
 

 

 

Research on the Practical Path of Live E-commerce 

Empowering Rural Revitalization in the Digital Economy 

Jiaojiao Zhang1,a , Yanhua Yang2,b* , Bo Bai3,c 

1 Guizhou Vocational and Technical College of Industry, 

Guiyang City, Guizhou Province, China 
2 Guizhou University of Engineering Science, Bijie City, Guizhou Province, China 

3 Anshun University, Anshun City, Guizhou Province, China 

674728086@qq.com, 351512421@qq.com, 893888322@qq.com 

Abstract. With the deep integration of the digital economy and rural economy, 

live e-commerce has become a core carrier for empowering rural revitalization, 

effectively connecting the supply of rural characteristic products with urban 

consumer demand. Based on the theoretical perspective of "digital empower-

ment - industrial upgrading - rural revitalization", this paper sorts out relevant 

literatures on the digital economy and rural revitalization, and the empower-

ment mechanism of live e-commerce, clarifies the internal logic of live e-

commerce empowering rural revitalization, and constructs a three-dimensional 

empowerment mechanism including technological empowerment, market em-

powerment, and subject empowerment. It proposes targeted practical paths 

from five dimensions: digital infrastructure upgrading, subject capacity build-

ing, industrial chain integration, brand building, and policy guarantee, and ana-

lyzes in-depth challenges and multi-subject collaborative response strategies. 

The research shows that live e-commerce can break the temporal and spatial 

constraints of rural economic development, but its empowerment effect is re-

stricted by factors such as insufficient infrastructure, talent shortage, and weak 

supply chain. Only through the joint promotion of the government, market, and 

society can the empowering role of live e-commerce be fully exerted, helping 

rural revitalization achieve high-quality development. 

Keywords: Digital Economy; Live E-commerce; Rural Revitalization; Em-

powerment Mechanism; Practical Path. 

1 Introduction 

The report of the 20th National Congress of the Communist Party of China clearly 
puts forward "accelerating the construction of a Digital China" and "comprehensively 
promoting rural revitalization", pointing out the direction for the integration of the 
digital economy and rural development. Against the background of the continuous 
expansion of the digital economy scale, as a new digital consumption format, live e-
commerce has broken the traditional rural product sales model with advantages such 

© The Author(s) 2026 
X. Pan et al. (eds.), Proceedings of the 2026 11th International Conference on Financial Innovation and Economic 
Development (ICFIED 2026), Advances in Economics, Business and Management Research 382, 
https://doi.org/10.2991/978-94-6239-642-5_122

mailto:674728086@qq.com
mailto:351512421@qq.com
https://doi.org/10.2991/978-94-6239-642-5_122
http://crossmark.crossref.org/dialog/?doi=10.2991/978-94-6239-642-5_122&domain=pdf


 

 

 

          Research on the Practical Path of Live E-commerce Empowering …   1165

as low threshold, strong interactivity, and wide coverage, and has become a key link 
connecting the supply of rural characteristic products with urban consumer demand. 
Data from the Ministry of Commerce shows that in 2023, the transaction volume of 
rural live e-commerce in China exceeded 300 billion yuan, driving more than 20 mil-
lion farmers to increase their income, fully demonstrating its practical value in em-
powering rural revitalization. However, the current live e-commerce empowering 
rural revitalization still faces practical constraints such as unbalanced construction of 
rural digital infrastructure, shortage of professional live broadcast talents, weak agri-
cultural product supply chain, and homogeneous product competition, which restrict 
the further release of the empowerment effect. Although existing studies have paid 
attention to the connection between the digital economy and rural revitalization and 
the empowering role of live e-commerce, the analysis of the internal mechanism of 
live e-commerce empowering rural revitalization is not in-depth enough, the research 
on practical paths lacks systematic consideration, and the discussion on the multi-
subject collaborative promotion mechanism is insufficient. Based on this, this paper 
takes "digital empowerment - industrial upgrading - rural revitalization" as the theo-
retical logic, constructs a three-dimensional empowerment mechanism of live e-
commerce, proposes targeted practical paths, and deeply discusses the challenges in 
practice and collaborative response strategies, aiming to enrich the theoretical system 
of the digital economy empowering rural revitalization and provide scientific refer-
ence for local governments and rural subjects to carry out relevant practices. This 
paper adopts a combination of literature research method and induction-deduction 
method, and its research innovations are mainly reflected in constructing a multi-
dimensional integrated empowerment mechanism framework, strengthening the sys-
tematic design of practical paths, and improving the multi-subject collaborative pro-
motion mechanism. 

