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Abstract

Purpose: The Purpose of this research to find out sustainability consumption indicators and
evaluate their impact on sustainable consumption. Study finds reason of environment

degradation and suggests sustainable consumption strategy.

Methodology: Study is conceptual based. Previous studies reviewed and finned out indicator
on the bases of research question and research gap. Study evaluated all indicator and proposed

suggested policy for sustainable consumption.

Findings: The Study finds sustainable consumptions indicator which promote sustainable
consumption in society. these indicators are effective to achieve sustainable development

Goal-2030

Originality: This comprehensive research to finds sustainable indicator for sustainable
society. Study evaluated these indicator and suggested strategy. Promoting sustainable
consumption is crucial for creating markets for sustainable goods as well as for reducing

harmful environmental and social externalities.

Practical implication: For society to meet the Sustainable Development Goals (SDGs) by
2030, encouraging sustainable purchasing behaviour by enlisting consumer engagement is one
of the most significant issues. As the primary purchasers and end users, consumers are said to
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have a substantial influence on sustainable development through their decisions and actions.
But require assistance in developing their consumption habits and behaviors. The goal of this
study is to identify the crucial elements that can promote sustainable consumption patterns and

a green economy.

Keywords: Sustainable Consumption behaviour, Sustainable Consumption, SDG’s &
Sustainable Consumption, Transition, Industry 5.0, SDG’s, Green Economy, Critical factors,

circular Economy

1.Introduction

Sustainable consumption can be described as consuming goods and services in such a way that
the consumption meets the basic needs, enhances the quality of life, and avoids maximum
utilization of natural resources, toxic materials, and waste and pollutant emissions in the course
of life (UNEP, 2018). The science of sustainable consumption is the notion of socially and
environmentally responsible consumption in a bid to ensure the natural resources, ecosystems,
and inter-generational equity (Hirth et al., 2023). Sustainable consumption is an issue of great
concern in the current world that has been underscored by various intertwined issues which
include the escalating population, growing consumer demand and the scarcity of resources.
The world has experienced population growth and with it, the improvement in affluence, the
growth of the population has resulted in the increased demand of goods and services (Boulay
et al., 2018). Such demand places a great strain on resource endowments thus leading to
degradation of the environment, loss of biodiversity as well as climate change (Kohler et al.,
2019).

A transition to resource-consumption patterns, especially in the fast developing nations is one
of the biggest challenges of the sustainable consumption (Kdohler et al., 2019). As cities grow,
people change their lifestyles and become wealthier, increasing the demand to buy more
material goods and services that consume energy which has resulted in environmental problems
like deforestation, water shortage and pollution (Wiedmann et al., 2020).

Sustainable consumption is a key to the attainment of the Sustainability Development Goals
(SDGs) of the United Nations, especially Goal 12 that proposes responsible consumption and
production (UN, 2015). This is because through practicing sustainable consumption patterns,
societies will be able to minimize the ecological footprint, greenhouse gas emissions and
prevent overexploitation of the ecosystems (Fletcher & Rammelt, 2017). One of the critical
factors about such sustainable consumption consists in the necessity to be able to consider the
total life cycle of products and services in terms of their environmental and social
consequences, since the extraction of the raw materials to the final disposal or recycling
(Schroder et al., 2019). Such life cycle approach can assist in determining the opportunities to
decrease the environmental burden of consumption and move to the circular economy when
the waste and pollution are reduced to minimal levels, and resources are used in a continuous
cycle (Schroder et al., 2019).
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Consumer behaviours have a critical impact on driving consumers toward sustainable
consumption. Studies indicate that the willingness of consumers to engage in sustainable
behaviours such as purchasing 'green' products as well as shifting towards plant-based diets is
influenced by their values and attitudes and by their social norms (Gifford & Nilsson, 2014;
Schroder et al., 2019). Therefore, it is important to identify what the psychological and social
factors that influence sustainable consumption are in order to design effective policies and
programs to increase sustainable consumption (Hirth et al., 2023; Taufique, 2022).
Additionally, governments, businesses, and civil society can also support consumers in making
more sustainable choices through various regulatory frameworks along with educational
campaigns by creating an environment where consumers have access to additional information
that will allow them to make more informed decisions (Cohen, 2019).

Japan's government has proposed that the development of a super-intelligent society will take
place after the completion of previous forms of human society, such as the hunter-gatherer era,
agricultural society, industrialisation and information society. The main goal of Society 5.0 is
to use the latest technologies to solve problems that affect the entire world, while at the same
time improving the quality of life for everyone (Fukuda, 2020).

