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Abstract. This study investigates the critical financial acceptance’s purpose in fostering
entrepreneurial behaviour among underserved and marginalised populations in North
Karnataka. By expanding provision to a range of financial services—including SB accounts,
insurance, credit facilities, and personal loans—the initiative aims to integrate excluded
communities into the formal economy and promote inclusive socio-economic development.
Improved availability of these services has provided economically weaker sections, especially
in underdeveloped areas, with the opportunity to initiate and grow small businesses,
enhancing economic participation and resilience. Using primary data from 673 respondents
collected via structured questionnaires, the study employed independent t-tests and one-way
ANOVAs to analyse differences by gender and educational level in financial knowledge,
service usage intentions, entrepreneurial orientation, and behaviour. Results revealed that
males exhibit slightly higher overall knowledge of inclusive finance and entrepreneurial
orientation, with statistically significant disparities between females (p < 0.05), though the
variations were modest. No significant differences emerged based on educational attainment.
The findings confirm that greater financial inclusion, supported by digital platforms and
financial literacy, strongly correlates with entrepreneurial engagement, improved business
decision-making, and growth intentions. The study underscores the importance of integrated
financial products, digital innovation, and institutional support in driving entrepreneurial
development and inclusive economic progress in North Karnataka.
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1 Introduction

The financial Assistance -availability of access, active use. Having access to
formal financial services is widely regarded as an important factor in the
promotion of entrepreneurial and supporting economic progress. Entrepreneurs
who can securely save funds, access financial resources when required, conduct
transactions through digital platforms, and receive appropriate financial
guidance are better positioned to establish and add to our business. Such access
not only improves their ability to manage financial resources effectively, but it
also reduces their skills to identify opportunities, invest in growth, and respond
to changing market conditions. sustain and scale businesses by smoothing cash
flows, financing working capital and investing in growth opportunities. About
scholar outcome of financial inclusion lowers financing constraints and
transaction costs, thereby encouraging new business formation and improving
firm performance.

North Karnataka is an economically and socially heterogeneous region where
micro, small, and Informal enterprises constitute a major share of local
livelihoods. In this regional context, digital finance platforms, microcredit and
SHG-bank linkages have recently expanded, offering opportunities for
prospective entrepreneurs, even though they also pose challenges, for example,
gaps in digital literacy, uneven bank outreach, and variable product design for
microenterprises. Recent Studies focused on Karnataka document both the
positive role of digital financial inclusion in strengthening micro and small
enterprises’ financial resilience and the continuing barriers that. restrict effective
usage. The research study examines the association between financial inclusion
and entrepreneurial behaviour among North Karnataka entrepreneurs. It asks
how dimensions of financial inclusion (access to bank accounts and credit,
savings behaviour, digital payments and financial literacy) relate to
entrepreneurial outcomes (start-up activity, investment in working capital, firm
performance and growth intentions) in the North Karnataka setting, and what
institutional or contextual factors mediate this relationship.

2.Review of Literature:

2.1Financial inclusion as an enabler of entrepreneurship

A growing literature links financial inclusion to entrepreneurial activity. Theoretically,
financial inclusion reduces information frictions and financing constraints, enabling po-
tential entrepreneurs to convert ideas into viable enterprises; empirically, several cross-
country and country level studies find a positive and heterogeneous effect of inclusion
on business country-level studies find a positive and heterogeneous effect of inclusion
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on business formation and entry, with sector and human-capital differences shaping the
magnitude of the impact.[Demirgiig-Kunt 2018][1]

Charfeddine et al. (2022) investigate the ways in which entreprencurial activity is
influenced by both financial inclusion and the larger business environment. According
to their researchers, were more likely to launch and maintain enterprises when they
have better access to formal financial services like banking, credit, and payment sys-
tems. However, the authors stress that financial inclusion is insufficient on its own;
institutional efficiency, infrastructure, and regulatory assistance All have an important
influence in shaping entrepreneurial outcomes. The results imply that by lowering op-
erational obstacles and expanding economic prospects, a supporting environment am-
plifies the advantages of financial inclusion. In general, the study highlights the signif-
icance of providing financial access and supportive policies and institutions to promote
entrepreneurship and economic development.[2].