2 Literature Review 

2.1 Research on the Digital Economy and Rural Revitalization 

The development of the digital economy can be traced back to the 1990s [1]. Scholars 
mostly start with indicators from two aspects: "internet development" [2] and "digital 
financial inclusion" [3]. The digital economy has a strong factor aggregation effect, 
which is conducive to improving the efficiency of resource allocation. In the new 
development context, it is necessary to give full play to the advantages and functions 
of digital platforms, promote the reasonable distribution of social wealth, practice 
social fairness and justice, and continuously improve the level of social welfare [4]. 
Rural industrial revitalization is the foundation of rural economic development and 
the primary task of the rural revitalization strategy [5]. The digital economy should be 
closely linked to the industrial prosperity, targeted poverty alleviation, and talent revi-
talization required for rural revitalization [6]. Promoting the development of rural tour-
ism and the income obtained thereby will drive rural development [7-9]. Technological 
innovation can be used as a path for the digital economy to empower high-quality 
economic development [10]. Such path mechanisms also include entrepreneurial activi-
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ty [11], internet popularization [12], and resource allocation efficiency [13]. The path 
mechanisms of the digital economy empowering rural industrial revitalization include 
technological innovation, production efficiency improvement, human capital, indus-
trial transformation [14], and industrial structure optimization [15]. The digital economy 
has brought new growth points to the rural economy and new ways for farmers to 
increase their income [16]. The digital economy has a significant empowering effect on 
the integrated development of urban and rural areas, and the empowering effect in the 
eastern region is significantly better than that in the western and central regions. With 
the functions of technological empowerment, concept transformation, and social in-
novation, live e-commerce has brought positive help to rural revitalization. It drives 
rural economic development by creating a network environment, complementing 
regional advantages, promoting a sound competitive pattern, enriching product types, 
and increasing product value [17]. The 2023 Central No. 1 Document proposes to fur-
ther implement the digital rural action and promote the R&D and promotion of digital 
application scenarios. With the rapid development of digital information technologies 
such as the internet, big data, and 5G, the digital economy can significantly promote 
the transformation, upgrading, and rationalization of China's industrial structure, and 
has become an important driving force for promoting rural economic and social de-
velopment and rural revitalization. 

2.2 Research on Live E-commerce Empowering Rural Revitalization 

Existing research on live e-commerce empowering rural revitalization mainly focuses 
on practical experience and problem countermeasures. In terms of practical experi-
ence, Zhou[18] summarized the model of common prosperity workshops and common 
prosperity colleges in Quzhou, Zhejiang, and pointed out that the combination of live 
e-commerce and rural characteristic industries is an effective path to promote rural 
revitalization; Zhao[19] proposed paths such as establishing a diversified talent training 
system and optimizing rural digital infrastructure and logistics system to help e-
commerce live broadcast empower rural revitalization; Zeng[20] took Nanchang City 
as an example and found that the live e-commerce empowerment model has achieved 
remarkable results in improving farmers' skills and promoting agricultural product 
sales. In terms of problem countermeasures, Wu[21] pointed out that live e-commerce 
empowering rural revitalization is facing major problems such as insufficient infra-
structure, talent shortage, and weak supply chain, and proposed corresponding coun-
termeasures such as strengthening infrastructure construction and cultivating profes-
sional talents; Ouyang[22] from the perspective of consumer behavior, pointed out that 
the homogeneous competition of agricultural products in live e-commerce will reduce 
consumers' purchase intention, and proposed the path of agricultural product brand 
building; Wang[23] analyzed the current practical difficulties faced by rural e-
commerce, such as homogeneous market subjects, shortage of professional talents, 
and weak infrastructure, and proposed countermeasures such as deepening "internet + 
self-media" marketing and strengthening talent construction; Zhang[24] aimed at the 
problems of shortage of professional talents and weak brand influence in rural e-
commerce live broadcasts in Shaanxi Province, and proposed innovative strategies
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such as building a professional talent system and improving the effect of digital em-
powerment. 

