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Abstract. Advertising language (short as AL) appears here and there in our daily life which is
characterized by shortness, frequency and sharpness as a special kind of verbal behavior. Here we
try to figure out the three rules in Phonetic, Lexical syntactical levels from rhetorical Devices in AL
by analyzing the abundant of advertisement.
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B EH YRR IE N CAIDA), BI T 45 B 5] 273 2 (Attention), 7242 24k CInterest) , 724X 22 (Desire),
TR EATE) (Action) PLKKISSIER N, BI{RIET 75 A15E /8 (Keeping It Short and Sweet)
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21 ¥ LBEEEFEE (Phonetic Rhetorical Devices)

EERES WA R, —AMTHEZ AT RN — M HEEESBR TR, & T 1%
AR AE S, TR AR E B =52, NI s il 5 ik g /. B, Jeil
ITERBREF A SEE S ERTRZARERTHES EE, RN E. %0
B, ATIAENT & SO din, X5 35 B FIRZIBIEN R .

2.1.1 k#J (Alliteration)

“ different countries, different languages, different customers, one level of comfort,
worldwide” , XBH—& “D” /FukE, AMU—H 72, mMHAENER, & TGN
73, SRR MM B,

2.1.2 JE# (Rhyme)

“Stop till you drop, well pick up the tab” , fE{EJEERAT (Citibank) 1XH)] % 1FEH, “Stop”
A1 “drop” HAHREIRIEIM, BLADRTTZANE, Bk, R, AMmEE T “ AR
ITHIMERRIREE S, TR WEsHE.

2.1.3 #l7% (Onomatopoeia)

PP AR AU NS LA S A P 5 BRI ) i 3m], - tinkle, clink &5 RALE <5 B
B, rustlingRAER IRV ID R . AT UGSIE S HRIE R 3. SFESENIGE, B2
TR e S SR T B, Bl

shhhhh...super silent dish washer (shhhhh...75 2% JC M & B RiAL)

H “shhhhh” KA GEBINLIZAT N A A&, vl T ERIKEE . FR,  “sh” 302
—ANIR BN TR BT A, BRI AN S A TR N L TR R S N AR R
KR T YR AN TP SR i e AR s, Beak ST 82 B RCR
2.2 WX ERMEREF B (Lexical Rhetorical Devices)

2.2.1 XK (Pun)

TEN—MERETB, WOGEAE) & P HEEH], e ETIES . WL, fEEEMES
JEI. W HINOCHMETE S & & Bk, A5, S AURIRAE R R R, | & SEA =R
HR R S P B[R R 1] 2 U — A iE AR E A FE R, B i, .

A deal with us means a good deal to you.

HPAMH S R T 1 — B K3

RIS I b4 “deal” B JLFRASE R A NLIHLEE G 7E—ifd. “agood deal” K% FH =
XN “WZ. RZ” , WA EN “ B EL” o A RAMIR S LT e 2 an bl 2 1
UF S, 9 ST IR AN 9 ?

2.2.2 il (Parody)

PRI LA R FHE, iR BRI BRG], Sos X —15A) B S5 B
FAENL, BIE 1 — NS5 —Ha) B AL RRE R £ o XM 5H 1 Re4s B ATk,
MM SELF L TA S 8, DR & eI R . il

We take no pride and prejudice.

FATREAGENZ o . -

XM TimeZs & 51 H 7 e E 25 A EX BT T 11442 “Pride and prejudice (U 5 4k L) 7
4544, Ak E AR, EHRFAE.

2.2.3 L\ (Personification)

NN LR Rl inERHY b, Az Ea NWE. WARER TR T
an B A AR, TR 515 5 B R R G . .

Unlike me, my Rolex never needs a rest.

FRAS—HE, FAT7 T AT ZAR S
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X7 F5a 5 A B T Rolex TR AR AL, WA ERBIX — milG1Ri%&E
WHERG, ZhbR, HPTEEARNE REEE, RS, ERaIERAES), s
KRR, B NG, & N —RMost)k.

2.2.4 ki CAnalogy)

L& — A o LB T T, AT DA R 7 i A A B AR B T SR B 2R S R T e
AECTH BB AR O B S i AR . P AR IUE S Lm0 g WM. I IAT L H5mar S LA

(1) B (Simile)

A i 2 7~ FHATE B e R A P A L e ) P R AN [R) B S 2 TR R ARBSR &R, AR DA 2 ) 8 H
ARG, — A “like” BR “as” SKiEde. WIMMEEEMS H T &G 5 T REAETH 9t 18 1 i
at s AR [RI BT EA R S B SRR TR, SR RCRY], S TR

Light as a breeze, soft as a cloud.

BiungbmEX, Bk EFs.