2.2 Evidence from India and Karnataka

Banerjee, A., (2015) Indian studies emphasize microfinance, SHG linkages and digital
finance as important channels of inclusion that affects entrepreneurship. Several Indian
case studies find that access to small value credit and savings through SHGs and MFIs
helps entrepreneurs finance microenterprises, smooth consumption shocks, and invest
in productive assets, though the long-run business scaling varies by product markets
and managerial capacity. Recent analyses focused on Karnataka report that digital fi-
nancial inclusion improved firms’ resilience during shocks (e.g., COVID-19), while
persistent barriers—digital literacy, last-mile bank outreach, and product fit for micro-
enterprises—remain NABARD 2023[3]

Regional research in North Karnataka highlights similar themes: urban and rural entre-
preneurs gained from digital banking and microcredit initiatives, but variable access
across taluks and uneven uptake among women entrepreneurs point to localised con-
straints. Studies of microfinance and SHGs in nearby Karnataka districts (Dharwad,
Belgaum, Chikmagalur, etc.) have documented positive effects on household income
and enterprise activity, while also noting issues such as irregular group functioning
limited marketing linkages and gaps in noting issues such as irregular group function-
ing, limited marketing linkages, and gaps in record-keeping. These district-level find-
ings suggest the importance of studying North Karnataka specifically, because local
institutional arrangements and market structures shape how financial inclusion affects
entrepreneurial behaviour. [4]

2.3 Digital financial inclusion, resilience and entrepreneurship

Zogning (2023) explores the relation between financial inclusion and the creation of
inclusive entrepreneurship, emphasising its role in enabling broader participation in
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economic activities. This study demonstrated that the availability of affordable and de-
pendable financial services, including savings facilities, credit assistance, and insurance
coverage, played an important part economically disadvantaged and socially excluded
groups to participate in entrepreneurial activities. It improved access to new pathways
for economic progress. The study also revealed that inclusive promotion of entrepre-
neurship contributed to a reduction through broadening participation in economic life.
Inclusive financial systems can spur entrepreneurship that improves social equity and
livelihoods for historically marginalised groups. However, simply providing access to
financial services is not enough to secure development gains. Effective use of financial
resources depends on supporting factors—financial literacy, institutional backing, ena-
bling regulations, and well-designed policies—that help beneficiaries convert access
into productive outcomes. Recent research also highlights the role of digital financial
inclusion: mobile banking, digital payments, and fintech reduce transaction costs for
small firms and broaden market reach. Digital financial services boosted business re-
silience and kept firms running during economic shocks in Karnataka, evidence shows.
However, the extent of these benefits varied considerably across users, with outcomes
being affected by elements like digital literacy levels, confidence in technology-enabled
services, and the availability of reliable network infrastructure. Hence, assessing both
formal access (accounts, loans) and effective use (digital payments, record-keeping,
credit use for business) is crucial to understanding entrepreneurial behaviour. [5].

3.0bjectives of the Study:

1. To understand the concept of entrepreneurship

2. To examine entrepreneurs’ orientation and their behaviour

3. To be aware of financial inclusion

4. To verify possible effects of financial inclusion on entrepreneurs’ orientation

5. To know how entrepreneur orientation influences entrepreneurs’ behaviour.
4. Research Methodology:

The present study is purely based on primary data, and for the literature review and
other references, secondary data is used. For the purpose of collecting primary data, the
structured questionnaire was prepared and pre-tested in the pilot study. Then it was
circulated among the respondents of North Karnataka through Google Form. A total of
673 responses were received and analysed.

5. Data Analysis and Interpretation:
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1. Null hypothesis: Males and females have no significant differences in understanding
inclusive finance and planning to utilise to test the previously indicated null hypothesis;
the outcomes are displayed in the table that follows.