2.3 Literature Commentary 

In summary, existing research has laid a solid foundation for this study, but there are 
still deficiencies in three aspects: first, the research on the empowerment mechanism 
of live e-commerce is not in-depth enough, mostly staying at the single-dimensional 
effect analysis, and failing to clarify the multi-dimensional internal logic and interac-
tive relationship of live e-commerce empowering rural revitalization; second, the 
research on practical paths lacks systematic design, and fails to build a comprehensive 
path system combining the development laws of live e-commerce and the actual 
needs of rural revitalization; third, the research on the joint promotion mechanism of 
the government, market, and society is insufficient, which is difficult to support the 
sustainable development of live e-commerce empowering rural revitalization. This 
paper will conduct in-depth research around the above deficiencies to make up for the 
weak links of existing research. 

3 Three-Dimensional Mechanism of Live E-commerce 
Empowering Rural Revitalization 

Based on the digital empowerment theory and industrial chain upgrading theory, this 
paper constructs a three-dimensional empowerment mechanism of live e-commerce 
empowering rural revitalization, including three core dimensions: technological em-
powerment, market empowerment, and subject empowerment. The three dimensions 
are interrelated and mutually promoting, forming a complete empowerment system of 
"technology as the foundation-market as the driving force-subject as the guarantee". 
Among them, technological empowerment provides basic support for live e-
commerce to empower rural revitalization, breaking the temporal and spatial con-
straints through digital technology; market empowerment is the core driving force, 
improving rural economic benefits through channel expansion and cost optimization; 
subject empowerment is the key guarantee, strengthening the endogenous develop-
ment capacity of rural areas through talent training and quality improvement. The 
three work together to promote the high-quality development of rural revitalization. 

3.1 Technological Empowerment 

Technological empowerment is the basic support for live e-commerce to empower 
rural revitalization, mainly relying on digital technologies such as big data, cloud 
computing, and mobile internet. On the one hand, digital technology has broken the 
temporal and spatial constraints of rural product sales. Traditional rural product sales 
are limited by region and time, while live e-commerce can realize real-time interac-
tion between rural producers and urban consumers through live broadcast platforms, 
expanding the sales scope of rural products from local to national; on the other hand, 
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digital technology has improved the efficiency of the rural product supply chain. By 
analyzing consumer demand through big data technology, rural producers can adjust 
production plans in a timely manner, achieve accurate matching of supply and de-
mand, and reduce the inventory pressure of agricultural products. In addition, the 
application of the internet of things technology can realize the whole-process monitor-
ing of agricultural product production, provide technical support for product quality 
traceability, and enhance consumer trust. 

3.2 Market Empowerment 

Market empowerment is the core driving force for live e-commerce to empower rural 
revitalization, mainly reflected in expanding market demand and reducing transaction 
costs. First, live e-commerce has expanded the market demand for rural products. The 
interactive and experiential characteristics of live broadcasts can fully display the 
characteristics and advantages of rural products, stimulate consumers' purchase desire, 
and expand the market share of rural products; second, live e-commerce has reduced 
the transaction costs of rural products. By eliminating intermediate links such as 
wholesalers and retailers, rural producers can directly face consumers, reduce the 
circulation costs of agricultural products, and then increase farmers' income. At the 
same time, live e-commerce can drive the development of related industries such as 
rural tourism and folk culture, realizing diversified income increase in the rural econ-
omy. 

