
Perceptions of Personal Development in Peruvian 

Videopodcasts among Youth Audiences 

Mellany Gizeh Davila-Noronha1 , Lorena Teresa Espinoza-Robles*2

and  Oscar Alfredo Aybar-Cabezudo3

1 2 Universidad Peruana de Ciencias Aplicadas, Lima 15023, Peru 
3 Pontifical Catholic University of Peru, Lima, 15088, Peru; 

Universidad de Navarra, Pamplona, 31009, Spain  

pcavles@upc.edu.pe*, oscar.aybar@pucp.pe 

Abstract. As an audiovisual format, the videopodcast has emerged as a relevant 

narrative medium among young audiences, combining visual language, personal 

testimonies, and emotionally resonant storytelling. This article analyzes how 

youth empowerment is promoted among young audiences through Peruvian 

interview videopodcast Desahuevate, hosted by influencer Daniela Delluchi. 

This podcast was selected for its focus on youth-oriented personal development 

and the second season was selected for its visual transition from audio to video, 

coinciding with the rising popularity of videopodcasts in Peru’s digital scenario. 

In its second season, the show adopts an interview structure, featuring young 

public figures from Peru who share personal experiences, emotions, and career 

paths. Adopting an interpretive paradigm with a qualitative approach, a digital 

ethnography was designed including content analysis of three episodes and in-

depth interviews with three young listeners. The analytical framework was 

organized around three categories: narrative, audience interactions, and audience 

insights. 

Findings indicate that the podcast’s intimate storytelling, youth-oriented 

visual aesthetics, and the host’s empathetic approach construct a symbolic space 

of trust, in which shared narratives contribute to personal experience re-

signification. Moreover, social media interactions, especially on YouTube and 

TikTok, reinforce a sense of digital community, encouraging users to share their 

own stories and engage with the content actively. Key insights revealed include 

a renewed perspective on one’s own lived experiences, as well as a perceived 

need to embark on processes of self-discovery in order to face future challenges 

with greater resilience. The study concludes that Desahuevate functions not only 

as entertainment but also as a tool for emotional reflection, identity construction, 

and symbolic support among Peruvian youth within digital media cultures. 
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1 Introduction 

The podcast as an audiovisual format has gained increasing relevance in recent years 

due to its adaptability to diverse purposes and its evolution from traditional radio [1]. 

In 2023, over 400 million people worldwide listened to podcasts, with approximately 

22% of users aged 16 to 34 doing so on a weekly basis [2]. This growth is largely 

driven by young people's preferences for platforms such as YouTube and social media 

[3, 4], which have reshaped their consumption habits, facilitated access to infor-

mation, and contributed to the development of skills linked to youth empowerment 

[5].  

1.1 From Audio to Video: The Evolution of Podcast 

Initially conceived as an audio file accessible online and playable at any time from a 

range of digital devices [6], the podcast has evolved alongside the rise of platforms 

such as Spotify, YouTube, and Amazon Music, which now serve as its primary [7, 8]. 

By 2024, YouTube had become the most used platform for accessing audio content in 

Peru, with 68% of users in urban areas nationwide preferring it over Spotify [9]. This 

shift has prompted platforms like Spotify and Apple to incorporate video formats into 

their podcast offerings [10]. While podcasts initially gained traction among millenni-

als, younger audiences (Gen Z) have shown growing interest, especially in content 

that includes visual elements [3]. Videopodcasts cater to this demand for more dy-

namic and visually engaging formats that offer a more immersive experience than 

traditional audio [11, 12], as visual processing occurs more rapidly and fosters strong-

er cognitive connections in the audience [13].  

1.2 Emotional Connection in Digital Narrative Formats 

Visual storytelling strengthens emotional connection by making visible the expres-

sions, voice, and body language of those narrating their stories, thereby conveying 

authenticity and intimacy [14]. These formats have sparked increased interest among 

young audiences in personal narratives, as the combination of images, text, and audio 

enhances identification with the content [15]. When stories are emotionally structured 

and based on real experiences, brain regions related to empathy are activated, allow-

ing the audience to emotionally engage with others' lived experiences [16]. 

In a study with female cancer survivors, participants shared their stories through 

personal video diaries, eliciting emotional responses and a sense of closeness among 

viewers [14]. Furthermore, elements such as set design, including color, lighting, and 

atmosphere, enhance the storytelling and evoke more intense emotional reactions 

[17]. These aspects, combined with dynamic camera framing, body language, and 

spontaneous conversation, deepen the narrative and strengthen the emotional bond 

with the audience [11, 18, 19]. 
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1.3 Young Audiences Perceptions Towards Figures Featured in Interview 

Podcasts  

Users are drawn to creators with whom they can identify and who represent influen-

tial media figures [20], as these creators evoke feelings of companionship and emo-

tional connection, and can influence specific behaviors [21, 22]. Adolescents often 

view influencers as role models, imitate their appearance, and experience anxiety 

about staying constantly connected, particularly on platforms like YouTube and In-

stagram [23].  

