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All of the articles in this proceedings volume have been presented at the 12th AIM-AMA Sheth 
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in Management Development Institute. These articles have been peer reviewed by the members 

of the Organizing Committee, who affirms that this document is a truthful description of the 

conference’s review process. 

1. REVIEW PROCEDURE

The reviews were double-blind. Each submission was examined by two reviewer(s)

independently. 

The conference submission management system was Easychair. 

All submissions to the conference underwent a rigorous, multi-stage peer-review pro-

cess to ensure high academic quality and relevance. Initially, each paper was screened 

by the Conference Editorial Committee to assess its originality, relevance to the con-

ference themes, compliance with submission guidelines, and overall scholarly merit. 

Submissions that met these criteria were then forwarded for double-blind peer review. 

Each manuscript was reviewed by at least two independent experts whose subject-

matter expertise closely aligned with the paper’s theme. Reviewers were carefully se-

lected while ensuring the absence of any potential conflicts of interest. The reviewers 

evaluated the papers on parameters such as theoretical contribution, methodological 

rigor, clarity of analysis, relevance, and implications for research and practice. 

 

Based on the reviewers’ recommendations and detailed comments, the Editorial 

Committee made decisions regarding acceptance, revision, or rejection. Papers requir-

ing revisions were accepted only after the authors satisfactorily addressed the review-

ers’ comments. Final acceptance was granted solely to manuscripts that received fa-

vourable evaluations and met the conference’s academic standards.
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2. QUALITY CRITERIA 

Reviewers were instructed to assess the quality of submissions solely on the basis of 

their academic merit, using a structured evaluation framework with clearly defined cri-

teria and weightages (total score: 100). The assessment focused on the following di-

mensions, ordered by importance: 

1 Presentation and Clarity (25 points): Clarity, coherence, and precision in writ-

ing; logical organization of the manuscript; and effective use of tables, figures, 

and other supporting materials to communicate ideas clearly. 

. 

2 Originality, Contribution, and Impact (20 points): The extent to which the pa-

per demonstrates originality, makes a meaningful contribution to existing lit-

erature, and has the potential to influence future research, theory, or practice. 

. 

3 Conceptual Framing, Research Questions, and Hypotheses (20 points): 

Soundness and depth of the theoretical foundation; clarity and relevance of 

research questions and hypotheses; and alignment between conceptual fram-

ing and the study’s objectives. 

. 

4 Methodological Rigor and Appropriateness (20 points): Appropriateness and 

robustness of research design, data collection, analytical methods, and inter-

pretation of results, including the reliability and validity of findings. 

. 

5 Novelty of Idea and Future Scope (15 points): The degree of novelty in the 

research idea and its potential to open new avenues for future research or ex-

tensions. 

. 

In addition to these criteria, reviewers also considered the manuscript’s relevance to the 

scope and themes of the conference and adherence to ethical standards and codes of 

conduct applicable to the respective research field. 

3. KEY METRICS 

Total submissions 250+ 

Number of articles sent for peer review 40 

Number of accepted articles 18 

Acceptance rate 45% 

Number of reviewers 16 
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4. COMPETING INTERESTS 

Neither the Editor-in-Chief nor any member of the Scientific Committee declares 

any competing interest. 

Open Access This chapter is licensed under the terms of the Creative Commons Attribution-

NonCommercial 4.0 International License (http://creativecommons.org/licenses/by-nc/4.0/), 

which permits any noncommercial use, sharing, adaptation, distribution and reproduction in any 

medium or format, as long as you give appropriate credit to the original author(s) and the source, 

provide a link to the Creative Commons license and indicate if changes were made. 

        The images or other third party material in this chapter are included in the chapter’s Creative 

Commons license, unless indicated otherwise in a credit line to the material. If material is not 

included in the chapter’s Creative Commons license and your intended use is not permitted by 

statutory regulation or exceeds the permitted use, you will need to obtain permission directly 

from the copyright holder. 
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