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Abstract — The article presents analysis of ‘the regional level of the regional investment attractiveness, the standard of
competitiveness’. The essence of competitiveness of the region iSIiving of the population and the efficiency of resource use
determined. The investment potential of Ryazan oblast is (Fig.1).
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Fig.1. Basic elements of the regional competitiveness
) ) The report of the Ministry of Economic Development and
In. modern economic conceptual tools, ‘regionaltrade of Ryazan oblast on the state and development of the
competitiveness' is most often considered as 'the ability ompetitive environment at markets of goods, works and
create conditions at domestic and foreign markets'. Accordingarvices of the region reflects the current state of
to A.A. Seleznev, the region’s competitiveness is understoqgympetitiveness at socially important markets of the region,
as the position of the region and its individual commodityyhich include: the market for pre-school education, children’s
producers at the domestic and foreign markets, which igcreation and rehabilitation, health services, social services
determined by economic, social, political and other factorsoy the population, services in the sphere of culture, housing
expressed through certain indicators [1]. V.V. Pechatkin, S.Unaintenance and utilities, retail market, communication
Salikhov, V.A. Sablln_a, A.Z. Selezneva, Z.A. VasHyeva,_ M-services, passenger transportation by land transport [3].
Porter, V.Yu. Shubin et al suppose that the regiongjncreasing the level of the competitive environment at these
competitiveness is inextricably linked with the notion of parkets in accordance with the "Standard of competition
‘competitive environment' at markets of the territory U”deHevelopment in the constituent entities of the Russian
consideration’, i.e. with the ability of the economy of thepegeration” can be achieved due to the effective use of
region under study to produce and consume goods andgional budget funds, which in turn increases the standard of

services in a competitive environment [1]. We agree with thying and investment attractiveness of the region [4].
authors and believe that the increase of the regional

competitiveness is due to the development of the competitive [ll. RESULTS ANDDISCUSSION

environment at socially important markets in the context of @ The nvestment atiractiveness of the region is estimated by
particular  territory. The increase of the competitiveywo indicators: the investment potential and the investment
environment at regional markets, in its turn, influences theisk of a particular territory. The investment potential takes

Il. MATERIALS AND METHODS(MODEL)
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into account the basic macroeconomic characteristics of theatural resources, tourism, innovation) revealed a tendency to
region: factors of production, availability of labor resourcesyeduce investment risk (TABLE I) [5].
processing enterprises, infrastructure development and a
number of other parameters.
Our analysis of the total investment potential of Ryazan
oblast from 1996 to 2017 based on the data of the rating
agency "Expert Ra" in terms of its components (labor,
financial, production, consumer, institutional, infrastructure,

TABLE I. DYNAMICS OF INVESTMENT POTENTIAL OF RYAZAN OBLAST FOR 1996-2017

o o o
= = 3 - o e
E | 5|es 5 | 5 | = | B2 3
5 e |z |3 5| E| 58| €| & | &8|8|§| 6
) [ = o el D =) = =] > = = =
> E | E|=g| & | E | B E| 2 |&e|G || 3
= g | g8 8 S| £ | 5 | £ 8| T ¢
(] o = o c = — =}
= o o = £ §
- (9]
1996 r 15 - - 47 44 - 43 8 20 38 -
1997 B 37 - - 43 47 - 42 29 21 38 -
1998 Bl 44 0.739 46 49 47 45 42 26 2( 5% .
1999 Bl 45 0.74 55 49 42 35 40 35 22 54 -
2000 Bl 52 0.62 39 51 48 51 42 42 24 54 -
2001 Bl 51 0.64 35 54 45 52 43 42 22 54 -
2002 Bl 51 0.62 43 49 46 43 41 46 23 54 -
2003 Bl 45 0.70 40 50 37 43 40 43 21 59 -
2004 Bl 48 0.62 42 49 40 45 46 42 22 56 -
2005 Bl 50 0.597 36 51 44 49 48 41 27 56 a4
2006 Bl 51 0.607 42 48 40 48 51 45 2( 5% 3L
2007 Bl 50 0.614 44 51 40 50 49 48 14 57 30
2008 Bl 50 0.623 44 50 43 48 47 48 19 59 3R
2009 Bl 51 0.672 42 44 45 45 42 49 24 53 48
2010 Bl 52 0.679 43 44 44 47 47 56 14 53 a4
2011 Bl 49 0.685 51 50 44 48 48 31 24 5% 4p
2012 Bl 53 0.659 48 49 43 51 47 32 31 5% 4p
2013 Bl 53 0.643 49 47 42 51 45 46 33 5% 30
2014 Bl 51 0.675 46 46 42 50 49 41 34 5% 38
2015 Bl 52 0.679 45 44 43 49 42 42 34 56 40
2016 Bl 53 0.700 46 46 43 51 48 38 34 5% 4p
2017 Al 49 0.684 43 49 41 50 46 38 33 57 30

So, in 2017, the region was first assigned a rating of 3Amethod for stimulating production and reducing intermediaries
i.e. investment risk from the "moderate" category moved to thehen selling products.