For this reason, conversational or interview-style videopodcasts foster higher levels 

of interaction by simulating a friendly gathering, where a sense of intimacy, relaxed 

tone, spontaneous language, and visible facial expressions are highly valued [12, 24]. 

Moreover, the inclusion of prominent guests and trending topics is essential to attract-

ing mass viewership in interview-based videopodcasts, as it enhances audience en-

gagement through comments, likes, and views, leading to identification and debate 

among viewers [25]. In this way, creators build active communities through these 

interactions and direct communication with their audience [26, 27]. 

1.4 Podcast as a Tool for Personal Development in Young People 

Social media platforms offer content that responds to the affective, social, and identi-

ty-related needs of young people, becoming spaces where they construct both identity 

and social relationships [28, 29]. Personal development podcasts have a positive in-

fluence by promoting emotional reflection, self-awareness, and growth strategies 

through their empathetic and accessible narratives [30]. For instance, the podcast 

Senja Bersuara emphasizes in one episode the importance of self-forgiveness as a 

foundation for emotional well-being, helping transform mistakes into learning experi-

ences without lingering guilt [31].  

Similarly, the feminist podcast Olhares Podcast fosters personal development 

among its listeners by encouraging self-knowledge, prompting reflection on everyday 

life, and supporting the construction of critical awareness through personal storytell-

ing [32]. In the Brazilian context, podcasts also serve as tools to democratize access to 

educational content and promote student agency, enabling young listeners to take an 

active role in the production and consumption of knowledge [33].  

2 Methodology 

This article presents a study framed within the interpretive paradigm [34] and adopts a 

qualitative approach [35]. A digital ethnography was designed [36] in order to analyze 

how youth empowerment is promoted among young audiences through Peruvian in-

terview videopodcast Desahuevate [37] (see Table 1).  
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Table 1. Technical sheet of videopodcast Desahuevate (second season). 

Item Description 

Name Desahuevate Podcast 

Social Media Platforms YouTube @desahuevatepodcast / 
Spotify “Desahuevate” @danidelucchi” / 

Apple Music “Desahuevate” @danidelucchi” 
Released 2024 

Frecuency Weekly 

Length 60 minutes 
Host Daniella Delucchi 

Producer Daniella Delucchi 
Format Interview Videopodcast  

Genre by topic Personal Development 

Country Peru 
Language Spanish 

Target Audience Teens and Young Adults 

The study focuses on the videopodcast because it is a format that has gained global 

popularity for its ability to create more intimate and approachable spaces through a 

spontaneous conversational style. The most prevalent genres on Youtube include 

informational, educational, and entertainment content, while the most widely adopted 

formats are interviews, monologues, and conversational dialogues. Notable examples 

such as Joe Rogan Experience [39] in the United States and The Wild Project [40] in 

Spain have become key references in the interview-style videopodcast format, featur-

ing diverse guests and exploring personal, social, or current issues through a reflective 

and unscripted approach. 

In the Peruvian context, similar initiatives have emerged, including the now-

concluded videopodcast La Lengua, hosted by well-known actor Jesus Alzamora [41], 

the videopodcast Magaly Medina El podcast, by influential TV journalist Magaly 

Medina [42]. Both productions are centered on interviews with public figures and 

have achieved audience reach through the media visibility of their hosts.  

However, in Peru, there is a growing interest in entertainment-focused videopod-

casts that move beyond traditional structures. The most prominent example is 

Hablando Huevadas [43], has achieved international success with a casual, conversa-

tional podcast among friends that became into a live entertainment show with audi-

ence participation. Similarly, podcast platforms such as La Roro Network [44] and 

Todo Good [45] have emerged, offering various live-streamed videopodcast programs 

on YouTube, which have quickly become among the most popular in the country. 

Besides, there has also been a notable increase in the consumption of videopod-

casts focused on personal development in Latin America. There have been successful 

podcasts in the region such as Se Regalan Dudas [46] (Mexico) and Psicología al 

Desnudo [47] (Argentina). This trend, along with accessible production tools and 

widespread use of digital platforms, has facilitated the rise of independent projects 

aimed particularly at young audiences. In Peru, Estás Rica Podcast [48] stands out for 

its focus on self-love and personal growth, establishing itself as a reference within this 

genre. 
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In this context, Desahuevate emerged during the pandemic as an audio podcast 

centered on personal development and later transitioned into a videopodcast format 

while preserving its reflective nature. This podcast was selected for its focus on 

youth-oriented personal development, sharing experiences and life trajectories that 

may positively influence individual growth. Hosted by influencer Daniella Delucchi 

[38], a young content creator who gained initial visibility on TikTok and later solidi-

fied her presence on social media before launching her independent program. 

