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Abstract. Competitiveness theory has been developed rapidly and widely used because it adapts to
the current economic globalization, systematization, complexity, and the trend of digitalization,
informationization and modeling of economic research. Tourism is a new industry in China, in
recent years has been the common attention of domestic cities, tourism investment has grown
rapidly, the competition between regions is becoming increasingly fierce. Urban tourism, the
purpose of this paper is to develop and improve the industrial competitiveness of industrial tourism
in the field of urban tourism theory system, exploration, from the perspective of urban space
competition and cooperation, put forward to enhance the competitiveness of urban tourism industry
reasonable.

Introduction

In the global economic activities, the tourism industry is one of the fastest growing industries, after
years of rapid development, tourism has become a new growth point of the national economy.
However, from the perspective of industrial organization analysis, we can see that the urban tourism
industry concentration is low, the tourism industry structure is unreasonable, and the product
structure does not match the supply structure and the market demand structure. It is not
synchronized, "Small, scattered, weak, poor" situation, many enterprises in order to compete for
market share, had to carry out vicious price competition, resulting in the industry as a whole in the
total income increases, while profit margins continue to decline, or even negative profit margins
The Therefore, look to the future, the international tourism market competition will become
increasingly fierce, the city tourism industry to enhance their status, will face many obstacles and
difficulties. In order to realize the strategic goal of transcending the tourism power of the world
from the Asian tourism power, we must combine the theory and practice to evaluate the current
situation of the competitiveness of the urban tourism industry objectively and strive to find a
reasonable way of competition and make use of the abundant urban tourism resources and Huge
industry market space to further promote the sustainable development of tourism.

Due to the characteristics of spatial displacement, the development of tourism industry is bound
to be related to certain spatial structure, which shows some characteristics of industrial space. These
characteristics determine the inevitability and characteristics of tourism competitiveness.

In order to improve the competitiveness of the tourism industry, many scholars have also started
this research, Crouch GI[1] and others from the social value, the full range of the relationship
between tourism and competition, Mihali¢ T[2] And so on from the perspective of the environment,
the study of environmental impact on tourism competition. Hanafiah M H[3] elaborated his own
influencing factors on the core competitiveness of tourism in his writings. With the deepening of
tourism research, more and more research teams have elaborated their views on enhancing the
competitiveness of tourism[4-10].

This paper puts forward the analysis paradigm of the competitiveness of urban tourism industry
with the results of modern management, urban economics and tourism and other related disciplines,
and discusses the factors that determine the competitive advantage of urban tourism industry as the
factorization and the specialization of urban tourism development Level, the demand situation and
the level of urban tourism development and the level of tourism enterprise development group. And
from the perspective of competitiveness of urban tourism industry system, in the tourism industry
competitiveness index system on the basis of research progress, to build a more complete urban
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tourism industry competitiveness evaluation model and index system.

Competitiveness

Competitiveness is the ability of each subject in the competition to obtain the resources it wants to
obtain, which is manifested as the realization of the main development goal and the overall strength
of the growth, and through the subject of the strategic behavior can be achieved. The above
definition contains several layers of meaning. First, the competitiveness is a point, is the target of
the main behavior. Second, the strength of competitiveness, and ultimately embodies the main
objectives of the realization and strength of growth, and depends on the main resource allocation,
production and other economic decision-making and action. Third, the competitiveness is different
from the comprehensive strength, the former is facing the future, the latter is the historical result,
the former is the relative comparison concept, the latter is the absolute sense of the concept of stock,
which is one of the former factors.

Industrial competitiveness refers to the ability of different regional economic entities to develop
resources in competitive industries in an industry, depending on the industrial base of the regional
subject and the formulation of industrial policies, the regulation of industrial structure and other
subjective economic behavior, reflected in the regional industry as a whole to improve the
efficiency And the rationalization of the overall industrial resource allocation in the region.

Urban competitiveness refers to the social and economic structure, values, culture, institutions
and policies and other factors combined to create and maintain a comprehensive development of a
city for its own in the region to optimize the allocation of resources. It is to obtain their own
economic sustained high growth, promote the region, the state and even the world to create more
social wealth capacity. The strong performance of urban competitiveness compared with other cities
in the region can attract more people, logistics and radiation greater market space.

The competitiveness of the urban tourism industry refers to the ability of the tourism enterprises
to sell their products in the tourism market and reflect the sustainable development and
development ability of the tourism industry under the combined effect of the tourism industry itself
and the tourism environment in the urban area.

Analysis of Industrial Competitiveness

Industrial competitiveness is reflected in the market competition in the comparative relationship, so
the competitiveness of the industry first manifested in the market, such as product prices, cost,
quality, service, brand and differentiation and other aspects of the competitor has the ability to
differentiate. This direct performance in the market competition, known as the industry's direct
competitiveness. The direct performance of industrial competitiveness mainly includes price and
cost, quality, brand, product structure, service, differentiation and so on.

Among the above six factors, this paper argues that differentiation is the most important factor.
The economic significance of differentiation is that manufacturing is scarce. It is an aspect of
manufacturing a product in a market structure where supply or demand is balanced or oversupply.
The process of product management is different from the scarcity of competitors, that is, "local
demand”, so that their products have a competitive advantage, as well as the excess value of
innovation. Competitive advantages of enterprises have a strong ability to differentiate, or that
differentiation is a certain business in the competition come to the fore. To achieve the difference
between the different tools of product differentiation, service differentiation, personnel
differentiation, channel differentiation and image differentiation. The Differentiation is shown in
Table 1.
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Table 1 Variance of difference

product Service personnel channel Image
features easy ordering ability cover area Logo
performance delivery modest specialization text and
consistency multimedia
durability installation honest performance atmosphere
reliability customer reliable event
training
maintainability customer responsibility
service
style service communication
design diverse
services

Paradigm of Competitiveness of Urban Tourism Industry

The paradigm of the study of urban tourism industry competitiveness is the basic intention of
researchers in this field to describe and analyze the conceptual selection of this topic, the selection
of specific phenomena and problems for observation and investigation, The strategy used in the
process.

Conclusion

Tourism industry as a comprehensive industrial sector, its scope of management should be from the
planned economy under the conditions of the system of management into a market economy under
the conditions of social block management, that is what we call the whole industry management.
Tourism management departments must overcome these difficulties, resolutely implement a full
range of tourism industry management. We must deal with the following aspects of the relationship:
Relationship between Tourism Management and Integrated Management; The relationship between
tourism management department and relevant management department; Provincial Tourism Bureau
and the provincial capital city tourism bureau relations
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