™

Check for
updates

The Influence of Economic Literacy, Digital Awareness,
and Family Financial Management Education on the
Financial Management Behavior of Generation Z

Rambu Liarang Kaweda Djati!, Riskin Hidayat?, and Alfiatul Maulida®

13 Management Study Program, Faculty of Economics, Universitas Sarjanawiyata Tamansiswa,
Indonesia
2 Master of Management Study Program, Faculty of Economics, Universitas Sarjanawiyata
Tamansiswa, Indonesia
rambuliaaa@gmail.com

Abstract. This study aims to analyze the influence of economic literacy, digital
awareness, and family financial management education on the financial
management behavior of Generation Z. The background of this study is the
increasing consumption behavior among Generation Z, who are more focused on
lifestyle rather than productive activities such as saving and investing. This study
uses a quantitative approach with an associative method to test the relationship
between variables. The population in this study was 1,319 Generation Z students
at the Faculty of Economics, Universitas Sarjanawiyata Tamansiswa,
Yogyakarta, with 100 respondents as a sample selected using probability
sampling techniques or simple random sampling and using the Slovin formula.
Data were obtained through questionnaires and analyzed using validity,
reliability, and multiple linear regression tests. The results showed that economic
literacy and family financial management education had a significant positive
influence on financial management behavior, while digital awareness did not
show a significant influence. These findings emphasize the importance of
economic understanding and education from families in influencing the financial
behavior of generations.
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1 Introduction

Financial management behavior is the ability of an individual or organization to
manage and save daily finances. Good financial management allows someone to
balance income and expenses. Furthermore, they are able to meet their living expenses
and avoid serious financial problems. Generation Z is considered a highly consumerist
generation, prioritizing spending on the internet and food over saving or investing [1] .

Generation Z is a group of young people born between 1995 and 2012 who are
currently transitioning to adulthood amidst various economic challenges [2]. According
to [3], it was found that most Generation Z still face financial vulnerability, despite
their efforts to overcome the economic challenges in their lives.
According to [4], the 2019 Indonesia Millennial Report from the Financial Services
Authority (OJK), 51% of millennials' money is spent on consumption, while 47% is set
aside for savings, and only 2% is allocated for investment. This indicates that the
financial habits of the younger generation are still low when it comes to saving and
investing. According to [1], Generation Z is considered a group that tends to spend
money on the internet and food rather than saving or investing.

According to [5], the phenomenon of Generation Z's disinterest in pursuing
higher education reflects complex social and economic dynamics. This phenomenon
also emphasizes that Generation Z grew up in a digital age with abundant access to
information. Still, they also face various obstacles, such as the high cost of education.
Several factors influence financial management behavior, including: Economic
Literacy, Digital Awareness, and Family Financial Management Education.

Economic literacy encompasses a basic understanding of economics and the
behaviors individuals exhibit in their daily activities. As part of financial skills,
economic literacy is an inherent advantage for individuals, serving as crucial social
capital in addressing various economic challenges. However, the risks and uncertainties
that arise from making inappropriate economic decisions indicate weaknesses in social
capital, particularly in terms of understanding economics and finance [6].

Research [7], [6], [8], [9] shows that economic literacy has a significant effect
on financial management behavior. Meanwhile, the study [10] shows that economic
literacy has no significant impact on financial management behavior. With a strong
understanding of economics and high digital awareness, it is hoped that Generation Z
will be able to make smarter and more flexible financial decisions amidst rapid
technological advancements.

Digital literacy has become crucial for accessing information wisely in today's
digital age. Digital literacy encompasses not only the ability to understand but also to
utilize information from various sources. Digital literacy can be defined as the ability
to integrate analog and digital media, which is highly relevant in helping individuals,
families, and businesses understand their economic and financial behavior [8].

Research [11], [8], [12], [13], [9] shows that digital awareness has a significant
effect on financial management behavior. Meanwhile, the study [14] shows that Digital
Awareness does not have a significant effect on financial management behavior. With
the digital understanding that children have, there needs to be a briefing through
education about financial management in the family. This is important so that they can
not only take advantage of technology but also learn how to manage and plan finances
in a responsible way.
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Family financial management education plays an important role in shaping
children's understanding of financial situations. The family environment is one of the
main sources for children to learn. Parents' simple but wise attitude in managing
finances is an example for children, so that they can understand and apply financial
principles in their daily lives [14]. and financial management behavior. Influences

Research [14], [15], [17] shows that family financial management education has
a significant effect on financial management behavior. Meanwhile, the study [18]
shows that family financial management education, according to partial significant
testing, does not have a significant effect on financial management.

