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Abstract — Insufficient numbers of interest in entrepreneurial
student program into a thing that cannot be ignored in the field
of entrepreneurship. The main solution that must to do is
investigating the factors that make students under interested
towards entrepreneurial student program. This research aims
to1) find the factors are influencing the students interests to
participate the entrepreneurial student programing Indonesia
university of education, 2) substantial influence off actors
towards students interests to participate the entrepreneurial
student programing Indonesia university of education. The type
of the research is descriptive verification, and the method used
are explanatory survey with simple random sampling technique
with a sample of 86 respondents. Analysis technique of the data
used are Kaiser-Meyer-Olkin Measure of Sampling Adequacy
and simple linear regression analysis with software tools SPSS
The results show that 1) The perception of the factors that
influencing the interest consisting of Achievement Motivation,
Attitude of Entrepreneurial, Perception of Entrepreneurship,
Family Environment, Education and Training at the high
category, 2) Factors of Education and Training is the most
dominant variable or has the highest rating in influencing
students' interest in participating the Student Entrepreneurial
Program, while variable of Attitude of Entrepreneurial has the
lowest rating, 3) Factors influencing the Student’s Interests have
influences with moderate correlation level of 54.31%, while for
the influence of other variables not researched approximately
amounted to 45.69%. This is indicating that if the higher the
factors perception that influencing the interests therefore higher
the interest of students to participate the Student
Entrepreneurial Program.

Keywords— Achievement Motivation, Attitude of
Entrepreneurial, Perception of Entrepreneurship, Family
Environment, Education and Interests

I. INTRODUCTION

Entrepreneurship Profession in Indonesia, based on
information from the Ministry of Manpower and
Transmigration, it is still less attractive to the majority of the
Indonesian people. It is listed with the number of people that
entrepreneurship has been only reached 0.18 per cent of the
238 million population of Indonesia. Ideally, that Indonesia
could be highly competitive requires at least 2 percent of the
238 million population of Indonesia, or about 4.76 million new
entrepreneurs with diverse professions and expertise. [1]

The least number of Indonesian entrepreneurs are caused
the lack of public interest for entrepreneurship, one of whom is

a student. Student interest in entrepreneurship is low, from 4.8
million students, only 7.4 percent of students who are
interested in entrepreneurship. This was stated by Advisor to
the Minister of Cooperatives, Sutarto said that the low interest
student entrepreneurship is also known from the data in the
Ministry of Education and Culture which recorded 83.18
percent more college graduates interested in a worker or office
employee. [2]

Based on this situation, universities in Indonesia which
plays an important role to create the graduate students to be
independent and able to create jobs after graduation. One of the
factors driving the growth of entrepreneurship in a country are
by the role of the university through the provision of education
and entrepreneurship programs [3]. The university is
responsible for educating and providing entrepreneurial skills
for their graduates and provide motivation to dare choosing
entrepreneurship as their career. The university needs to
implement the entrepreneurial learning patterns based on
empirical inputs to provide students with a significant
knowledge in order to encourage students to be entrepreneurs
[4]

Entrepreneurship interest is the best predictor for
entrepreneurial behavior [5]. Therefore, the interest can be used
as the basis of a reasonable approach to understand anyone
who would become entrepreneurs [5]. Entrepreneurship
interest to contribute significantly toward the entrepreneurial
behavior of small traders [6].

Student Entrepreneurial Program is a priority program of
Directorate General of Higher Education that the
implementation was delegated to the universities for students
who registered as an active student at each university, are
intended to facilitate students entering the real business field
through start-up business. Students (individual or group) who
have an interest and entrepreneurial talent encouraged to start
with science and technology base that is being studied. The
number of applicants Student Entrepreneurial Program across
Indonesia is still less and has not yet reached the target of about
13 percent of students throughout Indonesia. The role of
government today is motivating students to socialize and
Indonesia in order to follow this program through each
University [8]

Similarly in Universitas Pendidikan Indonesia to socialize
and motivate the students to participate in this program.
Besides the problems the number of registrants Student
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Entrepreneurial Program continues to decline from year to
year, it was also found data showing that the success rate of
participants who run the business when it received funding.

Table 1. Shows that the number of successful participants
of Student Entrepreneurial Program from 2012 to 2014 no
more than 20%. The success is measured by the interest of
participants to continue their business when it was funded. It
shows that lack of the entrepreneurial interest in Student
Entrepreneurial Program.

