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Abstract. This research investigates how entrepreneurship education, family environment, love of money, and self-efficacy on 

students' entrepreneurial intentions. Utilizing a structured non-probability sampling method, the research collects primary data 

through questionnaires. The target population consists of students enrolled in the Economics Faculty, Universitas Semarang, 

Indonesia. A total of 105 students were selected as the sample for this study. The analysis explores independent variables such 

as entrepreneurship education, family environment, love of money, and self-efficacy, while the dependent variable is the 

students' entrepreneurial intentions. Data were evaluated through multiple linear regression methods. The results reveal that all 

analyzed independent variables significantly impact students' entrepreneurial intentions. It is expected that enhancing 

knowledge and support will boost students' entrepreneurial aspirations, promoting a stronger entrepreneurial culture within the 

academic community. As a coastal city, Semarang possesses unique opportunities and challenges that can further influence 

entrepreneurial intentions. The city's maritime heritage and economic activities related to shipping, fishing, and tourism could 

serve as practical examples for students, enhancing their understanding of entrepreneurship in a coastal context. This 

environment provides a rich backdrop for fostering innovative business ideas, particularly in sectors like sustainable tourism 

and marine economy, ultimately encouraging students to pursue entrepreneurial ventures that capitalize on Semarang's coastal 

advantages. 
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1 Introduction 

University education plays a crucial role in fostering students' entrepreneurial intentions [1]. Entrepreneurship 

education programs, business incubation, mentoring services, and networking events significantly influence students' 

interest in pursuing entrepreneurial careers [2] [3]. These programs are recognized for their importance in elevating 

the chances that students will choose entrepreneurial careers. These programs are also essential for developing 

entrepreneurial skills and attitudes, significantly influencing students' intentions to start their own businesses [4][5] 

[6]. 
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Coding and digital skills are significant factors for students' entrepreneurial engagement. These skills, 

categorized into knowledge and experience, positively impact students' entrepreneurial intentions and activities [7]. 
Socio-demographic factors such as gender, participation in volunteer activities, entrepreneurial family background, 

and knowledge about social entrepreneurship significantly influence students' intentions to be socially entrepreneurial 

[8]. Networking events organized by universities play a pivotal role in fostering entrepreneurial intentions. These 

events facilitate connections between students and industry professionals, providing opportunities for mentorship and 

collaboration. Such interactions are crucial for developing a robust entrepreneurial mindset and enhancing students' 

motivation to pursue entrepreneurial ventures [9][10]. 
Psychological factors like self-efficacy, perceived behavioral control, and entrepreneurial attitude, along with 

social factors such as subjective norms and perceived stress, are critical determinants of students' entrepreneurial 

intentions [11] [12]. The perception of the entrepreneurial ecosystem, including training, research, counseling, and 

information dissemination, affects students' entrepreneurial intentions. Attitude towards entrepreneurial behavior and 

perceived behavioral control are direct determinants of these intentions [13].  

The specific mechanisms by which the COVID-19 pandemic has influenced the entrepreneurial intentions of 
college students remain unclear. While some factors such as sex, family entrepreneurial history, and education 

background have been identified, the overall impact of the pandemic on these intentions is still not fully understood 

[14]. Although entrepreneurial education is known to influence students' entrepreneurial intentions, the extent to which 

the skills acquired from such education affect their actual business start-up intentions is still unknown. This gap 

highlights the need for further research into the effectiveness of entrepreneurial education programs [15]. 

Understanding how personal dynamics and volitional characteristics influence these intentions could provide deeper 
insights into the entrepreneurial mindset [16]. The interaction between macro-social factors and educational 

interventions needs further investigation to understand how these elements influence female students' entrepreneurial 

intentions [17]. 