This article considers how it can create a more sustainable way for people to consume resources
and services. It will use both real-world technologies and cyber technologies to create a new
way for people to maximise their efficiency in using resources, and create new, sustainable
business models. For instance, by using advanced devices to create smart energy systems that
will reduce energy consumption and greenhouse gas emissions in smart homes and smart cities.
Digital platforms will also support a sharing economy by facilitating the ability of people to
share, rent and loan items (vehicles, tools, etc.) that are not frequently used in order to reduce
the amount of waste produced (Wanstrand et al, 2020; Bui and Tseng, 2022).

One of the major components of Society 5.0 is using new technologies to gain better
understanding of the ways people purchase products and provide targeted methods for
advertising, promoting, and marketing these products (Fukuda, 2020). In other words,
companies can optimise their supply chain using data analytics; thereby decreasing their impact
on the environment by minimising waste, reducing carbon emissions from transportation, and
sourcing raw materials using responsible or ethical means (Sarkis, 2020). Along with
promoting the creation and use of green technologies and promoting sustainable practices,
Society 5.0 will foster the evolution of a circular economy by continually recycling materials
and minimising the generation of by-products or waste throughout the cycle (Geissdoerfer et
al., 2017). In addition, it will be creating new models of sustainable consumption by creating
partnerships and sharing knowledge through the emergence of open innovation and knowledge
sharing networks (Sestino et al., 2020). Through innovative thinking, Society 5.0 will create
and support the concept of optimal use of resources, environmentally aware products and
services, and the ability for individuals to make informed and responsible purchasing choices
(Choi & Lee, 2023; Kar et al., 2022; Kinnunen & Huotari, 2022). With the movement towards
a digitalized and interconnected world, the principles of Society 5.0 will be important in the
realization of the Sustainable Development Goals and well-being of the present and future
generations. The research objectives that are assessed are as follows:
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To determine the key issues that influence the Consumer in order to shift to sustainable
consumption.

To determine the correlation between the critical factors identified and Green Economy.

To determine some of the implications and strategies which can support the policymakers in
developing a Sustainable green infrastructure.

2.Literature Review and Research Questions
2.1 The meaning of Sustainable Consumption

The issue of sustainable consumption is getting more and more popular in scholarly literature,
and different dimensions and definitions are being advanced to characterize this phenomenon.
Simply put, sustainable consumption refers to the need to meet the human needs and enhance
the quality of life and reduce the undesired environmental, social and economic effects of
consumption of goods and services (Jackson, 2005 in Francis and Sarangi, 2022). This wide
perception of the concept of sustainable consumption is presented in numerous definitions put
forward by researchers and international agencies. According to the sustainable consumption
is the use of goods and services which address the needs of the basic needs and lead to a higher
quality of life and have a limited use of natural resources, toxic materials and waste and
pollutant emissions in a life cycle without threat of impairing the needs of future generations
Oslo Symposium (1994). This definition emphasizes the significance of putting into
consideration the life cycle effects of consumption decisions and necessity to scale between the
current and future requirements.

In a different definition, defines sustainable consumption as a pattern of consumption that does
not lead to the exhaustion of resources of the Earth and destruction of nature, but at the same
time, it must be the one that satisfies the most basic of human needs. In this definition, the
author accentuates the necessity to preserve the resources of the Earth that would be available
to the future generation and ensure the quality of the environment. Sustainable consumption
has been examined in different aspects, including the individual and collective consumption
behaviours, the business and governmental actions in ensuring sustainable consumption, and
the impacts of the policy interventions on the consumption behaviours Cohen (2019). There
are social aspects of sustainable consumption that have been highlighted by some scholars as
well. As a case in point, suppose that sustainable consumption consists in patterns of action and
decision-making which result in a decline in the overall environmental consequences of
consumption and enhancement of the well-being of everyone Lorek and Fuchs (2019). This is
the view that recognizes the importance of consumption in the growth of social well-being and
the creation of social equity.

In spite of these definitions and examples, to understand sustainability consumption behaviour
fully, theoretical frameworks are very vital in determining the factors which would influence
consumer behaviour. The theoretical frameworks provide a methodical way of understanding
consumer behaviour as well as interrelations of different factors. Some of the widely researched
theoretical approaches that have been employed to examine sustainable consumption behaviour
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will be discussed in this section; the Theory of Planned Behaviour, Value-Belief-Norm theory,
Social Practice Theory and the Sustainable Lifestyle Model.

RQ1: Which are the key Barriers that mute consumer to transition to sustainable consumption?
2.2 Sustainable Consumption Behaviour Theoretical Frameworks.

Once the meaning and the scope of the sustainable consumption behavior has been established,
the researchers have surveyed some of the theoretical frameworks that have been established
in this area. There are several reasons as to why it is important to explore the study of these
theoretical frameworks. As an example, the frameworks assist in comprehending the
multifaceted issues that impact sustainable consumption including personal convictions,
societal expectations, and culture. They offer a methodological way of determining and
explaining these factors, which allows the researcher to understand the mechanisms behind
sustainable consumption. Second, conceptual frameworks facilitate the prediction and
explanation of behavior and provide information concerning why people choose particular
decisions and how intentions are transformed into behavior. Such knowledge has served as a
foundation to come up with effective strategies and interventions that are aimed at encouraging
sustainable consumption in the future in this study.