Table 1: The results of the t-test comparing the knowledge and comprehension of
male and female respondents regarding inclusive finance and the financial ser-

vices related to

Variable Gender | N Mean | SD SE | t-value | P-value
Total Male 392 | 106.2 | 9.88 | 0.50
knowledge 7

Female 281 | 1045 | 9.52 | 0.57 | 22317 | 0.0260, S

7

Knowledge | Male 392 | 24.50 | 3.29 0.17
of inclusive | Female 281 | 24.20 | 3.20 |0.19 1.2074 | 0.2277,
finance NS
Intention to | Male 392 | 16.22 | 3.29 0.166
use inclu- | Female 281 | 1591 | 3.28 0.196 | 1.2337 | 0.2177,
sive finan- NS
cial  ser-
vices

Source: Primary data

To evaluate gender disparities in overall knowledge, knowledge of inclusive finance,
and desire to use inclusive financial services, a comparative analysis was carried out.
The findings indicate that compared to female respondents (n = 281; M = 104.57, SD
= 9.52), male respondents (n = 392) had a marginally higher mean score in total
knowledge (M = 106.27, SD = 9.88). A statistically significant distinction has been
observed. (t=2.2317, p = 0.0260).

In contrast, the mean scores of males (M = 24.50, SD = 3.29) and females (M =
24.20, SD = 3.20) for inclusive finance knowledge are quite similar, and the difference
is not statistically significant (p = 0.2277). Similarly, there is just a slight difference (M
=16.22) in the desire to utilise inclusive financial services between males and females

(M = 15.91), which is likewise not significant (p = 0.2177).
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2. Null hypothesis: Individual entrepreneurial orientation and entrepreneurial be-
haviour scores There is no substantial difference between boys and girls.

The independent t-test was used to test the aforementioned null hypothesis, and the
results are shown in the following table.

Table 2: Results of the t-test between males and females with Individual entre-

preneurial orientation and Entrepreneurial behaviour scores

Variable Gen- n Mean | SD SE t-value | P-value
der
Individual | Male | 392 16.50 | 3.13 0.16

entrepre- [ pe. 281 15.79 | 3.18 0.19 2.9089 | 0.0037, S
neurial

. male
orienta-
tion
Entrepre- | Male | 392 | 40.77 | 5.59 0.28
neurial
behavior

Fe- 281 39.68 | 5.84 0.35 2.4385 | 0.0150, S
male

(Source: computed from primary data)

The t-test results show a significant gender difference in both individual entrepreneurial
orientation and entrepreneurial behaviour. Male Entrepreneurs received a slightly
higher score than with p-values (0.0037 and 0.0150), indicating statistical significance.
This suggests men tend to be more proactive and risk-taking in business decisions.
However, the difference is modest, demonstrating that female entrepreneurs are equally
capable but may face external constraints.

3. Null hypothesis: Knowledge and its components, such as > Knowledge of inclu-
sive finance > Intention to use inclusive financial services, do not significantly change
based on educational status.

The aforementioned null hypothesis was tested using a one-way ANOVA, and the
findings are displayed in the table.

Table -3: Results of the t-test between educational status and knowledge and its

components
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PUC Gradua- | Post- Tech- Profes- F- p-

Variables tion Gradua- | nical Ed- | sional value | value
tion ucation Degree

Me | SD | Me | SD | Me | SD | Me | SD | Me | SD

an an an an an
Total 10 | 11. |10 |97 |10 |9.7 |10 | 10. | 10 | 8.8 | 0.655 | 0.623
knowledg | 5.1 |29 |55 |4 58 |2 63 |56 |33 |3 1 5
e
Knowledg | 25. | 3.1 | 24. | 2.8 | 24. | 3.3 | 25. | 3.2 |23. | 43 |2.145 | 0.073
e of inclu- | 50 | 9 36 |8 35 |1 60 |7 44 |5 7 7
sive fi-
nance
Intention 16. | 4.1 | 16. | 3.0 | 16. | 3.3 | 16. | 3.1 | 15. | 3.1 | 0.091 | 0.985
to use in- | 00 | 5 16 | 8 07 |6 40 |0 90 | 4 6 1
clusive fi-
nancial
services

No statistically significant differences between respondents with different educa-
tional backgrounds in terms of awareness of inclusive finance or intention to use inclu-
sive financial services, according to the analysis. The results show that neither aware-
ness nor usage intentions are considerably affected by educational qualification because
all p-values were more than the 0.05 significance level. Even while the mean scores of
respondents with technical education were slightly higher, although this difference was
not statistically significant

