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differentiation strategy services will
depend on the human factor in this
case is an employee of the hotel. The
findings of the research concerning the
human factor has the impression
neglected, resulting in low motivation
of employees. On that basis, it is
suggested that the management of
existing hotels in Bandung need to
consider the following matters: 1)
Placement of employees according to
their expertise; 2) need to hold
trainings for employees; 3) there
should be rotation of employees; 4)
provide an appropriate reward; 5)
provides strict sanctions to employees
who dereliction of duty; 6) provide the
opportunity for employees to follow
higher education.

%" Further studies to enhance the science
in the field of marketing, particularly
regarding service product
differentiation strategy as one of the
marketing function to make it more
efficient. Further research is intended
to know the various aspects that
influence the differentiation of service
products, beyond the aspects studied
in the this research.
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