Therefore, three theoretical frameworks are considered in the given study that are highly
researched, topical, and applicable to the sphere of sustainable consumption behavior. The
Theory of Planned Behavior offers information regarding the effects of attitudes, subjective
norms, and perceived behavioral control on personal intentions and behaviors in regard to
sustainable consumption. The Value-Belief-Norm Theory is a theory that tries to understand
the way in which individual values, beliefs, and moral standards influence pro-environmental
actions and provides an all-encompassing view of sustainable consumption decisions. Social
Practice Theory provides a comprehensive perspective that includes the fact that the practices
of sustainable consumption are shaped by the social and cultural factors, emphasizing the
importance of routines, habits, and social interactions.

RQ2: Does Green economy result of Sustainable Consumption Behaviour, yes how?
2.3 Theory of Planned Behavior

In the year 1991, Icek Ajzen developed the Theory of Planned Behavior (TPB) which was
based on the Theory of Reasoned Action (TRA). The TPB is a mental model which aims to
explain and predict human behavior by paying attention to the association among attitudes,
beliefs and intentions. When it comes to sustainable consumption, the TPB studies the
relationship between the attitude of the individual towards the environment, the subjective
norms, and the perceived behavioral control and their intention to take sustainable consumption
practices and, by extension, their behavior. The TPB proposes that people will be more inclined
to use sustainable consumption behaviour when they hold positive attitudes to these
behaviours, they feel pressured by society to adopt them, and they feel that they possess the
resources and capabilities to do so. According to the theory, through the understanding and
provision of these components, there is a chance of influencing and encouraging sustainable
consumption practices.
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The consideration of attitudes, subjective norms, and perceived behavioral control of the theory
emphasizes the significance of considering person and social aspects when developing
interventions that will promote sustainable consumption. Nevertheless, even though the theory
is broadly used and empirically reliable, it has certain limitations as well. The TPB does not
comprehensively reflect the idea that human decision-making is a complex phenomenon, but
it is also affected by other factors, including emotions, habits, or past experiences, which also
can impact a great deal on sustainable consumption behavior. Therefore, it is the inability of
the theory to assume that the decision-making process is a purely rational one in contrast to the
process of sustainable consumption. Studies also indicate that heuristics are also good at
influencing consumption decisions. Lastly, the TPB lacks the capacity to embrace the
contribution of larger structural and systemic elements that establish a sustainable consumption
behaviour, including the contribution of institutions, policies or market forces.

RQ3: Which is relationship between Theory planned behaviour and sustainable consumption?
2.4 Value-Belief-Norm Theory

Value-Belief-Norm (VBN) Theory by Paul C. Stern and Thomas Dietz is a psychological
theory developed by the authors to provide insight about the cause and predict the behavior of
pro-environmental behavior (Stern et al., 1999). The VBN Theory is founded on a premise that
individual values, beliefs on the environment, and personal norms influence the actions taken
by individuals to conserve the environment. Biospheric, egoistic, and altruistic values define
beliefs people have towards the environment, affect their understanding of the outcomes and
blame. When a person has the perception of the negative environmental impacts and sees
themselves as having a moral responsibility in correcting them, personal norms come into effect
and prompt their moral duty to improve their pro-environmental actions. Even though VBN
Theory offers some useful information about the sustainable consumption behavior, it fails to
consider contextual aspects as well as overarching structural forces and the dynamism of
connection between values, beliefs, and norms.

The theory focuses on the moral and ethical aspects of being pro environmental and provides
a more delicate insight into the reasons why people need to practice sustainable consumption.
Nevertheless, its shortcomings such as the exclusion of contextual variables and the overall
structural effects indicate that a more holistic approach can be necessary in order to understand
and encourage sustainable consumption behaviors in detail.

RQ4: How are relationship between Value belief Norm Theory and sustainable consumption?
2.5 The Social Practice Theory

Social Practice Theory (SPT) emphasizes how the practices or routinized behaviors are related
to the formation of social phenomena, such as sustainable consumption. According to it, the
practices involve the interdependence of elements, among them materials, competences, and
meanings, which facilitate and limit actions of individuals. Compared to the issue of sustainable
consumption, it is concerned more with the aspect of shared practices in the formation of
consumption patterns, and not on the issue of individual attitudes or values.
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It describes how individuals act on their own, but also through collective social action toward
a sustainable future. According to (Beatson et al., 2020, it promotes an understanding of how
individual behaviour impacts the creation of an integrated view of sustainable consumption; by
providing an integrated view, this principle can help identify as well as define opportunities for
creating systemic changes and for developing effective interventions within the marketplace;
(Suski et al., 2021).

