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Abstract. This research examines the roles of Harry Potter fans in Peru,
Colombia, and Bolivia within the participatory transmedia ecosystem of the
Harry Potter universe. Using qualitative methodology, thematic analysis of 22
semi-structured interviews revealed three key findings: (1) Creative/informative
roles expand the fictional world and initiate new participants while influencing
observational fans' discursive engagement; (2) Recreational roles drive cultural
sustainability through expansion, re-creation, and redistribution of media
products; (3) Andean communities exhibit distinct hierarchical engagement
where recreational fans orchestrate communal practices despite limited industry
recognition. Crucially, while creative roles maintain social media visibility,
recreational actors serve as primary agents of cultural continuity through co-
creation and gift economy dynamics. The study advances Global South
perspectives in fandom scholarship, demonstrating how resource-constrained
communities develop unique participatory frameworks that challenge Anglo-
centric models of fan engagement.

Keywords: fandom studies, fan roles, social networks, transmedia,
participatory culture.

1 Introduction

This study examines Harry Potter fans in Peru, Colombia, and Bolivia to identify fan
roles [1] based on community participation. These roles sustain the relevance of
creative spaces built upon fans’ affective investment [2]. To contextualize this inquiry,
foundational fan studies scholarship was reviewed. According to Prego-Nieto [3], the
publication of three seminal 1990s texts—Textual Poachers [4], The Adoring Audience
[5], and Enterprising Women [6] inaugurated fan studies. Prego-Nieto positions these
works, alongside Alexander and Harris [7], within fan studies’ "resistance phase,"
which conceptualizes fans and their productive activities through a communications
lens. Jenkins proposes that active audiences coalesce under the term fandom,
characterized by shared features: reception of media texts, critical/interpretive
practices, and cultural production [4].
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Jenkins employs an ethnographic approach as an active "Aca-Fan" (Academic Fan),
observing how fans establish novel consumption modes rooted in self-production [3]
and event organization. Conversely, Hills [8] advocates studying fan communities as
sites of creative activity to understand fan culture’s mechanics. Hills’ work initiates the
"virtual communities phase" [3]. Subsequent "convergence phase" scholarship
addresses participation, fan-industry relations, and transmedia elements, represented by
Jenkins [9], Hay and Couldry [10], and Jenkins, Ford, and Green[11].

To foreground Ibero-American fan studies and integrate diverse theoretical-practical
perspectives, Guerrero-Pico, Establés, and Masanet argue for moving beyond Anglo-
centric frameworks to address region-specific complexities [12]. Reconceptualizing
fandom, they contend, necessitates re-examining fan culture and community constructs,
particularly tensions between traditional and industry-centered fandom[12].

Scolari notes that fan content creators also seek economic recognition within media
industries[13]. Collaborating with Establés, he highlights the Spanish series El
Ministerio del Tiempo’s horizontal engagement with fans, permitting official
merchandise sales of fan designs [14]. Both scholars emphasize that fan
professionalization enhances communicative skills: youth leverage social media for
prosumer activities—both for entertainment and personal branding [15]. These fans
exhibit superior information-seeking abilities, linking learning to active fan experiences
[16].

Fan typologies remain contested. Fiske [5] categorizes fans by content production
intensity, while Hellekson and Busse [17] distinguish curating (collecting, discussing)
from transforming fans (creatively appropriating fictional worlds/characters). Zubernis
and Larsen [18] posit content discovery/interaction as equally vital to fan identity as
production—a concept evolving alongside digital society [16]. Citing Marcel Mauss’
The Gift, Hellekson [17] proposes fandom operates via "gift economies," building
status/authority through reciprocal exchange prioritizing collective over individual
gain. She further legitimizes fan labor against its mainstream marginalization, arguing
transformative fan work adds value beyond derivative status [17].

Non-participatory fans ("lurkers") exhibit commitment distinct from visible
engagement [1]. They may abstain due to unfamiliarity with community protocols,
aversion to irrelevant contributions, or fear of reprisal [19]. Guerrero [12] delineates
four participation roles: Silent participants (observers),Voiced participants (leaving
traces via generated content) Creative/informative fans (introducing narratives to
newcomers, guiding initiates) and Recreational fans (encompassing other roles while
deriving playful online enjoyment).

