‘ ATL':IEIETslz Advances in Social Science, Education and Humanities Research (ASSEHR), volume 237
3rd International Conference on Humanities Science, Management and Education Technology (HSMET 2018)

Public-service Advertisement And Core Socialist Values Education

Chen Pengyu'?”, Liu Kaiyuan?®and Chen Xinwen3¢

1.23School of Journalism & Communication, Jiangxi Normal University, Nanchang, Jangxi, China
acpy19980101@163.com, 594627603@qg.com, 274844335@qqg.com

"Chen Pengyu
Keywords: Public-service Advertisement, Core Socialist Values, Public Communication

Abstract. The core values of socialism are clearly defined from the national level, social level and
individual level. In order to make the socialist core values deeply rooted in the hearts of the people,
it is necessary to take various effective ways to integrate them into the people's life, and public service
advertising is one of the effective ways. The combination of public service advertising and socialist
core values makes socialist values better spread.
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