As one of Indonesia’s prominent coastal cities, Semarang encounters significant environmental pressures, 

including rising sea levels, coastal erosion, and land subsidence, which directly affect its socio-economic 
sustainability. Within this context, fostering youth entrepreneurship becomes strategically important, as 

entrepreneurial initiatives can generate adaptive economic solutions that support sustainable local development and 

strengthen community resilience. Examining entrepreneurial intentions among university students is therefore both 

relevant and timely. Youth entrepreneurship is widely recognized as a key driver of economic growth, innovation, and 

social transformation, particularly amid increasing youth unemployment and the pressing need for job creation [18] 

[19] [20]. The importance of this issue is further amplified by global economic instability and recurring financial 
downturns, which have intensified employment challenges for young people. Governments and educational 

institutions are keen to foster entrepreneurial skills among In response, governments and higher education institutions 

are increasingly prioritizing the development of entrepreneurial competencies to equip youth with the skills necessary 

to stimulate economic recovery and long-term regional development [21]. 

The novelty of this research lies in its comprehensive approach to understanding the multifaceted influences on 

youth entrepreneurship. Unlike previous studies that often focus on isolated factors, this research integrates multiple 
dimensions - education, family background, love of money, and self-efficacy to provide a holistic view of what drives 

young people to become entrepreneurs. The study highlights the significant role of entrepreneurial education in 

shaping entrepreneurial intentions and capabilities among youth. This is consistent with findings that emphasize the 

importance of integrating entrepreneurship into educational curricula to foster entrepreneurial mindsets [22].  

In the context of Semarang as a coastal city, this research gains additional relevance. The city's unique coastal 
economy, characterized by sectors such as shipping, fishing, and tourism, directly influences entrepreneurial 

opportunities and challenges faced by young people. By incorporating local industry insights into entrepreneurial 

education, students can better understand the practical applications of their studies. Furthermore, the emphasis on 

entrepreneurship education can equip them with the skills needed to address specific local issues, such as sustainable 

fishing practices or eco-tourism initiatives, ultimately enhancing their entrepreneurial intentions. This alignment with 

Semarang’s coastal identity reinforces the necessity of fostering an entrepreneurial culture that not only supports 
individual aspirations but also contributes to the economic development of the region. 

The research explores how family background and support systems influence entrepreneurial interests and 

intentions. Previous studies have shown that family environment and parental support are crucial in developing 

entrepreneurial potential and interest among young people [23][24]. Love of money factor introduces a unique angle 

by examining how financial motivations and attitudes towards money impact entrepreneurial intentions [25] [26]. 

While not explicitly covered in the provided abstracts, the integration of this factor could provide new insights into 
the financial motivations behind youth entrepreneurship [27].  
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The study investigates the role of self-efficacy, or the belief in one's ability to succeed, which has been identified 

as a critical enabler of entrepreneurial intentions. However, findings on the impact of self-efficacy are mixed, with 
some studies showing significant influence while others do not [28]. 

2 Method 

This research incorporates four independent variables, namely entrepreneurship education, family environment, 

love of money, and self-efficacy. The participants comprise 105 students from the Faculty of Economics at Semarang 

University who have successfully completed an entrepreneurship course. Sampling was carried out through a 

convenience sampling technique. The study relies on primary data obtained from questionnaires administered via 

Google Forms utilizing a Likert-scale measurement. Data analysis was conducted using multiple linear regression 
with SPSS version 22 as the processing tool. The purpose of this analysis is to examine the association between the 

independent variables and students’ entrepreneurial intentions, while also generating insights into determinants 

shaping entrepreneurial tendencies among young individuals. 

3 Result and Discussion 

3.1 Respondents Profile 

The respondents of this research consist of 23 males and 82 females. In terms of age criteria, 19 respondents are 

under 20 years old, 62 are between 20 and 21 years old, and 24 are between 22 and 23 years old. Among the 

respondents, 61 have already started a business, while 44 have not yet established one.  

Descriptive Statistical Test Result 

The results of the descriptive statistical test processed using SPSS are as follows: 

TABLE 1. DESCIPTIVE STATISTIC 

Variables N Minimum Maximum Mean 
Std. 

