








6. Conclusion

This study provides evidence for the occurrence of
communication strategies on government Weibo in emergency
context employed by government and public. It indicates that
government and public to certain extent tune their
communication behaviours in form of convergence,
divergence or maintenance to negotiate intergroup distance. In
terms of message length, it appears that government and
public employ maintenance strategy with no evidence of
adjusting it.

The study may shed light on how emergency
responders, namely, the operators of government accounts or
the responsible party better cope with the emergent incident
through effective communication with public in the aftermath.
In such a virtual public sphere, government and public share a
relatively equal communication platform, facilitating
successful communications in the wake of emergency fulfilled
on the basis of efficient behavioural shifts driven by the
influence exerted by each other at the language level. Further,
to reinforce the sound relationship between government and
public with employment of Weibo and to make full use of such
communication tool efficiently to guide public opinions has
become the most urgent requirement for Chinese government.
The findings imply that the government shall adapt itself to
the e-government era and give continual attention to the online
public voices, according to which tune its behaviours to get a
win-win result.
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