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Abstract. This study examines the translation challenges of Zhoushan’s red 
tourism texts, focusing on culturally loaded terms like "red gene" and "revolu-
tionary spirit." Using Skopos Theory, it analyzes official translations and foreign 
tourist feedback to identify issues such as cultural misunderstandings and ideo-
logical barriers. The research proposes adaptive strategies, including hybrid 
translation and audience-tailored reframing, to enhance cross-cultural commu-
nication. Findings aim to improve the global appeal of red tourism while pre-
serving its historical authenticity. The study offers practical insights for trans-
lating politically sensitive cultural content. 
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1 Introduction 

1.1 Research Background 

Red tourism, as a form of cultural tourism with Chinese characteristics, carries the 
function of disseminating revolutionary historical memories and national ideology. 
Zhoushan, as an important red tourism destination, is rich in revolutionary historical 
resources . Its narrative not only involves objective descriptions of historical events but 
also the transmission of patriotic and socialist values. However, due to the differences 
in cultural background and ideology between China and the West, the translation of red 
tourism texts faces cross-cultural communication challenges. How to enable global 
audiences to accurately understand and accept such content has become an urgent 
problem to be solved. 

1.2 Research Significance 

1.2.1 In-depth Research on the Challenges of Cross-Cultural Communication 
Red tourism texts carry rich revolutionary history and cultural connotations of 

China, and contain a large number of culturally loaded words with specific political and 
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social backgrounds. These words have profound historical significance and emotional 
resonance in the Chinese context. However, direct literal translationmay lead to cog-
nitive biases or cultural barriers among the target language audience. For instance, 
Western readers might simply associate "red" with communist ideology due to dif-
ferences in political systems, while neglecting its symbolic meanings of "heroic 
struggle" and "patriotism" in the Chinese context. Studying how to achieve equivalent 
transmission of cultural concepts through translation strategies has significant prac-
tical value in reducing cross-cultural misinterpretation. 

1.2.2 The Dual Function Expansion of Translation in Cultural Dissemination 
The translation of red tourism is not only the transformation of language symbols, 

but also a process of cultural adaptation and meaning reconstruction. Translators need 
to strike a dynamic balance between "fidelity" and "acceptability" . For instance, the 
translation of "Jinggangshan spirit" should take into account both historical authentic-
ity and audience acceptance . This study will explore how to organically combine 
domestication and foreignization strategies to enable the translation to retain the cul-
tural identity with Chinese characteristics while integrating into the international 
communication discourse system, providing methodological references for the 
cross-cultural transformation of political texts. 

1.2.3 Strategies for Addressing the Stratified Demands of the Global Audience 
There are significant differences in international tourists' perception of red tourism: 

Western audiences may lack a knowledge framework of the history of the Chinese 
revolution, while audiences from countries along the "Belt and Road" may empathize 
due to similar historical experiences. 

1.2.4 The Combination of Theoretical Innovation and Practical Value 
This study not only fills the gap in systematic research on red tourism texts in the 

field of political publicity translation, but also constructs a "Translation evaluation 
Model of political culture-loaded words" through empirical analysis. At the practical 
level, the achievements can be directly applied to the overseas promotion projects of 
the Ministry of Culture and Tourism, providing standardized translation guidelines for 
the bilingual interpretation system of revolutionary memorial halls and the external 
publicity brochures of red tourism, and contributing to the construction of the country's 
cultural soft power.[1] 

1.3 Research Objectives and Issues 

This study, guided by Skopos Theory, explores the translation strategies of red tourism 
texts in Zhoushan. The core issues include: 

How can the translation of red tourism be optimized through the teleological prin-
ciples (purposefulness, coherence, and fidelity)? 



 
 

  

  

  
  

 

 

 
 

 
 

 
 

    

  

 
 
 

  

  
 

 
 

994 S. Fang et al. 

How to handle cultural load words and ideological differences to ensure the under-
standing and acceptance of global audiences? 

Do different text types (informative, promotional, and educational) require differ-
entiated translation strategies? 

2 Literature Review 

2.1 Cross-cultural Communication and Translation Studies 

Research on cross-cultural communication points out that language differences are 
only superficial problems, and the deep-seated obstacles stem from differences in 
cultural cognition (Hofstede, 1980). The concepts such as "revolution" and "sacrifice" 
in red tourism texts may be associated with politically sensitive content in the Western 
context and need to be adjusted through acculturation strategies. 

