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Abstract. This article combines theory and examples, taking specific Chinese 

film cases as the starting point, and combines globalization theory, cultural dis-

count theory to explore the opportunities and challenges that Chinese films will 

face in the future. Through typical cases and data support, this article reveals how 

Chinese films balance localized storytelling and international expression to con-

struct a globally influential Chinese cultural discourse system. This article also 

briefly describes the development of Chinese cinema from the early 20th to the 

present, indicating that Chinese cinema is shifting from "symbol output" to 

"value co construction". At the same time, in the future, it is necessary to con-

struct a globally influential cultural discourse system through a three-dimensional 

path of "technology penetrating cultural barriers, IP activating emotional reso-

nance, and policy cultivating industrial ecology", providing a "Chinese model" 

reference for cultural output in developing countries. 

Keywords: Chinese film industry, cultural discount, technology empowerment, 

localization narrative, international expression 

1 Introduction 

Movies are an important component of the cultural industry and a significant carrier of 

cultural dissemination, carrying both economic and cultural value. China attaches great 

importance to the development of the film industry, viewing it as an important means 

to strengthen cultural construction, meet the spiritual and cultural needs of the people, 

and promote coordinated economic and social development. The policy emphasizes the 

characteristics of high technological content, high added value, low resource consump-

tion, and low environmental pollution in the film industry, promotes development path 

of Chinese characteristic films. After many years of accumulation, Chinese films have 

produced many globally renowned works after the 2010s, such as the main theme films 

of the "Wolf Warrior" series, the science fiction films of the "Wandering Earth" series, 

and the animated films of the "Nezha" series. Against the backdrop of globalization and 
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the deep reconstruction of cultural dissemination patterns by digital technology, Chi-
nese films, as an important carrier of national cultural soft power, are undergoing a 
historic transformation from "cultural display" to "value dialogue". 

Academic research on the export of Chinese film culture mainly focuses on content 
innovation and cross-cultural communication strategies. Early research, such as Yue's 
[1]"Research on Chinese Film and Television Translation," emphasized the integration 
of local culture and globalization, advocating breaking through "cultural discounts" and 
language barriers through international co production models (such as Bollywood's 
mixed narrative methods) and technological empowerment (such as artificial intelli-
gence and big data). Rajadhyaksha[2] further emphasized Bollywood's transnational 
strategy of "mixed storytelling and co production" as a model of cross-cultural adapta-
tion, providing insights into how cultural products can balance authenticity and global 
appeal. 

Recent research has identified challenges in Chinese film production, including high 
market concentration, monotonous genres, and insufficient cultural acceptability[3]. 
Scholars call for strengthening empirical research and brand operations to address these 
issues. For example, Mu and Chen[4] analyzed the "subjectivity" of Chinese cinema, 
emphasizing the need to coordinate ideological guidance with commercial innovation. 
However, existing literature has not fully explored the interaction between technologi-
cal empowerment, policy coordination mechanisms, and cultural identity conflicts in 
the unique industrial ecosystem of China. 

Although previous research has provided a foundational framework, it lacks in-depth 
analysis of how technological innovation (such as virtual production, AI driven narra-
tives) and policy industry synergy (such as financing mechanisms, intellectual property 
protection) can systematically alleviate cultural discounts and promote global value 
construction. This study addressed this gap through the following methods. 

2 Overview of the Development History of Chinese 

Soft power refers to a country's ability to attract and persuade other countries to comply 
with its goals in order to obtain what it wants, and in the cultural field, it refers to the 
ability to attract other countries. As a symbol that carries values and cultural orientation, 
movies to some extent coincide with the manifestation of soft power in the cultural 
field, also a commonly used medium for cultural output. The cultural export process of 
Chinese films is not only a microcosm of technological innovation and industrial de-
velopment, but also an evolutionary history of cultural confidence and global thinking. 
From the early 20th century to the new era, Chinese cinema has achieved a model shift 
from "cultural symbol display" to "value resonance" through three stages: symbolic 
breakthrough, narrative transformation, and technological empowerment.  