Deviation 

Entrepreunership Education 105 7 35 28.54 3.814 

Family Environment 105 7 35 27.51 4.957 

Love of money 105 7 35 28.25 4.343 

Self efficacy 105 7 35 28.05 4.561 

Valid N (listwise) 105     

Based on Table 1 above, the mean score for entrepreneurial education is 28.54; for family environment, it is 

27.51; for love of money, it is 28.25 and for self-efficacy, it is 27.46. Meanwhile, the standard deviation for the 
entrepreneurial education variable is 3.791; for family environment, it is 4.894; for love of money, it is 4.258; and for 

self-efficacy, it is 4.346. 

3.2 Reliability Test Result 

The next step is to conduct a validity test on each item by calculating the Pearson correlation between the item 

scores and the total score. An item statement is considered valid if the significance is less than 0.05. The results of the 

validity test conclude that all indicators used in the five variables have significance values less than 0.05. Therefore, 

it can be concluded that each statement indicator is valid. Then. the results of the reliability test are shown in Table 2 

below. 

TABLE 2. RELIABILITY TEST RESULT 

No Variables . 
Alpha 

Score 

Cronbach 

Alpha 
Note 

1 Entrepreunership Education 0,893 >0,70 Reliable 

2 Family Environment 0,901 >0,70 Reliable 

3 Love of money 0,868 >0,70 Reliable 
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4 Self efficacy  0,924 >0,70 Reliable 

5 Entrepreunerial Intentions  0,864 >0,70 Reliable 

Table 2 shows that the alpha values for each variable are greater than 0.70, indicating that these variables are 

confirmed to be reliable.  

3.3 Residual Normality Test Result 

A residual normality test was performed to determine whether the residual values from the regression model are 

normally distributed. Residuals are the differences between the observed values and those predicted by the model. The 

results of the residual normality test are as follows: 

TABLE 3. RESIDUAL NORMALITY TEST RESULT 

One-Sample Kolmogorov-Smirnov Test 

 

 Unstandardized 

Residual 

N  105

Normal Parametersa,b Mean 0.0000000

 Std. Deviation 2.73698635

Most Extreme Absolute 0.043

Differences Positive 0.043

 Negative -0,037

Test Statistic  0,043

Asymp. Sig. (2-tailed  ) .200c,d

a. Test distribution is Normal. 

b Calculated from data. . 

c Lilliefors Significance Correction. . 
d. This is a lower bound of the true significance. 

Based on Table 3, the significance probability value for the unstandardized residual is 0.200, which is greater 

than 0.050. This indicates that the unstandardized residual variable is normally distributed.  

3.4 Multicollinearity Test Result 

A multicollinearity test is necessary to determine whether the regression model identifies any correlation between 

the independent variables. The results of this test are presented in the Table 4 below. 

TABLE 4. MULTICOLLINEARITY TEST RESULT 

Collinearity Statistic 

Model Sig. 

Tolerance Std. Error  

Entrepreunership Education 0.000 0.481 2.093 

Family Environment 0.000 0.512 2.006 

Love of Money 0.000 0.375 2.785 

Self Efficacy 0.000 0.382 2.777 

From the Table 4 above, it can be observed that no independent variables have a tolerance value less than 0.10, 

indicating that there is no correlation among the independent variables. Additionally, the VIF values show that none 

of the independent variables have a VIF greater than 10. Therefore, it can be concluded that there is no multicollinearity 

among the independent variables in the regression model.  
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3.5 Heteroscedasticity Test Result 

Furthermore, a good regression model exhibits homoscedasticity, meaning that heteroscedasticity does not occur. 

The results of the heteroscedasticity test are presented in Table 5 below: 

TABLE 5. HETEROSCEDASTICITY TEST RESULT 

Coefficientsa 

Standardized 
Unstandardized 

Coefficients 

Model 
B Std. Error Beta 

Coefficients 

 

t Sig. 

(Constant) 2.305 1.322  1.744 0.082 

Entrepreunership Education 0.012 0.064 0.028 0.195 0.861 

Family Environment 0.085 0.047 0.259 1.816 0.088 

Love of Money 0.012 0.065 0.032 0.190 0.872 

Self Efficacy 0.079 0.064 0.206 1.230 0.342 

a Dependent Variable: ABS_RES . 