Based on the research gap and the phenomenon above, the researcher is
interested in researching the influence of economic literacy, digital awareness, and
family financial management education on the financial management behavior of
Generation Z at the Faculty of Economics, Sarjanawiyata Tamansiswa University,

Yogyakarta.

2 Literature Review

2.1  Theory of Behavior (TPB)

This research is based on the Planned Theory of Behavior (TPB), which consid-
ers that individual behavior is not only determined by internal factors (Full control of
the individual) but is also influenced by external controls, such as the availability of
resources, opportunities, and special skills. Therefore, it is important to add the concept
of perceived behavioral control, which is expected to influence a person's intentions
and behavior [19]

2.2 Theory of Reasoned Action (TRA)

This research is based on the Theory of Reasoned Action (TRA), which explains
that this theory is a psychological approach used to predict and understand human be-
havior. This theory focuses on the relationship between individual behavior, subjective
norms, and behavioral intentions. This theory can provide insight into how an individ-
ual's attitudes are reflected in their actions regarding lifestyle, financial management,
and financial arrangements in their minds. [4].

2.3 Financial Planning Theory

This theory is the process of managing funds to achieve financial satisfaction
for individuals. Theories about financial planning can examine how this planning im-
pacts the way students manage their finances. Therefore, it is important to improve and
align financial literacy to predict risks that may arise in financial management. [4].
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2.4  Technology Acceptance Model (TAM)

The technology acceptance model (TAM) serves to explain how individuals ac-
cept the use of information technology systems. 74M replaces various measures of at-
titude from TRA with two measures of technology acceptance, namely ease of use and
usability. Both TRA4 and TAM have strong behavioral elements, and both assume that
when a person forms an intention to act, they will be able to act without any hindrance.

2.5  Financial Management Behavior

Financial behavior refers to the way individuals manage their finances. In gen-
eral, this involves managing cash, using credit, and deciding whether to save or invest
[21]. Good financial management is essential for everyone, especially for college stu-
dents. They belong to a group that is easily influenced by fashions, trends, and lifestyles
that can increase the risk of problems in financial management. Although most students
are still dependent on their parents and do not have their own income, they should start
learning to manage their finances wisely [17].

2.6  Economic literacy

Economic literacy is a condition where a person is able to understand basic eco-
nomic problems well, so that they can carry out economic activities effectively. In this
context, economic literacy can be concluded as a science that studies how a person
manages their finances or economy wisely [23]. Economic literacy refers to the ability
of individuals to understand and apply economic principles so that they can make the
right decisions regarding the management of their resources. [23].

2.7  Digital awareness

Digital awareness is defined as the ability that goes beyond the use of basic dig-
ital technology. Digital awareness involves the ability of individuals to leverage digital
technology in support of a variety of activities, including business activities [21].

2.8  Family financial management education

Education about family financial management has an important role in shaping
student attitudes. The example set by parents can foster a positive attitude towards fi-
nances, so that students are better able to manage their finances well. [27]. Family fi-
nancial management education is very important to provide an understanding of the
value of money and instill good attitudes and behaviors in children in regulating the use
of money [27]. . The purpose of financial education is to form a human being who is
responsible for the welfare of their family. Financial education serves as a crucial foun-
dation for improving financial literacy [28].
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3 Methodology

This research is quantitative with an associative approach, which aims to deter-
mine the influence of economic literacy, digital awareness, and family financial man-
agement education on the financial management behavior of Generation Z. Quantitative
research was chosen because it allows for systematic measurement of variables and
statistical analysis to test hypotheses.

The population in this study is generation Z who are at Sarjanawiyata Taman-
siswa University Yogyakarta, Faculty of Economics as many as 1,319 students [32].
The sample is generation Z at the Faculty of Economics, Sarjanawiyata Tamansiswa
University with a total of 100 students as respondents using probability sampling tech-
niques or simple random sampling and the slovin formula [4].

Rumus Slovenian: n =
1+ Ne?

Information:
n = population size
n = Sample Size
e = Margin Of error (10% atau 0,1)
Based on the Slovin formula, the size of the research sample is:
1319
T =15 1319 (0,1)2
n=92.93 (rounded up to 100 respondents).