Integrating Hills’ [8] concept of "fans’” worlds" highlights fan-constructed spaces of
pleasure and exploration: "Whether ‘imaginary’ or ‘possible’, these are contained and
created worlds which can be consumed for pleasure as well as learnt about [and]
mapped by fans."

Bourdieu’s [20] framework elucidates fan ascendance: beyond economic/material
capital, fans accumulate cultural capital (internalized knowledge, symbolic value) and
social capital (networks yielding symbolic/material benefits). This distinguishes
knowledgeable, community-embedded fans from economically privileged collectors or
isolated enthusiasts.

Research Objectives:Identify recreational Harry Potter fans in Peru, Bolivia, and
Colombia per fan-role typologies. Examine how the Wizarding World’s relevance is



Roles of Fans from Peru, Colombia and Bolivia in the Creative ... 543

sustained through fans’ emotional connections to media texts. Central Question: How
do recreationally engaged fans sustain the relevance of the Wizarding World in Peru,
Colombia, and Bolivia?

2 Methodology

A qualitative descriptive-interpretive design with a phenomenological approach was
implemented to identify fan roles and interactions within the Wizarding World,
capturing participants’ lived experiences [21]. Semi-structured interviews were
conducted with 22 participants (8 Colombians, 7 Peruvians, 7 Bolivians), selected via
purposive and snowball sampling originating from the "Hogwarts Peru" Facebook
group. The interpretive paradigm centers understanding human experiences through
participants’ own meanings [22], enabling exploration of subjective fan perceptions
regarding their contributions.

To identify the roles of fans in Peru, Colombia, and Bolivia and their interaction in
the Harry Potter world, a qualitative design of descriptive-interpretive scope with a
phenomenological approach was implemented, with the objective of understanding the
subject and describing the problem through the perspectives of the main social actors
[21].The exploratory sample comprised:7 Bolivians (5 via group interview with the
official "Harry Potter Fénix La Paz" club).7 Peruvians (including club founders, online
entrepreneurs, media content creators).8 Colombians (students <25 years; merchandise
entrepreneurs).

Semi-structured interviews were employed for their structured flexibility in probing
perceptions [23]. An 18-question protocol addressed participation modes, interactions,
and contributions to the Wizarding World [24]. Interviews averaged 45 minutes,
transcribed verbatim [2]. Informed consent ensured ethical compliance, with data
accessible only to the researcher.

Table 1. Details of the Participants.

Age Gender Country Occupation
21 Male Colombia Student
25 Female Colombia Alibana - business
32 Male Colombia Noxus Wand - business
29 Male Colombia Alibaba-business
26 Female Colombia Moda Magic- business
28 Female Colombia Book y Magia - business
23 Female Colombia Student
22 Male Colombia Student
Mrs Ollivander
29 Female Pert business - cultural
promoter

36 Frmale Peru [Lidu Malkins
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- business - cultural

promoter

37 Female Pera Oesed -
cultural promote

36 Female Pert1 Mama Geek -
Cultural promoter
El caldero

32 Female Pert chorreante -
cultural promoter

29 Female Pert Dul.cerla Marylizz -
business

33 Female Peru Magic Portal
-cultural promoter

31 Female Bolivia Fan Store Bolivia

64 Female Bolivia Ofﬁplal Club "Harry Potter
Fénix" La Paz

30 Female Bolivia Ofﬁ_mfl Club "Harry Potter
Fénix" La Paz

30 Female Bolivia Ofﬁplﬁil Club "Harry Potter
Fénix" La Paz

42 Male Bolivia Orfﬁ.CI'al Club "Harry Potter
Fénix" La Paz

40 Male Bolivia Ofﬁmfl Club "Harry Potter
Fénix" La Paz

35 Male Bolivia Orfﬁ.m'e'll Club "Harry Potter
Fénix" La Paz

3 Results

Fans exhibit complex, enduring practices across all three countries:"I’ve been in the
club almost since its inception—not a founder, but present since day one" (B2)."I had
no one to share my Harry Potter interest with except my parents... [Later] classmates
asked about my reading, got interested, and I lent them my books" (B3).