3.3 Subject Empowerment 

Subject empowerment is the key guarantee for live e-commerce to empower rural 
revitalization, mainly focusing on the cultivation of rural live broadcast subjects and 
the improvement of digital literacy. On the one hand, live e-commerce has cultivated 
a number of rural digital talents, such as village broadcasters and live broadcast op-
eration personnel. These talents are familiar with local rural resources and have pro-
fessional live broadcast skills, which can effectively promote the development of rural 
live e-commerce; on the other hand, live e-commerce has improved farmers' digital 
literacy. By participating in live e-commerce, farmers have mastered digital technolo-
gies such as mobile phone operation, live broadcast management, and online pay-
ment, and their ability to adapt to the digital economy has been significantly im-
proved. In addition, the development of live e-commerce has attracted the return of 
young people to their hometowns, injected new vitality into the countryside, and 
strengthened the endogenous development motivation of the countryside. 

4 Practical Paths of Live E-commerce Empowering Rural 
Revitalization 

Based on the three-dimensional empowerment mechanism and existing research re-
sults, this paper proposes five practical paths for live e-commerce to empower rural 
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revitalization. Each path is interrelated and mutually promoting, forming a complete 
path system. 

4.1 Upgrading Digital Infrastructure 

Digital infrastructure is the basic support for live e-commerce to empower rural revi-
talization, and it is necessary to build a gradient upgrading system based on regional 
differences. First, strengthen the basic shortcomings in the underdeveloped western 
regions, increase the intensity of central fiscal transfer payments, promote the exten-
sion of 5G networks to towns and key administrative villages, reduce the broadband 
use costs of farmers and agricultural enterprises, and promote the integrated construc-
tion of rural digital infrastructure with transportation, logistics and other infrastruc-
ture; second, improve the depth of technology application in the developed eastern 
regions, encourage the development of rural digital economy platforms, integrate data 
resources such as production, sales, and logistics, and promote the in-depth applica-
tion of big data, internet of things and other technologies in agricultural production, 
supply chain management and other links; finally, establish a cross-regional collabo-
rative construction mechanism for digital infrastructure, and promote the sharing of 
digital technology experience and resources through east-west counterpart support, 
industrial cooperation and other methods, so as to narrow the regional digital divide. 

4.2 Cultivating Subject Capabilities 

Talent is the key to the development of rural live e-commerce, and it is necessary to 
build a multi-level rural digital talent training system of "local cultivation + external 
introduction + platform support". First, accurately cultivate local live broadcast tal-
ents, carry out differentiated live broadcast skills training for different groups such as 
farmers, village cadres, and returning college students, focus on improving the local 
talents' ability to integrate local resources and live broadcast operation capabilities, 
and establish an incentive mechanism for local talents to provide entrepreneurial sub-
sidies and policy support for excellent local anchors; second, target the introduction of 
professional talents, formulate differentiated talent introduction policies, attract pro-
fessional talents such as MCN institutions, live broadcast operation teams, and data 
analysts to the countryside, and encourage urban talents to carry out cooperative en-
trepreneurship with rural subjects; finally, strengthen the school-local-enterprise col-
laborative training, promote the establishment of cooperative relations between col-
leges and universities, vocational colleges and rural enterprises, live broadcast plat-
forms, set up live e-commerce related majors, carry out order-based talent training, 
and build a talent exchange platform to promote the exchange and learning between 
rural talents and urban professional talents. 

4.3 Integrating Industrial Chains 

Industrial chain integration is the core path to enhance the competitiveness of rural 
live e-commerce, and it is necessary to build a full-chain digital integration system of 
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"production - processing - sales - service". First, promote the standardization and 
digital transformation of agricultural production, establish a whole-process monitor-
ing system for agricultural product production relying on the internet of things tech-
nology, formulate production standards for regional characteristic agricultural prod-
ucts, improve the quality stability of agricultural products, and encourage the devel-
opment of order agriculture to accurately connect production demand according to 
live broadcast sales data; second, strengthen the construction of the agricultural prod-
uct processing system, support rural areas to build agricultural product deep pro-
cessing bases, develop high-value-added processed products, extend the agricultural 
industrial chain, and improve the ability of products to resist market risks; finally, 
improve the digital management system of the supply chain, build county-level pro-
duction warehouses and village-level collection points, construct a cold chain logistics 
network covering urban and rural areas, optimize inventory management and logistics 
distribution paths using big data technology, reduce circulation costs, and improve 
supply chain response efficiency. 