To create systemic changes, it suggests developing systemic change within the consumption
process through infrastructure, technology and institutional support that enable sustainable
consumption. Therefore, it has the potential to provide a broader understanding of the various
variables that impact individual behaviour and create a pathway to create and increase
sustainable consumption.

It offers a perspective of how individuals can affect sustainable consumption behaviour through
the way that they interact with the practices of others. Through this idea there is an
understanding of how individuals can create sustainable practices by working collectively with
other individuals and with collective social influences. However, there are limitations to it in
the sense that individuals do not realise the full range of abilities to initiate their own behaviour
and cannot differentiate between the different forms of sustainable consumption behaviour.
This suggests that a more expansive approach can provide a clearer and more complete
understanding of sustainable consumption behaviours and enable sustainable consumption
behaviours to become ingrained into the social consciousness.

RQS5: What is relationship between social practice theory and sustainable consumption?
2.6 The determinants of Sustainable Consumption Behavior.

There has been a great deal of research into the factors that influence sustainable consumption
behaviour. These include personal values; attitudes toward sustainability; level of knowledge
regarding sustainability; social norms relating to sustainable consumption; and demographic
factors (Stern, 2000). Scholars have also examined the effectiveness of the various methods
used to promote sustainable consumption behaviour, including educational campaigns,
labelling of products, pricing strategies, and regulations control (McEachern et al., 2020). As
we find variations in the definitions and dimensions of sustainable consumption behaviours, it
is evident that achieving sustainable consumption within our society is a complex process that
requires an integration of many different aspects of society. The individual values or beliefs
associated with sustainable consumption (i.e. Environmentalism; Social Responsibility) play
an integral role in forming and influencing sustainable consumption behaviour. Positive
attitudes toward sustainable product/behaviour (i.e. Recycling and Composting) also contribute
positively to the support of sustainable consumption behaviours. Sustainable consumption may
be influenced by beliefs regarding the environmental and social effects of the process of
consumption and production. Sustainable consumption behavior may also be influenced by
social norms which can be peer pressure, societal expectations, etc. The information on
sustainable alternatives and the effects of consumption can result in more sustainable behavior.
Sustainable consumption can also be shaped by the demographic factors, including the age,
income, education level, etc. As an example, young generations tend to be more eco-friendly
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and more prone to adopting a sustainable consumption practice. Increased level of income and
education is also linked with more sustainable consumption behavior.

The importance of critical external factors is also suggested in the studies that we have
reviewed. An example is the accessibility and availability of sustainable products which are
very important determinants of consumer preferences. A study conducted by has revealed that
there are high chances of consumers purchasing sustainable products whenever they are
convenient and easily accessible in the stores Koskela-Huotari (2022). The issue of price is
also involved in the determination of sustainable consumption behavior. Sustainable products
are not as cheap as regular products, which can be a chance barricade to uptake. Nevertheless,
according to the recent studies, consumers are ready to pay a premium price on sustainable
products, in a particular case when they believe that the social or environmental value will be
high Halvorsen and Brekke (2023).

Marketing might also affect the behavior of sustainable consumption through sensitizing
people on the importance of sustainability and their products (Francis & Sarangi, 2022). Recent
studies have found that the eco-labeling and green advertising have a positive impact on
sustainable consumption behavior because it leads to the increased perception of value of
sustainable products by the consumers Choi and Lee (2023)as shown in Table 1.

Tablel- Factors affecting Sustainable Consumption Behavior

Type of | Citations Key influencing variables
factors
Psychological | Joshi & Rahman (2015), White et al. | Environmental concern,
factors (2019), Choi and Lee (2023), Korhonen | perceived value, intention to
etal. (2022); Pohl et al. (2022); Steg et al. | purchase,  social  identity,
(2018); Taufique (2022); Francis & | perceived impact,
Sarangi (2022); Haider et al. (2022) environmental sensitivity,
consumer consciousness,

personal values, biospheric

values
Behavioral Nittala & Moturu (2021), Dimitrova et al. | habit formation, post-purchase
factors (2022), Sharma (2022), Alghaswyneh | characteristics, = materialism,
(2019), Choie and Lee (2023), Spurling | daily routine, green loyalty,
et al. (2013); Xiao et al. (2017) steadfastness
Social and | Dimitrova et al. (2022), Ifeanyichukwu & | Eco-consciousness, social

Environmental | Nwaizugbo (2020), Anh et al. (2019); | influence, monthly income,
factors Korhonen et al. (2022); Giebelhausen et | energy consumption rate, place

al. (2017); Klockner (2017), Wanstrand | of residence, regulations, eco-




30 A. Sidana et al.

et al. (2020); Bui and Tseng (2022); | labelling, marketing, subjective

Koskela-Huotari et al. (2022) norms, access to knowledge
Product Dimitrova et al. (2022), Neumann and | product attributes, disposal
factors Barling (2022), Dangelico et al. (2022); | challenges, comfort in use,

Wang et al. (2018); Harding & Rapson | price and affordability, green
(2017); Frick et al. (2023) trust

Source: Author’s Own Compilation
RQ6: What are relationship Important determinant of sustainable consumption?
2.7 Ecology of Consumption and Green Economy.

