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Abstract. Advertising English as an application language, because of its special effect, has
gradually emerged from ordinary English and developed into a non-standardized special language.
Based on the unique social market economic benefits of advertising, advertising English often use a
variety of rhetorical devices to enhance the artistic and appeal of language. This paper mainly
carried out an initial research on the rhetoric of English advertisements, and analyzed the different
effects of different rhetorical devices in the specific situation.
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1.1 EFBR

1. 1.1 ##) (Rhyme)

EDGER, A N R BT
BERL 1.

R SRS T R AR, WY (ni) 7 (ning),
“EET R TR AR, e GREE R T al 1), 20l 8. B s
AEE, RIS TR I 28 AT HOE, IS 3L I ZARCR . 985, alliteration &
A A AT R A AR R BRI TSR B RE T k. (TR, 2007-6) th T alliteration REAHHF
AN, PR, SRR, DR A A . i

World Wide Watch (i) & P A
Bt
' 5 assonance (£#)) 8 consonance (EBHY) &5&iE KA. Hitn.
Unbeatable and Unbelievable. X & (Atoeifinl ) SHrhi )

A

EHHD , Blisi] alliteration, PRI RIBAIWT SERCR, 45 NATESGTHIEIK . alliteration

There are only two words for it---
. Ht unbeatable 1 unbelievable T5
WRiEH T alliteration, assonance fl consonance [FIFRA&, T2, 25 N CLSmZN 11 W ok 30 350 M i A
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1. 1. 2 17 (Onomatopoeia)

PP FERAU F Y B VRS QR SIS T Tk Toibitia RIS, T RUIR AT S e S, o
B PRI AR AEDNER, SAEE, QUG AN SR SR, A BIE AR .
PR IE R H . it Deck the halls with plop plop plop, fizz, plop? (Alkaseltzer 1EJZh)
T — DDA 4 R e 1 1R 2 ) A, AR T A Sl R s N ATTRRRE SRR AR PR AR I, T
W “Alkaseltzer” FIZRU A G ZAEA, RN 52 FUERIRIR .

1. 1.3 x & (Repetition)

SRS H R L BRI BR A [F]—fn] . BB AP IRk, TEAA BRI, R
MVER, 7o A SnEESE. Iy 2= ER . #lil: Mosquito bye bye bye. X &4 ¥
HiE, = “bye” %L (immediate repetition), —J7[HIE S S 2 H X Fh % HR I K isc 1
G, 7 BRI A A 2. What you can not eat we can. X EIERELIS W, BHT R
MESWERETB. WA can, [FJERX, WHNEESW, J5&E 9L, B “HIREELEmn” .
EEROG, Braiars, B IR — s
1. 2 WICAE &

1.2.1 Lk (Simile, Metaphor, Metonymy)

PUMGT 2 b5 i LIBT3, B IR oNE S L AR R Ik, Al gk Bk, VE 340E & 1 R Ak
RBZE, (00 280k = A2 SE AP ICARL, 20 Tt gives my hair super shine, super body, and leaves
it smelling fresh as a meadow. XI5 f5B) T BN (Simile), FFAHFHIZM M, k&S HUR HEER BN
D5, AEAAEEET O 5Hatt. EBEL the architects of time. 7EIXN &b, i T3 i EBEL $¢ T
RLCAREI R (4t ¥, Eh i IE F 567 (Metaphor) B T 205 5 5. Wash the big city out of hair.
FPE AR E I A (Metonymy), i “the big city” 8 “the dirt of the hair” , I TiZLEK
KBRS R ), AT E B R IRZIEN % .

1. 2.2 #l N\ (Personification)

AN SRR T AR 1R AT R 5 ISR T K A AR LA A Ay G AR I AR 78, A e
HATFMANRAE . RS TETVERE Bk 55 AL, 250 S LRV, WOR L SRAR . (4Rar,
2010 (2) ) . Why your skin drinks it down so quickly?

(B2 ) A, “skin” B A4, 1 drink #5800, DUHSR R K223 )8k ) o We are proud of the
birthplace of our children, the grapes of Almaden. JX &— A 4570) 5, K 2010 LA 285 Rk
FR B KM%, 4 A M & 7 AR K, A 3 4 41551

1. 2. 3 %5k (Hyperbole)

KR WO 5 KB /NS, 18 B I S 1 BRI A TR e o, R B T SRR s
W—PERETVL. 78] SE D, B RMERET A LI &g )y . DR RRIES R . Bl We' ve
hidden a garden full of vegetable where you d never expected in a pie. % % K HITAA DT 1)
s R R IEZS, B MRS BT ) F & R M Al And now the world at your fingertips.
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X — SR [ O R 45 2 m) A 2 T T 45 MR 45 v o0 BRI ) A5 BRE, 4 1 — A I R A IR S5 T A

A T b i R FH () 5 S SOl TR0 e XA — AN i g 1 L RS R & SCIB RETFI%, 188 “F1E
BT AR SRR . USRI 40 4 8 35 W% (Homophone) A 8 W 5% (Homograph) , il & A1 I 44 47 i
R AH AL SO, 5 28 WA FH ] 05 (1) 22 SR AR o I XLE, More sun and air for your son and
heir. X2 — MR BAL ) & i & P9 T F)# 5 ) sun Al son, air #l heir, ARBLHACRER%Z
T2, ARG . EEMNFE, Try our sweet corn. You' 11 smile from ear to ear. iXi& Nl
TR, 4 ear” ¥RAFE “H 45”7 I, HiE"smile from ear to ear”$§ “ZEAFAAIEME” ; 4 car ¥
B KB B, “from ear to ear”®N “— A AMHIIKEE” , ZATE “EHEE T DA
KA o ear —WZE, NEMER T IO K.

1. 2.5 {jj{th (Parody)

DA OSBRI B8R B S RN 30, RIS S8, QLGRS AT R
FIMERFF . B R AR RE 5 RA IR M BRSSO, B T E, e sk E A H H —
PrFIESE . % Early birds (before 10:00am) Parking :2USD/Per hour. 3% 45 H [ early birds £
T M9 IETE The early bird gets the worm. (BEA25E8) (54K BT A LLRRRIIZE M A LGAE early
bird, H& TULEM, AT JLorHeBR .

1. 2.6 Hitk (Parallelism)

HELL A 24 VB R EOESOH R SA AT (]« AR ) TUBE S, T DR BINSRIE S, S H A
YERT. il b i i A0 HE LU S RE TR AL 5 S5 0 4, WM B . #ilt: More legroom, more
elbowroom, more comfortable. IXZFEHTZ AT M, =A more B TURZIRAN, ik HETZH T A
(1 CATLIT B2 52 31 10 58 MO TR RN BT SE R TE 4
No matter where you live. No matter where you want to call That’s AT&T.The more you hear, the
better we sound. 1X /&3 HL G R A R KR IG5, IS HARLLSS o) 55 5, R fa]v B 7 HE
5T AT&T FIEFHe
2 ik

FMMETETVELET 5 v IR F A okl 2 e s IOV, 39000 35 (R AR S AR R, AR A AT AR i
51 Jy, AW e LIRZIMEN &, mZGRBIN e H I AN AR, T AT A =4 T
BRI, PR 35 DB IS R o A IR S S B R o AR SCAON — 268 Y (A8 T SR AT T
WA RS, AR AN T RSB A Brh & o

SR
(1] fRME. AEFERER: DOHMERET BOE A s (M]. BisMEZE AR, 2007
(2] RSFHE. BT 5 SR B RS AU g [T]. M) R a2 2R, 2014 (4) = 70-71
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