The source of data in this study is primary data obtained directly from respond-
ents. The data collection method uses a survey technique with questionnaires distrib-
uted to respondents. This questionnaire contains questions related to economic literacy,
digital awareness, family financial management education, and financial management
behavior.

This research was conducted at the Faculty of Economics, Sarjanawiyata Ta-
mansiswa University, Yogyakarta because the faculty has a large student population of
Generation Z that is quite large and relevant to the topic of financial management be-
havior. The implementation of the research lasts for one semester in the 2025/2026
academic year, starting from the stage of preparing instruments, collecting data, to an-
alyzing the results. This period of time is expected to be able to produce valid research
and describe the actual conditions in the field.

The Measurement Scale uses a 5-point Likert scale to measure the degree to
which respondents agree or disagree with each statement in the questionnaire. The likert
scale is designed to assess a person's attitude in a similar aspect, where the individual
determines his position on a range of given questions. Generally, the categories of val-
ues applied on the Likert scale are values 1 to 5, with explanations for each number as
listed below:

1. Strongly agree

2. Agree

3. Neutral

4. Disagree

5. Strongly Disagree [1]
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3.1 Descriptive Analysis Test

Descriptive statistical analysis is a popular method for presenting data. Typi-
cally, descriptive statistics are used as a first step in tidying up the data before conduct-
ing a more in-depth analysis. However, descriptive statistics can also stand on their own
as an analysis capable of presenting data and providing a wide range of relevant infor-
mation about the data. Statistical measurement of the description of this variable needs
to be carried out to see the general picture of the data such as the mean value (mean),
highest (max), lowest (min), and standard deviation of each variable [33].

3.2 Validity Test

Validity test is a test that aims to determine whether a measuring instrument can
be considered walid or not. If r counts > r table or sig < 0.05, then the statement item is
valid. If r counts <r table or sig > 0.05, then the statement item is invalid. A question-
naire can be considered valid if the questions in the questionnaire are able to describe
what is being measured [34]

3.3  Reliability Test

A reliability test is an index that shows the extent to which a measuring instru-
ment is reliable or reliable. Thus, reliability testing can be used to find out the extent of
consistency of the measuring tool, whether the tool still produces the same results when
the shaving pen is repeated. Measuring instruments are considered reliable if they give
similar results even though measurements have been made repeatedly. If Cronbach's
alpha value > 0.60, then the statement item is reliable. If Cronbach's alpha value <0.60,
then the statement item is unreliable [35].

3.4  Linier Multiple Analysis

The multiple linear regression test is a study of the relationship between dependent
(bound) variables and independent (free) variables. The goal is to estimate the average
value of the population or the values of dependent variables based on information from
already known independent variables [4]
The data technique used in this study uses multiple linear regression equations as fol-
lows:

PMK=a + 1 LE + 2 KD + 3 PPKK + ¢

Information:

PMK = Financial Management Behavior as a Dependent Variable

o = Constant

B1, B2, B3 = Coefficient regression model

LE = Economic Literacy as an independent variable

KD = Digital Awareness as an independent variable

PPKK = Family Financial Management Education as an independent variable

€ = €rror
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4 Result

4.1 Respondent Overview

This research was conducted among Generation Z students at the Faculty of
Economics, Sarjanawiyata Tamansiswa University, Yogyakarta. A sample of 100
respondents was obtained using the purposive sampling technique and the Slovin
formula. Data is collected through a google form which is distributed online to students
who are still active. A total of 100 questionnaires have been distributed and all
questionnaires are back with complete information. There are no invalid or careless
questionnaires, so all data can be processed and analyzed further. Generation Z in this
study is defined as individuals born between 1995 and 2012, with an age range of 18 to
26 years at the time of the study. The age difference between the respondents reached
8 years.

4.2  Validity test

X1 Validity Test.
Table 1. X1 Validity Test

r table Sig. (2 Infor-
No. Statement Items r count (N=100, tailed) mation
0=0.05)

1. I can clearly distinguish between
needs and wants when buying 0.428 0.196 0.000 Valid
something.

2. I prioritize spending on basic . 0.609 0.196 0.000 Valid
needs rather than personal desires.

3. I understand that economic re-
sources (such as money) are lim- .
ited and need to be managed 0.475 0.196 0.000 Valid
wisely.

4. 1 cox}mder the scarcity of goods or 0.625 0.196 0.000 Valid
services before deciding to buy.