2.1 Phase 1: 1970s to 2000 

From the 1970s to 2000, the overseas dissemination of Chinese films was centered 
around "kung fu films", which became a window for Western audiences to understand 
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Chinese culture through the visual spectacle and intuitive presentation of cultural sym-
bols. The output strategy of this stage can be summarized as "spectacle", presenting 
cultural phenomena in a unique and eye-catching way, usually through visual, interac-
tive, and fragmented forms, to attract public attention and interest. This phenomenon is 
particularly evident in the new media environment, mainly spread through media such 
as online videos, social media, and short video platforms. Early Kung Fu films with the 
core of breaking through cultural barriers through the intuitive expression of martial 
arts movements, Eastern philosophy, and folk elements (trough martial arts and kung 
fu films, promote the visual symbol impression of Chinese cinema among audiences at 
home and abroad). [3] 

Bruce Lee's "Dragon Crossing the River" (1972) and "Dragon vs. Tiger Fight" 
(1973) are milestones of this stage. The former combines Chinese kung fu with Western 
philosophical speculation through the martial arts philosophy of "using softness to over-
come hardness"; The latter portrays Chinese martial arts as a cultural symbol that com-
bines strength and wisdom through the narrative framework of "East West Martial Arts 
Duel". Bruce Lee's "philosophized" kungfu image not only promotes the global "kungfu 
craze", but also makes Chinese martial arts a symbol of "oriental mysticism" in western 
culture. Bruce Lee's image has become a synonym for Chinese people in the eyes of 
Westerners. 

In addition, "nonsensical" kung fu comedies like Jackie Chan transform Chinese 
martial arts from "mysterious and inscrutable" to "approachable entertainment" through 
humorous storytelling. This "de seriousness" strategy lowers the cultural acceptance 
threshold, making Chinese Kung Fu a part of global popular culture. According to sta-
tistics, from the 1970s to 2000, the proportion of Chinese kung fu films in the North 
American box office jumped from less than 1% to over 5%, indicating the initial suc-
cess of the symbolic export of Chinese culture. 

It is worth noting that regardless of Bruce Lee or Jackie Chan, the cultural export 
center during that period was in Hong Kong, and the film and television industry in 
mainland China was mainly focused on red films and animation, with relatively low 
international recognition. Meanwhile, some studies suggest that the dissemination and 
development of Hong Kong films at that time enriched the cultural interaction between 
Hong Kong and mainland China[6]. 

Although the symbolization strategy has successfully attracted international atten-
tion, its dissemination effect also has obvious limitations. Roland Robertson's theory of 
"globalization" [5] points out that although symbolic expression can overcome geo-
graphical barriers, it may solidify the "flatness" of cultural cognition. For example, in 
the past, some Western audiences often simplified Chinese martial arts as "violent aes-
thetics" and ignored the philosophical core behind it. This "cultural discount" phenom-
enon was particularly significant before Crouching Tiger, Hidden Dragon (2000) - alt-
hough Ang Lee's martial arts films tried to integrate Taoist ideas, their overseas Propa-
ganda still focused on visual wonders such as "flying eaves and climbing walls". It 
seems that Chinese martial arts films are nothing more than fighting, killing, and climb-
ing walls, and Western audiences do not deliberately distinguish between them, which 
has led to aesthetic fatigue over time. 
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The limitations of this stage also stem from the weak foundation of the Chinese film 
industry (mainly focusing on the mainland). Before the 1990s, the annual production 
of Chinese films was less than a hundred, and the technology and equipment were lag-
ging behind Hollywood in the United States, and even internationally renowned film 
and television bases such as Bollywood in India, which made it difficult for narrative 
depth and production standards to support complex cultural expressions. Therefore, in 
addition to the shortcomings in film narrative logic and content, Chinese films need to 
reform their industrial structure and establish a new support system to achieve the true 
rise and revival of film. (Table 1) 

Table 1. 1970s to 2000 

Soft Power: 
Core features 

Visual symbols dominate and rely on kung fu types, The film industry and 
cultural soft power in China are relatively lagging behind 

Strategy 
It attracts international attention through intuitive symbols such as martial 
arts movements and Oriental philosophy 

Case 
Bruce Lee's kung fu movies and Jackie Chan's nonsensical kung fu com-
edies 

Cultural Dis-
count: Limita-
tion 

Cultural interpretation is shallow, and the West has a stereotype of "aes-
thetics of violence"; Chinese mainland The film industry is weak and re-
lies on Hong Kong for export. Some so-called biases stem from the phe-
nomenon of "cultural discounts" 

