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Abstract. Community commerce is important for urban commercial space, and it is also an
important part of modern service industry. There are several problems on community business
development in Yanta district, such as low level of product differentiation, the consumer demand
cannot be satisfied, community safety can not be guaranteed and so on. Community commercial
enterprises should be taken to improve the level of product differentiation, the introduction of 020
management mode and other measures to enhance the quality of service; community should
establish service window and platform, by strengthening cooperation with good reputation for the
enterprise community business development escort..
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