Sustainable consumption can be very economical, social, and environmental in its promotion.
Recent studies indicate that these advantages may be huge. To give an illustration, sustainable
consumption may result in a decrease in carbon emission, resource efficiency, and
environmental sustainability (Korhonen et al.,, 2022). Along with the environmental
advantages, sustainable consumption may also result in better social performance, including
social cohesion and communal prosperity. Sustainable consumption may also help create a

more just and fair society by advocating ethical and responsible consumption.

Sustainable consumption can also be economically healthy and drive innovation as well as new
business opportunities which will result in economic growth and job creation (Dabbous and
Tarhini, 2019). In addition, sustainable consumption practices can make businesses and
households less expensive by using energy and resource efficiency measures (Riva et al., 2022;

Kar et al., 2022).
RQ7: What relationship between Sustainable Consumption and the Green Economy?
Sustainable Consumption and Society 5.0.

Then, we found literature that has explored the interdependence which is slowly emerging
between Society 5.0 and sustainable consumption. We discovered that sustainable consumption
behavior could be achieved by ensuring that Society 5.0 adopts consumption methods that are
less resource-consuming and wasteful. According to the recent study by the introduction of
smart energy systems and sustainable mobility can help to decrease the carbon emissions and
resource usage Liu et al. (2022). Consumers can also make more informed decisions and
minimize waste with the help of the development of smart cities and the Internet of things

(Oyedele et al., 2022).
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In addition, Society 5.0 focuses on social and environmental responsibility, which will allow
advancing the concept of conscious and ethical consumption (Titumir and Paran, 2022). Recent
studies by Bui and Tseng (2022) tend to indicate that the technological incorporation in the
Society 5.0 can assist consumers to exercise more knowledgeable decisions, cut down on
waste, and promote sustainable conducts. The newest technology, including smart houses and
the Internet of things can allow the consumer to control his/her energy use and minimize waste.
To illustrate, energy monitoring and smart thermostats can be used to optimize energy
consumption that will result in carbon reduction and energy savings on the energy bill (Oyedele
et al., 2022). The models of the sharing economy and the circular economy can also be
promoted through digitalization, which encourages the sustainable consumption behavior
(Ferrarini et al., 2022; Tan et al., 2022). Moreover, the technological progress has resulted in
the creation of sustainable substitutes to classic products, including plant-based meat and
renewable sources of energy. According to recent studies by it was found that through
technological innovations, it is now possible to manufacture products that are sustainable and
that can compete with their traditional counterparts in terms of quality and price Neumann and

Barling (2022) as shown in Table 2 and Figure 1.

Table 2- Impact of Sustainable Consumption Behavior on Green Economy

Impact on | Citations Linked Sustainable consumption

green behavior practices

economy

Energy- Choi and Lee (2023), Kar et al., | Reduced energy consumption, smart

efficiency 2022), Kinnunen & Huotari | energy systems, sustainable mobility,
(2022); Trudel (2019) Energy monitoring systems

Waste Oyedele et al. (2022), Bui & | Smart cities, Internet of Things (IoT)

management | Tseng (2022); DO Paco et al. | adoption, green policing,
(2019) recyclability

Business and | Kotilainen et al. (2022), Riva et | SEZs  for  renewable  energy

Employment | al. (2022); Oyedele et al. (2022); | development, promotion of eco-
Kar et al. (2022) tourism

Social and | Frick et al. (2023), Ferrarini et al. | Smart cities, plant-based meats,

Community (2022), Liu et al. (2022); Tan et | regulations to promote renewable

well-being energy
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al. (2022); Titumir & Paran
(2022); Coderoni & Perito (2020)

Quality of life | Pohl et al. (2022); Francis & | Improved digitalization, sustainable

Sarangi (2022); Ferrarini et al. | buying options, informed
(2022); Wang et al. (2019) consumption choices, economical
options, environmental action,

sustainable consumption awareness

of food

Source: Author’s Own Compilation

RQ8: What are relationship between Society 5.0 and Sustainable Consumption ?
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Figure 1: Conceptual Farmwork of Sustainable consumption Behaviour
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Source: Author’s Own Compilation
3. Research Methodology

It is theoretical research, and the information is gathered in secondary sources. Study interest

in sustainable consumption behaviour. This paper has been carried out in five stages:

Phase 1: Literature review by the researchers on the past and present studies carried out by the
researcher through review method in order to establish the research gap and seek to examine

the key variables influencing sustainable consumption behaviour.