2.2 Phase 2: 2000 to 2010 

At the beginning of the 21st century, China's comprehensive national strength and cul-
tural soft power continued to improve, and it began to launch an impact towards the 
competition for cultural discourse power. At the same time, the Chinese film industry 
has undergone significant reforms, accompanied by strong support from national poli-
cies, which has promoted the rise of genre films. The breakthrough in this stage lies in 
the fact that a large number of Chinese films have begun to convey cultural values 
through typological storytelling, rather than relying solely on symbolic expression, the 
transformation of Chinese cinema during this period has also been described as "recon-
struction". Although some movies still contain vulgar elements and lack a certain de-
gree of content innovation, they also contain strong cultural characteristics and the cul-
tural heritage of the filmmakers. At the same time, it can also be seen that China's film 
industry has contributed to promoting China's cultural soft power. 

Represented by Zhang Yimou's "Heroes" (2002) and "Ambush from Ten Sides" 
(2004), Chinese new era films can indirectly reflect the transformation of Chinese cin-
ema from "spectacle output" to "narrative output". Hero "takes the assassination story 
of the Qin Dynasty as its framework[8], and combines the collectivist values in tradi-
tional Chinese culture with Western" heroism "narrative through the patriotic sentiment 
of" sacrificing oneself for the world ". The global box office of the film reached 218 
million US dollars, becoming the first Chinese language film to enter the global box 
office TOP100. The success of these films lies in the international expression of cultural 
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core through typological storytelling (martial arts+philosophy). Another famous film 
directed by Ang Lee, "Crouching Tiger, Hidden Dragon" (2000), uses the Taoist con-
cept of "harmony between heaven and man" to elevate martial arts actions into a phil-
osophical exploration of freedom and responsibility. The film won the Academy Award 
for Best Foreign Language Film and became a model of cultural export. This narrative 
transformation confirms Joseph Nye's theory[7] of "soft power" - that the construction 
of cultural influence requires "attraction" rather than symbol stuffing. 

Unlike the international popularity of martial arts films, commercial films have be-
gun to explore the balance between local culture and international aesthetics. Feng 
Xiaogang's "Party A and Party B" (1997) first pioneered the "New Year's celebration" 
model, using urban ethics and family comedy as carriers to convey Chinese style "re-
union culture"; Although Chen Kaige's "Wuji" (2005) has been controversial for its 
narrative flaws, it attempts to construct an Eastern aesthetic system by abstracting his-
tory. These practices laid the foundation for the international expression of main theme 
films such as the "Wolf Warrior" series and the "Operation Red Sea" series. 

Although Chinese films have made breakthroughs in the fields of technology and 
narrative, they still face the challenge of "cultural discount". For example, the North 
American box office of "Hero" (approximately $47 million) is only one-third of the 
domestic box office, and some overseas audiences criticize it for being "too densely 
packed with cultural symbols," leading to difficulty in understanding and aesthetic fa-
tigue[9]. In addition, the scale of China's film industry still lags behind well-known film 
and television giants such as Hollywood in 2005, the annual production of Chinese 
films was only 60, while Hollywood's annual production reached 300 during the same 
period. However, it cannot be denied that since the 21st century, China's film industry 
has made significant progress along with its economic development, are accumulating 
quantity and gradually moving forward. The initial development of Chinese film was 
accompanied by the enhancement of Chinese cultural discourse power and soft power. 
(Table 2) 

Table 2. 2000 to 2010 

Soft Power: Core 
features 

Genre films have risen, shifting from symbolic output to narrative value 
transmission, The Chinese film industry and cultural soft power have 
made significant progress 

Strategy 
Typified narrative integrates cultural core (such as martial arts + phi-
losophy, family ethics) 

Case 
Zhang Yimou's Hero (the combination of collectivist values and west-
ern hero narrative); Ang Lee's Crouching Tiger, Hidden Dragon (the 
enhancement of martial arts philosophy by Taoist thought), etc. 