4.4 Building Characteristic Brands 

Brand building is an important path to enhance the market competitiveness of rural 
products, and it is necessary to build a multi-level coordinated development brand 
system of "regional public brand - enterprise brand - product brand". First, strengthen 
the cultivation and management of regional public brands, local governments take the 
lead in integrating regional characteristic agricultural resources, register regional pub-
lic brands, formulate brand access standards and quality supervision systems, 
strengthen brand certification and endorsement, and improve the visibility and credi-
bility of regional public brands; second, support enterprises and farmers to cultivate 
their own brands, encourage agricultural enterprises to increase investment in product 
R&D and innovation, improve product packaging design and quality, cultivate a 
number of enterprise brands and product brands with market influence, and guide 
small farmers to develop in groups through cooperatives and other forms to share 
brand resources; finally, innovate brand promotion models, carry out immersive and 
scenario-based brand promotion activities relying on digital channels such as live 
broadcast platforms and social media, and tell brand stories combined with rural cul-
ture and folk customs to enhance the emotional value and cultural connotation of the 
brand. 

4.5 Improving Policy Guarantees 

Policy guarantee is an important support for the development of rural live e-
commerce, and it is necessary to build a comprehensive policy support system of 
"incentive guidance - supervision and regulation - collaborative promotion". First, 
increase the intensity of precise financial support, set up a special fund for rural live 
e-commerce, provide financial subsidies for the construction of rural live broadcast 
infrastructure, talent training, brand building, etc., and guide financial institutions to 
innovate credit products to provide low-interest loans, credit loans and other financial 
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support for rural live e-commerce subjects; second, improve the supervision and ser-
vice system, establish a traceability mechanism for the quality of live e-commerce 
products, strengthen the supervision of live broadcast promotion, product quality, 
after-sales service and other links, crack down on illegal acts such as false promotion 
and shoddy products, standardize the market order, and build a public service plat-
form for rural live e-commerce to provide one-stop services such as policy consulta-
tion, technical guidance, and intellectual property protection; finally, improve the 
multi-department collaborative mechanism, establish a linked working mechanism 
among departments such as commerce, agriculture and rural areas, development and 
reform, and finance, clarify the division of responsibilities of each department, form a 
joint force for policy implementation, and encourage industry associations, live 
broadcast platforms, social organizations, etc. to participate in the development of 
rural live e-commerce, building a collaborative promotion pattern led by the govern-
ment, dominated by the market, and participated by the society. 

5 In-depth Challenges and Collaborative Response 
Strategies 

5.1 Main In-depth Challenges 

5.1.1 Solidification of Multi-dimensional Digital Divide. 
Although remarkable progress has been made in the construction of rural digital in-

frastructure in China, the digital divide has shifted from the traditional access divide 
to a multi-dimensional divide of "access - use - capability", and there is a risk of so-
lidification. From the regional dimension, the gap between underdeveloped western 
regions and developed eastern regions in terms of digital infrastructure quality and 
depth of technology application is still significant; from the subject dimension, the 
digital literacy of groups such as the elderly in rural areas and low-income farmers is 
generally low, making it difficult for them to proficiently master live e-commerce 
operation skills; from the application dimension, rural live e-commerce mostly stays 
at the simple product sales level, and there is a large gap in high-end application fields 
such as big data precision marketing and digital supply chain management. This mul-
ti-dimensional digital divide not only restricts the full release of the empowering ef-
fect of live e-commerce, but also may exacerbate the development imbalance within 
rural areas. 