Table 5 shows that the significance values for the entrepreneurship education variable is 0.861, for the family 
environment variable is 0.088, for the love of money variable is 0.872, and for the self-efficacy variable is 0.342, all 

of which are greater than 0.050. Therefore, it can be concluded that heteroscedasticity does not occur. 

3.6 Results of Multiple Linear Regression Analysis 

After undergoing a series of classical assumption tests mentioned above, the next step is to conduct the multiple 

linear regression test, the results of which are presented in the table below. 

TABLE 6. MULTIPLE LINEAR REGRESSION TEST RESULT 

Coefficientsa 

Standardized 
Unstandardized 

Coefficients 

Model 
B Std. Error Beta 

Coefficients 

 

t Sig. 

(Constant) 4.338 0.875  5.002 .000 

Entrepreunership Education 0.205 0.062 0.215 4.757 .002 

Family Environment 0.154 0.053 0.182 4.420 .013 

Love of Money 0.211 0.067 0.251 4.672 .025 

Self Efficacy 0.586 0.058 0.765 13.882 .016 

b Dependent Variable: Entrepreunerial Intentions . 

Based on Table 6, the results of the multiple linear regression analysis processed using SPSS are as follows : 

Y = 0,215X1 + 0,182X2 + 0,251X3 + 0,765X4 + e 
Where :  

Y   =   Entrepreunership Intentions  

X1   =   Entrepreunership Education  

X2  =   Family Environment 

X3   =   Love of Money 
 X4   =   Self Efficacy 
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 e   =   error 

3.7 F Statistic Test Result 

The F test examines whether all independent variables collectively have an effect on the dependent variable. The 

results of the F test processed using SPSS are as follows : 

TABLE 7. MULTIPLE LINEAR REGRESSION TEST RESULT 

ANOVAa 

Model 

Sum of 

Squares Df 

Mean 

Squares 
F 

Sig, 

Regression 1086,725 4 272,538 232,131 ,000b 

Residual 112,172 100 1,169   

Total 1198,897 104    

a. Dependent Variable: Entrepreunerial Intentions 
b. Predictors:  (Constant), Entrepreunership Education, Family Environment, Self Efficacy,  

                           Love of Money 

Based on Table 7, the F value is 232.131 with a probability of 0.000, which is significantly lower than 0.05. This 

indicates that the regression model can be used to predict entrepreneurial intentions. In other words, entrepreneurship 

education, family environment, love of money, and self-efficacy collectively influence entrepreneurial intentions. 

3.8 Coefficient of Determination 

The coefficient of determination (R²) measures the model's ability to explain the variation in the dependent 

variable, as shown in the table below. 

TABLE 8. COEFFICIENT OF DETERMINATION 

Model R R Square 

Adjusted R 

Square 

Std, Error of the 

Estimate 

1 ,901a 0,882 0,879 1,087 

a Predictors:  (Constant), Entrepreunership Education, Family Environment, Self Efficacy, Love of 
Money 

. 

b. Dependent Variable: Entrepreunerial Intentions 

Table 8 shows that the adjusted R Square value is 0.879, indicating that 87.9% of the variation in entrepreneurial 

intentions can be explained by the variations in the four independent variables: entrepreneurship education, family 

environment, love of money, and self-efficacy. The remaining 12.1% is attributed to other factors outside the model. 

3.9 Impact of Entrepreneurship Education on Entrepreneurial Intention Among Students 

Entrepreneurship education has consistently been identified as a factor that strengthens students’ intentions to 

engage in entrepreneurial activities. Numerous empirical investigations report that structured entrepreneurship 

learning significantly contributes to the development of entrepreneurial aspirations among students[29] [30].For 

example, findings from research in China reveal that entrepreneurship education exerts a positive influence on 
intention formation, with distinct educational benefits producing varied levels of impact [31]. Comparable evidence 

from Saudi Arabia indicates that well-designed course material, participatory instructional strategies, and conducive 

academic environments enhance students’ perceptions of both the feasibility and attractiveness of entrepreneurial 

pursuits[32]. The overall effectiveness of entrepreneurship education is shaped by the relevance of its curriculum 

content and instructional design [33]. Interactive pedagogical techniques and supportive classroom climates are 
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particularly important in nurturing entrepreneurial motivation. Additionally, interaction with accomplished 

entrepreneurial role models within educational settings contributes to more favorable attitudes and stronger 
entrepreneurial intentions among learners [34] [35]. 

