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Abstract.  In the era of the Internet and e-commerce, some full-time Mothers open online business 
has achieved some success. It makes more full-time Mothers to initiate the idea of 
entrepreneurship. To help full-time mother to make rational decisions, in this paper, through 
literature retrieval and questionnaire survey, investigate 100 full-time mother proactive personality, 
entrepreneurial attitude and entrepreneurial intention. By SPSS data analysis, it get the active 
personality entrepreneurial attitude have positive correlation on the entrepreneurial 
intention. Research clearly provides the reference of business or individual career development for a 
full-time mother. 

Introduction 
A full time mother is a woman who stays at home without a job and focuses on taking care of 

children’s everyday life as a mother. Thanks to reform and opening up and economic development, 
the occupational status of women in China has been improved. Meanwhile the one child policy has 
gradually turned “full time mother” into a new type of job. Now, the number of women being a “full 
time mother” voluntarily is increasing. However, a lot of family problems are caused gradually 
since women choose to be a full time mother due to lack of economic source, single center of life 
and lack of connections with outside world. Meanwhile, the development of internet and 
e-commerce helps some full time mothers succeed in starting a business by opening online stores. 
The report on “what you earn is not money, but happiness” arouses the desire of more full time 
mothers start a business. Is every full time mother suitable for starting a business? This paper 
studies the relationship of proactive personality with entrepreneurial intention, and performs a 
questionnaire survey based on the proactive personality scale, so as to provide the theoretical basis 
for full time mothers to start a business and the reference for their entrepreneurial decisions.   

Research Hypotheses 
With regard to proactive personality and entrepreneurship, some studies prove that proactive 

personality has positive correlation with entrepreneurial intention, entrepreneurial process and 
behaviors, and entrepreneurial results. Through the study on college students and MBA students, 
Crant (1996) found the significant positive correlation between proactive personality and 
entrepreneurial intention. After controlling some variables, e.g. gender, educational background and 
whether a parent was an entrepreneur, proactive personality could provide more supports for the 
prediction of entrepreneurial intention. In the study on general managers of small enterprises, 
Becherer and Maurer (1999) noticed the positive influence of proactive personality on 
entrepreneurship. Based on the studies of predecessors, Luthje & Frank claimed that the influencing 
factors of entrepreneurial intention mainly include personality traits and environmental factors, and 
risk-taking tendency leads to more active entrepreneurial attitude and affects entrepreneurial 
intention. Personality traits can affect entrepreneurial intention through the mediator—attitude.  

Above all, there are some connections among entrepreneurial attitude, proactive personality and 
entrepreneurial intention. The general idea of this study is to empirically analyze and explore the 
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influence of proactive personality on entrepreneurial intention of full time mother, and the relevant 
hypotheses are brought forth to build the following model:    

      

主动性人格 创业态度 创业意向

 
Fig. 1 General frame diagram of the research   

Through the above model, we can bring forward the following hypotheses: 
Hypothesis 1: The stronger proactive personality, the stronger entrepreneurial intention; 
Hypothesis 2: The stronger entrepreneurial attitude, the stronger entrepreneurial intention; 
Hypothesis 3: Entrepreneurial attitude is a mediator variable between proactive personality and 

entrepreneurial intention.  

Research Design 
Design of Variables and Questionnaire. (1) Explained variables. The entrepreneurial intention 

is provided with 4 questions and 6 point scale to give 1 to 6 points in the comments from “Totally 
Wrong” to “Totally Right”. 

(2) Explanatory variables. This paper consults with the overseas proactive personality scales, 
and borrows the proactive personality scale developed by Bateman (1993) and other scholars with 
17 entries and its simplified scale (including 10 entries, 6 entries, 5 entries or 4 entries). Then, these 
17 entries are converted into more understandable entries. The questions are designed with 6 point 
scale to give 1 to 6 points in the comments from “Totally Wrong” to “Totally Right”. 

(3) Mediator variables. Entrepreneurial attitude is measured with 7 questions and 6 point scale 
to give 1 to 6 points in the comments from “Totally Wrong” to “Totally Right”.    