Cultural Dis-
count: Limita-
tion 

The overall quality and influence of Chinese films are gradually im-
proving, but relatively speaking, cultural discounts still exist, and the 
industry scale still lags behind Hollywood 
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2.3 Phase 3: 2010 present 

In the process of technological empowerment and global narrative evolution, the dis-
semination mode of Chinese culture has undergone a profound transformation from 
localization to globalization. The widespread application of technologies such as arti-
ficial intelligence, virtual reality, and augmented reality has enabled traditional cultural 
narratives to break through the limitations of text and static images, and shift towards 
multidimensional immersive experiences. For example, "Huajunwu Digital Inher-
itance" uses AI and light field technology to transform red classics into dynamic visual 
narratives, Henan's "Flying over the Qingming Festival on the River" uses laser projec-
tion to recreate the daily life of the Song Dynasty, and Wuhan's "Night on the Yellow 
Crane Tower" combines AR glasses to create a cultural and tourism scene that blends 
history and reality. The rise of the science fiction industry is even more significant. By 
2024, the total revenue of China's science fiction industry will exceed 100 billion yuan. 
The AI assisted novel "The Land of Machine Memories" and the "transparent AR dis-
play" glass screen constructed by VR technology will promote the transition of narra-
tive from "textual imagination" to "multidimensional universe". 

At the level of global communication, the dual wheel drive of technology and culture 
has become crucial. TikTok and other international platforms have become new chan-
nels for cultural output, and the short drama "Princess Chang Shang" has achieved 
global dissemination through short video format, with a single episode completion rate 
of up to 82%; Social platforms such as Xiaohongshu showcase Chinese urban culture, 
intangible cultural heritage skills, and lifestyle to international users through a combi-
nation of text, images, and short videos, becoming a bridge for cultural exchange be-
tween Chinese and foreign youth. Its deep classification search mechanism and user 
generated content ecosystem make cultural dissemination more interactive and authen-
tic. 

The global appeal of Eastern stories is gradually shifting from "cultural discount" to 
"cultural appreciation". Although Hollywood adaptations of Mulan and Kung Fu Panda 
have sparked controversy, Chinese original animations such as Nezha 2 and The Mon-
key King Returns have achieved breakthroughs in the global market through a narrative 
strategy of "traditional mythology+modern values". The Sino Japanese co production 
of "Journey to the West in Space" and the Sino French cooperation of "Dunhuang: A 
Millennium Dream" have achieved cultural "deep integration" through cross-border 
team collaboration. Dunhuang, inspired by mural art, uses digital technology to recreate 
the Silk Road civilization and is known as the "Eastern version of Avatar" by Western 
media. The modern reconstruction of traditional IP and the deepening of international 
cooperation have combined Eastern mythology with Western narrative techniques, 
forming a unique cross-cultural resonance. 

The national cultural export strategy is advancing synchronously with the construc-
tion of technological soft power. Chengdu has established a 3 billion yuan "Science 
Fiction and Future Industry Fund", and Beijing provides a 50% subsidy for projects 
with research and development expenses exceeding 10 million yuan to promote break-
throughs in key technologies. The synergistic effect of the industrial chain is significant, 
with the sci-fi derivatives market growing by 11% year-on-year, and the cross-border 
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joint products of the "Three Body" IP selling well; The cultural and tourism field 
achieves cultural value through immersive experiences, and the "Mars Rescue" re-
search project at Lenghu Mars Geopark has become a typical case. The integration of 
technology and culture has been further upgraded. The intelligent robots (such as robot 
giant pandas and coffee robots) displayed at the Canton Fair are combined with the 
Foshan lion dance performance to refresh the world's understanding of the Chinese life-
style; AI smart refrigerators, AR glasses and other products have become new media 
for cultural output. The data-driven precise dissemination strategy adjusts the content 
direction by analyzing the preferences of overseas users, such as launching intangible 
cultural heritage themed content such as "Mid Autumn Festival Wonderful Tour" for 
Generation Z users in micro dramas. 

In just over fifty years, Chinese cinema has undergone a quantitative transformation 
from a diverse range of genres, ultimately becoming a reflection of China's cultural soft 
power and a qualitative change towards the world. The film industry in China will not 
stop developing and has broad prospects and a bright future. (Table 3) 

Table 3. 2010 present 

Soft Power: Core 
features 

Technology drives narrative innovation and builds a global industrial 
ecology, China's cultural discourse power and soft power have been 
further developed with the growth of its film industry 

Strategy 
Some films realize virtual production, AI technology enables content 
production, and short video platforms accurately spread 

Case 
The Wandering Earth series of science fiction movies, Wolf Warrior 
series, Nezha series of animated movies 

Cultural Dis-
count: Effectively 
resolved 

Chinese films have gradually become a global name card, carrying Chi-
na's cultural output. At the same time, international cooperation in films 
has been greatly deepened, and the phenomenon of cultural discount 
has been effectively reduced. 