5.1.2 Imbalance between Talent Supply and Demand and Difficulty in Retention. 
The development of rural live e-commerce is facing a significant structural contra-

diction between talent supply and demand, as well as a talent retention dilemma. 
From the perspective of demand structure, rural live e-commerce not only needs 
front-end marketing talents such as anchors, but also back-end professional talents 
such as live broadcast operation, data analysis, supply chain management, and brand 
planning. However, the current rural talent supply is mostly concentrated on front-end 
anchors, and there is a serious shortage of back-end professional talents; from the 
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perspective of talent quality, although locally trained live broadcast talents are famil-
iar with local resources, they lack professional operation and management capabili-
ties, while externally introduced professional talents have professional skills but in-
sufficient adaptability to rural resources and market demand; from the perspective of 
retention, the income level, public services, and development space in rural areas are 
all backward compared with cities, making it difficult to attract and retain profession-
al talents. 

5.1.3 Fragmented Supply Chain and Insufficient Collaboration. 
The rural agricultural product supply chain system presents a fragmented charac-

teristic, and the collaboration among various links is insufficient, which has become a 
core bottleneck restricting live e-commerce from empowering rural revitalization. 
From the production link, rural agricultural production is dominated by small farmers, 
with small production scale and low standardization level, making it difficult to form 
a stable product supply; from the processing link, there are few rural agricultural 
product processing enterprises, with small scale and low technical level, mostly focus-
ing on primary processing, and lacking high-value-added deep processing products; 
from the logistics link, the rural cold chain logistics infrastructure is backward, and 
the logistics network coverage is not comprehensive, leading to a high loss rate of 
fresh agricultural products during transportation; from the collaboration link, there is 
a lack of effective collaboration mechanisms among production, processing, logistics, 
sales and other links, and the problem of information asymmetry is prominent. 

5.1.4 Shallow Industrial Integration and Homogenization. 
At present, the integration of live e-commerce and rural industries presents a shal-

low characteristic, and there is a risk of homogenization lock-in. From the perspective 
of integration depth, the integration of live e-commerce and rural industries mostly 
stays at the shallow model of "live broadcast + product sales", and fails to achieve in-
depth integration with formats such as agricultural production, rural cultural tourism, 
and folk culture; from the perspective of product supply, most agricultural products 
sold by rural live e-commerce are primary products, with a single variety and indis-
tinct characteristics, resulting in serious homogeneous competition; from the perspec-
tive of development model, some regions blindly follow the trend to develop live e-
commerce, lacking in-depth excavation and accurate positioning of local resource 
endowments, forming a homogeneous development model, which is difficult to 
achieve sustainable development. 

5.2 Multi-subject Collaborative Response Strategies 

5.2.1 Government Leadership and Basic Guarantee. 
The government should play a leading role, focus on the multi-dimensional digital 

divide, and build a comprehensive basic guarantee system. First, implement the digi-
tal infrastructure quality improvement project, increase capital investment in under-
developed western regions, promote the full extension of 5G networks and gigabit 
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broadband to rural areas, and improve the quality of digital infrastructure; second, 
carry out targeted digital literacy improvement actions, and carry out differentiated 
digital skills training according to the needs of different rural groups; third, establish a 
regional collaborative development mechanism, and promote the transfer of digital 
technology, talents, and experience from developed eastern regions to underdeveloped 
western regions through east-west cooperation, urban-rural pairing assistance and 
other methods; fourth, improve the rural public service system, and enhance the level 
of rural education, medical care, culture and other public services to provide basic 
guarantee for talent retention. 

5.2.2 Market-led Collaborative Empowerment. 
Market subjects should play a leading role, focus on the contradiction between tal-

ent supply and demand and the fragmentation of the supply chain, and build an effi-
cient collaborative system. First, build a diversified talent introduction and training 
system. Live broadcast platforms, MCN institutions and other market subjects should 
strengthen cooperation with rural areas, carry out professional talent services in rural 
areas, and jointly carry out order-based talent training with colleges and universities 
and vocational colleges; second, establish a talent incentive and retention mechanism. 
Enterprises should improve the income level of rural live e-commerce talents, and 
improve the promotion channels and career development space; third, build an inte-
grated collaborative platform for the supply chain. Leading enterprises should play a 
leading role, integrate resources such as small farmers, processing enterprises, and 
logistics enterprises, and establish a supply chain model of "enterprise + cooperative 
+ farmer"; fourth, promote the digital upgrading of the supply chain, and build a sup-
ply chain management platform using big data, internet of things and other technolo-
gies to improve supply chain efficiency and stability. 