Sample and Features. This study takes the full time mothers from several residential 
communities in Wuhan City, Hubei Province, namely, Jinse Yayuan community, Fuxinghuiyu 
Fuxing City community and Huaanli Sub-district. Among 120 copies of questionnaire distributed, 
116 copies were returned with 37 from Jinse Yayuan, 46 from Fuxing City and 37 from Huaanli.  

Among them, 100 valid copies were selected based on the nature of respondent. As this 
questionnaire was designed for full time mothers, 11 copies from the respondents who were not full 
time mothers were removed. Moreover, 9 copies were obviously unacceptable (as they were 
carelessly completed within 30s online in a hurry). In the end, there were 100 valid copies left. 

Among these valid copies, 41 copies were completed by respondents under age 25, accounting 
for 41%; 38 copies at age 25-30, accounting for 38%; 21 copies above age 30, accounting for 21%. 
Moreover, 32 copies were filled by respondents below college degree, accounting for 32%; 48 
copies with college degree, accounting for 48%; 20 copies with master degree, accounting for 20%. 
Among them, 31 respondents had no work experience, accounting for 31%; 46 had work experience 
between 0-3 years, accounting for 46%; 23 had work experience above 3 years, accounting for 23%. 
With regard to whether any family member started a business before, 45 respondents had, 
accounting for 45%; and 55 respondents did not have, accounting for 55%.    

Empirical Analysis 
Reliability Analysis. Before data analysis, it is necessary to take into account the reliability of 

sample, so as to ensure the quality of measurement. The reliability of questionnaire is employed to 
find out the reliability of questionnaire measurement. This paper takes three dimensions for 
reliability analysis, i.e. proactive personality, entrepreneurial attitude and entrepreneurial intention 
within five years. Hence, the following table presents the results: 

Proactive 
personality 

Entrepreneuri
al attitude 

Entrepreneuri
al intention 
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Table 1  Reliability analysis 

 Cronbach’s Alpha Entries 
Proactive personality .969 18 
Entrepreneurial attitude     .919 7 
Entrepreneurial intention within five years .911 4 

As revealed in Table 1, the Alpha value of proactive personality is 0.969, which is larger than 
0.9, so the dimension of proactive personality is reliable. The Alpha value of entrepreneurial 
attitude is 0.919, which is also larger than 0.9, so the dimension of entrepreneurial attitude is 
reliable. The Alpha value of entrepreneurial intention within five years is 0.911, which is larger than 
0.9, so the dimension of entrepreneurial intention within five years is reliable as well. Based on the 
data in the above table, the questionnaire used in this paper has very good reliability.   

Relevance Analysis. This study performs the relevance analysis on three dimensions, i.e. 
proactive personality, entrepreneurial attitude and entrepreneurial intention within five years, so as 
to obtain the results as presented in Table 2:  

Table 2 Relevance analysis 

 Proactive 
personality 

Entrepreneuri
al attitude 

Entrepreneurial intention 
within five years 

Proactive 
personality 

Pearson relevance  1 .903** .777** 
Significance (two sides)  .000 .000 
N 100 100 100 

Entrepreneurial 
attitude 

Pearson relevance .903** 1 .806** 
Significance (two sides) .000  .000 
N 100 100 100 

Entrepreneurial 
intention 
within five 
years 

Pearson relevance .777** .806** 1 
Significance (two sides) .000 .000  
N 100 100 100 

**. Significantly relevant at the .01 level (two sides) 

As revealed in the above table, the relevance coefficient of proactive personality with 
entrepreneurial attitude and entrepreneurial intention within five years is 0.903 and 0.777 
respectively, so proactive personality is significantly relevant to entrepreneurial attitude and 
entrepreneurial intention within five years. The relevance coefficient of entrepreneurial attitude with 
proactive personality and entrepreneurial intention within five years is 0.903 and 0.806 respectively, 
so entrepreneurial attitude is significantly relevant to proactive personality and entrepreneurial 
intention within five years. The relevance coefficient of entrepreneurial intention within five years 
with proactive personality and entrepreneurial attitude is 0.777 and 0.806 respectively, so 
entrepreneurial intention within five years is significantly relevant to proactive personality and 
entrepreneurial attitude. Hence, the above hypotheses 1 and 2 have been verified.    

