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Abstract: The loyalty of the members has an important 

role in the cooperative, maintaining it means 

maintaining the viability of the cooperative. This is the 

main reason for cooperatives to maintain the loyalty of 

its members. This research generally aims to analyze 

the influence of members' perceptions on the loyalty of 

members through the trust of women cooperatives in 

Blitar. The sample used is 251 members, sampling 

technique with purposive sampling. Data analysis 

method used is Structural Equation Modeling (SEM) 

technique. The results showed that the perception of 

members influenced the trust and loyalty of members. 

Likewise, member trust affects member loyalty.  Once 

members have trust, then they will be willing to be 

active in every activity of Women's Cooperative. Trust 

of members in Women's Cooperative is a variable that 

can strengthen the influence of members perceptions, 

therefore, in order for members to get the benefits, 

cooperatives should be able to increase member loyalty. 

Based on this, women's cooperatives should be able to 

improve the perceptions and trust of members towards 

loyal members of the cooperative. 
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INTRODUCTION 

 

The loyalty of cooperative members can be formed by 

their belief in the existence of cooperatives. Hallowell [6] 

who argued that customer satisfaction is a prerequisite of 

customer loyalty. Loyal customers have a lower tendency 

to switch brands, are less price sensitive, buy more 

frequently or more, become the strong word of mouth, 

create business referrals. Opinion is also supported by 

research conducted by Akbar and Parvez [1] states that the 

factors that form customer loyalty are the quality of 

service, trust, and customer satisfaction. In addition to the 

trust of members of the cooperative, other factors become 

obstacles for the loyalty level of members of the 

cooperative. Based on the results of research Gray and 

Kraenzle [5] states that loyalty is influenced by many 

factors, including business type, business ownership, debt 

burden, member demographics, and member satisfaction. 

Members' satisfaction will establish trust in cooperative 

and cooperative management. 

The level of member loyalty and the success of 

cooperatives cannot be separated from the concept of trust 

of its members [3], [5], [7], [9].  Members' trust is 

demonstrated by their involvement with the cooperative, by 

participating [5]. Members will believe in the cooperative 

if the cooperative can meet the needs of its members 

through mechanisms that meet the principles of 

cooperatives that have become an agreement [11]. Some 

research results say that the trust members have a positive 

correlation with the level of loyalty. That is, the higher the 

members trust, the greater the loyalty of members [2], [8], 

[12], [19]. 

Besides due to trust, members 'loyalty is also influenced 

by members' perceptions, members 'active roles and 

member discipline as well as members' knowledge of the 

fundamentals of cooperative management [14], [15], [16], 

[20]. Perceptions that have formed will affect the level of 

confidence of members, both against the cooperative itself 

and the board [4], [8], [10]. Obstacles to achieving the 

goals of cooperatives are usually caused by the level of 

knowledge and skills possessed by the community in this 

case members and management of cooperatives is still very 

limited. Based on the opinion above, negative perceptions 

and beliefs of members lead to low member loyalty. 

Moreover, in turn, when the loyalty of low members will 

cause the member's benefits also to be low. As members, 

they get less benefit from cooperatives [18]. 

Loyalty is a variable used to see the success of a 

cooperative. In theory as well as from the results of 

research, the important role of cooperatives can be realized 

through the active loyalty of members to activities 

organized by cooperatives, both loyalty as the owner of 

cooperatives and as the owner of cooperative services [5], 

[13]. However, in reality, the results of some empirical 

studies still show the low participation of members of the 

cooperative, but the cooperatives are still running. As 

previously described, the achievement of cooperative 

objectives is due to the lack of loyalty of members. Lack of 

member loyalty can be influenced by the perceptions and 

beliefs of members towards cooperatives. It is also possible 

to occur in women's cooperatives in East Java. Based on 

the results of the study, there are still cooperatives that 

failed or in the category of less good, i.e., by 20% [17]. The 

failure is indicated by the perception of the negative image 

of the cooperative and ultimately establishes the level of 

public confidence in the existence of woman cooperative. 

5th International Conference on Community Development (AMCA 2018)

Copyright © 2018, the Authors. Published by Atlantis Press. 
This is an open access article under the CC BY-NC license (http://creativecommons.org/licenses/by-nc/4.0/). 

Advances in Social Science, Education and Humanities Research, volume 231

245

mailto:endang_sung@yahoo.co.id


This study aims to determine the benefits and loyalty of 

cooperative members who are approached through 

organizational behavior theory. In other words, this study 

answers the question: do perceptions and trust affect 

directly or indirectly the loyalty of woman cooperative 

members in Blitar East Java? To know the effect, this 

research was developed by using quantitative approach. 

This research was conducted on women cooperatives 

located in BlitarEast Java Province. 

Associated with the above, the hypothesis of this study 

is as follows. H1: member perceptions affect members' 

trust. H2: member perceptions affect member loyalty. H3: 

Members' trust affects member loyalty. H4: trust 

strengthens the influence of members' perceptions of 

member loyalty. 