TABLE I. STUDENT SUCCESS NUMBER OF ENTREPRENEURIAL
STUDENT PROGRAM

Year Amount of
Funded

Amount of
Success

Percentage (%)

2012 40 8 20

2013 40 7 17,5

2014 50 7 14

a. Reference: Directorate of UPI Student Affairs period 2012-2014

Participants of Regenerate the entrepreneurial interest is an
important action because it will create an individual assessment
that entrepreneurship is a need to overcome the obstacles
encountered. Student’s entrepreneurship is an independent
person, who is able to manage a business for profit. In the face
of various problems, students are required to be able to think
creatively. They know how to achieve the planned objectives
and are able to concentrate as well as the initiative to utilize the
knowledge and experience to organize pace in accordance with
plans made to achieve the target.

Entrepreneur is someone who has a desire of achieving
very high compared with those who are not entrepreneurship.
Achievement motivation (need for achievement): encouraging
the individual achievement with the benchmark of achievement
him self or others. One motive for entrepreneurship is
important. Motivation also used to influence the
entrepreneurial interest [9].

There was a lack of motives concerned with sustainable
development of enterprise in a long run. On the other hand,
there is a variety of different success factors affecting
entrepreneurs, which primarily depend on the current situation
in the local environment [10]

Finding the finding that achievement motivation, The
Achieving Society influential, achievement motivation is very
important for economic development and progress.
Achievement motivation has been selected as the most
common predictors of entrepreneurship. Several studies have
found a positive relationship between achievement motivation
and entrepreneurial behavior [11]

Research has been conducted that: Entrepreneurial
education can affect students’ attitudes toward
entrepreneurship and their entrepreneurial self-efficacy. It also
examines the role of family exposure to business, personal
entrepreneurial experience, and ethnic background in affecting
attitudes, subjective norms, and intentions by comparing
students from diverse ethnic and family backgrounds. Findings
highlight the impact of education and practical exposure to
entrepreneurship on entrepreneurial intentions [12]

The most fundamental conclusion to this special issue,
however, is that the link between education, training, intent and
actual career choice to start up a business is a complex process
and remains under‐investigated. There is no universal approach
to graduate enterprise/entrepreneurship that works for all
contexts and graduates and different contexts require tailored
approaches to best suit their individual needs [13]

Several factors that affect student the entrepreneurial
interest are:

1) The internal factors are factors that are within oneself.
The internal factors include: motivation, mental attitudes also
perceptions

2) The external factors are factors that are beyond one's
self. The external factors include: family environment also
education and training.[14]

Those problems could be overcome by several factors such
as achievement motivation, family environment, and
entrepreneurship mental attitude, student perception of
entrepreneurship, also education and training. Motivation
influence has a significant influence on the entrepreneurial
interest to participate Accounting Professional Education. This
may be due to a boost in students to have and improve the
quality and ability in the field of practiced, particularly in the
field of accounting profession [15]. Among the intrinsic factors
and intrinsic factors together provide a boost to the student
interest in entrepreneurship are included in the high category,
but the encouragement of the students' personality is dominant
when compared with the encouragement of external
students.[16]

The purpose of this study as below:

1) What factors are affecting the interests of students in
participating the Student Entrepreneurial Program in
Universitas Pendidikan Indonesia

2) What student interest description in participating the
Student Entrepreneurial Program in Universitas Pendidikan
Indonesia

3) what factor is dominant affecting the interests of
students in participating the Student Entrepreneurial Program
in Universitas Pendidikan Indonesia

II. LITERATURE

Entrepreneurship theory and research have been developed
in several disciplines such as economics, management,
business administration, sociology, psychology, anthropology,
business history, strategy, marketing, finance and geography.
The disciplines in the study of entrepreneurship is classified
into six category theory of entrepreneurship, namely: economic
entrepreneurship theory, psychology entrepreneurship theory,
sociological entrepreneurship theory, anthropological
entrepreneurship theory, opportunity-based entrepreneurship
theory, and resource-based entrepreneurship theory. [17], [18]

Psychological entrepreneurship theory emphasizes the
individual characteristics of the entrepreneurial aspects that
affect the performance of the business conducted.
Psychological aspect is one of the factors that greatly affect an
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individual in performing activities of entrepreneurship, and the
large potential for success with regard to the psychology of a
person in performing a job or activities. The psychological
aspect of an entrepreneur dealing with individual personality
theories described in personality consisting of three domains,
namely 1) Trait, 2) Cognition, 3) Social constructionism [19]

The trait can be seen as a characteristic or quality that
distinguishes and affect the individual. Trait is defined as the
dimension of individual differences in the tendency to show
the consistency of thoughts, feelings, and behavior.Cognition
deals with all forms of individual recognition of the reality of
subjective and relational where individual behavior is formed
by the action based on the cognition that know or think of a
situation in which the behavior occurs. Social Constructivism
is a social process through which an individual actions and
interactions continuously creating a reality that is owned and
jointly experienced subjectively

Personality trait is a characteristic that often arise and
describe the behavior of an individual. Basic personality trait
level unchanged from late adolescence to adulthood. McCrae
and Costa believes that during the period from age 18 to 30
years, people are in the process of adopting the trait stable
configuration, the configuration of which remained stable after
30 years old [20].