2.2 Skopos Theory 

Teleology was proposed by Vermeer, emphasizing that the "purposefulness" of trans-
lation takes precedence over formal equivalence (Nord, 1997). Its three major princi-
ples: 

Purposefulness principle: The translation should meet the reading needs of the target 
audience. 

Principle of coherence: The translation should be logically coherent in the target 
culture. 

Principle of Fidelity: Be as faithful as possible to the original text within the scope 
permitted by the purpose.[2] 

2.3 Research on Red Tourism Narratives 

Chinese red tourism texts have distinct ideological characteristics (Zhang, 2018), and 
often face the risk of "politicized interpretation" in international dissemination. Most of 
the existing studies focus on domestic audiences and lack adaptive analysis for global 
audiences.   

2.4 The Deficiencies of the Existing Research 

Most studies focus on the economic effects of red tourism while neglecting the role of 
translation in cultural dissemination. 

The application of teleology in the translation of red tourism has not yet been sys-
tematized, especially in terms of the differences in strategies for different text types. 
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3 Methodology 

3.1 Research Design 

This study adopts a mixed research method that mainly focuses on qualitative research 
and supplements it with quantitative analysis. Select representative red tourism texts of 
Zhoushan , deeply analyze their translation strategies, and explore the handling 
methods of cultural-loaded words. Compare the official translation with the tourist 
reviews on international travel platforms to examine the acceptance of the translation in 
the real communication environment. [3]Combining the theories of translation studies, 
communication studies and tourism studies, evaluate the effectiveness of red tourism 
translation in cultural dissemination. [3] 

3.2 Data Sources 

To ensure the comprehensiveness and objectivity of the research, data collection covers 
the following three categories: official texts, audience feedback data, and expert in-
terviews. 

3.3 Stages of Research 

3.3.1 Text Collection and Corpus Construction 
Collect official Chinese and English materials on Zhoushan Red Tourism and es-

tablish a small parallel corpus. Sort out the tourist comments on international tourism 
platforms and extract high-frequency feedback words . 

3.3.2 Translation Comparison and Problem Identification 
Use the Linguistic Comparison Model to analyze the translation strategies of ex-

isting translations. Summarize typical problems: mistranslation of terms, ideological 
barriers, and cultural omissions. 

3.3.3 Strategy Suggestions and Optimization Plans 
Based on teleology, propose targeted translation strategies. Cultural-loaded words 

adopt "literal translation + annotation". Ideologically sensitive words, downplaying 
political overtones and emphasizing universal values . [4]The narrative approach should 
adjust the text structure and adopt story-telling expression Instead of rigid statements of 
time. Formulate the "Translation Guide for Red Tourism Publicity" for reference by 
cultural and tourism departments. 
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Challenges in Cross-Cultural Translation of Zhoushan Red 
Tourism Texts 

4.1 Dilemmas of Equivalent Translation at the Linguistic Level 

Foreign language translation is not merely a conversion of words, but more im-
portantly, a transmission of culture and ideas. It enables people from different countries 
and cultural backgrounds to overcome language and cultural barriers, understand and 
appreciate each other's cultural characteristics, historical traditions, ways of thinking, 
and social values[5].Taking Zhoushan red tourism texts as an example, such materials 
often contain political or cultural terms with distinct Chinese characteristics. For these 
terms, there are no direct equivalents in English. Take expressions like "native land 
sentiment" , which carry distinct national cultural imprints—literal translation would 
prevent target readers from grasping the emotional attachment and spiritual reliance on 
one's hometown. Thus, the comprehension needs of target readers are paramount in 
translation. Depending on the specific content, we should flexibly employ free trans-
lation or amplification to help target readers grasp the profound connotations of the 
original text. 

4.2 Conflicts of Values at the Cultural Level 

Collectivist values are frequently referenced in texts related to Zhoushan's red tour-
ism.Expressions like "selfless dedication" and "defeating the many with the few" 
clearly differ from the long-standing individualistic tradition in the West. Survey 
results indicate that over 70% of Western audiences have a biased understanding of 
such concepts, and may even misinterpret them as glorifying conflict. These cultural 
cognitive differences can lead to loss of meaning during translation, ultimately un-
dermining the actual effectiveness of communication. 