Phase 2: Establishing a strong framework/model of conceptualising and promoting sustainable
consumer behaviour change. The authors also reveal the general issues with promoting
sustainable behaviour and use them to come up with new theoretical suggestions and future

research directions.
Phase 3: testing the correlation between the found critical factors and Green Economy.
Phase 4: Results and discussions are brought up.

Phase 5: Conclusion is recapitulated and future implications and validity of additional research.
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4. Research Design

The study design of the current research takes into consideration the multi-stage methodology
of the study, in exploring the factors affecting sustainable consumption behavior and how they
relate to the green economy. Phase 1, the researchers perform a systematic literature review in
order to find the research gap and learn the crucial factors influencing sustainable consumption
behavior. This assists in developing a ground on the study. This is followed by the development
of a strong framework or model that conceptualizes and promotes change of behaviour among
consumers towards sustainability. The authors also put into consideration the issues
surrounding the promotion of sustainable behavior and present theoretical propositions and
future research directions. The next stage of the study is the analysis of the correlation of the
research critical factors and the green economy, which can give the information of the role of
sustainable consumption in economical sustainability. This is followed by results and
discussion of the study which analyses the findings with reference to the research objectives.
Lastly, during the concluding part of this paper, the conclusion revisits the major findings,
implications, and directions of future research in the area of sustainable consumption behavior

and its role in the green economy.
5. Evaluation of Factors

In the current section, a conceptual framework has been put forward in figure 1 to appreciate
the interdependence between influencing variables that have led to the encouragement of
sustainable consumption and the emergence of a green economy in the Society 5.0. These are
very important factors such as sustainable purchasing, economical and effective solutions,
green trust and loyalty, consumer purchase intention and environmental consciousness. The
engagement between these determinant events, affects the increase in sustainable consumption

culture, which eventually adds up to the creation of a green economy in Society 5.0.

The conceptual framework has been developed based on the review of the literature on the
same area and means of drawing intra-connected relationships between drivers that result in
the promotion of sustainable consumption behavior that ultimately influences the development
of a prosperous green society 5.0. The aspects of sustainable consumption behaviour are
instrumental towards the evolution of green economy in Society 5.0. To begin with, the demand
towards sustainable alternatives is promoted by sustainable consumption behavior, i.e. using
the environment-friendly products and services. Such a need encourages green technology
development and investment, which will result in green industries and the development of

green employment, especially in industries related to agriculture. Also, sustainable
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consumption behavior promotes adoption of resource efficient consumption, lessening wastes
produced and enhancing resource sustainability. This helps in conservation of the natural
resources and reduces the environmental effects of economic activities. Furthermore,
sustainable consumption behavior promotes transition to sustainable production processes and
supply chains, with the inclusion of ideas of the circular economy and minimizing the
dependence on non-renewable resources. Through sustainable consumption, the Society 5.0
will be in a position to attain elevated energy, less greenhouse gas emission, and increased
waste management systems. These initiatives will result into a greener and more sustainable
economy which is in line with the concepts of a green economy. Moreover, the shift to a green
economy in the Society 5.0 make opportunities in the development of sustainable
infrastructure, the increase in the quality of life, and the growth of employment opportunities,
especially in the renewable energy, sustainable agriculture, and eco-tourism spheres. Through
making sustainable consumption behavior a part of Society 5.0, green economy may be
developed, which will lead to a more environmentally conscious approach, economic growth,
and social welfare. To further investigate how each of these factors can affect this conceptual
model, its further effect on the promotion of sustainable consumption to create a green

economy in the Society 5.0 is presented below.
6. Sustainable Buying Options

Sustainable purchasing opportunities will allow customers to make a green choice, which will
in the end lead to the green economy. According to a study carried out by the availability of
sustainable products has a positive impact on the willingness of consumers to practice
sustainable consumption Anh et al. (2019). The availability and access of sustainable products,
make consumers more motivated to participate in sustainable consumption because it fulfils
the increasing demand of environmentally friendly products and services, leading to the green
economy. A survey conducted by established that when consumers have easy access to a
product and it is readily visible in store shelves, they will tend to buy environmentally friendly
products Saepudin et al. (2023). Moreover, the possibility to find a great variety of sustainable
products in various product categories can motivate consumers to a more sustainable decision-

making (Coucke et al., 2022).
6.1 Eco-consciousness of products among the consumers.