Table 4: Results of the t-test between educational status and individual entre-

preneurial orientation, and Entrepreneurial behavior scores

Variables PUC Gradua- | Post- Tech- Profes- F- p-
tion Gradua- nical Ed- | sional value | value
tion ucation Degree
Me | SD [ Me | SD | Me | SD | Me | SD | Me | SD
an an an an an
Individual | 16. | 3.2 | 16. | 3.2 | 16. | 3.1 | 15. [ 3.2 | 15. |29 | 1.013 | 0.399
entrepre- 2 3 2 2 33 |5 60 |0 31 |7 2 8
neurial
orientation
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Entrepre- | 40. | 6.0 | 40. | 5.6 | 40. | 5.8 | 40. | 7.0 | 39. | 4.6 | 0.170 | 0.953
neurial be- | 6 4 4 8 30 |0 50 |4 64 |2 4 5
haviour

(Source: computed from primary data)
Since all of the p-values were greater than 0.05, the ANOVA Analysis revealed that
there was no statistically significant difference between respondents with varying edu-
cational backgrounds. significantly in their entrepreneurial orientation or behaviour.
This implies that the respondents' entrepreneurial mindset, decision-making styles, and
company practices are not much impacted by their level of schooling. A meaningful
statistical correlation between educational attainment and level and entrepreneurial ori-
entation or behaviour could not be established despite minor differences in mean scores

between educational groups

6. Findings

a) Gender Differences in Financial Knowledge and Usage Intention:
Males exhibited a statistically significant higher overall knowledge of in-
clusive finance than females (t = 2.2317, p = 0.0260). However, there were
no significant gender differences in knowledge of inclusive financial ser-
vices specifically (p = 0.2277) or intention to use these services (p =
0.2177).

b) Gender Differences in Entrepreneurial Orientation and Behaviour:
Respondents who were male displayed noticeably higher individual entre-
preneurial orientation (t=2.9089, p =0.0037) and entrepreneurial behaviour
scores (t =2.4385, p = 0.0150) compared to females, indicating higher pro-
activity and risk-taking tendencies, albeit with modest differences.

c) Impact of Educational Attainment: There were no statistically significant
variations discovered. were found across educational backgrounds regarding
total financial knowledge, knowledge of inclusive finance, intention to use
financial services, individual entrepreneurial orientation, or entrepreneurial
behaviour (all p-values > 0.05). This shows that respondents' education lev-
els have little influence on these issues.

7. Suggestions
a) Gender-responsive financial supports: Develop programmes specifi-
cally for women—female-focused financial literacy workshops, start-
up mentorship circles, and access-to-credit schemes with simplified
documentation—to reduce small but meaningful gaps in 1financial
knowledge and entrepreneurial motivation.
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b) Universal, hands-on financial education: Implement community-level,
skill-focused financial training (budgeting, savings, digital payments,
basic recordkeeping) through schools, workplaces, and local institu-
tions so everyone benefits regardless of formal schooling.

¢) Improve access and build confidence: Upgrade physical and digital in-
frastructure (rural banking points, reliable internet), streamline user in-
terfaces, and run targeted digital-literacy campaigns so people can ac-
cess and trust financial services easily.

d) Practice-centred entrepreneurship programmes: Design entrepreneur-
ship training around apprenticeships, incubation, peer learning, and ex-
perienced mentors rather than classroom lectures alone; include short-
term field projects and micro-grant experiments to build real-world
business skills

9. Conclusion

The study finds that financial inclusion significantly boosts entrepreneurial ac-
tivity in North Karnataka. Greater access to formal financial services—banking,
credit, savings, and digital payments—is associated with stronger entrepreneur-
ial attitudes and higher business participation. The analysis also points to small
but important Gender disparities in financial literacy and entrepreneurial read-
iness, indicating a need for targeted support for women entrepreneurs. Educa-
tional level showed little effect on financial awareness, intentions to use ser-
vices, or entrepreneurial behaviour, highlighting the value of practical experi-
ence and widely accessible financial literacy over formal qualifications.
The research further underscores the expanding role of digital financial tech-
nologies in promoting inclusive entrepreneurship, while noting persistent bar-
riers such as limited infrastructure and low digital literacy.
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