In Semarang, a coastal city rich in maritime resources and economic potential, the role of entrepreneurship 

education becomes even more critical. Local industries, such as fishing, shipping, and tourism, provide a unique 

context for students to explore entrepreneurial opportunities. By integrating practical case studies and examples from 

Semarang’s coastal economy into the curriculum, educational institutions can enhance students' understanding of real-

world challenges and opportunities in entrepreneurship. Furthermore, local entrepreneurs and business leaders can 
serve as role models, sharing their experiences and insights with students, thereby inspiring them to pursue 

entrepreneurial ventures. This localized approach not only strengthens the relevance of entrepreneurship education 

but also fosters a sense of community engagement, encouraging students to contribute to the sustainable development 

of Semarang's coastal economy. 

3.10 Impact of Family Environment on Entrepreneurial Intentions Among Students 

The family environment plays a crucial role in influencing students' academic performance and overall 

development. Multiple studies have demonstrated the positive effects of family involvement and supportive home 

environments on students' educational outcomes. Family involvement positively impacts children’s school 

performance from pre-kindergarten through high school. This includes aspects such as homework assistance, 
communication about the importance of education, and encouragement for self-determination [36] [37]. Positive 

family environments foster better peer interactions, which in turn contribute to higher academic success [38]. Parental 

involvement, including high expectations and active engagement in school activities, positively influences students' 

interests, aspirations, and learning outcomes. This partnership between parents and schools is crucial for fostering a 

supportive educational environment [39][40]. Higher educational levels of parents and better home resources 
contribute to better academic outcomes[41] [42] [43]. 

In Semarang, a coastal city with unique socio-economic dynamics, the family environment's impact on youth 

entrepreneurship is particularly significant. Families in coastal regions often have varied connections to local 

industries such as fisheries and tourism, which can shape children's perceptions of entrepreneurship from a young age. 

Supportive families that encourage exploration of local business opportunities and foster discussions about 

entrepreneurship can positively influence children’s entrepreneurial intentions. Additionally, parents with experience 
in marine-related businesses can serve as vital role models, providing insights into the realities of running a business 

in a coastal setting. By promoting a culture of entrepreneurship within the family, especially in a city like Semarang 

where local resources can be leveraged for innovation, families can play a transformative role in nurturing the next 

generation of entrepreneurs who are equipped to contribute to the economic vitality of their coastal community. 

 3.11 Impact of Love of Money on Entrepreneurial Intentions Among Students

The relationship between the love of money and entrepreneurial intentions among students has been explored in 

several studies, indicating a generally positive impact. The desire to make money has been shown to have a strong and 

positive effect on entrepreneurial attitudes and intentions. This is particularly evident among freelancers in the Western 

Balkan countries, where the motivation to achieve financial freedom through entrepreneurship is a significant driver. 
Similarly, a study involving Vietnamese students found that financial motivation positively impacts both 

entrepreneurial intention and behavior. This suggests that the desire for financial gain can be a substantial motivator 

for students to pursue entrepreneurial activities. Research conducted with students in Serbia demonstrated that the 

desire for money, alongside Machiavellian tendencies, significantly influences entrepreneurial intentions [44]. A study 

on BTech students in India found that attitudes towards money, entrepreneurship, and change are crucial predictors of 
entrepreneurial aspirations [45]. The role of financial motivation in entrepreneurial intention is further supported by 

research on the impact of entrepreneurship education. It was found that financial socialization and knowledge, which 

are often linked to the love of money, significantly determine entrepreneurial intentions among students [46]. 