Interest is persisting tendency to pay attention to and enjoy
some activity or content. [21]. Intentions as a condition
previously deliberate in making it a habit. That intention can
be called a tendency to do something [22]. Intention
entrepreneurship is the tendency started the business venture
or new ventures [23]. Entrepreneurship intention focused on a
person's tendency to start entrepreneurial activities in the
future. [24]

Based on these opinions, it is the intention of
entrepreneurship is a tendency to start a business

Several factors that affect student the entrepreneurial
interest are:

1) The internal factors are factors that are within oneself.
The internal factors include: motivation, mental attitudes also
perceptions

2) The external factors are factors that are beyond one's
self. The external factors include: family environment also
education and training.[13]

Motivation encourage individuals to perform the behavior
of an activity and contributes greatly to the performance of
individuals in their work. Motivation is composed of three key
construction purposes, namely: 1). Expectations, as the belief
in one's ability to control, conduct, or complete a task is a big
predictor of achievement, 2). Value, as goal orientation or
cognitive representation of purpose and value of task
assignments beliefs about the importance of the task, a person's
interest in the task and one's ideas about the usefulness of the
end of the task, and 3). Affective component, as a general sense
of self and one's emotional reactions to the task that affects
cognitive resources and performance.

Based on expert opinion, the motivation is a behavior that
is in one's personal driving ability of individuals through
certain activities in order to achieve a goal. Motivation is

needed in activity, particularly in entrepreneurship in order to
achieve its objectives can be realized. Motivation is the
impulse of self-entrepreneurship students to achieve a goal as
optimally as possible and as entrepreneurs who can create jobs.
Finding the finding that achievement motivation, The
Achieving Society influential, achievement motivation is very
important for economic development and progress.
Achievement motivation has been selected as the most
common predictors of entrepreneurship. Several studies have
found a positive relationship between achievement motivation
and entrepreneurial behavior [10]

The family is the first social group of human life where
they learn and express themselves as social human interaction
in the relationship with the group. In the family, the social
interaction based on sympathy for his family, a child first learn
to pay attention to the wishes of others, learn to work together,
helping each other, in other words, children first learn to play a
role as social beings who have norms and specific skills in
interactions with others [23]

Perception occurs because of the stimulus from the
surrounding environment, so that individuals can give meaning
interpret something. In the process of perception of the
individual is required to provide an assessment of an object that
can be either positive or negative, happy not happy, and so on.
Perception viewpoint is the starting point of thought which is
composed of words that are used to understand the incidence or
symptoms of life [24]. Perception is a process that involves the
inclusion of the message information into the human brain,
through human perception in constant contact with the
environment. This relationship is done through the senses, the
senses of sight, hearing, touch, taste, and smell [25]

Entrepreneurial education designed to inculcate
competencies, skills and values necessary to identify business
opportunities, organize and start a new business [26].
Competencies acquired learners not only limited competence to
sell goods or services such as the mindset of most people who
consider entrepreneurship was limited as traders.
Entrepreneurship education is to teach people to start new
businesses successfully and operate the businesses profitably,
and thus facilitates the economic growth” [27]

III. RESEARCH METHODS

As for the object of study as the dependent variable is
interest and the independent variables are factors that influence
to interest. The object of this research is the Student
Entrepreneurial Program Participants spread across seven
faculties in Unversitas Pendidikan Indonesia. This research was
done in less than one year, then the method used is cross
sectional method [28] the population in this research is the
students who were participating in the Student Entrepreneurial
Program in Universitas Pendidikan Indonesia by totaling 613
students. The sampling uses is Simple Random Sampling of the
population and by using Solving Formula and choose 86
samples.
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IV. RESULTS AND DISCUSSION

Analysis of factors affecting interest by Using Test of Kaiser-
Meyer-Olkin Measure of Sampling Adequacy (KMO MSA)

This study has one hypothesis being tested, that there are
factors that influence to the interest. Test carried out using
SPSS. The results obtained show the relationship between a
numbers of variables that are independent from one another.
Results of statistical tests performed by Bartlett test of
Spericity Test and Measure of Sampling Adequacy (MSA) to
determine the relationship between a numbers of variables.

