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Abstract. In Japanese system, honorifics are a very representative and characteristic part. As for
Chinese learners who study Japanese, degeneration of honorifics in modern Chinese and the
asymmetry of Chinese and Japanese honorifics make it more difficult to learn Japanese honorifics. In
addition, there are various problems during applying honorifics. That is to say, Japanese honorifics
are important and difficult in Japanese teaching. Business Japanese is a professional course after
students have certain language foundation. Therefore, learners should have a good language
foundation, understand some rules in business Japanese, and accurately apply the language
knowledge in business occasions. On the basis of business correspondence in Japanese enterprises,
application of Japanese honorifics was analyzed by examples and application laws were summarized,
which provided a reference for discussing the disadvantages of teaching.

1. Classification of Japanese Honorifics in Business Correspondence

Example 1 TO il #hfAk JMEEBR SRR

WBEBMFC L) &3, BE RIZKREMS. ELHERfe Az A2 snTHBL
Buzdn, SBOMEO e >HT, —FsiFeilsz<. 42 7Hor2 8 H¥ 4%
26 BRHETHT ZWTL & 95?2

Example 2 [fis

KBK fH (&) Td. BHEEEhn6 s BHEOTEZI LA ETOTHL K
BHOL 7,

Two examples of business correspondence were selected randomly. Example 1 is 7 & ¥ #K#H of
customer company; Example 2 is {3 D fH > between colleges; No matter the content is simple or
complicated and no matter the object is college or customer, it is found that Japanese honorifics are
commonly used in business correspondence, and nearly every sentence includes corresponding
honorifics. In Japanese, as the old saying goes, "#{&f FF. Fisc_EF", which proves one sentence
we usually say during learning business Japanese, that is, honorifics are lubricating oil of
interpersonal relationship. It can be seen that honorifics play an important role in business Japanese.

On the basis of grammar analysis, in above examples, there are different types of honorifics, such
as"TO 0 M WEF R MR s, B HEmC 20 5 SR TL 2"
st "BEEE", "BREETHT 2O TL s 2", "HTI™BHWT 224D E3ODT
"and"E L < 8FAL L £ 9" In order to provide systematic knowledge and supply convenience
for study, on the basis of above-mentioned examples, Japanese honorifics in business correspondence
were classified and the application rules were analyzed briefly. Three division method, the most
traditional and commonly used method, was adopted.

Respect language: "#%" and "s" were added to "l fLEA%  WEFEEAE  BERERAR" and "
ln]s" after name of person to express respect; " 5% % ¥ & 9" adopted the sentence pattern of
expressing respect " & ...12 % %" to express respect for customers; in "B FEH 2 THIF 2 W TL £ D
", "TH < " is used to replace the verb of respect language " < 72 & %" to express respect; " & 11 T
Ly %" is the respect expression form of "L T t» 3", that is, verb of respect language; in terms of "
A, "B EE and "6 EEfE", "4 and " & " which are prefixes expressing respect were added before
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a noun. This almost includes the categories of honorifics in Modern Honorifics written by B 111 73 B,
that is, personal pronoun, prefix, suffix and verb.

Modesty language: the expression means of modesty language in Japanese honorifics are same
with respect language. However, because of the limitation of nature of business correspondence, it is
limited to express modesty with personal pronoun, prefix and suffix. The scope of application of
sentence form of honorifics is wide relatively. There is no example involving modesty language in
above-mentioned examples, which reflects above opinions.

Solemn language: respect language directly expresses respect by raising the other side, while
modesty language indirectly expresses respect by degrading oneself. Solemn language is different
with respect and modesty language in terms of superior and subordinate and honorable and humble
relationship. It makes interpersonal relationship be expressed more smoothly by solemn and
embellishing language. "fHC 3" and "H L < BFHL> L & " express respect for the other side by
using solemn language. Of course, some scholars think above-mentioned respect language such as "
Bag" and "B K" can be classified to the scope of solemn language. In consideration of the
application of respect prefix, they are classified to respect language temporarily, which does not
affect the study in the paper.

2. Empirical Analysis of the Application of Japanese Honorifics in Business Correspondence

Because of the limitation of length, representative and valuable business correspondence with
reference and guiding meaning were selected. According to the classification method of honorifics as
mentioned before, namely, respect language, modesty language, and solemn language, it is necessary
to analyze and summarize from application frequency and features. Example 1 and 2 are also
investigated.

Example 3 KBC Ul £

BENFR. WAL TB Y 37 - JORE. M7 -MER % 6FHOEL £ 3. #0421

(&) - HLLABBEHHL 7.

Example 4 KBK Ff %

BROMHBEG X5

AL T AR LR © & ¥ A 2S. 4H19H O CKCMEE TAT 5 K30X35 ¥ 75
SOOI, NEXARIZE ), AHIBHD A — il DWW THpns B &L 1. 1%
CARIENESE I, REL 7.

LT, SRERKEND 256, CO& ) RN BENE 512, CCIZKBCO &K
EREDOHS AE AN TOELETRIE., Bind e Bugd,

HLLSBHOWLLL 7.

Example 5 B 15 &%

BRENS ETT.