Roles were identified per participation intensity: Creative/informative fans vs.
observers/dialoguers. Recreational fans engaging in online/offline activities year-
round:"With Noe, I co-founded ‘Cabafia de las Merodeadoras’—discussing books vs.
films, character deep dives, livestreams. This let me explore multiple fandom facets"
(P3).
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3.1 Recreational Fans as Promoters

These fans develop recreational interactions to sustain the fandom’s vitality, having
matured alongside the series during virtual communities’ emergence:"Some attend
just to share their liking; others are drawn to Quidditch. Many socialize only within
their Houses, deeply embodying House traits" (B5)."The ultimate superfan consumes
all material, appropriates merchandise, and lives by the canon—prioritizing
encyclopedic knowledge" (B4).

3.2 Content Creators’ Commitment

Experts addressing less-knowledgeable fans’ queries (observers/dialoguers) via
virtual communities and events. Their cultural capital and managerial skills enable
continuous activity despite gaps in new content: "I participate across clubs—if Oesed
or Orden del Sol invite me, I join. Beyond my store, my knowledge lets me contribute
to events" (P6)."I’m invited because I’m reliable. Being sought to educate others is
fulfilling—it validates my role in communicating the story’s importance" (P7).

33 Late-Community Adopters

Some creative fans grew up with the books but lacked early community ties. Now, they
maintain social media accounts serving observers/dialoguers, seeking recognition and
compensation:"I joined magical WhatsApp schools during the pandemic, discovering
this vast network. I was deeply involved in one for six months" (P2).

34 Observers/Dialoguer.s

Typically <30 years, lacking direct exposure to the seven-book canon. They engage
sporadically via virtual communities, reconnecting during the pandemic. Merchandise
collection/event attendance is mediated by creative fans:"My cousin and I share Potter
content via Instagram—memes, algorithm-suggested posts. It’s cool to discuss it with
her..." (C3)."Most fandom members are older. I follow pages from Mexico, Venezuela,
Argentina... Their creativity in crafts/themed parties is inspiring" (C2).

Discussion and Conclusions

This study contributes to fan literature by highlighting Andean fans who matured
alongside Harry Potter, utilizing the internet—unlike pre-digital audiences—to build
communities and organize activities synced with book releases/film premieres. These
collaborative, media-literate fans co-construct narratives [7]. Recreational and creative
fans’ cross-platform interactions foster co-creation, enriching community value [26].
Findings confirm that recreational fans[13][26]expand media boundaries through
playful reinterpretation and distribution, driven by enjoyment and creative
experimentation. Role dynamics reveal: Recreational fans lead book-based initiatives
and mentor newcomers. Creative fans leverage social media to support others, despite
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discontinuous engagement. Observers engage superficially (e.g., House quizzes, film
marathons), forming a non-interactive majority with latent commitment [1].

Unlike El Ministerio del Tiempo’s fan-industry negotiations [14], recreational fans
receive scant industry support despite their stability. Recognizing their labor [17] is
crucial for sustaining the saga’s promotion.

It was evident that there are other fans who also invest, even if they are not visible in
a community, since economic capital does not define what type of fan you are, but
social capital and the gift culture. For this reason, fans from Bolivia, although they have
little accessibility to products because they have a different economy and cultural
dominance, away from Anglo-Saxon or European countries, even from a neighboring
country like Argentina, achieve status through exchange and reciprocity in their
community [17].

Economic capital alone does not define fandom; social capital and gift economies
enable status acquisition despite material constraints. Bolivian fans, facing limited
product access, achieve standing through reciprocity [17]. Transnationally, younger
fans exhibit distinct practices (e.g., WhatsApp role-playing games)[16]. Andean
recreational fans’ growth is hindered compared to Hispanic peers (e.g., Mexico’s Capa
Invisible) due to delayed transmedia literacy [15]. Future research should explore fan
professionalization in these contexts.

Limitations:The sample lacked participants <21 years, despite identifying
observers/dialoguers as typically <30. This generational gap may obscure newer
participation modes. Focus on organized virtual communities (Facebook/Instagram)
potentially excluded fans using TikTok, Discord, or WhatsApp—platforms favored by
younger cohorts.
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