KRR 55 FH B s 1) AR T AR A e DA K 5 B2 Jaard@ R R &e, kA
fR— “F7 AR

(2) K51 (Metaphor)

W g FH SR s I A AN [ SE ) 2 IR AR R &, aniC e o), (E R DIE AN I,
CVEENIAES) T, R AN “like” B8 “as” , BLFE MRS LN OSCHURE A2 B8 I
M. WEMGTCE) Sl rh OIS . B E T R I AR R AR, AR RS
HIFEDRAE T AL IR i, ARG R 115 5 SN S B 1k, 5 286 2 2 0 v o ™ AR 4
S, B R R b AR — R a0 3 BRI A A

Soft, enchanting, smiling color, that's the gift of Focus of your hair.

TR, 2.2 )l BB G Focus & ik 25 18 Sk R AL -

X —WFocus=ki iy, FEIX I oy, JEAE A A e A SRR, B AT N B RICR Ui
PSS AT I AL A, A2 i B G 7 AN

(3) Heigr Cmetonymy)

g2 H—EM A 7B — DN 5 B VIR HWN 4 7. XAy B8 E B
K, HEEAFE. teS A ERE, SR E A . el AR A N
Fra 2t 4, 1 B REB AR Tl HYHRRE, AT DERIA 2L, TSN | &R
VB R I T e AR 51T 2l i A E R ) .

Give your hair. Touch of spring.

L PRI SR A G TN B o

FERX MG KT &b, AR B ER RN BEHA — 2 B3R IX — AR A, A 1 e,
R NIRARS] “H) 7 RXFp e L, SR — RS a5 i R Zh A 3t Seirik . &R N
TR NLOF .

2.3 A ERBEF B (Syntactical Rhetorical Devices)

2.3.1 parallelism (FEEb45#))

SR AR R EAEAL, B3, B EEVIORE = AN B =AY LB )7 5uh) 1 R e
R, DAMGSRAH, SRR, INGREE BT AR . HEEE SR DB R S ROk SR
R SUIERETIE. HE S 2 T AT 2 N T2, 2 B AR AR LA S5 44 T 1 T 22,
i FRR R SRS, REPHRAN R, F5ENE TRZIMEN . filhn.

When you are cool , tea will warm you;When you are hot , tea will cool you;when you are sad ,
tea will cheer you;When you are excited , tea will calm you.

KNSR/ Hia M 7 HEtb g ie %, AT, WZREUIR. IR E AT 1=K,
AR TomIFTES, RER, BOOHEX R AIE . | oeiE b i HE e A B AR 7
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ZPEN R EH, BERERE R eIl R, Rl =2 3 S5 1%,
LN HAR, fARdne 7 S EARCR.
2.3.2 &% (Repetition)

REXWEE, Il & PR RSB R —. ERIE S, A TR
EMrEmAEE, TR AR R R, AEEa) e, (ERARH AU, R
B, aRfbietE, FFRGRPINRE, REHZIN B, BEORIE E R RO HAg R i E AR
M. s

Only Hoover gets out grit like this. Because only Hoover has this built-in carpet heater. Only
Hoover gets out dust, fluff and damaging grit.

H A HooverfEZ X FE B/R, N R A Hoover A X F ) B i EE In#h 2%, A Hooverf
TBEEBRRA . BB

X — N E L Hoover i AR 2R )4, Sk =A)ELEEE “only Hoover” , R T FTEL
EAMM =M — T 0. XS ES BT LGRS RE R ER, mHIEREE
B SS B T T ORI BN 5 22, B —MEREEE . Wk EMER, W HIRS 5187k
k.

2.3.3 &IA%) (Rhetorical Questions)

HZ XA HETET S0 EHER K. & PR EAN S, EIF AL EX
& IRA), G am R 230, ke SUa AR LN T4, IF E AT DAk s b 4T
RO WERE, BHToEENS L. XEMNEFTFBREALMEREEE AWK . 5,
F30H) T HiBEP S B N A, TSR R R RER S MR, BB A
PREE IR AR S BE ), A A DOHERE U, Bk, BA B hEk.

3. &iE

FERZXAME RIS, IR & il VRN — R RO BE N T A SRS T, e
R, Wiz K, SMMIKRKRZES, AT . £ &b s Hi A
BEIE, REEES LIERIERIE. WREANE, EiR L EEaHE, wigie, Eaik
AR F VSR Az, HAERR A ZARE LB B 8. BT LS| R R A A,
TR E W EE R, SRR S %R, T HRER g an ) & i ssh e wiikE, M
EEEREE, Wik NRE R SIS S R Bm.

Stove not working? No hot water? Door sticking? Decks rotten? Roof leaking?

Contact Auckland City Maintenance Service.

IR T WAEROK? TIHTAIE 72 O 12 R IidAK?

AR L 2 AR AE TR O

O™ 5 B R ZARAE T B I8 — 3 5 R A R &) U T 4B A ml B IRSS TE L, EE L
i RGO A E AL CE P
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