the development of competencies
in audiovisual communication. In this sense, it is suggested to explore how YouTube
content inspires people to achieve goals, professionalize in specific areas, or even
shape their life projects.

Acknowledgement. To the Research Directorate of the Peruvian University of Ap-
plied Sciences for the support provided for the completion of this research project
through the UPC-EXPOST-2025-1 incentive.
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