In Semarang, a coastal city with rich maritime resources and economic potential, this relationship between the 

love of money and entrepreneurial intentions is particularly relevant. Local industries such as fishing, shipping, and 

tourism offer unique opportunities for young entrepreneurs to capitalize on their financial motivations. The proximity 
to the sea and the vibrant coastal economy can inspire students to see entrepreneurship not just as a means to financial 

gain but also as an avenue for innovation and community impact. By fostering an entrepreneurial mindset that 

emphasizes the potential for financial success while addressing local issues such as sustainability in fishing practices 
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or promoting eco-tourism youth in Semarang can align their financial ambitions with meaningful contributions to their 

coastal community. This dual focus can strengthen the next generation's commitment to pursuing entrepreneurial 
ventures that are not only profitable but also beneficial for the environment and society. 

3.12 Impact of Self Efficacy on Entrepreneurial Intentions Among Students 

Self-efficacy, defined as an individual's belief in their ability to execute tasks and achieve goals, has been shown 
to significantly influence entrepreneurial intentions among university students. Multiple studies confirm that 

entrepreneurial self-efficacy (ESE) has a significant positive effect on students' entrepreneurial intentions. For 

instance, a survey of 644 Chinese students demonstrated that ESE directly enhances entrepreneurial intentions [47]. 

Similarly, research involving 351 students found that ESE positively influences the intention to undertake 

entrepreneurial activities [48]. Entrepreneurship education enhances students' entrepreneurial self-efficacy, which in 

turn boosts their entrepreneurial intentions. This is supported by findings that show a significant positive effect of 
entrepreneurship education on students' self-efficacy and entrepreneurial intentions [49]. Research finding in Iran 

indicated that ESE significantly impacts entrepreneurial intentions, especially when combined with self-esteem and 

entrepreneurial mindset [50]. 

In Semarang, a coastal city with diverse economic opportunities shaped by its maritime environment, the role of 

self-efficacy in youth entrepreneurship becomes even more critical. The unique challenges and opportunities presented 

by the coastal economy such as sustainable fishing practices, tourism, and maritime industry can help cultivate a sense 
of self-efficacy among students. When young people engage in entrepreneurship education that incorporates local 

context and real-world scenarios, they can develop the confidence needed to pursue ventures that align with 

Semarang's coastal resources. Exposure to local entrepreneurs who have successfully navigated the coastal economy 

can further bolster their self-efficacy by providing relatable role models. By fostering this belief in their capabilities, 

students are more likely to translate their entrepreneurial intentions into actionable business plans, contributing to both 
their personal success and the economic growth of Semarang’s coastal community. 

4 Conclusion 

The findings suggest that enhancing entrepreneurial education can cultivate a mindset that values environmental 

sustainability, which is essential for resilience in coastal cities like Semarang. The discussions indicate that 

entrepreneurship education, family environment, love of money, and self-efficacy significantly contribute to 

enhancing entrepreneurial intentions among youth. Entrepreneurship education equips students with the necessary 

skills and knowledge, while a supportive family environment fosters motivation and confidence. The love of money 
serves as a powerful incentive, driving youth to pursue entrepreneurial ventures, and self-efficacy reinforces their 

belief in their ability to succeed. Together, these factors create a conducive environment for nurturing entrepreneurial 

intentions, highlighting the importance of integrated approaches in educational and familial contexts to cultivate future 

entrepreneurs. 

In Semarang, a coastal city rich in maritime resources, these elements take on added significance. The vibrant 

local economy, characterized by fishing, shipping, and tourism, offers unique entrepreneurial opportunities that can 
be explored through targeted education. For instance, programs that include practical training on sustainable fishing 

practices or eco-tourism can empower students with relevant skills while simultaneously enhancing their self-efficacy. 

A supportive family environment, especially in local industries, can inspire youth to leverage their family business 

experiences, further motivating them to engage in entrepreneurial activities. Additionally, the city’s coastal context 

can amplify the love of money as a motivator, as successful ventures in these sectors can lead to both financial gain 
and community impact. Overall, by integrating these factors within the unique framework of Semarang's coastal 

economy, educational and familial strategies can effectively foster a new generation of entrepreneurs eager to 

contribute to the city's economic development. 
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