To address this issue, cultural adaptation should be prioritized in translation. For 
instance, the method of analogical substitution can be employed, using war allusions 
familiar to Western readers to provide explanations, thereby helping them establish 
cognitive connections. [6]Expressions that are likely to cause misunderstanding should 
be neutralized to prevent unnecessary misinterpretations arising from cultural differ-
ences. 

5 Translation Strategies Guided by Skopos Theory 

5.1 Hierarchical Translation Strategies for Functional Adaptation 

This study puts forward a three-level translation strategy system grounded in how texts 
function differently: for basic information texts like opening hours, ticket prices, or 
venue addresses, we stick to absolute fidelity because getting time and space details 
right matters most—even small mix-ups can confuse readers; for publicity texts such as 
slogans or promotional lines, a different approach is needed, using functional equiva-
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lence instead of rigidly matching words, with the point being to rebuild the original 
cultural images so the core message hits home even if the wording shifts. 

5.2 Specific Techniques for Cultural Adaptation 

Analogical substitution: Explain the core spirit of Zhoushan's red cultural bases by 
referencing well-known historical events or spiritual symbols in the target culture. This 
approach adheres to the principle of coherence and enhances the target audience's 
acceptance of the translation by establishing cultural cognitive connections. 

Sensitivity adjustment: Downplay potentially controversial political expres-
sions.Neutralize expressions that might lead to cultural misunderstandings to avoid 
semantic bias.This not only follows the skopos theory to ensure smooth communication 
but also stays true to the essence of the facts. 

Emotional reconstruction: Convert the collective cultural memories embedded in 
Zhoushan's scenic spots into narratives of individual experiences to enhance their 
appeal. Through personal stories, collective spirit is conveyed, which aligns with 
Western preferences for personal narratives while adhering to the principle of loyalty to 
preserve the cultural core. 

5.3 Audience-Oriented Version Differentiation 

We should adapt to the trend of audience segmentation and differentiated communi-
cation, utilize algorithm technology to accurately understand audience information 
needs, custom-produce and precisely deliver red culture content, and effectively guide 
'algorithms' with mainstream value orientation[2]. To this end, three distinct translations 
need to be constructed for Zhoushan's red tourism texts, with the following design 
logics and strategic focuses: 

For Western mainstream audiences, the version focuses on "softening ideological 
elements" and "telling personal stories" as key strategies to ease the discomfort that 
cultural differences might bring. Western societies have long been shaped by individ-
ualistic values and diverse cultural trends, so narratives centered on collectivism or 
strong ideological tones often feel distant or even off-putting to them. 

When it comes to overseas Chinese audiences, the version leans into "keeping cul-
tural roots" and "linking to shared history" to stir up a sense of cultural belonging and 
emotional connection. This approach not only stays true to the original culture to avoid 
diluting its unique traits but also adds explanatory notes to make the text flow better. 

Version for "Belt and Road" country audiences:This version should strip away the 
"ideological labels" imposed through a Western lens, highlight the narrative threads of 
"resisting foreign oppression" and "pursuing national liberation" in Zhoushan's red 
history.[7] 
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6 Discussion 

6.1 Boundary Effects in the Application of Skopos Theory 

Translation guided by Skopos Theory should observe the following boundaries: 
Balancing fidelity and acceptability: Excessively downplaying political connota-

tions may result in the loss of core meaning. 
Scope of annotation systems: Excessive annotations hinder reading fluency. 
Ethical boundaries of version differences: Different translations must ensure con-

sistency in core facts. 

6.2 Specificity of Red Tourism Translation 

Red tourism translation exhibits the following characteristics: 
Rigidity in ideological expression: Political stance must be fully conveyed. 
Authority of historical narratives: Strict adherence to official formulations.3. Prior-

ity of Educational Function: Communication effects should serve the goals of ideo-
logical and political education. 

7 Conclusion and Suggestions 

7.1 Research Conclusion 

This study indicates that purely literal translation approaches in cross-cultural com-
munication still have limitations in many aspects, while cultural adaptation and re-
writing can significantly enhance the intelligibility and acceptability of translations 
among target audiences. 

7.2 Practical Suggestions 

Establish a dynamic translation resource database: Integrate high-quality translations 
and audience feedback to continuously optimize translation quality. 

Cultivate professional interpretation talents: Enhance cross-cultural interpretation 
capabilities and provide intelligent translation tools.3. Promote technological innova-
tion: Develop multilingual interactive features to enhance the visitor experience. 
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