5. I consider sacrifice (opportunity
cost) when making financial deci- 0.560 0.196 0.000 Valid
sions.

6. Iam aware that everyone has a
certain economic reason in every 0.571 0.196 0.000 Valid
financial activity.

7. I consider the benefits of profit
before making a purchase deci- 0.560 0.196 0.000 Valid
sion.

8.  Tunderstand the impact of my
consumption habits on my per- 0.585 0.196 0.000 Valid
sonal financial condition.

9.  Irecord or remember my con- 0.455 0.196 0.000 Valid

sumption expenses every month.
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X2 Validity Test.
Table 2. X2 Validity Test
r r table Sig. (2 Infor-
No. Statement Items count (N=100, tailed) mation
0=0.05)
1. I am cautious about giving out
personal information when using ~ 0.565 0.196 0.000 Valid
the internet.
2. I only access ﬁnan01al sites or 0.625 0.196 0.000 Valid
apps that I believe are safe.
3. T use technol'ogy in an ethical 0.659 0.196 0.000 Valid
way and don't harm others.
4. lavoid spreading personal finan- ) -, 0.196 0.000 Valid
cial information to social media.
5. I verify the financial information
1 get from the internet before 0.606 0.196 0.000 Valid
making a decision.
6. I don't immediately believe in
online financial promotions 0.565 0.196 0.000 Valid
whose source is not clear.
X3 Validity Test.
Table 3. X3 Validity Test
r table .
No. Statement Items r (N=100, Sig. @ Infor-
count _ tailed) mation
0=0.05)
1. My parents often give me feed-
back when I want to buy some- 0.746 0.196 0.000 Valid
thing of great value.
2. My parents taught me how to
manage money from a young 0.579 0.196 0.000 Valid
age.
3. My farplly used to set aside some 0482 0.19 0.000 Valid
of the income to save
4. Since I was a child, I was taught
the importance of saving by my 0.536 0.196 0.000 Valid
parents.
5. In my family, we are open to dis- 0.705 0.196 0.000 Valid
cussing finances together.
6. My parents often invited me to
discuss family financial plan- 0.578 0.196 0.000 Valid

ning.
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Y Validity Test.
Table 4. Y Validity Test
r r table Sig. 2 Infor-
No. Statement Items count (N=100, tailed) mation
a=0.05)

1. I create a budget plan to manage
my monthly income and ex- 0.496 0.196 0.000 Valid
penses.

2. 1 prioritize expenses for daily 0.550 0.196 0.000 Valid
needs.

3. [ try to a\{o1d expenses that ex- 0631 019 0.000 Valid
ceed my income.

4. I record and control expenses to 0.594 0.196 0.000 Valid
make sure they are on track.

5. I manage money in a systematic 0575 0.196 0.000 Valid
and organized way.

6. 1 keep regular records of income 0.629 0.19 0.000 Valid
and expenses.

7. I set aside some money to save 0.604 0.196 0.000 Valid
every month.

8. Thavea savings account or 0.608 0.196 0.000 Valid
other financial storage medium.

9. I used to compare prices from
several places before buying 0.564 0.196 0.000 Valid
things.

10.  Ilook for discount or promo-
tional information before mak- 0.690 0.196 0.000 Valid

ing a purchase.

Source : Primary Data (Processed)

Based on the results of the validity test of all the variables studied (X1, X2, X3,

and Y), the value of r calculated > r of the table (0.196) and the significance value of <

0.05 for all items were obtained (see Table 1, Table 2, Table 3 and Table 4). This shows

that all items in the questionnaire are proven to be valid, so they can be applied in future
analysis. The high level of validity indicates that each expression in the questionnaire

can accurately measure the indicators in question, both for the variables of economic

literacy, digital awareness, family financial management education, and financial man-
agement behavior.

4.3  Reliability Test
Table 5. Reliability Test

Variabel Num- Cronbach's Information

ber of Alpha

Items

Economic Literacy (X1) 9 0,697 Reha"gl 6(8)’697 >
Digital Awareness (X2) 6 0,655 Rehab(()el6((())),655 ~
Family Financial Management Edu- 6 0,649 Reliabel (0,649 >

cation (X3)

0,60)
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Variabel Num- Cronbach's Information
ber of Alpha
Items
Financial Management Behavior 10 0,795 Reliabel (0,795 >
Y) 0,60)

Source : Primary Data (Processed)

Based on the results of the reliability test conducted using the Cronbach's alpha
approach, o values were obtained for each variable as follows: economic literacy
(0.697), digital awareness (0.655), family financial management education (0.649), and
financial management behavior (0.795) (see Table 5). Based on the reliability criterion
with Cronbach's Alpha limit > 0.60, all variables are declared reliable because they
have values above that number.