3 Challenges 

Chinese films still face the following core challenges and issues in cross-cultural com-
munication and industrial development, as shown below: 

3.1 The Phenomenon of Cultural Discount of Chinese Film Still Exists, and 
the Depth of Cross-Cultural Narrative is Insufficient 

Shallow dependence on cultural symbols: Some films still overly rely on traditional 
symbols such as martial arts and qipao, lacking in-depth exploration of cultural cores 
(such as philosophical ideas and contemporary values). For example, early martial arts 
films had a one-sided understanding of Chinese culture among overseas audiences due 
to the stereotype of "violent aesthetics", and the box office in the North American mar-
ket was consistently less than one-third of that in the local market. 
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Insufficient adaptability of values communication to international context: The val-
ues of patriotism, collectivism, and other aspects of the main theme film are prone to 
understanding barriers due to cultural differences when disseminated overseas. For ex-
ample, the "Wolf Warrior" series is popular at the domestic box office, but its ac-
ceptance is limited in some overseas markets due to conflicts between narrative logic 
and Western individual heroism models. 

Homogenization and innovation bottleneck of genre films: Some commercial films 
are trapped in the solidification of "historical fantasy" and "main melody" genres, lack-
ing modern expression of multicultural issues such as technological ethics and social 
issues, making it difficult to attract Generation Z and international young audiences. 

3.2 The Film Industrial Technology Ecosystem Needs to be Improved, and the 
International Competitiveness is Insufficient 

Low degree of autonomy in core technology: The industrialization of films relies on 
Hollywood technology teams (such as the special effects team of "The Wandering 
Earth", where overseas personnel account for over 40%), and the maturity of self-de-
veloped virtual production, AI script generation, and other technologies is insufficient, 
resulting in high production costs (such as a science fiction film where outsourcing 
costs increased by 30%). 

Low efficiency of industrial chain collaboration: The full chain integration from 
script development to derivative operation is insufficient, and non box office revenue 
(such as games and cultural tourism linkage) accounts for only 39% (2024 data), far 
lower than Hollywood's over 60%. For example, although the IP of Nezha was success-
ful, the development of derivative toys lagged behind and missed the early market div-
idends. 

Imbalance in talent structure: Lack of composite talents with both artistic creation 
and technological literacy, reliance on outsourcing for technical positions such as VR 
scene design and AI data annotation, and limited innovation capabilities of local teams. 

3.3 The International Communication Strategy of Film is Single, and the 
Construction of Platforms and Channels Lags Behind 

Distribution channels rely on traditional models: overseas screenings still rely mainly 
on film festival exhibitions and overseas distributor agents, lacking independent distri-
bution networks. For example, in 2023, over 80 domestic films were released overseas, 
but only 15% were simultaneously launched through streaming platforms such as Net-
flix, missing out on long tail traffic. 

Insufficient refinement in the operation of new media platforms: Content placement 
on platforms such as TikTok and YouTube is mostly trailer clips, lacking customized 
content tailored to cultural preferences in different regions. For example, the short 
drama "Chang'an Twelve Hours" was not adapted to local religious festival topics in 
the Southeast Asian market, resulting in a 20% lower completion rate compared to 
China. 
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Shallow international cooperation mode: Co produced films often remain at the sur-
face level of "Chinese elements+Western teams" integration. For example, a Sino 
French co production film suffered from a dispute over script creation dominance, re-
sulting in fragmented narrative logic and polarized overseas reputation. 

3.4 The Coordination Mechanism of Chinese Between Policies and Markets 
Needs to be Optimized 

The precision of subsidy policies is insufficient: In some regions, subsidies for science 
fiction, animation and other types of films are not linked to technological research and 
development, resulting in funds flowing into inefficient projects (such as 3 out of 5 
films supported by science fiction funds in a certain area that were not released due to 
poor technology). 

The balance problem between review standards and commercial innovation: Some 
real-life films are difficult to touch on social issues due to review restrictions, which 
weakens the depth of content and international award competitiveness (such as less than 
5 domestic films that have been shortlisted for the Cannes main competition in the past 
five years). 

