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Abstract—The  most  important  challenges  that
entrepreneurs face is growth business. Growth creates
opportunities for entrepreneurs to expand their business,
attract more consumers and talents Considering growth
opportunities, entrepreneurs must have competencies and
business ethics to improve their business. This study examines
influence competencies and business ethics to growth business.
The research population consists of entrepreneurs who have
shopped for retail unique product atlocalfood in Medan, Aceh,
Padang and Palembang. Sample size 66 respondents by using
the purposive sampling. The data were analyzed through
multivariate analysis. Finding from research that many
entrepreneur didn’t inform their packaging of products such
as the composition of the product the expiration date, permits
the production, halal label. The other findings indicates that
entrepreneurs most improve their financial competencies. The
results showed that there is a positive and significant influence
between competence and business ethics towards enterprise
development.

Keywords—:competencies, Business ethics,business

development,local food

I INTRODUCTION

Indonesia is a country that has many potential tourist
destinations.The demand is not only foreign tourists , but
also local tourists from indonesia. Data from the Ministry of
Tourism and Creative Economy (Kemenparekraf) shows the
number oflocal touris travel continues to increase.Increasing
the number of local tourists travel will bring a positive
impact for the domestic tourism industry.The effect is not
just to increase the income of the state, but the business
actors engaged in tourism.In addition to handicraft objects,
other products that are also targeted by local tourists are
local typical of the region. The high demand makes local
typical of the area into a lucrative business opportunity. No
wonder, shops that sell local in some major cities are
becoming popular tourist destinations. Each region also has
a special gift.
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Local are a typical food designation of an area.
Souvenir food should have existed for a long time, passed
down from generation to generation and has a history.The
development of technology and social media marketing to
make food business local typical of the increasingly famous.
Now, local are no longer a typical food and are made from
traditional ingredients, but are designed to be very
interesting, following trends and using marketing strategies.
Unfortunately, many packaging products produced by
diverse food producers local are not well managed and
follow the rules and principles of business. For example,
from a variety of packaging local still found products that
have not included the composition of the product
(ingredient), the weight of the contents of the packaging, No
register (permission) from the Food and Drug Supervisory
Agency (BPOM), Ministry of Health, Halal logo from
Majelis Ulama Indonesia MUI), production date and
expiration date. this condition indicates that the entrepreneur
has not demonstrated the ability to apply business ethics
from the perspective of consumer concern

The exclusion of various information on packaging
products due to lack of knowledge and low awareness of the
entrepreneurs about the application of business ethics or
they already know but have not applied due to requirements
and procedures. Besides, there is a factor of honesty that
must be applied from the entrepreneur to provide actual
information about the products they produce. This is a part
of business ethics that must be known and understood and
applied by entrepreneur as business actors. [1] Business
Ethics has a complex meaning, the focus of this research is
to see how the ethical application in doing food business is
viewed from the ethics around the consumer with the
concern of the entrepeneurs on the right of consumers to
obtain healthy, safe and appropriate products when buying

Another factor that needs to be considered for growth
is the competence factor of entrepreneur. Competence is a
collection of science, skills and abilities, meaning that the
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knowledge possesses includes the main knowledge of the
product process coupled with the support competencies such
as communication, empathy, business ethics associated with
consumer rights. Entrepreneurial competencies are seen as
important to business growth and success, and, an
understanding of the nature and role of such competencies
can have important consequences for practice. However,
despite the supposed importance of entrepreneurial
competencies, the discussion of competencies in the
entrepreneurial literature is in its early stages [2].

Il. LITERATURE REVIEW
A. Entrepreneur competencies

Entrepreneurialcompetencieshave been investigated by
many researchers, and the concept has been widely used in
practice, but there is scope for considerably more theoretical
and empirical work [2]. Competence is a concept that has
many meanings and models of entrepreneurial competence
based on various approaches and concepts of competency
[3]. Competence is typically driven by aspirations to achieve
superior performance, and the potential for, in turn,
economic gain or business success [4]. Competencies are
not readily available, but have to be developed or acquired
during the early phases of their development. These initial
phases concerning the processes of venture development, or
organizational emergence [5].

Competence is seen as a description of something
which a person who works in a given occupational area
should be able to achieve, it is a description of an action,
behaviour or outcome which a person should be able to
demonstrate. [6]. According to [7] There are at least two
key meanings or uses of the term competency: competency
as behaviours that an individual demonstrates; and,
competencies as minimum standards of performance. [8]
suggests that competent behaviour results from a variety of
factors including an individual’s motivation, personality
traits, self-concept, knowledge or skill and it is perhaps
therefore not surprising that the boundaries and relationships
between these terms are ill-defined. According to [9] there
are ten element competencies such as knowing your
business, Knowing the basic management, having the
proper attitude, having adequate capital, Managing finances
effectively, managing time efficiently, Managing people,
Satisfying customer by providing high quality product,
Knowing how to Compete, and copying with regulation and
paper work.

