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Abstract. Pop art is a new style of art. Its characteristics are popular, popular and mass production,
and the characteristics of the art market are to serve the masses and retail a large amount of cheap
daily necessities produced in mass production. Pop art is closely related to the supermarket. Andy
Warhol is the leader of pop art. He uses supermarket goods as a repeat arrangement, a neat and
repetitive arrangement, a brilliant color, and an excellent pop art. The biggest common feature of pop
art works and supermarkets is duplication. Similarly, the business philosophy of the market is also to
serve the public, and finally the art has become commercialized, and has created a huge art market.
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