 

METHOD 

 

This research used a quantitative approach and based on 

data analysis model. This study is categorized in analytic 

research to test the hypothesis. The number of research 

samples is 251 woman cooperative members. The data 

were collected by distributing questionnaires to the 

respondents. This study aims to examine and analyze the 

causal relationship between exogenous and endogenous 

variables, as well as check the validity and reliability of the 

research instrument as a whole. Quantitative analysis 

techniques are used to interpret and analyze data. In 

accordance with the multidimensional and tiered model 

developed in this research, we use Structural Equation 

Modeling (SEM) analysis technique using AMOS program. 

 

 

RESULT 

Structural Equation Model (SEM) analysis using 

AMOS was used to test the hypothesis proposed by the 

researcher. As a basis to test the hypothesis used Critical 

ratio (Cr) from the output regression Weight. Where the 

hypothesis will be accepted if p value <of significance of 

5%. The results of the analysis can be seen in Figure 1. 

There are three types of influences to be presented in the 

structural model, namely Direct Effect, Indirect Effect, and 

Total Effect. 

 

Perceptions of  Influential on Members Loyalty 

The result of coefficient analysis of SEM model line of 

direct influence of member perception variable to loyalty 

member obtained value 0,28 with p-value equal to 0.000, 

meaning that member's perception has a significant positive 

effect on member's loyalty. The higher the level of 

perception of the members results in the higher the loyalty 

of the members. Perceptions of members have a significant 

positive effect on member loyalty. This conclusion is based 

on the reality that members of Women's Cooperative are 

owners, controllers, and users whose existence as economic 

actors have perceptions that can support their loyalty in 

Women's Cooperative. The higher the perception of 

members of Women's Cooperative, the higher the loyalty in 

every activity of Women's Cooperative. 

 

Perceptions of Influential on Members Trust 

The result of coefficient analysis of SEM model line of 

direct influence of member perceptions variable on 

memberstrust obtained value 0,64 with p-value equal to 

0.006, meaning that member's perception has a significant 

positive effect on Members Trust. Perceptions of members 

 
Figure 1. Result Structural Equation Model (SEM) 
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have a significant positive effect on the Trust of Women 

Cooperative. Cooperative Women as an organization has 

advantages and disadvantages. This is what shapes the 

perception of members of the cooperative. However, the 

perception that has been formed has been able to form 

members' understanding on the Performance of Women's 

Cooperative. 

 

Member's Trust Influence on Member Loyalty 

The result of coefficient analysis of SEM model line of 

direct influence of trust member variable to member 

loyalty obtained value 0,53 with p-value equal to 0.000, 

meaning trust member has a significant positive effect on 

member loyalty. The higher the trust of the members 

resulted in the higher the loyalty of members to the 

cooperative. With the trust of members, will motivate 

member loyalty. This conclusion is meant that, as one of 

the devices in charge of managing the Women's 

Cooperative and its business. It is expected that the board 

has the ability and can be trusted so as to increase the 

loyalty of the members as indicated by the increase of the 

loyalty of the members as owners, controllers, and users of 

Women's Cooperative. In addition, relationships among 

members with one another can also affect members' trust. 

The trust that has been formed on the members of the 

Women's Cooperative will be able to influence its loyalty. 

  

Members Trust Strengthening the Influence of 

Perception on Member Loyalty 

The indirect influence of member perception on 

members loyalty through member trust has a coefficient 

value equal to 0,197, whereas great coefficient value 

influences direct perception member to Member Loyalty 

equal to 0,28. The total effect is 0.477. Based on these 

results, then the hypothesis that members trust moderate 

the influence of members perception on members Lloyalty 

is acceptable. These results indicate that the trust of 

members can strengthen the influence of perception 

members on Loyalty Members. Member Trust strengthens 

the influence of Members' Perception on the Loyalty of 

Women's Cooperative. 

 

CONCLUSION 

 

The result of the research shows that: (1) variable of 

perception and trust of the member have positive influence 

toward Loyalty of Women's Cooperative, (2) members 

trust variable strengthening influence of perception 

variable to the loyalty of Women Cooperative in Blitar. 

Perceptions that have formed in a person can influence 

them in taking a decision. Perceptions of members of 

Women's Cooperative in Blitar, formed by the stimulus of 

the cooperative and formed on him. The conformity 

between expectations and reality received by members of 

the Women's Cooperative has formed a positive perception 

that they are willing to be active and loyal to cooperative 

activities. In order to members to have confidence in the 

cooperative, it is necessary to have a concrete action from 

the board in the form of satisfactory and trustworthy 

service among members, since the trust of members can be 

used to build members' commitment and loyalty. Once 

members have trust, then they will be willing to be active 

in every activity of Women's Cooperative. Trust of 

members in Women's Cooperative is a variable that can 

strengthen the influence of members perceptions, therefore, 

in order for members to get the benefits of cooperatives, 

the Women's Cooperative should be able to increase 

member loyalty. 
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