The incomplete intellectual property protection system: The proliferation of pirated 
resources has led to significant losses for film producers (such as over 100000 pirated 
links on the first day of release of a Spring Festival movie, with an estimated box office 
loss of over 200 million yuan), affecting investment confidence and long tail returns. 

3.5 Audience Cognitive Bias and Intensified Market Competition of Chinese 
Film 

The solidification of the "younger age" label in overseas markets: animated films are 
still considered "exclusively for children", and "Ne Zha 2" has a market share of only 
3% in the Japanese anime market, far lower than local works such as "Blade of Extinc-
tion", reflecting the cognitive limitations of adult audiences towards Chinese anima-
tion[10]. 

The dual squeeze between Hollywood and the domestic market: Domestic films are 
facing the impact of Hollywood distribution in emerging markets such as Southeast 
Asia and Africa, while domestic audiences' preference for imported films (such as the 
42% box office share of imported films in 2024) intensifies competition, forcing con-
tent quality improvement. 

These challenges involve both the deep contradictions between cultural narrative and 
technological ecology, as well as the phased issues of industrial internationalization and 
policy coordination. They need to be gradually resolved through a systematic strategy 
of "technology empowering narrative, deep exploration of IP value, and reconstruction 
of platform ecology". 
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4 Development Prospects and Future Strategies 

To address the challenges faced by Chinese films, promote the sustainable development 
of the Chinese film industry, and thus promote the export of excellent Chinese culture, 
policy guidance is needed. 

4.1 Addressing Cultural Discounts and Cross-Cultural Narrative Issues, 
Based on Cultural Output 

Strengthen the excavation of cultural connotations and support for innovative expres-
sion: Establish a special fund to encourage film creators to deeply explore the deep 
connotations of Chinese culture and deeply integrate traditional culture with contem-
porary values. Funding film projects based on traditional Chinese philosophy and his-
torical stories for modern adaptation, guiding creators to break free from shallow de-
pendence on traditional symbols[11]. 

Carry out cross-cultural narrative training and international cooperation and ex-
change: organize film practitioners to participate in cross-cultural narrative training 
courses, and invite internationally renowned screenwriters and directors to share their 
experiences. Build an international cooperation and exchange platform, promote the 
joint creation of scripts by Chinese and foreign filmmakers, enhance cross-cultural nar-
rative skills in practice, and make the dissemination of Chinese film values more in line 
with the international context[12]. 

Establish a cultural discount evaluation and feedback mechanism: Establish a pro-
fessional evaluation team to assess the cultural discount situation of movies in overseas 
markets, collect feedback from overseas audiences, provide data support and improve-
ment directions for creators, and help them optimize their subsequent works[13].  

4.2 Improve the Film Industrial Technology Ecosystem and Enhance 
International Competitiveness 

Increase investment in technology research and development and talent cultivation: The 
government will increase funding for film technology research and development, es-
tablish national level film technology laboratories, and focus on core technology re-
search and development such as virtual production, AI script generation, and high frame 
rate technology. Universities and vocational colleges offer relevant professional 
courses, collaborate with enterprises to cultivate composite talents, and establish mech-
anisms for talent internships and employment matching[14]. 

Promote the coordinated development of the industry chain: Introduce industrial pol-
icies to encourage upstream and downstream enterprises in the film industry chain to 
strengthen cooperation, and build a full chain collaborative mechanism from script de-
velopment, filming and production to distribution and screening, and derivative product 
development. Establish demonstration projects for collaborative development of indus-
trial chains, provide funding and policy support, and guide enterprises to improve col-
laborative efficiency[15]. 
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Cultivate local technology enterprises and brands: Provide tax incentives, loan sub-
sidies, and other support policies to local enterprises that focus on film technology re-
search and development, encouraging their innovative development. Support local 
technology enterprises to participate in international competition and build film tech-
nology brands with international influence, which can also be described as “technology 
driven, content oriented, and ecological synergy"[16]. 

4.3 Optimize International Communication Strategies, Expand Platforms and 
Channels of Film 

Building an independent distribution network and new media matrix: The government 
guides and supports domestic film companies to establish independent distribution 
companies or cooperative distribution channels in key overseas markets, reducing de-
pendence on overseas distributors. Encourage film companies to use international new 
media platforms such as TikTok, YouTube, Instagram, etc. to open official accounts, 
form professional operation teams, produce and publish customized short video con-
tent, and attract overseas audiences[17]. 

