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Abstract— The entrepreneurial orientation in this study
is characterized by low interest and lack of student
orientation. Entrepreneurship Intention used as a way to
improve the entrepreneurial orientation. Objectives of this
study are to describe 1) Intension of entrepreneurship in
students, 2) Orientation entrepreneurship in students, 3)
The amount of influence intention entrepreneurship on
entrepreneurship orientation in students. The object of
this research is the 70 students of Business Management
Education at Universitas Pendidikan Indonesia 2nd grade.
The independent variable (X) in this study is the intention
of entrepreneurship and the dependent variable (Y) that is
entrepreneurial orientation. This type of research is
descriptive and verification. The method used in this
research is explanatory survey method with the technique
of saturated sample, data analysis techniques in this study
is used SPSS. The findings in this study are  follows: 1)
Intention entrepreneurship in the category very high, 2)
Orientation entrepreneurship is high, 3) Orientation
entrepreneurship was positively affected by intention
entrepreneurship. Entrepreneurial intentions amount of
60.4%, where as the remaining 39.6% is influenced by
other variables. Based on these results, it is recommended
that orientatuioon entrepreneurship as a basis for other
studies regarding the intention entrepreneurship with
indicators and different objects.
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I. INTRODUCTION

The economy of a country can thrive when the number of
entrepreneurs at least 2 percent of the total population of the
country. Therefore, in order to increase economic growth in
Indonesia, a variety of stakeholders including government
massively encourage people to be entrepreneur. Until 2015 the
amount entrepreneur at Indonesia in fact is not enough. As
quoted in www.republika.co.id, Minister of Cooperatives and
SMEs Anak Agung Gede Ngurah Puspayoga said that
"number of entrepreneurs at Indonesia is only about 1.65
percent of the population today far less than in neighboring
countries. For example Singapore amounted 7%, Malaysia
5%, and Thailand 4%. [1] M.kompasiana.com. Access: 15:50
pm, Friday, October 30, 2015.

Although our country needs more entrepreneurs to create
more jobs and encourage economic growth, but in fact
building a society with high entrepreneurial spirit is not easy
and takes time. Community views regarding entrepreneurship
may affect the number of people who choose a life as an
entrepreneur, as well as stable political environment and
adequate infrastructure. It must be recognized that in general
the entrepreneurial culture in our country has not developed as
expected, although some regions or ethnicities, professions
entrepreneurs occupy a more prominent place.[2]

For some people, being an entrepreneur is identical to the
relatively low and irregular income, unclear working hours,
and much more mind and energy consuming that are
experienced by many entrepreneurs in the early pioneering
effort.[3] This is contradictive to the habits owned by many in
our society who want to achieve results and success in a short
time.[4][5]

The other issue is our education system that gives little
encouragement in an entrepreneurial spirit among the young
generation, even though nowadays more and more universities
introducing the principles and concepts of entrepreneurship.[6]
This education focuses more on technical skills purely, but
less focused on formation of personality that can support the
survival and growth of entrepreneurial spirit like confidence,
foresight to see and take advantage of opportunities, charisma
building, empathy, and passion to compete to be the best.
Likewise skills such as analytical skills, delegating tasks to
others, moving others so willing to make efforts to realize the
vision and the mission, project management and time
management.[7] However, our education system always
emphasized the importance of technical skills and a good
academic record to get a job easily after graduation, instead of
creating new jobs with the profession as an entrepreneur.
[8][9].

The growth of entrepreneurship in Indonesia, which is
currently still low, is not comparable with number of
population Indonesia which is very large.[10] The economy of
a nation can be seen from how much entrepreneurs in the
country. To create new entrepreneurs, actually universities in
Indonesia has great opportunities because besides supports
from human resources (HR) is superior, academic
environment in the university makes it easier for students to
learn and understand the steps and ways to be
entrepreneur.[11]

College students are the agent of change that determine
future of the nation, whether the nation will go backward or
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forward. To create a great generation not only with a wide
variety of course purely theory.[12] But the benefits of college
students can be seen also on how much the college students
can compete and is able to provide many benefits for the
people. Competition here is not only the academic field, but
the field wider as entrepreneurs who are currently very
encouraged by the government.[13]

Entrepreneur is someone has a creativity for a new
business with a courage to risk and uncertainties that aims to
achieve a return and business growth by identifying
opportunities and able to leverage resources and capitalize this
opportunity. [14]. To become an entrepreneur will require
clear objectives for the development of business in future. An
entrepreneur must has a clear and definite orientation.
Orientation entrepreneurship is the ability to create something
new and different (ability to create the new and different
thing).[15]

The ability of college students in academic only is not
enough to be capital being an entrepreneur, because many
outstanding students, but instead increase the number of
unemployment in Indonesia.[16] This happened because of the
mindset of the college students who are educated to pursue a
job, not to create jobs. As John Stuart [17] stated that no great
progress for humankind before a huge change in the basic
constitution of their thinking.