B. Business ethics

Ethics defines as a person's situation-dependent
application of moral standards, which stem from the
traditions, values or beliefs that have grown in societies
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concerning right and wrong conduct [10]. Business ethics is
a form of applied ethics that examines ethical principles and
moral or ethical problems that arise in the business
environment [11]. Business ethical issues reflects the degree
to which business is perceived to be at odds with non-
economic social values [10]. Business ethics is both a
normative and a descriptive discipline [12]. Business ethics
has a very important role for companies to have high
competitiveness and have the ability to create added value
for the sustainability of business

According to [1] entrepreneur must have an ethical
reflection. reflection ethics is ethical about what a
businessman can do and should not be done to consumers.
In other words the consumer must be treated morally well.
Entrepreneur has a moral obligation to protect the consumer
and avoid the occurrence of harm to consumers. There are 3
things that must be considered consumer Ethics of food
Security, ethics of information and consumer ethics to be
heard.

Ethics of food Security. Food products can contain
risks such as preservatives or dyes that can harm the health
of consumers. Entrepreneurs should pay attention such as
healthy food, adequate nutrition. Food products produced
should not harm the health or even endanger the lives of
consumers. Ethics on the Right to Information. Consumers
reserve the right to know all relevant information about the
products they purchase, such as information labelling,
ingredient, production permits, duration of use, halal label,
information how to use / store, and risks that may be
accompanied if any.Ethics for Listening. Consumers are
entitled to convey various things about the product such as
giving advice or complaining. For that the company must
provide clear information on the packaging of its products.
Such information can be in the form of telephone hotline
(call center), email, social media and address to convey
suggestions and complaints to the company.

C. Business Growth

Small businesses vary greatly in size and capacity for
growth. They are characterized by independence of action,
differing organizational structures, and diverse management
styles. For entrepreneurs, understanding consumer
behaviour and challengges business can aid them for survive
and growth. several factors that need to be considered
entrepreneur such as commitment, need for delegation and
changes in their managerial roles, adaption in new
technology (social media), business inovation, business
ethics.

Successful business performance is evidenced by
significant growth over time in equity capital. Such growth
directly reflects increasing market and sales the
accumulation of revenue, enhancement of solvency
positions, expanded credit capacity, and strengthening of
future income-generating capacity [13]. Based on the
growth strategy, an entrepreneur must be able to maintain
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the level of operational efficiency and unrealized capital
gain assets. The position of financial leverage can also
affect growth through the dual effects of faster equity
growth, coupled with a greater risk of financial loss.

[14] have identified eight factors for growth business
in their research, of which four relate to the enterprise and
four to the owner. (1). Financial resources (2) Personnel
resources (3) Systems resources (4) Business resources (5)
Owner’s goals for himself or herself and for the business.
(6) Owner’s operational abilities in doing important jobs
such as marketing, inventing, producing, and managing
distribution. (7) Owner’s managerial ability and willingness
to delegate responsibility and to manage the activities of
others (8) owner’s strategic abilities for looking beyond the
present and matching the strengths and weaknesses of the
company with his or her goals.

[15] introduced business model canvas, a simple
graphical template describing nine essential components in

order to  synchronize business activities: Customer
segments, value propositions, channels, customer
relationships, revenue streams, resources, activities,

partnerships, and costs. The individual elements prompt
consideration of a business’ full scope, while the layout
encourages thought about how the pieces fit together

1. METHOD

Research used questionnaire (quantitative research) in
order tomeasure. The study questionnaire benefited from the
[9] in regard tothe statements used in the competencies
entrepreneur. Questionnaire of business ethics benefited from
[1]-Questionnaire of business growth benefited from [14] and
[15]. Questionnaires were delivered to 66 respondents who
have souvenir food business.

Data screening and analysis

This research is an associative research that explains
the influence between variables and directed to the
relationship model of variation orientation variable
entrepreneur competencies, busienss ethics, and business
growth. The study is located at Medan, Banda Aceh, Padang
and Palembang city, with the object of entrepreneurs who
have local food. This study used nonprobability sampling
with a sample number of 66 entrepreneurs. The data
collected were primary data from the questionnaires
distributed in the sample using likert scale measurement,
observation and interview with entrepreneurs. Secondary
data from the literature and previous research for the needs
of the study. Data processing begins with validity and
reliability tests. Data analysis technique in this research
using multiple regression analysis.
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Figure 1 Conceptual framework