5.2.3 Social Participation and Integrated Empowerment. 
Social organizations should play a bridge role, focus on the shallow industrial inte-

gration and homogenization, and build a diversified empowerment system. First, 
promote the in-depth integration of live e-commerce and rural diversified formats. 
Industry associations, scientific research institutions, etc. should strengthen the re-
search on rural resource endowments, and guide rural areas to develop integrated 
formats such as "live broadcast + rural tourism" and "live broadcast + folk culture" in 
combination with local characteristics; second, strengthen brand cultivation and em-
powerment services. Industry associations should take the lead in formulating stand-
ards for regional characteristic agricultural products and carry out brand certification 
and promotion activities; third, build an exchange and cooperation platform to organ-
ize exchanges and cooperation between rural live e-commerce subjects and urban 
enterprises and live broadcast platforms; fourth, strengthen industry self-discipline. 
Industry associations should formulate live e-commerce industry norms and guide 
rural live e-commerce subjects to operate in good faith. 
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5.2.4 Multi-subject Collaborative Linkage. 
To address the in-depth challenges of live e-commerce empowering rural revitali-

zation, it is necessary to build a guarantee mechanism for the collaborative linkage of 
the government, market, and society. First, establish a collaborative decision-making 
mechanism, and set up a collaborative development committee composed of govern-
ment departments, industry associations, enterprise representatives, rural subjects, 
etc.; second, improve the collaborative incentive mechanism. The government should 
formulate incentive policies to commend and reward market subjects and social or-
ganizations that have made outstanding contributions; third, build a collaborative 
supervision mechanism, and establish a multi-dimensional supervision system com-
bining government supervision, industry self-discipline, and social supervision; 
fourth, build a collaborative service platform, integrate the service resources of the 
government, market, and society, and provide one-stop services for rural live e-
commerce subjects. 

6 Conclusion and Outlook 

In the context of the digital economy, live e-commerce has become an important car-
rier for empowering rural revitalization. Based on the theoretical perspective of "digi-
tal empowerment - industrial upgrading - rural revitalization", this paper constructs a 
three-dimensional empowerment mechanism of live e-commerce including technolog-
ical empowerment, market empowerment, and subject empowerment, proposes five 
practical paths of digital infrastructure upgrading, subject capacity building, industrial 
chain integration, brand building, and policy guarantee, and puts forward specific 
strategies to address in-depth challenges from the perspective of multi-subject collab-
oration between the government, market, and society. 

The research shows that live e-commerce can break the temporal and spatial con-
straints of rural economic development, expand the market space of rural products, 
and improve farmers' income levels, but its empowerment effect is restricted by fac-
tors such as unbalanced construction of digital infrastructure, shortage of professional 
talents, weak agricultural product supply chain, and homogeneous competition. Only 
through the joint promotion of the government, market, and society can the empower-
ing role of live e-commerce be fully exerted, helping rural revitalization achieve high-
quality development. 

Due to the limitations of research conditions, this paper still has certain deficien-
cies: first, the quantitative analysis of live e-commerce empowering rural revitaliza-
tion is insufficient. Future research can construct a quantitative indicator system and 
use panel data, structural equation models and other methods to quantitatively analyze 
the effect and influencing factors of live e-commerce empowering rural revitalization; 
second, the discussion on the application of emerging technologies (such as artificial 
intelligence and metaverse) in rural live e-commerce is insufficient. Future research 
can focus on the integrated development of emerging technologies and rural live e-
commerce, and explore new empowerment models and paths. Looking forward to the 
future, with the continuous development of digital technology and the continuous
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improvement of the multi-subject collaborative mechanism, live e-commerce will 
play a greater empowering role in rural revitalization and promote the high-quality 
development of the rural economy. 
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