This shows that the research instrument has a good level of internal consistency
and can be trusted in measuring each variable. Therefore, all question items in the ques-
tionnaire can be used for further analysis, including for multiple linear regression test-
ing.

4.4  Multiple Linear Regression Analysis Results

Table 6. Results of Multiple Linear Regression Analysis

Variabel Coeficin Sig. Conclusion
(B)
Economic Literacy (X1) 0,469 0,000 H; accepted -Significant effect on Fi-
nancial Management Behavior
Digital Awareness (X2) 0,050 0,796 H, rejected - Has no significant effect
on Financial Management Behavior
Family Financial Man- 0,529 0,011 Hj accepted -Significant effect on Fi-
agement Education (X3) nancial Management Behavior

Source : Primary Data (Processed)
Based on the multiple linear regression analysis found in Table 6 above, the
equation model obtained is as follows:
PMK = 0,469 (LE) + 0,050 (KD) + 0,529 (PPKK)
From these results, it can be explained that:

a. The regression coefficient for economic literacy (0.469) showed a significant
positive impact on financial management behavior (Sig. 0.000 < 0.05). In
other words, the better the students' ability to understand economics, the more
effective their way of managing finances.

b. The coefficient of digital awareness (0.050) showed a positive, but not signif-
icant influence (Sig. 0.796 > 0.05). This shows that although Generation Z has
a good knowledge of technology, digital awareness has not been able to di-
rectly influence the way they behave when it comes to finances.

c. The coefficient of family financial management education (0.529) showed a
positive and significant impact (Sig. 0.011 < 0.05), this means that the more
regularly a person receives education and financial guidance from his family,
the better financial behavior will be shown.

In general, two factors, namely economic literacy ability and family financial manage-
ment education, have been proven to have a significant impact on the financial
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management behavior of students from generation Z, while digital awareness has not
shown an important influence.

4.5 Discussion

The results of the analysis show that:
The effect of economic literacy on financial management behavior:

The findings of the study show that economic literacy has a significant positive
impact on the way a person manages finances (sig. 0.000 < 0.05). This shows that the
better a person's understanding of economic literacy, the more effective their way of
managing finances. Respondents who understand the basics of economics, such as ef-
ficiency, scarcity, and necessity, tend to be wiser when making financial decisions.

These results support research by [6] and [7], who argue that individuals with
high levels of economic literacy tend to have better financial behaviors, such as saving,
planning expenses, and investing. From a theoretical point of view, these results are in
accordance with the Theory of Planned Behavior (TPB), which explains that economic
knowledge can affect the control of behavior that a person perceives in managing fi-
nances.

The influence of digital awareness on financial management behavior:

Digital awareness did not show a significant influence on financial management
behavior (sig. 0.796 > 0.05). This means that while Generation Z students often use
digital technology, it doesn't always align with their ability to use financial technology
wisely. They are more likely to use the internet for entertainment and social media pur-
poses than for financial management.

These findings are consistent with the results of the study [13], which also found
that digital awareness has no direct effect on students' financial behavior. Theoretically,
this result can be explained through the Technology Acceptance Model (TAM) which
explains that an individual's acceptance of technology is influenced by two important
aspects, namely the perceived benefits and the ease of using it. Although Gen Z students
feel that they can easily use digital technology, they may not have experienced the im-
mediate benefits of using it in financial management, such as recording expenses or
planning finances online. This leads to a lack of motivation to adopt financial technol-
ogy in daily life, so its impact on financial management behavior has not yet been sig-
nificant.

The influence of family financial management education on financial management
behavior:

The Education variable in family financial management has a significant posi-
tive impact on financial management behavior (sig. 0.011 < 0.05). This means that the
more effective financial education is applied in the family, the higher the child's ability
to manage finances. Parents who show savings practices, discuss expenses, and teach
the importance of financial planning contribute greatly to shaping children's financial
habits.

