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Abstract. With the popularity of the Internet and the maturity of network financial , e-commerce 

sweep streets. Everyone knows Taobao, Jingdong and other names and more and more people open 

shops on the Internet.But because China still lacks system e-commerce tax policy theory�¨ this blank 

makes a serious tax loss. 

According to Commerce Department statistics, in the first three quarters of 2014, e-commerce 

transactions amount to 8.6 trillion, and the estimated annual turnover will be more than 12 trillion, an 

increase of over 20%. Almost half of the growth of thanks to the online shopping, which becomes an 

important force to promote e-commerce in the market development. China Electronic Commerce 

Research Center data shows that US online retail sales in 2013 amounted to $ 262 billion, China has 

surpassed the US to become the world's largest online trading market. In 2013, China's online 

shopping users reached 302 million, an increase of 24.7% contrast to last year. And our e-commerce 

transactions exceeded 10 trillion, an increase of 26.8% contrast to last year. Among them, the online 

retail market turnover exceed 1.85 trillion, an increase of 41.2%, and reach the proportion of total 

social consumer goods retail to 7.8%.According to a research, 97.5% people knows the e-commerce, 

and 45% people shopping online always. However, there are only 12.5% people knows about the 

taxation of e-commerce. (Show as below) 

  

Figure. 1  Overview of e-commerce  

Currently there are three main forms of e-commerce, which are B-B ( business to business ), B-C 

( business to consumer ) and C-C ( user-to- user ) . Although China neither has a new e-commerce 

tax , nor special laws and policies, the current tax system is still effective in. B-B mode and B-C 

mode. But because these two modes mainly calculate and collect taxes in accordance to the existing 
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turnover tax rules, in the implementation process there will be many problems such as the 

determination of taxation elements, the division of tax jurisdiction and other issues. 

However,everyone seems to ignore the taxation of the most widely used e-commerce C-C mode . 

Last year, the chairman of suning,Zhang Jindong, argued that " The electronic business platform can 

sell fakes, can Suning sell it? You can pay no taxes on electronic business platform , can Suning not 

pay it? "Even Alibaba CEO Jack Ma also acknowledged that " sooner or later the electronic 

commerce is to pay taxes . " 

Some basic principles should be followed in e -commerce taxation  

Firstly, because the B-B mode and B-C mode is taxed in accordance with current traditional way of 

turnover tax, governments should consider the characteristics of e-commerce and make the necessary 

modifications to the existing tax system. At present, the turnover tax system in our country contains 

added-value tax, consumption tax, business tax and tariffs. And electronic commerce enterprise 

mainly related to the consumption tax. China's consumption tax is the tax inclusive price, and the 

consumption tax of ordinary goods is calculated as: consumption tax payable = excluding VAT sales 

income (SI) * consumption tax rate (R). Consumption tax for imported goods: consumption tax = 

(price + tariff) * consumption tax rate / (1- consumption tax rate). To accuratly calculate and collect 

consumption tax from e-commerce suppliers, authorized sales is the key. Secondly, many BC model 

shop mix in CC mode sites to intentional or unintentional evade tax, which cause a lot of tax losses. 

Thirdly, it is also important to maintain the neutrality of tax principle, different business forms can't 

have different tax principle. In addition, to encourage the development of new technology, it isn't a 

good idea to product a new tax on e-commerce supplier, which will lead a discriminate against 

electricity supplier taxation and is not conducive to the development of the Internet economy. Finally, 

the tax policy and tax collection should combined and the tax police should be established in the 

possible level of tax collection, making the tax policy can actualized smoothly and accurately . 

What can we learn from international cases?  

The first case is to talk about the leader of e-commerce, the United States, whose e-commerce 

companies account for about one-third of the word. In 2013, the US Senate pass the "2013 Market 

Equity Act," the bill is the United States' first nationwide Internet consumption tax proposal. The bill 

allows the government collect taxes from e-commerce suppliers across regions. Other countries like 

Australia , also requires e-commerce suppliers have identification numbers, proper registration 

procedures and complete electronic data. Australia has been taxing the e-commerce supplier the 

same as entity stores. After shopping online, buyers will receive a receipt from the e-commerce 

suppliers, which conclude the government tax receipts. Our neighbor Korea, shopping online and 

shopping in malls are treated the same in the tax standard. In addition to the basic tax, suppliers also 

need to pay 10% VAT. Besides, according to Japanese media reports, Japan has decided the outline 

of 2015 fiscal tax reform. Since October, purchasing e-books overseas and other music services 

through the Internet will be levied consumption tax. Under the new system, no matter where the 

enterprise is, as long as the purchaser is domestic , all taxes will be imposed. The general practice is 

adding the consumption tax to the price of goods and transfer to consumers. 
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