The second season was selected due to its incorporation of visual elements into the 

episodes, marking a transition from a purely audio-based podcast to a videopodcast, 

precisely within a context in which videopodcasts are gaining increasing prominence 

in audience audiovisual consumption preferences. In its second season, the show 

adopts an interview structure, featuring young public figures from Peru who share 

personal experiences, emotions, and career paths. Unlike entertainment-driven pro-

ductions, Desahuevate offers an intimate space where guests can express aspects of 

their identity that go beyond their public personas on social media, which justifies its 

selection as the subject of this study. 

Two techniques were employed: a content analysis guide [49] applied to three epi-

sodes from the podcast’s second season published on YouTube, and semi-structured 

interviews with three listeners. Both instruments are structured around three catego-

ries of analysis: narrative, audience interactions, and audience insights. The narrative 

category explores the construction of the influencer, her actions, and her context; the 

audience interactions category examines digital engagement as an indicator of recep-

tion and impact; and the audience insights category focuses on viewers' motivations 

and identification processes, where dynamics of youth empowerment emerge.  

Episode selection was based on popularity, measured by the number of views (see 

Table 2). Interview participants were chosen through purposive sampling, targeting 

users who visibly engaged with the podcast on YouTube, Instagram, and TikTok. 

Invitations were sent via private messages, and the final sample included those who 

agreed to participate voluntarily (see Table 3). 

Table 2. Selected episodes from YouTube channel Desahuevate Podcast. 

Episode Guest Released Occupation Views (*) Likes (*) 

V1 [50] @AdrianaCamposSalazar 29.02.24 Actress  42K 1.6K 

V2 [51] @AleMorey 04.01.24 Dancer 12K 792 

V3 [52] @Lizethvlogs 14.03.24 Student 8.1K 560 

*Data collection up to march 2025. 

Table 3. Audience profiles from Desahuevate Podcast. 

Code Gender Age City/Country Occupation 

E1 Feminine 20 Lima, Peru University Student 

E2 Feminine 17 Lima, Peru University Student 

E3 Feminine 26 Lima, Peru Graphic Designer 



- Overcoming Internal Conflicts

- Establishing Boundaries and Emotional Rest
- Criticism on Social Media
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2.1 Ethical Considerations 

The interviewees provided their informed consent. Their personal data and the infor-

mation shared were handled with strict confidentiality, and participants were anony-

mized using alphanumeric codes. 

3 Results and Discussion 

3.1 Youth Closeness and Emotional Connection Strategies in the 

Videopodcast 

The analysis of Desahuevate episodes reveals the construction of a youthful and em-

pathetic figure through the narrative style of podcaster Daniella Delucchi. Visually, 

she conveys a relaxed persona through casual clothing, natural makeup, and open, 

spontaneous body language, reinforcing a sense of trust and comfort for both guests 

and audience. On a psychological level, her attentive and sensitive demeanor creates a 

space for emotional validation, as seen in V2, where she supports a guest during a 

vulnerable moment. Socially, her relationship with guests is grounded in warmth and 

equality, enabling spontaneous and in-depth storytelling (see Table 4). 

Table 4. Central and specific themes in the episodes of Desahuevate. 

Episode Central Theme Specific Themes 

V1 
Career Path and 
Pressure in the Artis-

- Social Expectations and Professional Performance
- Challenges of Balancing Art and Academic Studies

tic Environment 
Emotional Recon-

- Uncertainty About Entering the Music Industry
- Self-Esteem and Emotional Expression 

V2 nection and the Heal-

ing Process 
Digital Resilience 

V3 
and Education as a 
Driver of Change 

- Vocational Choice
- Digital Validation vs. Authenticity 

- Education as a Tool for Personal Transformation

In V2, pre-existing trust facilitated a fluid conversation on self-esteem and emo-

tional healing. These narratives promote youth identification [13, 15], as real-life 

experiences elicit empathy and emotional connection, allowing the audience to under-

stand and emotionally engage with what is being shared [16]. 

The episodes also follow a structure that moves from light-hearted topics to more 

introspective discussions, where guests reflect on their personal journeys, guided 

throughout the process by the podcaster, as demonstrated in V3 (see Table 5). In all 

cases, she maintains eye contact, offers supportive comments, and uses receptive 

body language, as seen in V1. These strategies strengthen the bond with the guests 

and model empathetic communication, which elicits strong emotional responses from 

the audience [14]. 