Regression Analysis. This study employs the collected data for regression analysis to explore 
the relationships among proactive personality, entrepreneurial attitude and entrepreneurial intention 
within five years as presented in the following table:  
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Table 3 Regression Analysis on Proactive Personality 

Model 

Nonstandard 
Coefficient 

Standard 
Coefficient 

t Sig. B 
Standard 

Error Trial 
1 (Constant) 1.747 .491  3.556 .001 

1. Age: .179 .182 .100 .987 .326 
2. Academic Degree: .915 .192 .475 4.761 .000 
4.Family member experience of creating business  .194 .239 .070 .810 .420 

2 (Constant) .451 .263  1.712 .090 
1. Age: -.031 .094 -.017 -.330 .742 
2. Academic Degree: .131 .109 .068 1.196 .235 
4.Family member experience of creating business -.003 .123 -.001 -.025 .980 
Proactive Personality .863 .052 .873 16.501 .000 

a. Dependent variable: Entrepreneurial attitude 
Based on the relevance analysis, it is concluded that proactive personality is significantly 

relevant to entrepreneurial intention. It is assumed that the proactive personality is X, 
entrepreneurial attitude is Y, entrepreneurial intention is Z. As entrepreneurial attitude is a 
dependent variable and Z=0.873X, the standardized regression formula is Z=0.873X.    

Table 4 Regression Analysis of Survey Respondents 

Model 

Nonstandard 
Coefficient 

Standard 
Coefficie

nt 

t Sig. B 
Standard 

Error Trial 
1 (Constant) 1.726 .578  2.986 .004 

1. Age: .255 .214 .124 1.196 .235 
2. Academic Degree: .954 .226 .432 4.221 .000 
4. Family member experience of creating business .032 .282 .010 .113 .910 

2 (Constant) .479 .433  1.107 .271 
1. Age: .053 .154 .026 .347 .729 
2. Academic Degree: .200 .179 .090 1.115 .268 
4. Family member experience of creating business: -.158 .202 -.050 -.780 .438 
Proactive Personality .830 .086 .732 9.660 .000 

3 (Constant) .178 .403  .441 .660 
1. Age: .074 .141 .036 .523 .602 
2. Academic Degree: .113 .166 .051 .680 .498 
4. Family member experience of creating business: -.155 .186 -.049 -.838 .404 
Proactive Personality .254 .155 .224 1.637 .105 
Entrepreneurial Attitude .668 .155 .582 4.310 .000 

a. Dependent variable: Entrepreneurial intention within five years 
Based on the relevance analysis, it is concluded that proactive personality is significantly 

relevant to entrepreneurial attitude. Taking the age and academic degree of survey respondent and 
whether any family member started a business before as the constants and the entrepreneurial 
intention within five years as a dependent variable, if Y=a2+b2X, the standardized regression 
formula is Y=0.732X. 

Based on the relevance analysis, it is concluded that entrepreneurial attitude is significantly 
relevant to entrepreneurial intention. Taking the age and academic degree of survey respondent and 
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whether any family member started a business before as the constants, the entrepreneurial intention 
within five years as a dependent variable, and the entrepreneurial attitude as a mediator variable, if 
Y=a3+b3X+c1Y, the standardized regression formula is Z=0.224X+0.582Y. 

Based on the above analysis, we find that, when entrepreneurial attitude is a mediator variable, 
the coefficient of proactive personality is decreasing, indicating that proactive personality affects 
entrepreneurial attitude directly and entrepreneurial attitude determines entrepreneurial intention 
directly. Entrepreneurial attitude plays a role in mediating the influence of proactive personality on 
entrepreneurial intention. Hence, the hypothesis 3 is verified.   

Conclusion and Prospects 
This study surveys the proactive personality and entrepreneurial intention of full time mothers, 

and reveals the positive correlation between entrepreneurial attitude and entrepreneurial intention, 
the positive correlation between proactive personality and entrepreneurial intention, and the 
entrepreneurial attitude as a mediator between proactive personality and entrepreneurial intention. 
Hence, not all full time mothers are suitable or able to start a business, so whether a full time 
mother starts a business depends on the existence of proactive personality and her attitude towards 
entrepreneurship. Full time mothers should not follow the trend blindly, in order to prevent more 
losses. In addition, this study will also provide the reference for the personal career development of 
full time mothers.    
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