These findings support the results of research conducted by [15] and [16], which
emphasize that the family plays a vital role as the first educational institution to instill
financial values. Theoretically, these results are in line with Financial Planning Theory,
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which states that education in the family environment can shape financial attitudes and
behaviors in the long term

Overall, the findings of this study emphasize the virtue of economic education from a
young age, both in academic and family contexts. Although technology has become a
very familiar part of Generation Z's daily lives, in reality, hands-on education and real-
life experiences within families have a more significant impact on shaping wise finan-
cial attitudes.

5 Conclusion

Based on the findings of a study conducted on 100 Generation Z students at the Faculty
of Economics, Sarjanawiyata Tamansiswa University Yogyakarta, the following
conclusions can be drawn:

a. Economic literacy has a positive and significant impact on financial manage-
ment behavior. An understanding of basic economic concepts helps individu-
als to make better and planned financial decisions.

b. Digital awareness does not have a significant influence on financial manage-
ment behavior. Although Generation Z is familiar with digital technology, this
does not necessarily improve the way they manage their finances.

c. Education about financial management in the family has been proven to have
a positive and significant effect on financial management behavior. Family
involvement in teaching financial values and habits plays an important role in
each individual's financial patterns.

Reference

[1] R. P. Akbar and R. F. Ammansyah, “Perilaku Keuangan Generasi Z Berdasarkan
Literasi,” J. Ilm. Manaj. dan Bisnis, vol. 2,no. 2, pp. 107-124, 2023.

[2] J. D. Rubin, K. Chen, and A. Tung, Generation Z’s Challenges to Financial
Independence: Adolescents’ and Early Emerging Adults’ Perspectives on Their
Financial Futures. 2024. doi: 10.1177/07435584241256572.

[3] L. Hong Shan, K. S. L. Cheah, and S. Leong, “Leading Generation Z’s Financial
Literacy Through Financial Education: Contemporary Bibliometric and Content
Analysis in China,” SAGE Open, vol. 13, no. 3, pp. 1-18, 2023, doi:
10.1177/21582440231188308.

[4] A. Holly, “PENGARUH GAYA HIDUP, LITERASI KEUANGAN , DAN MENTAL
ACCOUNTING TERHADAP PENGELOLAAN KEUANGAN GEN Z The Effect of
Life Style , Financial Literacy , and Mental Accounting on Gen Z ’ s Financial
Management,” vol. 6, no. 1, 2024.

[5] Tintasiyasiid, “Fenomena Gen Z Tidak Melanjutkan Studi, Praktisi: Liberalisasi

Sebabkan Pendidikan Mahal.” [Online]. Available:
https://www.tintasiyasi.id/2025/06/fenomena-gen-z-tidak-melanjutkan-studihtml
[6] D. P. Susetyo and D. Firmansyah, “Literasi Ekonomi, Literasi Keuangan, Literasi

Digital dan Perilaku Keuangan di Era Ekonomi Digital,” Econ. Digit. Bus. Rev., vol. 4,
no. 1, pp. 261-279, 2023.

[7] U. Islam and N. Mataram, “Dampak Literasi Keuangan , Literasi Ekonomi , dan
Pendapatan Terhadap Pengelolaan Keuangan Pribadi Generasi Z ( Studi Kasus Pada
Mahasiswa FEB UTS ),” vol. 10, no. 2022, pp. 874-884, 2024.

[8] H. N. D. A. H. Nurfadilah, “Pengaruh Literasi Keuangan, Literasi Ekonomi, dan



(9]
[10]

(1]

[12]

[13]

[14]

[15]

[16]

[17]

(18]

[19]

[20]

[21]

[22]

(23]

[24]

The Influence of Economic Literacy, Digital Awareness, and Family ... 77

Kesadaran Digital Generasi Milenial terhadap Perilaku Manajemen Keuangan,” Semin.
Nas. Manaj. Bisnis, vol. 2/1, pp. 151-156, 2024.

D. Sudiantini, K. Ainiyah, and P. Hafsari, “Mufakat,” vol. 2, 2023.

N. Mahmudah and S. Umi Mintarti Widjaja, “Pengaruh literasi ekonomi, minat belajar,
dan gaya hidup terhadap manajemen uang saku siswa kelas XI IPS SMA Negeri 1
Karangrejo,” J. Ekon. Bisnis dan Pendidik., vol. 1, no. 8, pp. 753762, 2021, doi:
10.17977/um066v1i82021p753-762.