minimum risk” category. One of the mechanisms for increasing the competitiveness

It should be pointed out that the best indicators in thaf the region and investment attractiveness of the region is, in
investment potential rating according to the rating agenour opinion, the development of priority markets. The market
"Expert Ra" were shown by the regions, who pay attention tor the production and processing of agricultural products and
the development of agro-food markets and the competitilee market of tourist services can be classified as such in
environment at these markets. For example, Belgorod aRgazan oblast. The perspective development of industry and
Bryansk oblasts have an active increase in the rates of bemfrism is proved by the regional production potential that has
production and processing in recent years, which has mowachieved value 41 for the first time during 10 years. This
Belgorod oblast from the"8to the ¥ position by investment indicates the need for further development of the production
risk and Bryansk oblast from the "™86o the 3% place sector in the region, that is the production and processing of
respectively [5]. Therefore, the development of the competitivegro-food products (TABLE I).
environment at food markets of regions is the main market
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The production potential reflects the regional abilities tto develop the competitiveness of regional tourism services
produce products, which are estimated as the value of fixedterprises.
production assets and gross production. The minimum value of
the production potential of Ryazan oblast equal to 37 was IV.- CONCLUSION
observed in 2003 and the maximum one equal to 48 was in Thus, the competitiveness of the region is inextricably
2000. The average value for the analyzed period was 43iBked with the competitiveness of products, produced on the
Ryazan oblast belongs to the regions with developefiven territory. So, the choice of strategy for increasing the
agriculture, situated close to the largest markets for agricultugmpetitiveness of the region should be justified from the
products: Moscow and Moscow oblast. Among the maiposition of developing competitive industries on the territory
factors restraining the development of competition at the agrignder study. In connection with this, choosing priority sectors,
food market of the region one can mention the following onesyhich are potential in terms of the greatest impact for
increasing the competitiveness of the entire region, is of great
importance

* h'gé] perpenta%g of wear and tear on agricultural plant Determining priority sectors for the development of the
and equipment, region is possible by means of successive implementation of

« lack of own material and financial resources afhe following stages:
processing and agro-industrial enterprises.

e insufficient processing capacity;

» analysis of existing state measures to increase the

The main tasks of the development of this priority market competitiveness of the economy of a particular
in order to improve the competitiveness of the region, in our territory;
opinion, should be: . setting goals and objectives for the development of
« investing modernization and technical re-equipment the region, which are expressed in the form of
of production, introducing resource-saving specified indicators of socio-economic development;

technologies and building new agricultural and food

h S evaluation of the investment attractiveness of the
industry enterprises;

region and its main components;

«  escalation of opportunities to enter the market of new
commodity producers due to direct sales of
agricultural products.

identification of priority areas for territorial
development, promoting the level of its
competitiveness;

The market of tourist services also belongs to priority
markets of Ryazan oblast, contributing to the development of
the region's competitiveness as a whole. The tourist potential
of the oblast in 2017 was 39, i.e. increased by two points and « choosing alternative tools and mechanisms for
this was the best result since 2008. There has been some steady  implementing priority directions to increase the
growth in recent indicators characterizing the development of competitiveness of the region.
tourism in the region, which is proved by the results of the . . .
investment potential rating for the tourist component. So, the !tiS advisable to evaluate the effectiveness of state policy
volume of tourists flow in the region in 2017 was 310 thousarf@’d competitive advantages of a particular territory with the

people, which were 6.7 % higher than that in the previous yé%ﬁ'p of integral and composite indices, which will allow
and 13.3 % higher than in 2015. identifying problem areas and competitive advantages of the

region in relation to others. The goal-setting and definition of

The cluster model is most acceptable for thghe regional development objectives is an integral part of
development of the tourism sector. The use of the clusteffective regional policy. The main goals of the territorial
model with the introduction of industrial enterprises usuallgevelopment are: the development of the competitive
gives the greatest economic effect for the development of tegvironment, stimulation of entrepreneurial and innovative
regional economy [2]. But in our opinion, clustering is als@gctivities, raising the standard of living of the population, etc.
relevant for service companies. Now, the largest investmemte main development goals are decomposed into more
project in the sphere of tourism "Creation of a tourist anspecific tasks, formalized in indicators of socio-economic
recreational cluster Ryazan" is being implemented afevelopment.
definitions of public-private partnership in Ryazan oblast. This ) o . )
project is implemented within the framework of the long-term Selection of priority directions for the development of the

target program "Development of domestic and incominffgion's economy should be based on an assessment of its
tourism in Ryazan oblast". investment potential and risk. These indicators, as well as

territorial socio-economic features of development should be

In this case, cluster is a point of internal growth for theaken into account when developing new program methods and
regional economy. At the same time, the successful use spfategies for the regional development. One of the key
regional features can become a source of development of géments in the implementation of the policy to increase the
region's competitiveness. The development of a tourist clust&gmpetitiveness of the region is creating some regional
in the region can be one of important components of the poligiisters. To ensure the further economic growth of the
identified dominant sectors of the region's development, it is

development of new strategies or revision of existing
regional development programs;
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necessary to develop specific program activities, increasing the
level of social and economic development of the region as a
whole, and also realizing business interests of manufacturers
and satisfying the needs of the population.

When choosing the instruments for implementing priority
directions to enhance competitiveness of the region, it is
reasonable to use the following groups of measures:

. creation of favorable conditions for business
activities;

e  state support of regional producers of food products in
export activities;

 measures increasing demand for products of regional
producers.
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