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Abstract. MSMEs play an important role as drivers of the national economy with 

a significant contribution to community income. However, many MSMEs face 

obstacles such as weak financial record keeping and suboptimal implementation 

of digital marketing strategies. This study aims to analyze the impact of 

socialization of digital marketing management and financial recording on 

increasing the capacity of MSMEs in Bulu Cindea Village, Pangkajene and 

Kepulauan Regency. The method used is the Participatory Rural Appraisal 

(PRA) approach through surveys, interviews, training, and mentoring. Data was 

collected through direct observation and semi-structured interviews. The results 

show an increase in MSME actors' understanding of financial literacy (as 

demonstrated by the use of the Si Apik recording application) and an increase in 

the use of digital media for product marketing. These activities have implications 

for increasing the competitiveness of local MSMEs. This study emphasizes the 

importance of technology-based mentoring as a strategy for MSME 

sustainability. 
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the traditional “Serekung” cake. However, these businesses face several obstacles, 
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indicating that digital marketing can significantly enhance MSMEs’ competitiveness 

mechanism for strengthening MSMEs’ market positioning.

financial management skills increase MSME actors’ confidence and independence in 
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Open Access This chapter is licensed under the terms of the Creative Commons Attribution-
NonCommercial 4.0 International License (http://creativecommons.org/licenses/by-nc/4.0/),
which permits any noncommercial use, sharing, adaptation, distribution and reproduction in any
medium or format, as long as you give appropriate credit to the original author(s) and the
source, provide a link to the Creative Commons license and indicate if changes were made.
        The images or other third party material in this chapter are included in the chapter's
Creative Commons license, unless indicated otherwise in a credit line to the material. If material
is not included in the chapter's Creative Commons license and your intended use is not
permitted by statutory regulation or exceeds the permitted use, you will need to obtain
permission directly from the copyright holder.
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