Increasing the awareness of people on green products can result to more sustainable

consumption and promote the green economy. Research by established that consumers whose
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awareness is on the environmental advantages of the eco-friendly products are likely to buy
them Gleim et al. (2017). Through consumer awareness to products that are environmentally
friendly, companies can lead the demand of green goods and services that will promote a green
economy. As an example, the implementation of energy-saving technologies, effective
transportation, and intelligent grid solutions will help to save energy and carbon. This, further,
leads to the green economy development through reduced environmental impact and the

sustainability of energy management.
6.2 Purchase Intention of the Consumers.

Manipulation of consumer purchase intention will promote sustainable consumption and lead
to green economy. In a study by Pohl et al. (2022), it was established that individual values,
attitudes, perceived behavioral control and subjective norms play a significant role in consumer
purchase intention towards sustainable products. These factors can be identified and improved
to encourage sustainable consumption patterns and increase the development of the green

economy by businesses and policymakers.

Extrinsic values and attitudes are very important in influencing sustainable consumption
behavior. The Theory of Planned Behavior holds that attitude towards a behavior, subjective
norms, and the perception of behavioral control influence the intention and action. This is
supported by a study of who found that individuals who hold high biospheric values (i.e. care
about the environment and non-human species) have more chances of adopting sustainable

consumption behaviors Steg et al. (2018).
6.3 Green Consciousness, Sensitivity and Responsibility.

Eco awareness can have a good impact on the consumption habits of people and promote the
green economy. According to a study by, consumers who are more environmentally aware are
more likely to purchase environmentally friendly products Saepudin et al. (2023). The demand
of sustainable goods and services can be encouraged by increasing the environmental
awareness and education and communication campaigns that will help promote the green
economy.The change in the demand of sustainable consumption behavior is possible. A study
conducted by indicates that consumer who are more environmentally aware tend to purchase
environmentally friendly products Xiao et al. (2019). On the same note, they also found that
consumers who get to learn about the environmental effects of their consumption decisions

make decisions that are more sustainable Giebelhausen et al. (2017).
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Ideas of social norms and influences define the individual consumption habits by developing
prescriptions of what should and should not be done Korhonen et al. (2022). Research
established that the perceived social norms were capable of powerfully forecasting the
sustainable consumption behaviors. Also, research by Rindicates that consumer who consider
themselves belonging to the social group that is perceived to be green tend to embrace

sustainable consumption habits Riva et al. (2022).
6.4 Cost-efficient and efficient Solutions.

It can promote sustainable consumption practices by providing affordable and efficient
sustainable solutions to the consumers. A study conducted by the consumers indicated that they
would be more inclined to purchase sustainable products when they are viewed as cost effective
and offering value added Dimitrova et al. (2022). Through creating and advertising such
solutions, companies can win people who are environmentally conscious and help develop the

green economy.

Sustainable consumption behavior is greatly influenced by price, income and financial
incentives Joshi and Rahman (2019). In a study conducted by, it was established that price
premises on eco-friendly products have a negative impact on consumer willingness to buy such

products (Harding et al., 2023).
6.5 Green trust and loyalty

Green trust and loyalty among consumers may be achieved through building a green trust
relationship causing a rise in sustainable consumption and aid the green economy. According
to a study, consumers who have confidence in a brand having environmental claims will buy
its eco-friendly products thus creating a demand on the sustainable goods and services
Dangelico et al. (2017). Through green trust and loyalty, companies can build a solid customer

base on environmentally friendly products, and this forms part of green economy.

The behavior of sustainable consumption also affects sustainable infrastructure which is crucial
towards a green economy. Due to the rise in consumer desire towards the sustainable products
and services, infrastructure is required to facilitate production, distribution, and use of these
services and products. This involves sustainable transportation systems, renewable energy
systems and green buildings, which can further boost the need to embrace sustainable
consumption practice in the agricultural sector leading to employment opportunities.

Sustainable agriculture practices are in demand when consumers are more concerned about
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locally sourced, organic, and sustainably produced foods. It results in the establishment of
employment within the organic farming and agroecology sectors, regenerative agriculture

industry which encourages rural development and is part of the green economy.

In this way, it is quite reasonable to conclude that sustainable consumption is an essential
concept that aims to strike a balance between the necessity to have economic growth and better
lifestyles on the one hand and ensure the safety of the environment and natural resources of
future generations on the other. As the world pressure on the resources and ecosystems of the
planet increases, more sustainable consumption patterns are essential in order to reach the

Sustainable Development Goals and shift to a more modernized and greener global economy.
7. Policies and Strategy Recommendations.