Concept of entrepreneurship initiated in entrepreneurship
courses at the University Education Indonesia is expected to
improve college students entrepreneurial intentions. [18]
Indicated entrepreneurship education with the knowledge and
skills required to manage a new venture / start up within a
certain period can increase intentions to become
entrepreneurs. While [19] describes the experience as an
influential factor in the development of preparedness for
entrepreneurship.

The learning experience built in entrepreneurship courses
are designed in such a possible to equip competence of
graduates as planned businesses in the business plan as a result
of learning to be achieved by the students, improve attitudes to
entrepreneurship by watching movies entrepreneurship theme,
and supported by role of institutions allowing achievement of
learning objectives entrepreneurship courses at the University
of Education Indonesia one of them is the intention of
entrepreneurship students.[20]

Based on the description of background research,
entrepreneurship intention can be viewed as a strategy to
improve the entrepreneurial orientation to create an
entrepreneur, so a research with title ” Entrepreneurship
intention to trigger Entrepreneurship Orientation” is
considered needed.

II. LITERATURE REVIEW

A. entrepreneurship intentions

Conceptually, according to Pillis and Reardon,
entrepreneurship intentions is tendency starting a new business
or venture.[21] Davidson  in proceeding entitled Determinants
of Entrepreneurial Intentions states that entrepreneurship

intention is focused on a person's tendency to start an
entrepreneurial activity in the future.[22] While Bird and
Jelinek in the journal entitled The Operation of
Entrepreneurial Intentions confirms that entrepreneurship
intention is a key factor in new activity venture creation,
brokered by outside factors such as family background,
position in the family, family work, education and
exercise.[23]

One theory that has been widely used in measuring
entrepreneurship intention is theory of planned behavior
initiated by Ajzen [24]. Fayolle, A. Gailly[25] in the
conference through a research entitled Using the Theory of
Planned Behaviour to Assess Teaching Entrepreneurship
Programs which shows that there is strong correlation between
entrepreneurship intention with the intention forerunner of the
Theory of Planned Behavior or Theory of Planned Behavior
propounded by Icek Ajzen.

A major factor in the Theory of Planned Behavior initiated
by Ajzen [26] is the intention or tendency of individuals,
shown by the behavior are open. The first postulate that the
intention is the result of three factors conceptually as
described below:

1) Attitudes Toward Behavior
Attitudes toward behavior is "The degree in which a

person has a favorable or unfavorable evaluation or appraisal
of the behavior in question".

Attitudes toward behavior refers to the rate at which the
individual holds personal assessment of the positive or
negative about being an entrepreneur or in performing an
entrepreneurial activity.

2) Subjective norms
Subjective norm is "Perceived social pressures to perform

the behavior or not", that views subject of other people's
opinions about the proposed behavior. The pressure can be, or
not, influential role in its creation or not.

Social norms (Subjective Norm) will measure the
perceived social pressure to perform or not perform an
entrepreneurial behavior. Specifically, it will lead to the
perception that "referral" will approve the decision to become
an entrepreneur or not.

3) Perceived Behavioral Control
Perceived Behavioral Control is unconsciously perceived

ease or difficulty of performing behavior. This concept was
introduced into the Theory Of Planned Behavior to
accommodate the element of volition that is not inherent or
potential in a behavior.

Syamsuddin states that teaching and learning process can
be defined as a series of interactions between students and
teachers to achieve the objectives. Factors affecting
entrepreneurship intentions derived from student demographic
factors are age, gender, and occupation of parents. While non-
demographic factors is the experience in entrepreneurial
learning[27]
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B. Orientation Entrepreneurship

Lumpkin and Dess in Arman Hakim Nasution defines'
entrepreneurial orientation as the methods, practices, and
decision-making styles used to behave entrepreneur
entrepreneurship (entrepreneurial).[28] It is included in the
process of experimentation of new technologies, capture new
market opportunities, and trends that risk making venture.
"Another definition proposed by Messeghem [29] calls
entrepreneurship orientation is the ability of companies to look
at new business opportunities.