Table II show relationship factors that influence to the
students interest for participating in the Entrepreneurial Student
Program UPI. The results above showed that among variables
have shown a significant correlation. It can be seen from the
Bartlett's Test of Sphericity with Chi-Square score 2997.339
(df = 666) with a score Sign <Alpha 10% (0.000 <0.1). It
shows the correlation matrix is not an identity matrix to allow
for principal component analysis. In addition, the score of
Kaiser-Meyer-Olkin Measure of Sampling Adequacy (KMO)
showed the score of 0.754 where the score is greater than 0.1
so that the factor analysis model has been a significant
correlation.

TABLE II KMO AND BARTLETT’S TEST

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,754

Bartlett's Test of Sphericity
Approx. Chi-Square 2997,339

Df 666

Sig. ,000

b. Reference: 2015 of data processing.

Factor analysis is an analytical process that uses scales of
measurement. On the Anti-Image Correlation shows MSA
score of each variable studied. MSA score of more than> 0.5-
1.0 indicate that these variables indicate the factor analysis has
been done partially right. The results showed that of the 37
variables (5 factors ) tested the score of all the variables MSA>
0.5-1.0 with, 877a as the greatest score of the variable
Education and training is the ability level of the participants in
capturing the material presented and 525a as the smallest score
Perception of Entrepreneurship is variable rate needs must
always be realized. It can be concluded that the factors
analyzed are correct.

Simple Linear Regression Analysis

Based on the results of the processing performed, the output
obtained from the calculation of Pearson product moment
correlation coefficient as below.

Table III explains that the correlation between the 5 factors
(X) to interest (Y) is equal to 0.737 because it is the
interpretation of the correlation coefficient (.60 to .799) means
that there is a strong relationship between the interest factors.
P-score in the column sig. (1-tailed) 0.000 <0.1 level of
significant (α), which means that the factors correlated with
interest.

TABLE III OUTPUT OF CORRELATION COEFFICIENT

Interest Factors

Pearson Correlation
Interest 1,000 ,737
Factors ,737 1,000

Sig. (1-tailed)
Interest . ,000

Factors ,000 .

N
Interest 86 86
Factors 86 86

c. Reference: 2015 of data processing.

d. Reference: Sugiyono (2013: 247)

Table IV model of summary output SPSS, it can be seen
that the correlation or relationship between factors of interest to
obtain a yield of 0.737 (positive). In accordance with the
guidelines to provide interpretation of the correlation
coefficient [29], the correlation between the factors included
into the category of the strong interest in being on the
interpretation of the correlation coefficient (0.60 to 0.799) by
Standard Error of Estimate by 7,55880.

TABLE IV OUTPUT OF MODEL SUMMARY

e. Predictors: (Constant), Factors

f. Dependent Variable: Interest

g. Reference: 2015 of data processing.

Simple Linear Regression Equation

Simple Linear Regression Equation model that will be
established in this study as below.

Y = a + bX

Description:
Y = the dependent variable (Interests)
X = The independent variables (factors)
a = price of Y when X = 0 (constant prices)
b = number that affects an increase or decrease Y based on X
(Factors)

Table V in column B, listed a constant score and the score
of a simple linear regression coefficients for the variables.
Based on these scores then can be determined by simple linear
regression model that is expressed in the following equation:

Y = a + bX

Y = 15.493 + 0,309 X

Based on simple linear regression equation above, a
constant score of 15.493 states that if there are no factors, the
amount of interest amounted to 15.493. The regression
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coefficient on the variable factors is 0.309 which means that
the unit score of each of the addition of the score factors will
increase the interest of 0.309 unit score and if a decline in
interest, these factors will reduce the interest amounting to
0.309 of the unit score.

TABLE V SIMPLE LINEAR REGRESSION MODEL

Coefficientsa

Model Unstandardized
Coefficients

Standardized
Coefficients

t Sig.

B Std. Error Beta

1
(Constant) 15,493 3,235 4,789 ,000

Factors ,309 ,031 ,737 9,988 ,000
h. Dependent  Variable: Interest

i. Reference: 2015 of data processing.

Hypothesis Test

To test the significance of the factors that influence to the
interests can be used by F test, is by comparing the calculated F
and F table. Formula F-test or ANOVA test.