Sustainable consumption needs to be promoted across Society 5.0 which involves many
stakeholders such as the government, businesses, consumers, and communities. The
government policies and regulations can greatly affect the sustainable consumption behavior
through the provision of the enabling environment. It was found that policies which encouraged
the use of eco-labelling and sustainability policies in the public procurement led to suppliers
using more sustainable practices which affected consumer behavior indirectly Martin-Ortega
et al. (2017). In addition, a study by demonstrated that taxes on plastic bags were effective in
reducing the use of single-use plastics since customers were influenced to use reusable bags
Acuti et al. (2023). On the same note, Consumers can encourage sustainable consumption
through conscious purchasing, patronizing sustainable brands and products, cutting their
intake, and using sustainable lifestyles (Frick et al., 2023). Finally, the Communities have a
great role to play in the quest towards ensuring sustainable consumption. Communities may be
invaluable in ensuring sustainable consumption through communal action through encouraging
sustainable initiatives, communal resource sharing and championing sustainable policies (Bui
and Tseng, 2022). They are also able to sustain sustainable business and product and promote
a culture of sustainability by educating and raising awareness. After conducting the research
that we made in this paper, we are now in a position to make some useful recommendations in
terms of actionable policy practices that can be applied in order to instill sustainable

consumption behavior in Society 5.0.
8. Findings, Discussion, Actions to Strategy and Policy.

Encourage education and awareness: Education and awareness can be done with the help of

school curriculums, social media campaigns, and information campaigns with the masses. The
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policy may be implemented to fund these programs, and even the incentives to businesses and

individuals to join these programs.

Promote transparency: A policy that requires the labelling of products and supply chain
transparency can be adopted, with the non-compliance being punished. Transparency can also

be encouraged by governments by use of certification schemes and eco-labeling programs.

Ease access to sustainable products: It is possible to present policies that achieve the creation
of online markets and the models of the circular economy, including tax subsidies and grants
to sustainable enterprises. Regulations and subsidies can also be used to promote the sharing

economy by governments.

Hype the advantages of sustainable consumption: It is possible to use policy to advance the
advantages of sustainable consumption that can include tax breaks and subsidies on sustainable
product and service. Sustainable consumption research can also be funded by governments on

the economic benefits of sustainable consumption.

Integrate technology: It is possible to implement policies that help to promote the use of
technology, including tax benefits and grants to develop smart homes and the Internet of
Things. Governments can also encourage the use of the energy efficient technologies by means

of regulation and subsidies.

Promote responsible behavior: It is possible to encourage responsible behavior by introducing
policies, including social norms campaigns and social influence programs. Governments can
as well fund studies on good behavior change practices, and business and individuals can be

encouraged to embrace responsible behavior.

Therefore, according to the knowledge gained after conducting an extensive research,
sustainable consumption implies consumption of products and services which satisfy the
requirements of the current generation without affecting the needs of the future generations
negatively. It is viewed as one of the crucial factors of sustainable development and vital in the
process of switching to a green economy, and the same can be done under the condition of
Society 5.0. To explain this suggestion further, this paper will outline a conceptual framework,
which will indicate the correlation between the key elements, which can trigger an increase in

sustainable consumption and creating a green economy.
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9. Future Scope & Implications

Our research will be useful and provide insights to practitioners who desire to foster sustainable
consumer behaviour through this framework. Moreover, the research expands the knowledge
on sustainable consumption of Indian adults. In order to further study sustainable purchasing
behaviour, further studies using a bigger sample size, diversified consumer group, an additional
approach and more variables are recommended. The implications of this research paper to the
study and reinforcement of sustainable consumption behavior in the Society 5.0 environment
and its effects on the development of a green economy are considerable. This research can be
helpful to the policymakers, businesses, and individuals by highlighting the issues that affect
sustainable consumption behavior and its association with the ultimate results, including better
waste management, energy efficiency, sustainable quality of life, and strategic placement in the
agricultural industry. The results can be used to design specific measures and programs to
promote sustainable consumption habits, promote the shift to a green economy, and resolve the
topical environmental issues. Also, the study proves the significance of consumer awareness,
trust, and intention to achieve sustainable behavior and states that education, communication,

and marketing strategies are valuable to promote sustainable consumption opportunities.

10. Conclusion

Based on the varying definitions and dimensions of sustainable consumption it can be seen that
that attaining sustainable consumption in our society is a multidimensional process. This will
involve instilling behavioural change individually, encouraging responsible business conduct
and effective policy intervention that will lead to sustainable consumption in a range of sectors
of the economy. Moreover, sustainable consumption is to be considered as the part of the
greater sustainable development agenda which aims at maintaining the balance between
economic development, social welfare and environmental safety in a way that means well-

being of the current and future generations.

To sum up, sustainable consumption is a multidimensional and complicated phenomenon,
which takes into consideration a number of issues related to human needs, the environment,
and social justice. Since our society still has to struggle against the threats of environmental
degradation, resource depletion, and social inequality, sustainable consumption gains more and

more relevance in creating a more sustainable and equal future of all people.
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