Lumpkin and Dess states that there are five dimensions are
a major factor in entrepreneurial orientation, that is:

1) Autonomy
Autonomy refers to independent actions of individuals or

teams in channeling ideas or vision and bring it to completion.
[30]

2) Innovation
Innovation reflects the tendency of companies to be

involved in supporting new ideas, experimentation, and
creative process that produces the product can, services and
new technologies. [31]

3) Risk Taking
Risks have different meanings, depending on context

applied. The attitude of risk-taking is an important component
in the entrepreneurial orientation. Cultural environment that
can spur a courageous stand in the face of risk will be many
more new entrepreneurs who gave birth to the continued,
sustainable. [32]

4) proactiveness
Proactive is an act of anticipating issues, needs and changes in
the future. Proactiveness is important for entrepreneurial
orientation because it provides a perspective on the future
through innovative activities and new business activities. [33]

5) Competitive Aggressive
Competing aggressively refers to the tendency of

companies directly and intensely challenging competitors in
order to achieve or improve the position, that is with the
market leader. [34]

Based on these descriptions, it can be seen that the
intentions of entrepreneurship can affect entrepreneurial
orientation. The paradigms in this study are:

Fig. 1. .The paradigms in this study

III. RESEARCH METHODS

This study uses an entrepreneurial approach, especially
regarding the effect on entrepreneurial orientation
entrepreneurship intentions. As for the object of study as
independent variables (exogenous) is the intention of
entrepreneurship (X) with sub behavior, subjective norms and
behavior control are realized. Then the research object
becoming the dependent variable (endogenous) is an
entrepreneurial orientation (Y) which includes Autonomy
(Autonomy), Innovation (Innovativeness), Taking Risks (Risk
Taking), Proactive (proactiveness), Competitive Aggressive
(Competitive aggresiveness). The respondents in this research
is the students of Business Management Education Universitas
Pendidikan Indonesia.

This research was conducted at the Education University
of Indonesia. Based on the period of the research conducted in
less than one year, the research method used is cross sectional
method. According to Husein Umar [35], "The approach that
is a cross sectional research method by studying objects within
a certain time or not sustainable in the long term".

Based on level of explanation and research fields, then this
type of research is descriptive and verification, with the
research method used is explanatory survey. The population in
this study were the second year students with the number N =
70. In this study, the sample size is determined through
sampling techniques with saturated sample in which all
members of the population sampled.

IV. RESULTS AND DISCUSSION

A. Discussion Descriptive

1) Entrepreneurship intention
Based on empirical research papers on entrepreneurship

intentions regarding the implementation of Business
Management Education student at the Universitas Pendidikan
Indonesia, generated findings shows that the indicator
discipline ourselves to realize opportunities have contributed
sufficiently high for entrepreneurs in achieving
entrepreneurship intentions.

2) Entrepreneurship Orientation
Table I explains generated findings that innovation

dimensions (innovativeness) have contributed sufficiently high
to achieve entrepreneurial orientation.

Y = 24.829 + 0,655X

The constant value of 47077.856 states that if there is no
entrepreneurial mindset, then the amount of entrepreneurial
orientation of 24.829. A regression coefficient of 0.655 of one
unit increase in value means that every intention
entrepreneurship will increase by 0.655 entrepreneurial
orientation of the unit value and vice versa, if the decline in
entrepreneurial orientation, entrepreneurship intentions will
reduce entrepreneurial orientation of the unit value of 0.655.
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TABLE I. SIMPLE LINEAR REGRESSION MODEL

Coefficientsa

Model Unstandardi
zed

Coefficients

Standard
ized

Coefficie
nts

t Sig.

B Std.
Error

Beta

1

(Constant) 24.829 9.989 2.486 .016

Intensi
Berwirausa
ha

.655 .071 .777 9.166 .000

a. Dependent Variable: Orientasi Kewirausahaan
a.