Table VI shows testing for the F test taken from ANOVA
with a level of probability (Sig) = 0.000, the significance level
of 0.1 is 0,000≤0, 1. Then the decision is Ho rejected. This
means that there is a positive influence of the factors that
influence to the interests of an effect on the participants'
interests the Student Entrepreneurial Program UPI.

Researchers also tested the effect of independent variables
together on the dependent variable using the F test is F count>
F table. Then F table with 86 respondents, on ɑ = 0.1 is 2.719.
Thus obtained 99.750> 2.719, then Ho is rejected. In
conclusion together with the tests performed by using a
probability score. It can be concluded that the hypothesis in this
study is Ho rejected and Ha accepted, so there is influence
between Factors that influence to the interests of the
participants' interests the Student Entrepreneurial Program UPI

TABLE VI SIGNIFICANCE SCORE OF F TEST

ANOVAa

Model Sum of
Squares

Df Mean
Square

F Sig.

1
Regression 1491,445 1 1491,445 99,750 ,000b

Residual 1255,950 84 14,952
Total 2747,395 85

j. Dependent  Variable: Interest

k. Predictors: (Constant), Factors

l. Reference: 2015 of data processing

Determination Coefficient Analysis

To determine the percentage effect of X to Y, then use the
formula coefficient determination as below:

KD = r2 x 100%

Description:
r2 = correlation coefficient (R square)

Here are the results of the calculation of the coefficient of
determination from X to Y:

KD = r 2 x 100%

= r2 x 100%
= (0.737) 2 x 100%
= 0,543x 100%
= 54.31%

From the results of the calculation of the coefficient of
determination for the factors that influence to interest (X) the
interest (Y) is 54.31% or that means the interest of 54.31% is
influenced by factors that influence to interest while 45.69%
influenced by other factors outside the factors explained.

From 5 factors above, the highest score is training and
education factor is 78, 63% and it’s in high category. This is
indicate that the all participants of student entrepreneurial
program UPI are very interesting toward education and training
held on committee of student entrepreneurial program are
really good. From this entrepreneurial program, students are
expected to move their interest after coached by this program.
Education and training of entrepreneur is an improving of
human resources is not only getting the knowledge, but also
expected to change toward skills that they have and can be
shared with other people in order to create the business to be
better future in their life though experiences that there
have.[30]

V. CONCLUSIONS AND RECOMMENDATIONS

A. Conclusions

1) The description of the factors that affect interest shows
that these factors are comprised of Achievement Motivation,
Attitude of Entrepreneurship, Entrepreneurial Perception,
Family Environment also Education and training can influence
the interests of students to participate the Student
Entrepreneurial Program.

2) The description of the perception of the factors that
influence to interest with the correlation level being at
54.31%, while for the influence of other variables not studied
amounted to 45.69%. This shows that the higher the
perception of the factors that influence to the interests of more
higher the interest of students to participate the Student
Entrepreneurial Program.

3) The description of the factor analysis toward 5 factors
indicate that Education and Training factor is the most
dominant or which has the highest score in influencing to the
interest, while the entrepreneurial mental attitude has the
lowest ratings in influencing to the interest.

B. Recommendations

1) Perception of the factors that influence to the interest of
students to participate the Student Entrepreneurial Program
UPI as a whole are the determining factors can influence to

Advances in Economics, Business and Management Research, volume 15

698



the interest . But there are some corrections that need to be
made towards improving the mental attitude of students to do
entrepreneurship, especially in the formation of mentalities
and a sense of confidence in students so that they are able
independently to entrepreneurship. Expected for any future
efforts to increase interest in entrepreneurship in UPI can
further provide flexibility and support students who want to
start a business.

2) The results of the factor analysis stated to 5 variables
showed that the factors of Education and Training is the most
dominant factor who have the highest ratings in influencing,
while the mental attitude of Entrepreneurship has the lowest
ratings in influencing the interest. However, it should be
maintained and even enhanced, especially in shaping the
mental attitude and strong confidence in themself every UPI‘s
student so that will be formed even higher.

3) The results stated perceptions of the factors that
influence to the interests is positive and significant effect on
the interest. Although it has been reached between medium
and high category, but it still needs to be improved further.
Because of all factors which consist of Achievement
Motivation, Entrepreneurship Mental Attitude, Perception of
Entrepreneurship, Family Environmental also Education and
training are still under ideal score so that it can reach a higher
level again.

4) As the material for further research of Student
Entrepreneurial Program UPI, the researchers were able to lift
some of the shortcomings issues regarding innovation factors
that influence, are achievement motivation, Entrepreneurship
mental attitude, perception of entrepreneurship, family
environment also education and training of the Student
Entrepreneurial Program participants UPI.
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