A DWT HHHL & L. HAHLIEBRANOHEAMS, 90 0TI 8L
L &9, BEFHHELEL T, NEBOMEH, MEHEREEH Y 30T, il 55> TK
b g,

COEOHT/INEDFFE L, NEBEOB142 FC 7, 728MMHTY. SHBDIS
LT,

FALSBHEHHL £7.

First, in terms of application frequency, the application frequency of respect language is highest,
followed by solemn language and modesty language. According to the classification standard
mentioned before, that is, respect language, modesty language and solemn language, in above five
business correspondences, respect language is used for 14 times; solemn language is used for 10
times; modesty language is used for 6 times; totaling 30 times. That is to say, honorifics are used most
in all language phenomenon. Although application frequency measures the application of honorifics
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from number, high application frequency represents the importance of honorifics in business
correspondence. Besides overall high application frequency, it can be seen that the application
frequency of respect language is highest and that of modesty language is lowest.

Moreover, it is necessary to notice that the respect language and solemn language not only have
high application frequency but also have more diversified and complicated forms. Modesty language
used for 6 times includes " AW L & " or"BEAL W2 L & 970

In addition, in terms of application features, there are certain differences with business
correspondence in textbooks. The form of actual correspondence is simpler than that in textbooks,
and the application of honorifics is more flexible.

At the beginning, "8 DM L " or "BEN S LTI " and even "BHEN S £ are
directly used. The greetings used in general work are seldom used in textbooks of business
correspondence. However, there are many greetings in actual application.

Appellation of recipients usually adopts """ which expresses respect or "8 7" and "#+" which
express position. In addition, there is also "s", that is, the abbreviation of " & A", is seldom used in
textbooks, which needs to be noted. In Example 2, corresponding to "s", self-introduction directly
uses "KBK fH (& &) 9" Inaddition, in following work arrangement, “f&Bi{E3E % C h />
LEELBHOWTZI LA ETOTHL K BFHGL & 97 rather than "H L < BFHL 1 /2
L £ 97" which is often used in textbooks is adopted. Similar applications are also represented at the

end of Example 3, "$EE( L £ 9", and in the middle of Example 4, "[R& L £ 9. It is clear that

there are many applications. However, it is necessary to note that Example 2, 3 and 4 are mail
exchanges of companies not for superiors and customers. Therefore, it is the common form used in
internal correspondence and is part of business correspondence. Of course, this also reflects the
principle of close and distant, inside and outside of Japanese honorifics.

3. Teaching Introspection of Japanese Honorifics in Business Correspondence

According to above study and analysis, it is clear that honorifics play an important role in business
Japanese, as mentioned in "#{&E - F & 7 7¢ £ F". Honorifics expression is acknowledged
significance and difficulty during learning Japanese. As a learner of Japanese, it is not easy to
accurately grasp the expression of honorifics and apply it in business occasions. Therefore, Japanese
teachers should intensify more efforts to make students better understand the knowledge during
teaching as follows.

First, it is necessary to make students have a solid language foundation. As the saying goes, the
central theme remains the same. No matter in language application or examination, solid language
foundation is the prerequisite of further study and improvement. The classification and corresponding
application rules of Japanese honorifics are the foundation of accurately using honorifics in business
Japanese. In teaching, it is necessary to make students do more exercise, differentiate the expression
means of respect and modesty, gradually form a language habit, that is, from learning to acquisition.
As a result, students will have a deep impression and apply the language without consideration. For
example, in Example 3, "L TH 0 & 37 —4"in"ifFL THE D & 377 - FDORERM. M7 -4
ERiE BEAOEL & 97" inExample 2, "8FRfl 2 THU 20T L £ 5 »"in"4 H 2 7Hor2 8
H-1% 75 6 B 2 TH 20T L & 9 A" | think that the goal is that students can really grasp
the simple and common expression means of honorifics and apply it without too much hesitation.

Second, it is necessary to make students have a profound recognition of Japanese honorifics and
business correspondence, that is, understanding corresponding cultural connotation. Language is the
carrier of culture, and solid language foundation is the basic requirement for language study.
Understanding of the cultural connotation of knowledge enables students to further recognize the
importance of knowledge and find the interests, so as to increase the desire for active learning.
Honorifics are called the lubricant of interpersonal relationship and play an important role in business
activities. In business occasions, honorifics not only express respect for others, but also show the taste

313



£

ATLANTIS

PRESS Advances in Social Science, Education and Humanities Research, volume 89

and personal training of speakers. It can be said that honorifics have become a social language in the
society. Mastering honorifics in social occasions not only represent language competency but also
sociability, and the basic requirement for international businessmen. If students are able to recognize
that, it must promote Japanese learning.

Third, it is necessary to creatively study and apply honorifics. Investigations showed that only less
than 30% of the knowledge learned in universities, especially professional knowledge, can be used in
work. Of course, this mainly refers to science and engineering majors. However, this reflects the
limitation of knowledge in textbooks. The writing of business correspondence and communication in
business activities are actual application of Japanese, Therefore, we should not implement completely
according to the standard in textbooks. Salutation "[F]s" in Example 2 and greetings " & 4L £&" in
Example 3 are best examples. What we learn in classes are theoretical knowledge and it is necessary
to creatively study and apply and continue to learn in practice.
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