Source: Data Processing, 2015

The relationship between entrepreneurship intentions and
entrepreneurship orientation obtained from the model
summary described in Table II can be calculated the
coefficient of determination is:

KD = 0.604 x 100%

KD = 60.4%

The result of above calculations shows that coefficient of
determination is 60.4%, which means that entrepreneurial
orientation are influenced by the entrepreneurial intentions
amount of 60.4%, whereas the remaining 39.6% is influenced
by other variables (not examined in this study).

TABLE II. MODEL SUMMARY

b.
Source: Data Processing, 2015

V. HYPOTHESIS TESTING

Table III calculation of the t-test with SPSS 21.0 for
windows obtained count amounted to 5,059 with significance
level of 5%. Compared to table value, acquisition count has a
number greater than the value t table (5,059> 1,665), then it
can be concluded that the null hypothesis (H0) is rejected and
Ha accepted. This means that there is a positive influence on
entrepreneurial orientation entrepreneurship intentions.

TABLE III. TEST RESULTS T (T-TEST)

Coefficientsa

Model Unstandardized
Coefficients

Standardized
Coefficients

t Sig.

B Std.
Error

Beta

1
(Constant) 47077.8567931.526 5.936.000

Intensi
Berwirausaha

.419 .083 .523 5.059.000

a. Dependent Variable: Orientasi Kewirausahaan

c. Source: Data Processing, 2015

VI. CONCLUSION

The discussion of theory, research, and testing of linear
regression analysis conducted on the effect of
entrepreneurship intentions on entrepreneurship orientation to
the students of Business Management Education 2014
Education University of Indonesia can be summed up as
follows:

 The study states that the intention of entrepreneurship
of the students of Business Management Education
2014 Indonesia University of Education is at a very
high category. This shows that the intention of
entrepreneurship in Business Management Education’s
students at Universitas Pendidikan Indonesia has been
in a good category. Indicators that have the highest
ratings is disciplining yourself to realize acquisition
opportunities with a score of 1.814, while the indicator
with the lowest ratings is involving ability other people
on the team with the acquisition of a score of 1,751.

 The study states that entrepreneurial orientation on
Business Management Education student at Universitas
Pendidikan Indonesia at high category. This shows that
the entrepreneurial orientation of the students of
Business Management Education 2014 at Indonesia
University of Education has been good. Indicator that
has the highest ratings is innovation (innovativeness)
with the acquisition of a score of 1,826. While
indicators which has the lowest ratings is competing
aggressively (competitive aggressiveness) with the
acquisition of a score of 1,428.

Model Summaryb

M

o

d

el

R R

Squ

are

Adj

uste

d R

Squ

are

Std.

Error

of

the

Esti

mate

Change Statistics

R

Squar

e

Chan

ge

F

Cha

nge

df

1

df

2

Sig.

F

Chan

ge

1
.77

7a

.60

4

.597 15.4

04

.604 84.0

15

1 6

8

.000

a. Predictors: (Constant), entrepreneurship intention

b. Dependent Variable: entrepreneurhip orientation
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 The results show that the intention of entrepreneurship
has a positive influence on entrepreneurial orientation
with a direct influence by 27.3%. This suggests that
higher implementation of entrepreneurship intentions,
hence excertion also entrepreneurial orientation.

VII. RECOMMENDATION

 The entrepreneurship intention of Business
Management Education students at Universitas
Pendidikan Indonesia can be improved by building a
mindset of students in terms of involving ability of
other people in teams. Indicators involving ability of
other people in teams can be improved by creating and
maintaining relationships with partners with the aim to
create the best opportunities.

 The orientation entrepreneurship of students at
Business Management Education, Universitas
Pendidikan Indonesia can be improved on competitive
aggressiveness. Dimensions competitive
aggressiveness can be improved by creating or
improving product quality standards so there will be a
high value to compete with other products. Addition to
enhancing product quality standards, the entrepreneur
also needs to improve his/her quality standards by
improving the abilities and skills acquired through
training programs in entrepreneurship. This is done in
order not only to compete, but also to make their
products entrepreneur itself able to compete with a
competitor business.

 The results of this study revealed that entrepreneurship
intention gave positive effect on entrepreneurship
orientation, the authors recommend to continue
improving implementation of the entrepreneurship
intention to build entrepreneurship mindset in terms of
business management. This can be done with the skill
of making a priority scale, frameworks, experiments,
and standard-setting success, so workflow and
entrepreneurial mindset will be formed.
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