 

to fulfill." 
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Table 5. The podcaster's assessment of the interviewees' life stories. 

Episode Quotes 
V1 "A lot of things that you love doing, but at the same time, you have responsibilities

V2 "This episode has been about living and connecting with you. Not having such a

rigid life anymore, perhaps, and seeing how you've flowed so much and grown so
much, I’m so proud of you." 

V3 "After this whole conversation, I feel so proud of you, not only for who you are

now but also for how much you’ve grown." 

The physical setting of the videopodcast plays a fundamental role in creating an 

atmosphere of trust and warmth. Elements such as purple tones, warm lighting, cush-

ions, plants, and Polaroid photos of past guests help construct a symbolic space re-

sembling a youth bedroom, which enhances the sense of intimacy and intensifies the 

emotional weight of the narratives [17]. 

3.2 Digital Participation and Community Building Around the Podcast 

On the digital front, Daniela encourages audience engagement by posing questions at 

the end of each episode and occasionally responding to comments on YouTube vide-

os, although her level of interaction varies across episodes. Interviewees emphasized 

the use of reels and TikToks as effective strategies for stimulating interaction and 

generating anticipation around the content (E1, E3).  

Although the interviewed listeners have not engaged directly with other audience 

members, they recognize the potential of these platforms for community building. As 

E2 notes, “inviting followers to share their own stories creates closeness and identifi-

cation.” 

Furthermore, interactions in the comments section reveal that listeners do not con-

sume the episodes passively. Instead, they actively contribute by sharing personal 

experiences or highlighting meaningful moments [25]. This dynamic fosters a digital 

community that promotes collective reflection, encourages youth agency, and sup-

ports critical engagement in the digital space [33]. 

3.3  Processes of Identification and Personal Reflection in the Youth Audience 

From the perspective of its audience, Desahuevate is perceived not only as a source of 

entertainment but also as a space for personal reflection. The interviewees reported 

that the podcast content prompted them to reconsider their own experiences, growth 

processes, and perspectives on personal achievements and challenges (see Table 6), 

indicating a shift in how they interpret their own lives through the narratives of others 

[16]. At a motivational level, many initially tuned in out of curiosity or because they 

followed the podcaster on social media, but they continued listening due to the inspir-

ing messages that help them embrace their individual journeys. 



"It helped me learn a bit more about people whose life stories I might not 

have known." 
"It makes my life process not feel as catastrophic, but rather these stories 

help me improve and reflect." 
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Table 6. Perceptions of the host's attitude and emotional reactions of the listeners. 

Interviewee Emotional Reactions 
E1 "The fact that such issues are addressed in the podcast makes the audience, 

in addition to forming an opinion, also empathize." 
E2 

E3 

Although not all stories are perceived as equally meaningful, interviewees appreci-

ate the value of real-life experiences for fostering empathy, as well as promoting self-

awareness and reflection on personal identity and life trajectories [32]. In this sense, 

the videopodcast extends beyond entertainment to become a tool for emotional valida-

tion and the symbolic construction of community among young people facing similar 

challenges, encouraging self-compassion, resilience, and introspection [28, 29]. How-

ever, its emphasis on individual effort and the homogeneity of guests tends to obscure 

structural inequalities and limits the diversity of perspectives on empowerment. 

4 Conclusions 

The analysis reveals that the videopodcast Desahuevate constructs an intimate, empa-

thetic narrative grounded in peer dialogue, which allows young audiences to see 

themselves reflected and to identify with relatable figures. The podcaster serves as an 

emotional mediator who, through closeness and perceived equality, facilitates narra-

tives that encourage personal reflection and foster a symbolic space of safety and 

representation. In turn, interactions on digital platforms contribute to the formation of 

symbolic communities by enabling audiences to express and share their own experi-

ences, even if direct interpersonal connections are not yet common. This reveals the 

potential of videopodcasts to function not only as entertainment but also as tools for 

emotional support and personal growth.  

The podcast promotes a form of empowerment that, while not framed within an 

explicitly activist discourse, motivates the audience to reframe their personal experi-

ences. The shared narratives enable an introspective reading that validates individual 

paths within a context shaped by social expectations. Nevertheless, a key limitation 

lies in the lack of diversity among guest profiles. 

This study contributes to the field of digital communication and the analysis of 

youth narratives by showing that videopodcasts can serve as spaces for emotional 

support, identity construction, and youth engagement. However, their broader impact 

will depend on the inclusion of diverse voices and critical reflection on the social 

contexts from which they emerge. Future research is encouraged to explore audience 

reception, particularly in the Latin American context, and how these publics construct 

identity dynamics in relation to such content. 
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