F. E. R. F. E. Rumbik, R. Kumiawan, and R. Ginting, “Menguak Perilaku Konsumtif
Generasi Z dalam Penggunaan Digital Payment dan Literasi Keuangan Berdasarkan
Mental Accounting: Sebuah Studi Fenomenologi,” J. Akunt. AKUNESA, vol. 12, no. 2,
pp. 163—-171, 2024, doi: 10.26740/akunesa.

M. Ismail, L. S. Sudjiman, and R. Ferinia, “Literasi Finansial, Kesadaran Digital, Posisi
Manajerial: Sebuah Bukti dari Riset Keuangan,” Coopetition J. llm. Manaj., vol. 14,
no. 1, pp. 2942, 2023, doi: 10.32670/coopetition.v14i1.2906.

M. Alamgir, “Emergence of the Digital Financial Literacy, and its Effect on the
Financial Management Behavior among Students of Pakistan,” Pakistan Soc. Sci. Rev.,
vol. 8, no. II, 2024, doi: 10.35484/pssr.2024(8-ii)13.

V. S. Parung, C. Pagiu, and A. C. Rambulangi, “Pengaruh Pengetahuan Keuangan ,
Gaya Hidup , Media Sosial , Mahasiswa Program Studi Manajemen Fakultas Ekonomi
Uki Toraja,” vol. 5, no. 1, pp. 143-152, 2024.

R. W. Pahlevi and L. Nashrullah, “Pendidikan Keuangan Keluarga, Kesadaran
Keuangan dan Tingkat Personal Finance,” AFRE (Accounting Financ. Rev., vol. 3, no.
2, pp. 172-179, 2021, doi: 10.26905/afr.v3i2.5840.

M. Z. Dewi and A. Listiadi, “Pengaruh Status Sosial Ekonomi, Pendidikan Pengelolaan
Keuangan Keluarga dan Literasi Keuangan terhadap Manajemen Keuangan Pribadi
Siswa Akuntansi SMK,” Edukatif J. I[lmu Pendidik., vol. 3, no. 6, pp. 3544-3552, 2021,
doi: 10.31004/edukatif.v3i6.965.

I. R. Khoirunnisa and R. Rochmawati, “Pengaruh Literasi Keuangan, Sikap Keuangan,
dan Pendidikan Keuangan Keluarga Terhadap Manajemen Keuangan Pribadi dengan
Locus Of Control Sebagai Variabel Intervening,” J. Pendidik. Akunt., vol. 9,no. 2, pp.
210-219, 2021, doi: 10.26740/jpak.von2.p210-219.

B. Bado, M. Hasan, T. Tahir, and S. Hasbiah, “How do Financial Literacy, Financial
Management Leaming, Financial Attitudes and Financial Education in Families Affect
Personal Financial Management in Generation Z?,” Int. J. Prof. Bus. Rev., vol. §,no. 5,
p- €02001, 2023, doi: 10.26668/businessreview/2023.v8i5.2001.

Dyah Cahyasari, “Analisis Perilaku Pengelolaan Keuangan Pada Generasi Z Di
Indonesia,” J Lentera Bisnis, vol. 13, no. 2, pp. 1199-1207, 2024, doi:
10.34127/jrlab.v13i2.1155.

M. C. Prof. Dr. Imam Ghozali, 25 teori besar ilmu manajemen, akuntansi dan bisnis
(untuk landasan teori skripsi, tesis dan disertasi). 2020.

K. Anam, S. Setyawan, F. Ekonomi, and U. Tidar, “Analisis Perilaku Manajemen
Keuangan,” 2023, [Online]. Available:
https://jumaluniv45sby.ac.id/index.php/akuntansi/article/view/681/728

N. Q. Waty, “Analisis Perilaku Manajemen Keuangan Mahasiswa Fakultas Ekonomi
Upn Veteran Jakarta Dimasa Pandemi Covid-19,” J. Manaj., vol. 2, no. 3, pp. 9-26,
2021.

G. Gotama and S. R. Rindrayani, “Pengaruh Literasi Digital Dan Literasi Ekonomi
Terhadap Perilaku Pembelian Impulsif Melalui Online Shop Pada Mahasiswa Progam
Studi Pendidikan Ekonomi Universitas Bhinneka Pgri Tulungagung,” J. Econ., vol. 1,
no. 4, pp. 690-701, 2022, doi: 10.55681/economina.v1i4.69.