Strengthening international cooperation and communication: The government pro-
motes Sino foreign film co production projects, formulates more flexible co production 
policies, simplifies approval processes, and provides support in terms of funding, ven-
ues, and other aspects. Establish an international cooperation and communication re-
ward mechanism to commend and reward co produced films and related teams that 
have demonstrated outstanding performance in international communication. 

Carry out international film festivals and exhibitions: The government will increase 
investment in domestic and international film festivals and exhibitions to enhance their 
international influence and professionalism. Encourage domestic film festivals to es-
tablish cooperative relationships with well-known overseas film festivals, carry out ac-
tivities such as film exhibitions and talent exchanges, and build more platforms for 
Chinese films to go global. 

4.4 Optimize the Chinese Film Synergy Mechanism Between Policies and 
Markets 

Accurately formulate subsidy policies: Improve film subsidy policies, clarify the link-
age between subsidies and indicators such as film technology innovation, cultural con-
notation exploration, and international dissemination effects. Establish a project evalu-
ation system to strictly screen and supervise film projects applying for subsidies, en-
suring that funds flow to high-quality projects. 

Balancing censorship standards and commercial innovation: Regularly revising film 
censorship standards, while adhering to ideological bottom lines, leaving space for film 
creation and innovation. Establish a dynamic adjustment mechanism for review stand-
ards, and adjust the review scale in a timely manner according to social development 
and the needs of the film industry. 

Strengthen intellectual property protection: Improve intellectual property laws and 
regulations, increase the crackdown on movie piracy and infringement, and raise the 
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cost of infringement. Establish a film copyright monitoring platform to monitor online 
piracy in real-time, take timely legal measures to stop infringement, and protect the 
legitimate rights and interests of film creators and producers. 

4.5 Influence the Audience's Cognition of Film and Respond to Market 
Competition 

Reshaping the Overseas Image of Chinese Films: The government takes the lead in 
promoting Chinese films overseas, organizing themed events such as "China Film 
Week" and "China Animation Festival", showcasing excellent Chinese films of differ-
ent genres and themes, and breaking the stereotype of Chinese films among overseas 
audiences. 

Expanding overseas market layout: The government guides film companies to de-
velop differentiated market expansion strategies based on the cultural characteristics, 
audience needs, and market size of different overseas markets. Encourage enterprises 
to expand into traditional markets such as Europe and America, as well as emerging 
markets such as Africa and Latin America, while consolidating their presence in the 
Asia Pacific market. 

Enhancing the competitiveness of domestic films: Continuously promoting the sup-
ply side structural reform of the film industry, guiding film companies to improve film 
quality, strengthening market research, understanding changes in audience demand, 
and creating and producing more high-quality film works that meet market demand. 
Strengthen the Propaganda and promotion of domestic films, and improve the market 
popularity and influence of domestic films[18]. 

5 Conclusion 

Over the course of more than half a century, Chinese cinema has undergone a profound 
paradigm shift from "cultural symbol display" to "cultural value dialogue", while also 
achieving a new leap in China's cultural soft power and cultural output. This evolution 
is reflected not only in the cross-cultural breakthroughs achieved through martial arts 
philosophy in early martial arts films, but also in the global expression of Eastern col-
lectivism reconstructed through technological storytelling in science fiction film series. 
Moreover, in animated works such as Nezha, the creative fusion of cultural genes and 
contemporary values is achieved through the modern deconstruction of traditional IP. 
At present, Chinese films are relying on a three-dimensional path of "technology pen-
etrating cultural barriers, IP activating emotional resonance, and policy cultivating in-
dustrial ecology" to build a cultural discourse system with global influence. Despite 
still facing challenges such as cultural discounts and technological autonomy, it has 
initially formed a unique model of "modernizing traditional aesthetics and localizing 
global narratives" through practices such as cross-border co productions. This develop-
ment path that combines technological innovation and cultural confidence not only pro-
vides a "Chinese solution" for the cultural output of developing countries, but also re-
defines the logic of building cultural soft power in the era of digital civilization - that 
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is, replacing symbol output with value resonance, promoting cultural dialogue through 
industrial ecological synergy, and ultimately achieving a deep leap from "cultural going 
out" to "value co construction". 
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