Result

Table 1. Descriptive

Descriptive respondent Frequenc Deskriptive Frequenc
q Y respondent q Y
23-33 years 9 Using Yes 36
34-43 years 14 rs:;cli?; No 30
Aged 44-53 years 19 Facebook 11
54-63 years 15 Social Instagram 16
64-73 years 9 media twitter 2
Gender Male 25 used blog 3
Female 41 whatsup 3
Under 5 13 Under 6 2
years How months
6—15 years 23 long 6 1@22:2 s 8
How 16—25 years 15 using 1-2 years 6
long social
- 26—35 years 6 : 2-3 years 11
doing a media Over 3
business | 36—45 years 2 years 9
46—55 years 1 Yes 15
Over 56 Have_ a
6 website | No 51
years

According to table 1. Their business has been done for
generations (over 5 years, there is 53 respondens. In the
table of age, it can be seen that the respondents aged 44
years over, being dominant as many as 43 people (65,15%),
that implication they dont understand how to used social
media. Only (54,54 %) using Social media and Instagram
becomes a favorite of the respondent because of its ease to
use, just by uploading the photo and describing it under the
photo column. 77,27% responden do not use the website
because they have difficulty using it.
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Table 2. Result
Standardized
From To Coefficients t Test
Beta
Competence
X1sub kngwmg your 225 2,546
business
X1 sub basic business ,130 1,717
X1 sub the proper attitude ,009 ,107
X1 sub adequate capital -,096 1,258
X1 sub managing finance ,076 ,961
X1sub managing time ,042 ,543
X1 sub managing people ,150 2,107
X1 sub statisfying 228 2,774
Customer Business
X1 sub knowing how to growth 322 4176
compete
X1 sub copying with
regulation and Paper 121 1,669
work
business ethics
X2Subethics on security 576 5,335
XzSubet_hlcs on t_he rights 059 609
to informative
X2Subethics to be heard ,120 1,111
Competence ,839 9,949
business ethics ,005 ,064
Table 2. Cont
F test sig Adm-R? €
27,433 ,000
,014
,092
,915
214
341 803 107
,589
,040
,008
,000
,101
14,825 ,000
,000
,545 ,390 0,61
271
,000
949 ,700 ,300

Based on the table 2 it can be seen that entrepreneurial
competencies has a positive and significant influence on the
business growth. The dimension of entrepreneurial
competencies that have a positive and significant influence
such as knowing your business, managing people, satisfying
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customer, and knowing how to complete. Meanwhile the
dimension of entrepreneurial competencies  that not
significant such as basic business, the proper attitude,
adequate capital, managing finance, managing time and
copying with regulation and paper work.

From result, it implies there is limitation of
entrepreneur knowledge about finance and adequate capital.
Based on research, entrepreneurs need knowledge and skills
about financial literacy. this is in accordance with the
surveyed of financial services authorities, the level of
financial literacy of small entrepreneurs is still weak. the
level of financial literacy of Indonesian people only
amounted to 21.84% with a financial inclusion rate of
59.74%. For small and medium enterprises (MSMEs),
financial literacy rate of 15.68% with a financial inclusion
rate of 53.34%. to improve financial literacy requires access
to banking and financial institutions for employers. Other
findings, many entrepreneurs who have not used modern
management in business.

Variable business ethics has a positive and significant
effect on the business growth. The dimension of business
ethics that have a positive and significant just the ethical
security, meanwhile the dimension of business ethics that
not significant is ethics on the rights to information and
ethics to be heard. based on observations made on the
packaging, many entrepreneurs have not posted product
information such as food composition (ingredient) , product
expiration, date of manufacture, company address and
hotline number or halal label. Many entrepreneurs who
consider the information in the packaging product is not
very important. They assume consumers are already sure
with the products that they sell.

IV. CONCLUSION AND SUGGESTION

The aim of this study was to analyzed the effect
ofentrepreneurs competencies and business ethics to
business growth on souvenir food. The results of the study
are believed that entrepreneurs competencies and business
ethics have positive significant to growth business. in order
to compete, entrepreneurs should continue to improve their
skills and expertise in the field of business management,
especially matters relating to marketing strategy, market
expansion, product innovation and financial Management.

The increasingly market competition, entrepreneurs are
required to continuously improve their skills and knowledge in
the field of business management. Innovation steps must be
taken so that the company can keep growing and growing in
accordance with market demand. Entrepreneurs must also take
advantage of technological developments and social media. the
growing middle class of Muslims in Indonesia makes them
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increasingly critical of the products offered, especially food
products. Halal labels are of particular concern in making
purchasing decisions. Indonesian Muslim consumers are
viewed from the aspect of their preferences that not only seek
functional or emotional value from a product or service, but
also begin to care more and need to get spiritual benefits - a
benefit related to how much distant products or services adhere
to Islamic values. for that inclusion of halal label into one of the
strategies in attracting consumer buying Intertest.
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