L. S. Hariani and E. Andayani, “Manajemen keuangan pribadi: literasi ekonomi, literasi
keuangan, dan kecerdasan spiritual,” J. Ekon. Mod., vol. 15,no. 3, pp. 162—170, 2020,



78

[25]

[26]

(27]

(28]

(29]

(30]

[31]

[32]
[33]
[34]

[35]

R. L. K. Djati et al.

doi: 10.21067/jem.v15i3.4411.

A. Rohman, “Pengaruh Literasi Ekonomi Dan Gaya Hidup Terhadap Perilaku
Konsumtif,” NATUJA J. Ekon. Syariah, vol. 2, no. 2, p. 098, 2023, doi:
10.69552/natuja.v2i2.1581.

Satriani, “Indeks Literasi Digital Mahasiswa Program Studi Komunikasi Dan Penyiaran
Islam STAIN Majene Angkatan 2019 - 2021,” Al-Mutsla, vol. 6, no. 1, pp. 226-251,
2024, doi: 10.46870/jstain.v6i1.932.

I. Rosa and A. Listiadi, “dan kontrol diri tethadap manajemen keuangan pribadi Effects
of financial literacy, financial education on family , peers, and self control on personal
financial management,” J. Manaj., vol. 12, no. 2, pp. 244-252, 2020.

A. Syuliswati, “Pendidikan Pengelolaan Keuangan Keluarga, Gaya Hidup,
Pembelajaran Serta Pengaruhnya Terhadap Literasi Keuangan,” Akutansi Bisnis Manaj.
(ABM ), vol. 27, no. 1, p. 53, 2020, doi: 10.35606/jabm.v27i1.553.

A. Dammawan and F. A. Pratiwi, ‘“Pengaruh Pendidikan Keuangan Keluarga,
Pembelajaran Keuangan di Perguruan Tinggi, Sikap Keuangan dan Teman Sebaya
Terhadap Literasi Keuangan Mahasiswa,” Fokus Bisnis Media Pengkaj. Manaj. dan
Akunt., vol. 19,no. 1, pp. 27-37, 2020, doi: 10.32639/fokusbisnis.v19i1.499.

D. Camelia and M. Indriayu, “Pengaruh Pendidikan Keuangan di Keluarga terthadap
Perilaku Hidup Hemat ( Frugal Living ) Mahasiswa Universitas Sebelas Maret dengan
Literasi Keuangan sebagai Variabel Intervening,” vol. 07, no. 01, pp. 6338—6351, 2024.
E. Novitasari and T. Ayuningtyas, “Analisis ekonomi keluarga dan literasi ekonomi
terhadap perilaku menabung mahasiswa Pendidikan Ekonomi angkatan 2016 di STKIP
PGRI Lumajang,” J. Ris. Pendidik. Ekon., vol. 6, no. 1, pp. 35-46, 2021, doi:
10.21067/jrpe.v6i1.5293.

PDDikti, “Pangkalan Data  Pendidikan  Tinggi.” [Online].  Available:
https://pddikti.kemdiktisaintek.go.id/

L. D. Martias, “Statistika Deskriptif Sebagai Kumpulan Informasi,” Fikhris J. Ilmu
Perpust. dan Inf., vol. 16, no. 1, p. 40, 2021, doi: 10.14421/thrs.2021.161.40-59.

N. M. Janna and Herianto, “Artikel Statistik yang Benar,” J. Darul Dakwah Wal-Irsyad,
no. 18210047, pp. 1-12, 2021.

Sugiyono, “Metode Penelitian Kuantitatif, Kualitatif, dan Kombinasi (Mixed
Methods),” pp. 1-781, 2020.

Open Access This chapter is licensed under the terms of the Creative Commons Attribution-
NonCommercial 4.0 International License (http://creativecommons.org/licenses/by-nc/4.0/),
which permits any noncommercial use, sharing, adaptation, distribution and reproduction in any
medium or format, as long as you give appropriate credit to the original author(s) and the
source, provide a link to the Creative Commons license and indicate if changes were made.

The images or other third party material in this chapter are included in the chapter's

Creative Commons license, unless indicated otherwise in a credit line to the material. If material
is not included in the chapter's Creative Commons license and your intended use is not
permitted by statutory regulation or exceeds the permitted use, you will need to obtain
permission directly from the copyright holder.


http://creativecommons.org/licenses/by-nc/4.0/

	The Influence of Economic Literacy, Digital Awareness,and Family Financial Management Education on theFinancial Management Behavior of Generation Z



